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Fearless  Forecast:  (For  ANPA,  1964)  1.  The  next 
five  years  will  be  great  years  for  newspapers  in  the 
arena  of  national  brand  advertising.  2.  This  means 
newspapers  generally.  3.  Newspaper  1  is  committed 
to  beginning  a  new  marketer-oriented  effort  that  will 
make  this  forecast  a  fact. 

NEWSPAPER  I  MEANS  BUSINESS ! 

These  are  the  30  newspapers  now  working  together,  as  Newspaper  1 .  to  put  this  modern  medium  treshly  in 
tune  with  the  advances  and  complications  of  today's  national  marketing:  Atlanta  Journal -Constitution  •  the 
Baltimore  Sun  •  Boston  Herald -Traveler  •  Buffalo  News  •  Chicago  Tribune  •  Cincinnati  Enquirer  •  Cleveland 
Plain  Dealer  •  Dallas  News  •  Denver  Post  •  Detroit  News  •  Fort  Worth  Star-Telegram  •  Houston  Chronicle  • 
Indianapolis  Star  and  News  •  Kansas  City  Star  •  Los  Angeles  Times  •  Louisville  Courier-Journal  •  Minneapolis 
Star  and  Tribune  -  Newark  News  •  New  Orleans  Times /Picayune  •  New  York  News  •  Oakland  Tribune 
•  Philadelphia  Inquirer  •  Phoenix  Republic /Gazette  •  Portland  Oregonian  •  St.  Louis  Globe  Democrat  • 
St.  Paul  Pioneer /Dispatch  •  San  Diego  Tribune  -  San  Francisco  Chronicle  •  Seattle  Times  -  Washington  Post 


s 


In  just  sixteen  months 


(now  greater  than  ever  for  readers  and  adverfisersl 


'Aidia&  Hk  YeweB  Botdef: 


PARADE  MAGAZINE  ADDED  to  The  Suiuhiv 

P«»st-liUellijieiieer.  This  famous  awanl-vvimiiiig  news- 
|)a|)ei'  ma^a/iiie  adds  still  more  color  to  Seattle's  mo>l 
e<dorlul  and  >|>arklin^  Suiidav  paper. 


WE  DOCTORS  FOUND 
M  FOUNTAIN 
Of  YOUTH? 


MIKE  MAILWAY  JOINS  P-I  STAFF.  M  a  i  1  u  a  y 

l»riii»s  a  distiii^uislied  haek^roimd  of  experience  as  a 
I’nhiie  ln\e>tif:atoi'  to  his  new  “Dial  Mailway"  eolnmn. 
A  >olid  hit  with  Seattleites  from  its  hejsiimiii*!. 


JOSEPH  ALSOP  COLUMN  ADDED.  The  fa^non^ 

writer  whose  stimnlatiiifi  comments  are  read  hy  K) 
million  people  hrinfis  his  literate,  informed  and 
thoniihtfid  eolnmn  to  Post-Intelligeneer  readers. 


NEW  YORK  TIMES  NEWS  SERVICE  ADDED 

rile  world's  jfieatest  inwvspaper  joins  editorial  hand; 
with  The  Post-lntellifjeneer  to  hring  Seattle  reaih'r; 
its  internationally  famous  dispatches  and  comnuMits 


Sbc  Slimed. 

KetVUlHOfOSESCHIfH 

*^J!SjeuinA»JvimrtAU2E 

mriMnoscAMBouA 


San  Francisca  Mms  Cali  Bvlletin 
Saattle  Ptst-iateiilstiicer 
Pictanal  SwtHit  Magazine  Graap 
Pwk— Tke  Caaric  Waekiy 


Las  Angeles  Herald-Examiner 
New  Yerfc  JeurnaNtnnrican 
San  Antenia  U^t 
San  Francisco  Examiner 


Albany  Times-Untan 

Albany  Knickerbacker  News 

Baltinmre  News  American 

Boston  Becard  American  and  Sunday  Advertiser 


...in  the  2/th  metro  market!* 

A  r'  'Source:  U.S.  Bureau  of  Budget  and  1960  Cenaua  of  pop 


Things  are  really  cookin’  in  the  big  Indianapolis 
Metro  market,  the  dramatic  growth  market  that 
jumijed  from  33rd  to  27th  national  position  in  the 
latest  Federal  Government  reports  on  population, 
households  and  retail  sales.  Here,  household  ap¬ 
pliance  sales  have  jumped  too,  and  retailers  are 
boosting  sales  volume  and  profits  with  aggressive 
promotions  of  advertised  brands. 

If  you  want  better  dealer  promotions,  advertise 
your  products  in  Indiana’s  two  biggest  newspapers 


— The  Indianapolis  Star  and  The  Indianapolis 
News.  This  power- packed  selling  team,  with  a 
combined  daily  circulation  of  more  than  380,000, 
provides  saturation  coverage  of  the  7- county 
Metro  market — goes  into  53.6%  of  all  homes  in 
the  $4.7  billion,  45-county  Central  Indiana  trad¬ 
ing  area. 

No  other  single-package  media  buy  in  this  pros¬ 
perous  market  can  match  this  advertising  cover¬ 
age  or  its  fast  selling  action. 


You're  Indiana,  with 

THE  INDIANAPOLIS  ST\R  •  THE  INDIANAPOLIS  NEWS 

(Morning  &  Sunday)  (Evening) 


Kelly-Smith  Company  •  National  Representatives 


Editions  Published:  Eastern,  Midwest.  Southwest,  Pacific  Coast 
Distributed  everywhere  every  business  day. 


EDITOR  &  PUBLISHER  CALENDAR 


while  their  minds  are  on  business. 


IF  YOU'RE  LOOKING  FOR 


LOOK  IN  ALTOONA! 


Get  on  the  list  of  blue-chip  advertisers 
who  choose  Altoona  when  it  comes  to 
a  test  campaign.  Here's  a  market  rated 
Triple-A  for  buying  power,  retailer  co¬ 
operation,  and  isolation  from  competing 
media.  You'll  earn  big  dividends  by 
testing  first  in  "Test-Town,  Pa."  with  the 


Eltoona  SIRtrror 
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Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adv.  Mgr. 


Tk«  Wa*kingtoH  Pott't  Capitol  erprrt,  Robert  Albright,  diteustee  the  eleetion  gear  outlook  with  Seiiate  Majority  Whip  Hubert  Humphrey. 


35  years  with  the  right  newspaper 


When  the  70th  Congress  went  into  session 
in  1927,  The  Washington  Post’s  Robert  Albright 
was  on  hand.  Bob  Albright  is  still  covering  Capi¬ 
tol  Hill  for  The  Washington  Post,  a  familiar  fig¬ 
ure  in  the  Senate  press  gallery  where  he  can  be 
seen  leaning  precariously  over  the  front-row  rail 
(the  acoustics  are  terrible).  In  election  yeare  he 
hits  the  sawdust  trail  with  the  candidates;  he 
started  with  Alf  Landon  and  has  covered  every 
election  since. 

Among  Bob  Albright’s  great  assets  as  a 
political  reporter  are  his  hard-earned  and  ency¬ 
clopedic  knowledge  of  the  sometimes  tangled 
workings  of  the  legislative  process,  which  enables 
him  to  cut  through  the  verbiage  and  histrionics 
to  the  heart  of  an  issue,  and  the  cordial  relation¬ 
ships  which  he  enjoys  with  the  legislators  them¬ 
selves.  This  last  stems  from  the  fact  that  he  is  a 


very  easy  man  to  like,  and  from  the  confidence 
Congressmen  have  that  whatever 'he  writes  will 
be  marked  by  accuracy  and  a  fine  impartiality. 

Bob  Albright  will  be  a  key  figure  in  The 
Washington  Post’s  coverage  of  the  1964  elec¬ 
tions,  coverage  which  will,  as  election  day  nears, 
involve  dozens  of  reporters,  including  such  stars 
as  National  Bureau  CHiief  Chalmers  Roberts, 
White  House  correspondent  Carroll  Kilpatrick 
and  Pulitzer  Prize  winner  Edward  Folliard. 

Washington  newspaper  readers  (and  the 
readers  of  the  nearly  60  newspapers  subscribing 
to  the  Los  Angeles  Times-Washington  Post  News 
Service)  expect  the  best  in  election  reporting 
from  The  Washington  Post.  Bob  Albri^t  will 
make  a  major  contribution  to  the  fulfillment  of 
those  expectations 


First  in  advertising  First  in  circulation  First  in  awards 


one  of  a  series 


INVOLVEMENT 


No  one  knows  exactly  how  many  peo¬ 
ple  use  Want  Ads  in  their  local  news¬ 
papers  each  year,  but  based  on  the 
information  available,  an  intelligent 
estimate  would  place  the  number  at 
about  30  million.  This  figure  does  not 
include  business  establishments.  We 
are  talking  about  30  million  private  in¬ 
dividuals  and  families,  people  who  use 
Want  Ads  to  do  jobs  which  can  be  done 
no  other  way. 

No  other  advertising  medium  can 
claim  that  30  million  individuals  in  its 
audience  actually  participate  in  a  very 
personal  way  in  its  finished  product. 
Each  of  these  30  million  private  party 
advertisers  has  made  a  decision  to  be  a 
part  of  a  newspaper.  The  result  is  an 
involvement. 

This  involvement  of  30  million  indi¬ 
viduals  and  families  is  a  priceless  and 
exclusive  asset  which  belongs  only  to 
newspapers,  because  only  newspapers 
have  Want  Ads. 


If  you  are  not  how  using  the  MacDoirald 
Classified  Seriice  or  the  MacDonald 
Spa  ce  Builder  classified  display  seriice, 
we  uill  he  happy  to  send  you  a  sample 
copy  uilboul  obligation.  Address  your 
letter  or  card  to: 


HARRISON  C  MacDONALD  &  SONS  INC. 
E  O.  BOX  225  /  LAFAyETTE  INDIANA 


J^au  ^rwin  J  C^ofi 


/Nae^ 

★  ★ 


umn 


Newspapermen  who  visit  or  otherwise  deal  with  the  New 
York  World’s  Fair  1964-1965,  biggest  and  best  of  all  time, 
are  going  to  find  that  the  great  exposition’s  thenn-  of  “Peace 
Through  Understanding”  is  really  promoted  by  an  understanding 
(and  outstanding)  group  of  former  newspapermen  and  women 
'  who  comprise  the  press  relations  staff  of  William  J.  Donoghue. 

!  Information  is  provided  in  an  efficient  and  accurate  way  bv 
;  Mr.  Donoghue’s  publicity  staff,  of  which  Pete  McDonnell  is 
I  publicity  director,  and  Jerry  Edelberg  is  his  assistant.  All  of 
j  them  and  their  assistants  are  veterans  of  newspapers  and  they 
!  know  the  needs  of  the  press.  A  spacious  Press  and  ('.ommunica- 
I  tions  Center  provides  every  modern  facility  to  aid  working 
I  newsmen.  Warning:  To  permit  the  Fair  Corporation  to  pav 
off  its  huge  debts,  it  has  had  to  adopt  a  tough  pass  policy. 
However,  legitimate  working  newsmen  have  been  assured  they 
will  have  no  trouble  in  obtaining  proper  credentials. 

— Hcuidy  heads:  “Gals  Peel,  Lose — Can’t  Hide  In  Legal  Suit’’— 
Salt  Lake  City  Tribune  i  **Dill  May  Be  In  Pickle  For  Racinf! 
Trophy’’ — Indianapolis  Aeies;  “Big  Drum  Stolen,  Tliieves  Beai 
IV'^Harrisburg  Evening  Aews;  “While  Not  Sweet  on  Cuba,  U.S. 
Stops  Raising  Cane  About  IV'—— Minneapolis  Star;  “The  Heat  h 
Off  Landlord  Who  Kept  Cool  To  Nudes’’ — Baltimore  Sun,  ,  .  . 
Dave  Hakins,  who  writes  the  “Hey  .  .  .  Hakins”  sports  column 
in  the  Rutland  (Vt.)  Herald,  says  this  typo  in  the  head  to  hi» 
column,  “Kelley  Prayer  of  Year’’  really  sent  him  to  Ids  kneei. 
,  .  .  .  George  Tilford’s  boating  column  in  the  Indianapolis  jVewn 
is  titled  “Tilford’s  Tiller.’’  .  .  .  The  Los  Angles  Herald-Examiner 
ran  a  streamer  head  in  red  in  handwritten  script  in  decreasing 
size  and  with  less  and  less  ink  from  column  1  to  8:  “The  Old 
Soldier  Fades  Away.’’ 

— Lou  Burns,  assistant  feature  editor,  Chicago's  American. 
writes:  “When  I  was  young,  had  all  my  hair,  and  was  a  staffer 
on  the  Uhrichsville  (Ohio)  Evening  Chronicle,  we  warmed  up 
our  staff  with  (Joe)  McCool,  (Larry)  Shivers,  (Glenn)  Heatter. 
and  (me,  Lou)  Burns.”  .  .  .  The  Seattle  Times  reports  that 
more  newspapers  are  purchased  every  day  than  all  the  match 
books  given  away  free.  .  .  .  The  Winsted  (Conn.)  Kiwanis  Club 
established  a  scholarship  in  the  name  of  Thomas  A.  Haggerty. 
90.  who  has  retired  after  serving  as  editor  of  the  Winsted  Citizen 
31  years.  .  .  .  Lively  lead  in  the  Deseret  News-Salt  Lake  Tele¬ 
gram:  “March  came  in  like  a  lamb  to  Duchesne,  fleecing  the 
ground  with  a  woolly  blanket  of  snow”  (by  Goldie  Wilcken. 
Duchesne  correspondent).  .  .  ,  Add  newspaperdom’s  firsts: 
First  woman  reporter  at  a  political  convention  was  Mary  Ashton 
Livermore,  an  editor  of  the  New  Covenant,  at  the  GOP  I860 
convention  in  the  Chicago  Wigwam.  First  perfumed  advertising 
was  in  the  Washington  Daily  News  March  25,  1937. 

City  Room  Characters:  IV 

FORMIDABLE  FRANKIE:  Six-feet-four,  weighs  220,  toujth 
beard,  looks  like  a  longshoreman.  Wants  to  know  who  wrote  that 
story  about  his  being  arrested  for  reckless  driving  while  under 
the  influence  of  booze,  accompanied  by  a  lady  nut  his  wife.  The 
best  thing  to  tell  him  is  that  the  guy  who  wrote  the  story  ha» 
enlisted  in  the  Congo  Foreign  Legion  and  is  25,000  miles  awa;. 

ARTICULATE  ALVIN:  Cab  driver  who’s  willing  to 
series  for  you  on  all  the  exciting  things  that  have  happened 
to  him.  He’s  not  interested  in  money,  only  an  opportunity  foe 
self-expression.  All  he  wants  is  a  gratuity  of  $10,000  for  a  su- 
part  series. 

EXPECTANT  EDITH:  Family  Section  feature  writer,  •k*’’ * 
real  attention  getter.  Whole  city  room  gawks  anxiously  as  she 
waddles  to  water  cooler.  Everyone’s  convinced,  from  her  figu*- 
that  she's  in  her  11th  month.  But  she’s  a  brave  lady.  She’ll  kwp 
working  right  up  to  the  last  minute— or  second,  even. 

— Harold  Winerip,  Boston  Traveier 
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BUSINESS  IS  GOOD  IN  CENTRAL  PENNSYLVANIA 


The  richest 
half-million 
people 
in  the  world 
live  here 


Pittiburgh 


they  spend  a  billion  dollars  a  year  .  .  . 

the  largest  per  family  spending  in  all  of  Pennsylvania 

.  .  .  most  of  them  read  the 


HARRISBURG 

IChe  ^atriot'Betos 

—  the  greatest  advertising  voice  in 
a  truly  unique  market 

CIRCULATION  Daily  -  1 19,985;  Sunday  -  161,045 


represented  nationally  by  MOLONEY,  REGAN  &  SCHMITT 


editorial 

Newspaper  Code 

I^NACTMENT  ol  a  l)ill  l)V  lilt*  Massat IiuscUs  lfsisl:itiirc  wliidi  would 
limit  the  activities  ol  newspapers  in  reporting  court  and  criminal 
news,  and  which  would  grant  authoritv  to  the  State’s  atiornev  general 
to  enforce  it.  would  he  a  dangerous  precc*clent,  in  our  opinion.  It 
would  tome  close  to  Heading  on  the  First  Amendment,  if  it  does  not 
actually  do  so. 

The  title  of  the  proposed  hill  is:  ‘‘.\n  act  establishing  a  code  of 
ethics  for  newspaper  publishers,  editors,  columnists  and  employes  in 
the  performance  of  their  obligation  to  the  public:.” 

The  attorney  general’s  office  is  empowered  to  set  up  an  adecjuaie 
staff  to  check  “the  pidilication  of  all  news  media  o|x*iating  thronghout 
the  common wc*a It h.  day  by  day,  week  by  week,  thoroughiv  and 
methcHlically,  and  cite  lor  contempt  those  news  media  breaking  the 
existing  laws  of  the  commonwealth  regarding  the  reporting  of  court 
and  criminal  news.”  .V  list  of  nine  “clon’ts”  is  provided  lor  the 
“guidance”  of  the  prc*ss  in  its  coverage  of  criminal  court  news.  (F8:P, 
April  1 1 .  page  11.) 

It  has  been  rejiorted  that  2()  dailies,  more  than  half  of  the  .State’s 
•18  daily  newspajH*rs,  have  subscribed  to  the  “code.” 

If  the  press  of  .Massachusetts  wants  to  adhere  to  a  vohmtarv  ccnle 
of  this  kind  worked  out  by  press  and  bar.  then  more  power  to  it. 
It  might  provide  some  incentive  to  the  press  of  other  States  to  arrive 
at  a  similar  understanding  and  bring  an  end  to  the  constant  wrangling 
about  “trial  by  newspapers.” 

But  to  give  such  a  code  the  sanction  of  law  is  to  make  everv  news¬ 
paper  resjxmsible  to  the  government  and  the  attornev  general’s  office 
for  what  it  prints. 

In  this  instance,  the  reference  is  to  court  and  criminal  new.s.  The 
next  time — and  there  could  be  a  next  time  once  the  precedent  is 
established — it  might  concern  news  of  the  legislature  or  the  governor’s 
office. 

This  is  the  verv  thing  the  First  .\menclmeni  was  clesignc*cl  to  guard 
against. 

Plant  Improvement 

l^cwsi’Ai’i  Rs  have  re|)ortecl  to  the  American  Newspaper  Publishers 
.\ssociation  that  ihev  plan  to  spend  more  than  .SIOO.OOO.OOO  on 
plant  atid  ecjuipnient  duritig  l!)i>l.  About  the  same  aincnint  was  spent 
during  IfXi.'I.  Aticl  an  average  ol  more  thati  cine  hundred  million 
dollars  has  beeti  spetit  by  tiewspapers  for  modertii/ecl  plant  and 
ecpciptnetit  every  year  since  U’orld  War  11. 

This  meatis  that  the  nation’s  newspaper  inclustrv  has  spent  more 
thati  a  billion  dollars  in  the  last  decade  to  improve  its  prcxluction 
facilities.  I  hat's  a  lot  of  tnotiey  lor  a  business  that  has  been  supposedly 
going  to  p«)t  because  of  strikes,  suspensions  and  mergers.  It  is  big  news 
that  ought  to  be  reported  bv  everv  newspaper  to  its  readcTs. 

An  Editor’s  Meditation 

)R  those  publicatiotis  and  |-'ersotis  that  participate  iti  the  clay- 
to-day  miracle  of  a  free  press,  clear  Lord  CicKl,  do  I  pray  this 
day  as  leaders  in  jourtialisin  are  assembled  in  natiotial  convention. 
Teach  thetn — and  all  their  millions  of  readers — that  the  right  to 
know  is  eletiiental  and  essential  to  a  free  people,  aticl  that  access  to 
the  news  and  interesting  presentation  in  word  and  picture  create  an 
informed  public:  that  thus  becomes  armed  with  facts  and  therefore 
can  take  proper  action  in  any  situation.” — (Written  by  Oxie  Reicliler, 
editor,  Yonkers,  [A’.F.]  Herald-Statesman.) 
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My  soul,  trait  thou  only  upon  God; 
for  mr  expectation  is  from  Him — Psalm 

LMI;' a. 


Editor 


&  Publisher 

©THE  FOURTH  ESTATE 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892:  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
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General  Manager 
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Charles  Werner,  Indianapolli  Sfar 


Short  Takes 

Hules  are  no  beer  on  premises,  no  shoes 
in  bed,  no  dogrs  upstairs,  and  orphan  grind¬ 
ers  and  thinkers  not  jjermitted.  —  Buf¬ 
falo  (N.  Y.)  Courier-Express, 

• 

It  was  a  bright  day  and  the  President 
accepted  the  invitation  of  some  friends 
to  join  them  at  Burning  Tree  Club.  — 
Washington  (D.  C.)  Post. 

• 

It  was  one  of  those  rare  vocal  threats 
that  one  is  fortunate  to  experience  once 
in  a  life  time.  —  Nashville  (Tenn.)  Ban¬ 
ner. 

• 

Actor  John  Carroll  and  his  firmer 
wife,  Lucille,  go  over  plans  to  fight  City 
Hall.  —  Los  .\ngeles  (Calif.)  Valley 
Times. 
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letters 

UPLimNG  .MESSAGE 


That  annual  rite  of  Spring  came  leaping 
into  the  hearts  of  Americana — the  doom 
crier  columnist  has  unleased  another 
blast  at  us  soft-headed,  decadent  citizens. 

This  year,  the  prize  goes  to  Miss  May 
Craig  (March  21).  As  readers  of  Pogo 
know.  Miss  Craig  is  a  distinguished  jour¬ 
nalist  who  devotes  her  time  to  asking  the 
most  inane  and  zany  questions  any  Presi¬ 
dent  has  to  field. 

The  latest  ’Trusade”  of  uplift  had  the 
same  Yankee  Puritan  message  as  last 
year’s  message  written  by  Lloyd-What-The- 
Hell-Is-His-Name  from  Oklahoma. 

Miss  Craig’s  novella  of  doom  will  earn 
her,  like  it  did  Lloyd-What-The-Hell-Is- 
His-Name,  a  comfortable  living  on  the 
heaving  bosom  circuit  of  Woman’s  Clubs 
and  a  merit  badge  from  Cardinal  Cushing. 

What  makes  these  “Last  Days  of  the 
Republic’’  polemics  so  silly  is  their  entire 
emphasis  on  form  and  not  on  content. 

Miss  Craig  is  not  as  good  as  Lloyd-Etc. 
She  does  not  conjure  up  his  incubus  of 
armageddon  tomorrow. 

But  I  say  to  one  and  all,  and  that  in¬ 
cludes  everyone,  that  unless  there  is  a 
change,  deep  down  in  the  typewriters  of 
•America  and  an  effort  at  new  cliches,  and 
an  honest  vendetta  against  marshmallow 
mindedness,  then  we  will  witness  the  in¬ 
cline  and  rise  of  the  American  Press  As 
We  Know  It  Today. 

Ed  Washak,  Jr. 

Lansing  (111.)  Journal. 

*  *  * 


OLD  QUOTE 

The  panegyric  that  Darrell  Houston 
wrote  about  himself  and  his  associates 
(March  21)  inspires  the  following  obser¬ 
vation; 

The  headline  he  praised  so  highly  might 
well  have  given  the  reader  the  impression 
that  Jack  Ruby  had  taken  the  stand  and 
testified  in  the  words  used  in  the  quote.  I 
think  the  average  reader  does  not  suspect 
when  he  sees  an  eight-column  head  that  it 
refers  to  something  said  more  than  two 
months  before. 

William  E.  Hannan 

Leominster  (Mass.)  Enterprise. 

*  *  * 

CIRCULATION 

The  editorial  (March  21)  objects  to 
newspaper  reports  showing  that  total  daily 
newspaper  circulation  declined  in  this 
country  last  year.  You  object  to  the  inclu¬ 
sion  of  New  York  (]ity  figures  on  the 
grounds  that  the  big  strike  reduced  circu¬ 
lation. 

What  are  you  trying  to  prove?  That 
New  York  is  not  a  part  of  the  United 
States?  That  circulation  did  not  decline 
as  a  result  of  the  strike?  Or  that  news¬ 
papers  should  not  report  the  facts  when 
it  might  on  the  surface  appear  harmful  to 
the  industry? 

The  truth  is  simple:  whatever  the  reason, 
and  regardless  of  whether  the  reason  is 
cited  in  all  reports,  total  daily  newspaper 
circulation  in  the  United  States  did  de¬ 
cline  last  year. 

.Arnie  Matanky 

Near  North  News, 

Chicago 


7 


Board  of  Directors 
§fTh€  (lydssociated  Press 
Welcomes  Six  New  Daily 
Newspaper  ^yVEembers 


Mnrning  News-Gazette, Contra  Costa, Calif.  The  Sun  Post,  San  Clemente,  Ca///omiariieSf.i< 


Sun  Valley  Spur,  Mesa,  Arizona 


PARADE  OF  PROGRESS 


1953  TO  1963 


NEWSPAPERS-36  to  73 
CIRCULATION-5,322,134  to  12,152,564 


Number  of  Papers  and  ABC  Circulation 
as  of  March  31st  for  each  year 


?0,02l 


7,330,236 


1957 


1953 


12.152,564 


70,028 


73  Great  Newspapers  Distributing  Parade  Every  Sunday! 


Akron  Beacon  Journal 
Albany  Times-Union 
Albuquerque  Journal 
Allentown  Call-Chronicle 
Asheville  Citizen-Times 
Baltimore  News  American 
Baton  Rouge  Advocate 
Beaumont  Enterprise 
Binghamton  Press 
Boston  Globe 
Bridgeport  Post 
Buffalo  Courier-Express 
Cedar  Rapids  Gazette 
Charleston  (W.  Va.)  Gazette-Mail 
Chattanooga  Sunday  Times 
Chicago  Sun-Times 
Dallas  Times-Herald 
Dayton  News 


Denver,  Rocky  Mountain  News 
Detroit  Free  Press 
El  Paso  Times 
Erie  Times-News 
Evansville  (Ind.)  Courier  &  Press 
Fargo  Forum 

Fort  Wayne  Journal  Gazette 
Fort  Worth  Star-Telegram 
Fresno  Bee 
Greenville  (S.C.)  News 
Harrisburg  Patriot-News 
Hartford  Courant 
Houston  Chronicle 
Indianapolis  Times 

Jackson  (Miss.)  Clarion-Ledger/Daily  News 
Knoxville  News-Sentinel 
Lincoln  Journal  &  Star 
Little  Rock,  Arkansas  Gazette 


Long  Beach  (Calif.)  News  &  Independent- 
Press-Telegram 
Long  Island  Press 
Macon  Telegraph  &  News 
Madison,  Wisconsin  State  Journal 
Miami  Herald 
Modesto  Bee 
Newark  Star-Ledger 
New  Bedford  Standard-Times 
Newport  News-Hampton  Press 
Oakland  Tribune 

Pasadena  Independent-Star-News 
Peoria  Journal-Star 
Portland  (Maine)  Telegram 
Portland  (Ore.)  Oregonian 
Reading  Eagle 

Riverside  (Calif.)  Press-Enterprise 
Roanoke  (Va.)  Times 
Sacramento  Bee 


St.  Joseph  News-Press 
St.  Louis  Post-Dispatch 
St.  Paul  Sunday  Pioneer  Press 
St.  Petersburg  Times 
San  Antonio  Light 
San  Bernardino  Sun-Telegram 
San  Diego  Union 
San  Jose  Mercury-News 
Scranton,  Scrantonian 
Seattle  Post-Intelligencer 
Sioux  City  Journal 
Sioux  Falls  (S.O.)  Argus-Leader 
Springfield  (0.)  News-Sun 
Syracuse  Herald-American 
Tucson,  Arizona  Daily  Star 
Washington  (D.C.)  Post 
Wheeling  (W.  Va.)  News-Register 
Yakima  Herald 
Youngstown  Vindicator 


THROUGH  73  STRONG  NEWSPAPERS  REACHING  12  MILLION  HOMES  COAST  TO  COAST 
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valuated  properly 

lUSt  include  intangible  values 


Reach,  message  frequency  and 
cost  efficiency  are  important  yard¬ 
sticks  in  media-audience  evalua¬ 
tions;  newspapers  excel  in  all 
three. 

Next  comes  the  imponderable  . . . 
media-impact.  Who  is  to  weigh 
the  importance  of  an  alert,  vigor¬ 
ous  and  vigilant  editorial  policy? 
What  is  the  value-impact  of  paren¬ 
tal  pride  in  a  daughter’s  engage¬ 
ment  announcement  and  picture 
in  the  press?  What  is  the  value- 
impact  of  a  newspaper  which 
every  Christmas  plays  Santa 
Claus,  which  remembers  and  is 
generous  to  the  underprivileged? 

What  is  the  value-impact  of  a 
local  cartoonist,  whose  wit  and 
satire  week  after  week  has  read¬ 
ers  in  stitches  or  indignation  over 
a  humorous  event  or  a  community 
problem?  How  does  one  appraise 
the  value-impact  of  Letters-to-the- 
Editor?  Who  is  to  judge  the 
public-service  impact  when  news¬ 
papers  sponsor  community  events, 
underwrite  worthy  causes  or  ex¬ 
pose  public  abuses? 

True,  each  medium  has  its  own 
degree  of  impact.  Just  as  true  is 
the  fact  that  newspapers  mean 
more  to  people,  and  do  more  for 
people,  than  any  other  form  of 
communication  yet  devised. 

Put  that  into  computers  and  see 
^hat  comes  out! 


Richard  C.  Steele 
President  and  Publisher 
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ASNE  Speakers  Condemn 
‘Mass  Coverage’  in  Dallas 


McKnight  Appeals  to  Press 
To  ‘Do  Something  —  And  Soon’ 


Washington 

A  Dallas  police  officer,  a 
Texas  lawj'or  and  two  represen¬ 
tatives  of  the  press  itself  con¬ 
demned  the  “saturation  cover¬ 
age”  of  the  Kennedy  assassina¬ 
tion  story  last  November  in  a 
discussion  at  the  annual  meet¬ 
ing  of  the  American  Society  of 
Newspaper  Editors  here  April 
16. 

After  criticizing  the  conduct 
of  newsmen  in  Dallas  last  No¬ 
vember  and  subsequently  at  the 
Jack  Ruby  trial,  Felix  R.  Mc¬ 
Knight,  ^itor  of  the  Dallas 
Times  Herald,  declared: 

"1  suggest  that  we  come  up 
with  an  answer — and  soon.” 

Mr.  McKnight,  a  past  presi¬ 
dent  of  ASNE,  compared  the 
ileplorable  incidents  in  Dallas 
to  the  “incredible”  reportage  of 
Pope  Paul’s  visit  to  the  Holy 
land  and  the  “fiasco”  of  the 
Khrushchev  visit  to  the  Roswell 
Garst  farm  in  Iowa  several 
years  ago. 

Joseph  Costa,  president  of 
the  National  Press  Photog¬ 
raphers’  Association,  warned 
that  today’s  reporters  and  cam¬ 
eramen  may  bwome  known  as 
the  “lost  generation — they  who 
lost  the  hallowed  privilege  of 
press  freedom  to  arbitrary 
governmental  control.” 

Public  RcHcntmcnt 

The  news  business,  he  said, 
must  suggest  some  solution  to 
the  problem  of  covering  major 
events  without  arousing  public 
resentment.  In  the  days  be¬ 
fore  television,  he  noted,  people 
in  the  news  were  badgered  and 
cornered  by  reporters  and  pho¬ 
tographers  but  the  public 
wasn’t  aware  of  the  behavior 
of  the  press  representatives. 

In  a  sweeping  indictment  of 
news  media  conduct  after  the 
assassination  of  President  Ken¬ 
nedy  last  fall,  Homa  Hill,  of 
the  State  Bar  of  Texas,  charged 
'hat  newsmen  “forgot  the  rules 
of  decency  and  courtesy,  respect 
lor  due  process  of  law,  respect 
lor  the  judiciary,  and  respect 


for  the  rights  of  Lee  Harvey 
Oswald  and  .Jack  Ruby  to  fair 
trials.” 

The  i)resence  of  hordes  of 
newsmen  in  the  police  .station 
made  it  possible  for  Jack 
Ruby,  the  nightclub  owner,  to 
.shoot  O.swald,  declared  Glen 
King,  a  captain  of  the  Dallas 
jiolice.  If  only  police  had  lieen 
liermitted  in  the  area,  he  .said. 
Ruby  would  have  been  spotted. 

Captain  King,  who  has  been 
a  witness  liefore  the  Warren 
Commission  which  is  investi¬ 
gating  the  assassination,  said 
he  was  not  at  liberty  to  .say 
how  Ruby  got  into  the  hallway 
when  Oswald  was  being  led 
through.  There  was  a  “tem¬ 
porary  breakdown  at  one  spot,” 
where  an  officer  failed  to  see 
Ruby  when  he  entered,  Captain 
King  said. 

Ix>w  Moments 

At  the  time,  he  added,  it  was 
believed  to  be  wise  policy  to 
cooperate  with  newsmen  on  an 
event  of  such  magnitude,  but  in 
retrospect  it  was  a  mistake  be¬ 
cause  newsmen  interfered  with 
the  investigation.  However,  he 
said,  if  the  suspect  in  the  mur¬ 
der  of  the  President  had  not 


Iteen  seen  by  reporters  and  cam¬ 
eramen,  people  might  have  lo.st 
faith  in  the  fairness  of  the 
police  and  there  might  have 
been  suspicion  of  duress  or  that 
the  })olice  were  trying  to  pin 
something  on  someone. 

It  was  a  fallacy,  the  captain 
asserted,  to  argue  that  the 
I>olice  should  have  moved  Os¬ 
wald  under  cover  of  darkness. 
Newsmen  were  at  the  station 
around  the  clock  and  ev'en  the 
streets  outside  were  filled  with 
people  at  3  a.m.,  the  officer  re¬ 
lated. 

In  the  view  of  Attorney  Hill 
there  were  many  “low  mo¬ 
ments”  in  the  case,  notably  the 
frequent  interviews  with  prose¬ 
cuting  officials  and  defense  at¬ 
torneys  in  which  statements 
prejudicial  to  the  iieople  and 
to  the  accused  were  made  and 
broadcast. 

Shouted  Questions 

The  “lowest  moment,”  he  de¬ 
clared,  was  when  newsmen 
.surrounded  Ruby,  exhausted 
after  a  mental  test,  and  .shouted 
questions  at  him  amid  a  multi¬ 
tude  of  cameras  and  bright 
lights.  He  was  without  the 
protection  of  police  or  counsel, 
Mr.  King  said.  The  press  be¬ 
havior  was  described  as  “en¬ 
tirely  inappropriate  and  irre¬ 
sponsible.” 

After  Mr.  King  expressed  his 
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IN  WASHINGTON — Editors  signing  in  for  the  ASNE  annual  meeting 
Wednesday  included:  From  left  to  right — Theron  C.  Liddle,  Deseret 
News  and  Salt  Lake  City  Tribune;  J.  B.  Mullaney  and  Philip  W.  Porter, 
both  of  the  Plain  Dealer,  Cleveland.  (AP  Wirephoto  to  E&P). 
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Mewspaper  Linage 

(wains  Continue 

Media  Records  announced 
.April  16  that  the  upswing  that 
l)egan  in  January  continued  in 
March  in  the  52  cities  measui-e- 
ments.  Total  advertising  was 
up  3.9  percent  over  the  figure 
for  March,  1963. 

For  three  months,  total  ad¬ 
vertising  in  newspapers  was 
6.7  percent  ahead  of  last  year. 
(Cleveland  newspapers,  which 
are  measured,  were  shut  down 
in  March,  1963.)  Percentage 
increases  in  the  various  linage 
categories  for  January-March 
were  given  as  follows:  Retail, 
6  percent;  department  store, 
6.1  percent;  general,  2.9;  auto¬ 
motive,  11.8;  financial,  6.3; 
total  display,  6;  and  classified, 
8.8. 

In  March  the  gains  were:  Re¬ 
tail,  3.7 ;  department  store,  2.7 ; 
automotive,  7.1;  financial,  14.6; 
total  display,  3.7;  classified, 
4.5;  general  was  even  with  the 
figure  for  March  a  year  ago. 

When  the  figures  are  ad¬ 
justed  to  omit  Cleveland  linage 
the  total  advertising  gain  for 
March  is  cut  to  1  percent  and 
for  three  months  it  falls  to  3.8 
percent.  New  York  City  papers, 
also  closed  in  the  first  three 
months  of  1963,  are  not  includ¬ 
ed  in  the  52  cities  measurement. 


opinion  that  the  Ruby  trial 
coverage  had  set  back  the  ef¬ 
forts  of  the  Texas  Bar  to  ad¬ 
vance  the  cause  of  cameras  in 
the  courtroom,  several  editors 
voiced  differing  views  on 
whether  cameras  should  be  per¬ 
mitted  at  a  trial. 

Mr.  McKnight  detailed  the 
press  conditions  in  Dallas  after 
the  arrival  of  the  President. 
The  press  corps  which  accom¬ 
panied  him  numbei-ed  about  70 
and  overnight  some  300  news¬ 
men  descended  on  the  city.  At 
the  time  of  the  Ruby  trial  there 
were  308  domestic  newsmen  and 
68  from  14  foreign  countries. 

Invaded  by  Regiments 

“Dallas,”  Mr.  McKnight  said, 
“had  become  a  symbol  of  evil 
by  the  click  of  a  typewriter  key 
after  Nov.  22.” 

The  regiment  of  newsmen,  he 
said,  invaded  the  city  rooms  of 
the  two  Dallas  newspapers, 
tied  up  local  telephone  lines, 
wrecked  reference  files  and  at- 
(Continued  on  page  151)' 
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Dick  Hodgins  Jr.,  AP  Newsfeatures  cartoonist,  takes  a  look  back  at  major  news  events  since  the  ANPA  convention  last  April. 


Time  table  leave  new  YORK? 


SOCIAL  EVENTS 


(All  meetings  at 
Waldorf-Astoria 


ANPA  wm  Vote 


(By  Invitation) 

SUNDAY 


unless  otherwise  indicated) 

SUNDAY 

10:00  a.m. — American  Council  on  Ed¬ 
ucation  for  Journalism. 

10:30  a.m.  to  3:00  p.m. — Registration 
ior  ANPA.  Silver  Corridor. 

MONDAY 

B:00  a.m. — United  Press  International, 
BreaHast-meeting,  editors  and  pub¬ 
lishers.  Empire  Room. 

9:30  a.m. — Labor  Relations  Confer¬ 
ence,  ANPA.  Starlight  Roof. 

10:00  a.m. — Associated  Press  mem¬ 
bership,  Sert  Room. 

12:30  p.m. — AP  reception  for  guests. 
West  Foyer. 

1:00  p.m. — AP  luncheon.  President 
Lyndon  B.  Johnson.  Ballroom. 

2:15  p.m. — Labor  Relations  Confer¬ 
ence,  ANPA.  Starlight  Roof. 

TUESDAY 

9:00a.m. — UPl  executives.  UPl  offices. 

9:30  a.m. — ANPA,  Executive  sessions: 
Under  15,000  circulation,  Louis  XVI 
Suite;  15,000-50,000,  Jade  Room; 
over  50,000,  Basildon  Room.  All  day. 

9;30a.m. — This  Week  publishers.  Jan¬ 
sen  Suite. 

11:00  a.m. — AP  board.  AP  office. 

8:00  p.m. — National  Cartoonists  So¬ 
ciety,  Awards  dinner.  Hotel  Plaia. 

WEDNESDAY 

9:00a.m. — UPl  executives,  UPl  offices. 
9:30  a.m. — ANPA.  Ballroom. 

11:00  a.m. — AP  board.  AP  office. 

11:00  a.m. — Ohio  Newspaper  Asso¬ 
ciation  luncheon.  Crystal  Ballroom, 
Park  Lane. 

12:00 — Pennsylvania  Newspaper  Pub¬ 
lishers  Association  luncheon.  Jade 
Room. 

12:00 — New  York  State  Publishers  As¬ 
sociation  luncheon.  Louis  XVI  Suite. 

12:00 — Publishers  Bureau  of  New  Jer¬ 
sey  luncheon.  Waldorfkeller. 

1:00  p.m. — Luncheon  for  former  AP 
directors,  50  Rockefeller  Plaza. 

2:00  p.m. — Bureau  of  Advertising. 
Grand  Ballroom. 

2:00  p.m. — Advisory  Council,  Syracuse 
University  School  of  Journalism.  Room 
Y,  Louis  XVI  Suite. 

THURSDAY 

R:00  a.m. — UPl  executives,  UPl  of¬ 
fices. 

R:30  a.m. — American  Association  of 
Newspaper  Representatives.  Board 
meeting. 

R:30  a.m. — ANPA  annual  meeting. 
Ballroom. 

p.m. — Bureau  of  Advertising  re¬ 
ception. 

B:30  p.m. — Bureau  of  Advertising  din- 
Jjer-  Lynn  A.  Townsend,  president  of 
Chrysler  Corp.,  speaker.  Ballroom. 


On  Moving  Meeting 


Members  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  will  vote  at  their  annual 
business  meeting  Thursday  on 
a  proposition  which  would  per¬ 
mit  the  consideration  of  a  city 
other  than  New  York  as  the 
convention  site  after  1965. 

The  Board  of  Directors  is  ask¬ 
ing  for  a  change  in  the  by-laws 
which  require  that  the  annual 
meeting  take  place  in  New  York 
City.  If  the  change  is  approved, 
the  board  promises  to  conduct  a 
survey  of  membership  opinion 
on  the  possibility  of  holding  one 
convention  in  some  future  year 
outside  New  York  City. 

The  by-laws  of  the  Associated 
Press  also  provide  for  the  an¬ 
nual  membership  meeting  to  be 
in  New  York  on  the  fourth  Mon¬ 
day  of  April.  Both  the  AP  and 
ANPA  are  incorporated  under 
the  laws  of  New  York. 

Definite  plans  have  already 
been  made  for  next  year’s 
.4NPA  convention  at  the  Wal¬ 
dorf-Astoria  Hotel  which  has 
been  the  site  of  Publishers’ 
Week  for  many  years. 

UPl  and  .4P  Meetings 

This  year’s  gathering  of  edi¬ 
tors  and  publishers  opens  Mon¬ 
day  morning  with  a  breakfast 
meeting  sponsored  by  United 
Press  International.  Highlights 
will  be  the  annual  report  on 
UPl  business  by  Mims  Thoma¬ 
son,  president;  remarks  by  Earl 
J.  Johnson,  editor;  an  up-to- 
the-minute  review  of  the  situ¬ 
ation  in  Viet  Nam  by  Neil 
Sheehan,  who  is  coming  in  from 
Saigon;  and  a  commentary  on 
Washington  affairs  by  Merri- 
man  Smith,  White  House  cor¬ 
respondent. 

At  10  a.m.  the  annual  meet¬ 
ing  of  the  Associated  Press 
membership  will  open. 

The  program  includes  filmed 
interviews  of  British  Foreign 
Secretary  R.  A.  Butler  and 
French  Foreign  Minister  Couve 
de  Murville  by  Eddy  Gilmore 
in  London  and  Richard  K. 
O’Malley  in  Paris. 

A  film,  “Frontiers  of  News,’’ 
a  tribute  to  press  photographers, 
will  be  shown.  Produced  by  Wil¬ 
lard  Van  Dyke  in  cooperation 
with  AP,  it  is  made  up  of  still 
photographs  on  Viet  Nam,  the 
racial  crisis  and  the  death  of 
President  Kennedy.  Other  top 
pictures  of  the  past  year  are  in¬ 
cluded. 


There  also  will  be  taped  mes¬ 
sages  from  Correspondent  Mal¬ 
colm  Browne  in  Saigon  and  Bu¬ 
reau  Chief  Preston  Grover  in 
Moscow. 

The  yearly  report  of  the  AP’s 
board  of  directors  will  be  read 
and  General  Manager  Wes  Gal¬ 
lagher  will  speak. 

Vole  for  7  Directors 

Seven  directorships  will  be 
voted  upon,  six  for  3-year  pe¬ 
riods  to  fill  expiring  terms  and 
one  to  fill  the  unexpired  term 
of  the  late  Millard  Cope  of  the 
Marshall  (Tex.)  News-Messen¬ 
ger. 

Nominated  are:  Barry  Bing¬ 
ham,  Louisville  Courier-J  our- 
nal;  Henry  D.  Bradley,  St.  Jo¬ 
seph  Gazette  &  Sunday  News- 
Press;  Otis  Chandler,  Los  An¬ 
geles  Times;  James  S.  Copley, 
San  Diego  Union;  William 
Dwight,  Holyoke  Transcript- 
Telegram;  Martin  S.  Hayden, 
Detroit  News  &  Sunday  News; 
Richard  Lloyd  Jones  Jr.,  Tulsa 
Tribune;  Benjamin  M.  McKel- 
way,  Washington  Sunday  Star; 
John  H.  Perry  Jr.,  West  Palm 
Beach  Post;  Eugene  C.  Pulliam, 
Phoenix  Gazette. 

Nominated  for  a  director  from 
cities  of  less  than  50,000  popu¬ 
lation;  Harry  F.  Byrd  Jr.,  Win¬ 
chester  (Va.)  Evening  Sta/r, 
and  J.  M.  McClelland  Jr.,  Long¬ 
view  (Wash.)  Daily  News. 

Nominated  to  fill  Mr.  Cope’s 
unexpired  term;  Frank  A.  Dan¬ 
iels,  Raleigh  (N.  C.)  Times,  and 
Donald  W.  Reynolds,  Fort  Smith 
(Ark.)  Southwest  American  & 
Times-Record. 

Messrs.  McKelway,  Bradley, 
Dwight,  Pulliam  and  Byrd  are 
incumbents. 

President  at  Luncheon 

President  Johnson  will  ad¬ 
dress  the  annual  luncheon  of 
AP. 

AP  President  Paul  Miller  of 
the  Rochester  Times-Union  and 
Democrat  &  Chronicle  will  pre¬ 
side. 

The  luncheon  audience  will 
include  the  heads  of  four  for¬ 
eign  press  associations:  Kiyoshi 
Iwamoto,  general  manager  of 
Kyodo  of  Japan;  Alan  Macin¬ 
tosh,  chairman  of  the  board  of 
the  South  African  Press  Asso¬ 
ciation  and  also  of  the  Argus 
newspapers  of  South  Africa; 
Gillis  Purcell,  general  manager 
(Continued  on  page  128) 
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General  Motors  and  Ford  will  pro¬ 
vide  transportation  for  ANPA  mem¬ 
bers  wishing  to  view  their  exhibits  at 
the  World's  Fair  on  Sunday. 

e  «  * 

2:00  p.m. — Kelly-Smith  Co.  open 
House.  Kelly-Smith  Co.  Suite. 

4:30  p.m. — Goss  Printing  Press  Co. 
Crystal  Room,  Park  Lane  Hotel. 

5:00  p.m. — Parade  Publication,  cock¬ 
tails  and  supper.  Starlight  Roof. 

6:30  p.m. — Moloney,  Regan  &  Schmitt 
dinner  for  publishers  of  MRS  papers. 
The  Chateau,  Savoy-Hilton. 

MONDAY 

5:00  p.m. — Consolidated  Paper  Sales, 
Limited,  reception.  Crystal  Ballroom, 
Park  Lane  Hotel. 

5:00  p.m. — The  Wright  Company,  re¬ 
ception  and  buffet  supper.  Shepeard  s, 
Drake  Hotel. 

5:30  p.m. — Newsweek,  reception.  Basil¬ 
don  Room. 


TUESDAY 

8:00  a.m.— Great  Northern  Paper 

Company,  Hunt  breakfast.  Crystal 
Ballroom,  Park  Lane  Hotel. 

8:00  a.m. — Family  Weekly,  champagne 
breakfast.  Sert  Room. 

12:15  p.m. — Banshees,  luncheon-show. 
Grand  Ballroom. 

4:00  p.m. — Bache  &  Co.,  reception. 
Suite  580. 

4:00  p.m. — St.  Croix  Paper  Co.  Cana¬ 
dian  Club. 

5:00  p.m. — Time  Inc.,  reception.  Jan¬ 
sen  Suite. 

5:00  p.m. — Allen-Klapp  Co.,  New  Eng¬ 
land  &  Terrace  Room,  Lexington  Hotel. 
5:00  p.m. — Abitibi  Service,  Inc.  Gold 
Suite,  Sheraton  East. 

5:00  p.m. — Perkins  Goodwin  Co.  re¬ 
ception  Trianon  Room,  Sheraton-East. 

WEDNESDAY 

4:00  p.m. — Bache  &  Co.,  reception. 
Suite  580.  _ 

5:00  p.m. — Mergenthaler  Linotype  Co., 
reception.  Sert  Room. 

5:00  p.m. — Chicago-Tribune-New  York 
News  Syndicate.  Ballroom,  Plaza. 

FRIDAY 

New  York  World's  Fair  Corporation 
extends  an  invitation  to  the  publishers 
to  visit  the  Fair.  No  transportation 
provided. 

*  ♦  ♦ 

Ladies'  hospitality  lounge  will  bo 
located  in  Room  4-U  of  the  Crane 
Suite,  4th  Floor. 


ADDRESSES 


of  ANPA  visitors  in  New 
York  will  l»e  found  on  Pages 
115  through  124. 
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ASINE 

President 


“It  continues  daiiv  the  ideals 
of  the  free  press  that  have  been 
of  ffreatest  importance  since  the 
(lays  we  first  became  a  nation; 
those  ideals  were  never  more 
important  than  today. 

“The  election  of  Miles  Wolff, 
and  honoring  him,  symbolize.^ 
the  excellence  of  his  paper  and 
I  think  he  and  the  entire  staff 
may  l)e  even  more  honored  in 
that  many  of  us  in  Greensboro 
think  of  it  not  as  ‘his’  or  ‘their’ 
Daily  New.s  but  as  ‘our’  paper.” 

Of  Top  Caliber 

From  D.  Edward  Hudgins, 
vicepresident  and  jreneral  coun¬ 
sel  of  Jefferson  Standard  Life 
Insurance  Co.  —  “I  don’t  be¬ 
lieve  there  is  any  i)aper  in  the 
country  of  any  higher  caliber 
than  the  Greensboro  Daily 
News.  Such  an  honor  as  Miles 
Wolff  is  to  receive  could  not 
come  to  a  better  paper  and  I 
am  pleased  to  see  a  representa¬ 
tive  of  the  staff  so  honored.  The 
News  is  the  tops  in  this  coun¬ 
try  measured  by  any  standards 
—  whether  in  a  city  this  size  or 
a  metropolitan  newspaper.” 

From  Pierce  Rucker,  leading 
businessman  —  “The  news  de- 
jrartment  of  the  Greensboro 
Daily  News  is  excellent  and  1 
consider  Miles  Wolff  one  of  the 
ablest  men  in  the  South.  Under 
his  direction  the  News  has  be¬ 
come  one  of  the  finest  newspa¬ 
pers  in  the  nation.’’ 

Mr.  Wolff  and  his  staff  un- 
blushingly  accept  such  adula¬ 
tion  for  he  and  those  working 
under  him  do  believe  that  they 
are  a  part  of  “North  Carolina’s 
By  Lane  Kerr  Finest  Newspaper.” 

.  i  T-  Inlcrested  .48  Carrier 

Greensboro,  N.  C.  Sun.  There  s  really  not  much 

It  was  nearly  15  years  ago  And  the  makeup  today  is  a  point  in  writing  an  obit  about  The  Dallas  (near  Charlotte) 

that  Miles  Hoffman  Wolff  hung  far  cry  from  the  stodgy,  vertical  me  for  E&P,”  Wolff  said  w'hen  N.  C.  native  took  his  under- 
his  hat  in  the  offices  of  the  format  that  greeted  GDN  sub-  cornered  in  his  office  for  an  in-  graduate  work  at  Roanoke  0)1- 
Greensboro  Daily  News  to  as-  scribers  in  the  late  40’s.  Mr.  terview.  “But  I  think  whatever  lege  in  Virginia  and  then  re¬ 
sume  the  duties  of  executive  Wolff  leans  heavily  to  playing  might  have  been  accomplished  ceived  his  master’s  in  history 
editor  of  a  daily  and  Sunday  his  big  stories  BIG  with  sweep-  since  I’ve  been  here  can  best  and  government  from  the  Uni- 
a.m.  newspaper  that  had  a  lay-  ing  horizontal  heads,  using  three  be  reflected  in  what  some  of  versity  of  North  Carolina, 
out  format  about  as  exciting  as  or  four  pictures  on  the  front  our  subscribers  think  of  the  Then  began  a  brief  stint  of 
a  wet  sandbox.  page,  playing  at  least  one  good  News.”  high  school  teaching  in  several 

Now,  15  years  later,  there’s  feature  or  an  interpretive  piece  So  a  quick  check  of  a  college  of  North  Carolina’s  small  towns, 
still  no  pretentious  door  with  on  the  page  from  either  his  professor,  a  leading  attorney.  But  he  had  been  “bitten 

his  name  and  title  to  indicate  state  capital  or  Washington  bu-  and  one  of  the  city’s  top  busi-  w’hile  carrying  newspapers  in 
who  is  boss  of  “North  Carolina’s  reau  manager.  ness  executives  resulted  in  these  Concord,  N.  C.  “The  paper  had 

Finest  Newspaper”  as  the  front  .  .  p  i  notes:  a  small  shop  and  even  the  car- 

page  ear  boasts  each  morning.  Achievement  Praised  From  Dr.  Warren  Ashby,  riers  knew  everyone  there,"  Mr. 

But  there  have  been  some  The  new  president  of  the  jihilosophy  and  religion  profes-  Wolff  remembers, 

changes.  American  Society  of  Newspaper  sor  at  the  University  of  North  With  no  previous  experience 

Daily  circulation  is  now  95,-  Editors,  a  large — hardly  corpu-  Carolina  at  Greensboro — “Both  in  newspaper  work  other  than 
000  with  Sunday’s  10,000  above  lent — man  just  this  side  of  65  in  thoughtful  editorial  writing  collecting  nickels  and  dimes  on 
that  —  a  jump  of  22,000  and  but  with  an  “almost”  crew  hair-  and  news  coverage,  the  Greens-  Fridays  from  his  customers, 
26,000,  respectively,  since  Mr.  cut  that  appears  to  shave  away  boro  Daily  News  is  the  equal  Wolff  decided  he  wanted  to  be- 
Wolff  came  “back  home”  from  a  a  few  years,  is  proud  of  his  of  any  comparable  size  newspa-  come  a  reporter.  So  he  was 
stint  on  the  Baltimore  Evening  paper — and  he  believes  justly  so.  per  in  the  country.  {Continued  on  page  82) 
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Miles  Wolff,  newly  elected  president  of  the  American  Society  of  Newspaper  Editors. 


Editor  of  Greensboro  Daily  News 
Continues  Ideals  of  Freedom 
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rROSS  si:(.TioN  study 


Operating  Costs  Up 
More  Than  Revenue 


By  Bohert  U.  Brown 

Newspai)ri-  operatinp  expenses 
in  1963  increased  more  per¬ 
centage-wise  than  did  operating 
revenues,  according  to  Editor  & 
Pi-busker’s  17th  annual  cross- 
section  study  of  revenues  and 
expenses  in  four  different  circu¬ 
lation  groups. 

The  pattern  was  the  same  in 
all  circulation  categories  al¬ 
though  the  spread  was  not  as 
great  as  it  had  been  in  some 
previous  years.  The  years  1962 
and  1959  were  two  of  the  few 
years  in  which  revenues  showed 
a  higher  percentage  gain  than 
did  expenses. 

One  Exception 

.411  revenue  classifications 
showed  dollar  gains  with  the  ex¬ 
ception  of  national  advertising. 
Losses  in  national  were  shown 
on  the  average  for  all  groups 
except  those  jrapers  in  the  50,- 
OOO  to  100,000  circulation  cate¬ 
gory. 

Generally  speaking  larger 
total  revenue  gains  were  shown 
among  the  new.spapers  under 
100,000  circulation  than  those 
above  that  figure.  Papers  in 
the  25,000  to  50,000  circulation 
group  showed  slightly  better 
cost  control  than  the  others  with 
an  expense  increase  of  4.54% 
and  a  revenue  gain  of  4.08%. 
.Mthough  the  papers  in  the  10,- 
000-25,000  circulation  group  and 
the  50,000-100,000  group  showed 
a  slightly  higher  percentage  in¬ 
crease  in  revenue  on  the  average 
their  increases  in  e.xpenses  ran 

This  is  the  third  and  the  last 
in  the  annual  series  of  newspa¬ 
per  reports.  The  one  for  a  13,- 
OOO-circulation  newspaper  is  not 
iiailable  this  year. 


considerably  higher. 

The  accompanying  charts  .show 
the  average  increases  or  de¬ 
creases  for  revenue  and  ex¬ 
penses  for  new-spapers  in  the 
four  groups,  plus  an  over-all 
average  for  the  “composite 
daily,”  (Because  the  figures  are 
averages  of  jiercentage  figures 
from  many  newspapers  in  each 
group  the  totals  will  not  neces- 
.sarily  add  up  to  100%.  E&P 
does  not  contend  there  is  any 
newspaper  which  will  have 
figures  exactly  the  .same  as  these 
averages.  They  are  presented 
for  comparative  purposes  with¬ 
in  the  industry'.  The  “composite 
daily”  is  purely  an  average  for 
all  dailies  regardless  of  size.) 

1 5- Year  Oianges 

Analysis  of  income  and  ex¬ 
pense  items  for  1963  in  relation 
to  total  revenue  and  expense 
indicate  some  significant  changes 
when  compared  to  figures  of  15 
years  ago.  Local  and  classified 
advertising  revenues  are  play¬ 
ing  a  larger  role  in  total  news¬ 
paper  income  while  national  ad 
revenue  is  declining  in  impor¬ 
tance.  At  the  same  time,  total 
advertising  revenue  is  contribut¬ 
ing  a  larger  and  larger  share  of 
newspaper  income  while  circula¬ 
tion  revenue  is  accounting  for  a 
slightly  smaller  share  of  the 
total. 

Fifteen  years  ago  local  ad 
revenue  in  the  four  circulation 
groups  (from  the  smallest  to 
the  largest  papers)  contributed 
48,41%,  45.02%,  43.27%  and 
35.29%,  respectively,  of  total  in¬ 
come.  In  1963  these  figures  had 
changed  to  54.91%,  43.49%, 
46.06%  and  44.15%,  respectively. 

Whereas  national  ad  revenue 
15  years  ago  was  11.15%, 


Income — 

1963 

%  of  Total 

Revenue 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

54.91 

43.49 

46.06 

44.15 

47.15 

National  Adv . 

5.52 

9.22 

8.88 

12.11 

8.93 

Classified  Adv.  . . . 

13.79 

19.26 

15.28 

16.10 

16.10 

Total  Adv . 

74.86 

71.97 

70.56 

72.37 

72.44 

Circulation  . 

23.40 

27.94 

29.28 

27.30 

26.98 

Expense — 

■1963 

*4  of  Total  Cost 

Composing  Room.. 

17.04 

16.95 

13.22 

10.43 

14.41 

Paper  and  Ink  .... 

13.40 

16.1  1 

21.88 

32.58 

20.99 

Editorial  . 

13.92 

15.26 

16.04 

11.03 

14.06 

Adv.  Dept . 

1 1.36 

10.55 

8.62 

6.73 

9.31 

Circ.  Dept . 

8.27 

10.29 

10.69 

14.70 

10.99 

Adm.  &  Gen . 

18.97 

15.45 

13.34 

9.99 

14.44 

Bldg.  &  Plant  . 

4.10 

3.90 

5.32 

4.43 

4.43 

Bus  Office  . 

3.39 

4.69 

2.99 

2.40 

3J7 

Press  Room  . 

3.52 

3.93 

3.44 

4.33 

3.80 

Stereotyping  . 

2.31 

2.68 

2.53 

1.95 

2.37 

Photo-eng . 

2.10 

1.82 

2.1 1 

1.63 

1.91 

Income— 

1963 

4  Increase  over  1962 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

5.53 

4.37 

7.31 

5.67 

5.72 

National  Adv. 

—3.62 

—3.60 

4.47 

—3.79 

—1.63 

Classified  Adv.  . . . 

7.63 

7.69 

8.41 

5.80 

7.38 

Total  Adv . 

5.35 

3.51 

6.95 

3.59 

4.85 

Circulation  . 

4.78 

.89 

4.85 

3.87 

3.59 

Inc.  Total  Rev.  .  . 

5.98 

4.08 

6.12 

3.99 

5.04 

Expenses— 

-1963 

^  Increase  over  1962 

Composing  Room.. 

8.49 

6.70 

5.20 

3.65 

6.01 

Paper  and  Ink  .... 

4.22 

1.07 

6.63 

3.73 

3.91 

Editorial  . 

4.21 

4.73 

8.25 

3.27 

5.11 

Adv.  Dept . 

8.16 

4.07 

6.32 

3.06 

5.40 

Circ.  Dept . 

8.80 

2.69 

3.90 

4.89 

5.07 

Adm.  &  Gen . 

5.83 

.07 

.95 

2.45 

2.32 

Bldg.  &  Plant . 

—4.67 

—2.82 

1.61 

4.19 

—.42 

Bus.  Office  ... 

6.25 

3.09 

1.50 

.25 

2.77 

Press  Room  . 

3.52 

4.86 

6.43 

6.38 

5.29 

Stereotyping  . 

14.24 

—.33 

4.33 

.90 

4.78 

Photo-eng . 

.15 

—1.54 

3.94 

3.52 

1.52 

Inc.  Total  Exp.  .. 

7.52 

4.54 

7.83 

5.24 

626 

12.13%,  12.54%,  and  17.75%  of 
total  revenue,  in  1963  it  repre- 
•sented  5.52%,  9.22%,  8.88%  and 
12.11%  of  the  total  in  the  four 
groups. 

The  figures  for  classified  then 
were  11.88%,  12.68%,  12.49% 
and  14.50%.  In  1963  they  were 
13.79%,  19.26%,  15.28%  and 
16.10%. 

Total  ad  revenue  represented 


71.31%,  70.04%,  68.31%  and 
67.46%  of  total  revenue  15  years 
ago.  In  1963  these  figures  were 
74.86%,  71.97%,  70.28%  and 
72.30%.  This  produced  the 
change  in  circulation  revenue,  as 
a  part  of  the  total,  from  27.11%, 
29.31%,  31.24%  and  32.27%  to 
23.40%,  27.94%,  29.28%  and 
27.30%. 

{Continued  on  page  126) 


Seventeen- Year  Record  of  Revenue  and  Cost  Increases 


— 10,000-25,000 — 

--25,000-50,000 — > 

, — 50,000-100,000 — 

^-Over- 100,000 - 

-Composite  Daily — \ 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

IH7  over  1 946  .... 

.  23.21 

26.34 

25.03 

27.17 

24.64 

29.43 

23.62 

29.43 

24.12 

28.09 

1148  over  1947  . 

.  14.25 

16.65 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

IW  over  1948  . 

.  7.03 

9.00 

6.61 

1 1.03 

7.74 

7.43 

9.86 

10.03 

7.87 

9.34 

I’M  over  1949  . . 

.  4.51 

5.21 

3.31 

7.19 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

I’5l  over  1950  . 

.  6.09 

8.93 

1 1.36 

10.16 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1452  over  1951  . 

.  8.32 

7.81 

9.52 

10.92 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1453  over  1952  . 

.  5.46 

7.64 

10.07 

9.54 

1  1.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1454  over  1953  . 

.  2.53 

2.16 

1.08 

2.87 

2.71 

5,19 

.30 

1.83 

1.61 

3.01 

'455  over  1954  . 

.  7.62 

5.99 

8.88 

5.05 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

'454  over  1955  . 

.  3.02 

5.06 

1.75 

4.51 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

1457  over  1956  . 

.  1 .04 

2.78 

2.70 

2.64 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 

1458  over  1957 

. 03 

3.57 

.90 

1.88 

1.31 

2.04 

.27 

.88 

.62 

2.09 

'454  over  1958  . 

.  6.5 1 

4.54 

7.47 

5.96 

5.25 

4.61 

lO.1 1 

8.03 

7.33 

5.78 

'440  over  1959 

.  6.79 

4.81 

4.51 

5.21 

4.45 

6.42 

3.73 

5.75 

4.87 

5.55 

'441  over  I960  ... 

. 25 

2.80 

1.44 

1.38 

—.12 

1.42 

.02 

.32 

.40 

1.48 

'442  over  1961  .  .  . 

.  5.32 

3.21 

6.53 

3.20 

3.45 

3.37 

5.77 

4.58 

5.26 

3.59 

'443  over  1962 

.  5.98 

7.52 

4.08 

4.54 

6.12 

7.83 

3.99 

5.24 

5D4 

6.28 
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Wilma  Bonsanti 


Annabelle  Jen$is 


TELEGRAPH  DESK 


12  Tell  Why  They 
Love  Their  Work 


A  Woman’s  World 


By  Jeun  Tarzian 


lias  learned  over  almost  a  score  Tele^aph  editor  of  the  Asto-  woman  is  an  unsung  hero 

of  years  that  the  job  involved  (Ore.)  Daily  Astorian,  Wil-  heroine  as  far  as  the  public 

feature  writing,  wire  editing,  Bonsanti,  majored  in’ jour-  is  concerned.  To  the  layman,  a 
head  writing,  layouts,  court-  nalism  at  Pacific  University  in  journalist  is  a  dashing  reporter, 
reporting  and  column  writing.  Forest  Grove,  Ore.  After  gradu-  ^  critic,  an  editorial  writer,  a 
.4nd  she  enjoys  it.  ation,  she  worked  as  news  editor  columnist,  a  Pulitzer  prize  win- 

As  telegraph  editor  of  the  (which  included  the  duties  of 

paper,  she  looks  back  to  her  be-  teleirranli  Mlitori  for  the  Raker  “Hundreds  of  people  I’ve  met 

ginning  days  and  recalls  the  (Qre.)  Democrat-Herald.  After  ffive  me  this  routine: 
lessons  she  s  learned.  ^  year  there  and  a  brief  stint  **  work  on  a  newspa- 

“ I  have  had  no  horrendous  ex-  in  Alaska,  she  settled  in  Astoria,  How  interesting!  What  do 

jieriences  while  news  vrriting,”  “Naturally  during  this  time  y^^ 

she  said,  “but  I  have  learned  I’ve  made  many  mistakes  and  “  *I’m  telegraph  editor, 

not  to  call  a  residence  and  ask  learned  many  lessons,”  Mrs.  “The  invariable  response  is  a 

for  the  death  information  of  the  Bonsanti  said,  “but  I  have  thor-  blank  stare  accompanied  by  a 
man  who  answ’ers  the  phone,  oughly  enjoyed  every  moment  of  polite  but  puzzled  monosyllable, 
This  happened  to  me  once  and  it.  ’ 

I  never  forgot  it.  Neither,  I  ex-  “I  have  found  the  newspaper 
pect,  did  he.”  business  to  have  frequent  flash- 

_  ,  ,  ^  1  .  es  of  glamour  and  excitement 

Don  t  Jump  to  ConcluMons  relation 

Another  lesson  she  has  learned  to  the  glittering  Hollywood  ver- 
is  not  to  jump  to  conclusions. 

“One  bitter  cold  day  I  dashed 
out  to  the  dog  pound  to  inter¬ 
view  the  custodian  about  his 
work,”  Miss  Adams  remem¬ 
bered.  “He  had  been  on  the  job 


Betty  Mead 


Schweer 


During  the  past  year,  Earl  J. 
Johnson,  editor  of  United  Press 
International,  has  called  the  roll 
of  women  who  preside  over  the 
telegraph  desks  on  newspaper 
around  the  country.  Listed  in 
several  editions  of  the  UPI 
porter,  Mr.  Johnson’s  newslet- 
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Martha  Elliott  at  her  desk  at  the  Richmond  (Ind.)  Palladium-Item. 


smile  weakly  and  let  them  po 
on  believing  1  collect  Western 
Union  telegrams. 

“But  for  my  money,  give  or 
take  any  job  in  a  newspaper  of¬ 
fice,”  Miss  Elliott  declared,  “I’d 
rather  be  telegraph  editor  than 
publisher!” 

Miss  Elliott  is  a  member  of 
Theta  Sigma  Phi,  the  Indiana 
Women’s  Press  Club  and  the 
National  Federation  of  Press 
Women. 

*  ♦  * 

Entered  .4ccidenlally 

Leonace  Goans,  telegraph  edi¬ 
tor  of  the  Lebanon  (Miss.)  Daily 
Record,  got  into  journalism  en¬ 
tirely  by  accident.  While  plac¬ 
ing  an  ad  for  a  baby  sitter 
almost  20  years  ago,  Mrs.  Goans 
landed  a  job  in  the  composing 
room.  She  read  proof,  corrected 
type  and  set  straight  matter. 
She  also  did  some  writing. 

She  jumped  from  that  to  edi- 
’-orial  assistant.  For  the  last  11 
years  her  job  as  telegraph  edi¬ 
tor  includes  writing  features, 
Wefs  and  heads,  editing  and  re¬ 
writing  copy,  and  handling  wire 
copy. 

I  “My  most  startling  episode,” 
she  recalled,  “was  before  the 
Thurman  Priest  murder  trial 
■n  Lebanon  10  years  ago,  when 
only  one  reporter  was  to  wit- 
j  ness  the  autopsy  on  the  11-year- 
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old  Texas  girl,  and  out  of  all 
the  reporters  from  many  areas 
of  several  states  the  officers  and 
physicians  asked  that  I  be  the 
one  admitted.  It  was  my  first 
and  only  post-mortem  viewing 
to  date,  but  I  managed  not  to 
faint.” 

Mrs.  Goans  warns  news  peo¬ 
ple  not  to  take  anything  for 
granted.  “If  you  are  suspicious 
that  the  facts  given  you  are  er¬ 
roneous,  it’s  better  to  delay  a 
little  while  and  check  further,” 
she  says. 

Before  she  entered  the  news 
side,  Mrs.  Goans  passed  a  typo¬ 
graphical  union  doorman’s  ex¬ 
amination. 

«  «  « 

.Alsu  Does  u  Culuiiiii 

“A  fondness  for  writing” 
spurred  Helen  Hardy  to  be 
graduated  from  the  School  of 
Journalism  at  Ohio  State  Uni¬ 
versity.  Her  first  job  was  with 
the  old  Sandusky  (Ohio)  Regis¬ 
ter  as  woman’s  page  editor.  She 
then  moved  to  society  editor  of 
the  Cleveland  Plain  Dealer  for 
four  years  before  her  marriage. 

“Four  years  ago,  when  my 
younger  daughter  entered  col¬ 
lege,”  said  Mrs.  Hardy,  now  tele¬ 
graph  editor  of  the  Wapakoneta 
(Ohio)  Daily  News,  “I  got  a  job 
doing  court  house,  police,  and 
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general  asignments  and  column 
writing  until  January,  1963, 
when  I  moved  into  my  present 
position.  I  also  do  a  daily  col¬ 
umn  and  a  weekly  editorial. 

“Two  things  I  have  learned 
are: 

“The  esprit  de  corps  on  our 
small  town  newspaper  doesn’t 
stop  in  the  news  room.  The  back 
shop  is  a  great  fund  of  tips 
and  background  material. 

“Also,  the  hunch — the  pecu¬ 
liar  uneasiness  that  makes  you 
think  there  is  something  wrong 
with  a  story — is  something  to 
keep  in  mind.  In  this  belief,  I 
have  a  good  precedent :  the  great 
Carr  Van  Anda  of  the  New 
York  Times  was  a  Wapakoneta 
Iwy.” 

Mrs.  Hardy  is  a  member  of 
Theta  Sigma  Phi  and  the  Ohio 
Newspaperwomen’s  Association. 

*  ♦  ♦ 

Teen  .Ambition 

Annabelle  Jensis’  interest  in 
journalism  began  in  her  teen 
years  and  she  followed  it  through 
by  working  for  the  Coxsackie 
(N.Y.)  Union  during  the  sum¬ 
mer  vacation  from  high  school 
and  college. 

After  graduation  she  worked 
as  a  high  school  teacher  for 
two  years  before  re-entering 
journalism.  She  is  now  wire 


editor  of  the  Catskill  (N.  Y.) 
Daily  Mail. 

“Probably  the  worst  thing  I 
ever  did,”  recalled  Mrs.  Jensis, 
“was  photograph  a  very  dead 
accident  victim  and  a  very 
bloody  pair  of  other  victims, 
which  gave  me  nightmares  and 
taught  me  to  avoid  that  sort  of 
thing  in  the  future.”  (Mrs.  Jen¬ 
sis’  husband  taught  her  pho¬ 
tography  and  she  now  takes 
and  develops  her  own  pictures.) 

“As  far  as  lessons  learned,” 
.she  said,  “I  have  learned  not  to 
antagonize  a  school  board  or  it 
will  take  away  your  legal  ad¬ 
vertising,  and  that  covering 
night  meetings  plays  hob  with 
your  housework.” 

In  addition  to  being  Daily 
Mail  telegraph  editor,  Mrs.  Jen¬ 
sis  is  managing  editor  of  the 
Catskill  Greene  County  News, 
a  weekly. 

*  *  « 

‘Male  Help  Wanted’ 

Betty  Mead,  telegraph  editor 
of  the  Geneva  (Ohio)  Free 
Press,  was  editor  of  her  high 
school  newspaper  and  yearbook. 

“The  odd  thing  about  it  is 
that  I  didn’t  want  a  journalism 
career,”  Mrs.  Mead  said.  “I 
wanted  to  be  a  laboratory  tech¬ 
nician,  but  fate  sometimes  plays 
tricks  on  us.” 

(Continued  on  page  96) 
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EFFECT  OF  KENNEDY  ASSASSINATION  ON  SALE  OF  NEWSPAPERS  Survey  of:  170  Daily  Newspapers. .  .Over  18,00a,000  Circ. 
— - — — - - -  83  Sunday  Newspapers ..  .Over  17,000,000  Circ. 


Nov. 23 

OVCR 

Nov. 16 


+17.5^ 


PEOPLE  WANTED  CONFIRM ATION : 

Papers’  Sales  Soared  When  JFK  Died 


The  public’s  insatiable  appe¬ 
tite  for  news  is  made  manifest 
by  a  study  of  newspaper  circu¬ 
lations  during  the  period  imme¬ 
diately  following  the  President’s 
assassination. 

A  study  by  the  Research  Com¬ 
mittee  of  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives  reveals  that  on  the  day  of 
the  assassination,  the  circulation 
of  evening  newspapers  jumped 
21%.  On  the  following  day,  a 
Saturday,  all  papers  were  up 
over  17%. 

The  Committee  asked  the 
papers  which  their  firms  repre¬ 
sent  to  give  them  circulation 
figures  on  a  day  by  day  basis 
beginning  with  a  week  before 
the  tragedy,  that  is,  Friday, 
November  15,  and  carrying 
throng  over  a  three-week  pe¬ 
riod  to  November  29.  Thursdays 
were  not  studied  because  of 
Thanksgiving  Day. 

170  Papers  Cooperated 

Replies  came  back  from  170 
daily  newspapers  with  an  aggre¬ 
gate  of  over  18  million  circula¬ 
tion,  almost  one-third  of  the 
circulation  of  all  the  newspapers 
in  the  United  States.  Eighty- 
three  (83)  Sunday  newspapers 
with  over  17  million  circulation 
also  reported.  Circulation  sizes 
ranged  from  2,500  to  over 
several  million. 

As  indicated  above,  circula¬ 
tion  on  the  Saturday  following 
the  assassination  jumped  17.3%. 
On  Monday  it  was  up  8.6%  and 
on  Tuesday,  7.2%.  Even  Sunday, 
which  normally  is  not  a  heavy 
day  for  sales  through  news- 
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stands,  sales  jumped  3.4%. 

All  data  are  based  on  total 
circulations,  not  on  just  street 
sales.  However,  all  the  increases 
were  due  to  increased  street  and 
newsstand  sales. 

The  Bureau  of  Advertising 
.study,  “The  Daily  Nc'wspaper 
and  Its  Reading  Public’’  re¬ 
vealed  that  71%  of  all  news¬ 
paper  readers  have  the  i)aper 
delivered  to  the  home  by  news 
carrier.  Twenty  per  cent  buy  the 
paper  in  stores  or  on  the  street 
while  the  final  9%  obtained  their 
copies  from  other  sources. 

Thus,  with  71%  of  all  papers 
read  being  “home  delivered,”  the 
effect  on  street  sales  was  con¬ 
siderably  stronger  than  the 
percentages  shown. 

Despite  .4ir  Coverage 

Radio  and  television  unstint- 
ingly  set  aside  all  advertising 
and  devoted  100%  of  their 
broadcast  time  to  all  phases  of 
the  news.  (New’spapers  also  took 
out  advertising.) 

With  100%  of  broadcast  time 
devoted  to  events  brought  on  by 
the  tragedy,  the  public  stayed 
near  their  radio  and  tv  sets  with 
ears  and  eyes  alert  to  what  was 
happening  in  the  centers  where 
the  news  was  being  made.  In 
view  of  this  unprecedented 
coverage  by  the  two  electronic 
media,  the  demand  for  news¬ 
papers  was  phenomenal. 

Several  Phenomena 

The  committee  commented  as 
follows : 

“Big  news  events  have  hap¬ 


pened  before,  but  none  were 
quite  like  this  in  universality  of 
interest.  One  of  the  phenomena 
revealed  was  the  insatiable  de¬ 
sire  of  people  for  new's — and 
more  news.  The  other  was  the 
desire  to  v’erify  what  they  had 
just  seen  and  heard;  to  hold 
.something  tangible  in  their 
hands,  to  read  about  the  events 
they  had  witnessed  through  the 
medium  of  their  television  pic¬ 
ture  tubes.  Yes,  to  mull  over  the 
printed  word  and  to  unhurrietlly 
.study  printed  pictures  that  did 
not  change  and  go  away. 

“It  seems  as  though  there 
was  disbelief;  that  people  were 
unsure  of  what  they  had  seen 
and  heard;  as  though  they 
wanted  confirmation  which  they 
could  physically  grasp  and  hold 
onto. 

“The  charts  presented  here 
show  what  happened  to  circula¬ 
tion  day  by  day  compared  with 
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the  same  day  for  the  week  prior 
to  the  assassination. 

“They  also  show  one  addi¬ 
tional  thing  about  the  appeal  to 
and  the  hold  which  newspapers 
have  on  the  public.  With  the  ex¬ 
ception  of  Friday,  November  29, 
the  day  after  Thanksgiving  (an 
extra  holiday  for  many  people) 
circulations  ranged  1%  and  27r 
above  the  days  for  the  week 
l)rior  to  the  assassination.  Once 
the  appetite  for  news  in  print 
had  been  whetted,  it  held  on.” 

BcM-arcIi  (>roup 

Members  of  the  AANR  Re- 
.search  Committee  are: 

Warren  Bragg — Oesmer  & 
Woodward,  O’Mara  &  Ormsbee, 
Inc. 

Austin  Brew — Kelly-Smith  Co, 

Ed  Condon — Julius  Matthews  \ 
Special  Agency,  Inc.  | 

Eugene  Dalgin — Sawyer,  Fer¬ 
guson  &  Walker  Co. 

John  Hesse — Johnson,  Kent. 
Gavin  &  Sinding,  Inc. 

Frank  La  Rose — Hearst  Ad¬ 
vertising  Service. 

Peter  Marron — Story,  Brooks 
&  Finley,  Inc. 

John  B.  Mauro— The  Bran¬ 
ham  Company. 

Fred  Pitzer — Jann  &  Kelley, 
Inc. 

Ted  Rathl)one — The  Katz 

.Agency,  Inc. 

Harold  Riesz — Scripps-How- 
ard  Newspapers. 

George  Rooney  —  Moloney, 
Regan  &  Schmitt,  Inc. 

John  Smith — Gannett  News¬ 
papers. 
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AUTOMATONS 
50aETY 
OF  ^ 
NEWSPAPER 
ELECTRONICS 


I 


Itf  I^kSIISvI 


C  }\hj 


;;  ®  ® 


approach 


"iKe  proi^'f'awwed  with  everijtKm^^ 
that  ever  happened  ^l^  world  politics. Mews 
is  fed  automatically  as  coritmuows  input 


YOU  KNOW  NOTHING  ABOUT  I  ^ 
CYBERNETICS?  ELECTRONICS? 

GREAT  SCOT, MAN,  don't  YOU  __  V 
REALIZE  THIS  IS  A  N£NSP^PER?!r  J 


■  /.v.VW 

oooo/ 


X  that  pamnep  editorial  ' — >. 

COMPUTER  YOU  SOLD  US  IS 
TAKING  L/BE^AL  POSITIONS  AGAIN  '.  , 
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.RETAIL  WINNERS. 


‘For  More  Than  41  Years’ 


in  the  Jackson  Sun 


To  the  more  than  17,000  readers  of  the  Jackson  (Tenn.) 
Sun,  the  advertising  of  the  Star  Laundry  will  come  Just 
as  surely  as  the  next  “Monday  washday,”  which  is  prob¬ 
ably  why  it  has  been  resultful. 

If  there  was  an  award  honoring  consistent  adverti.sers 
in  newspapers,  this  concern  would  be  a  winner  because 
it  has  scheduled  at  least  a  quarter-page  ad  in  the  Sun 
each  Monday  for  more  than  41  years. 

The  account  is  a  pet  project  of  A.  Lacey  Price,  assistant 
vicepresident  and  advertising  director  for  the  Sun.  Mr. 
Price,  who  is  a  retired  Major  General  in  the  Tennessee 
State  Guard,  personally  prepares  new  ads  to  run  each 
Monday.  General  Price  says  he  uses  mats  from  the  art 
ser\Mce  for  illustrations  and  he  writes  the  copy. 


.one  of  a  series. 
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I  No  Turtles 

il  at  The  Star! 
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Retailer  Forecasts  Fabulous  Split-Runs 


Sharon,  Pa. 

Computers  in  newspaper  op¬ 
erations  may  bring  “fabulous 
days”  for  retailers. 

This  is  how  Budd  Gore,  vice- 
president  in  charge  of  publicity 
for  The  Halle  Bros.  Co.  (Cleve¬ 
land  department  store  organiza¬ 
tion),  envisions  it: 

“In  the  circulation  department 
of  the  future  I  see  the  computer, 
coupled  to  addressing  equip¬ 
ment,  to  sorting  equipment, 
making  it  possible  for  the  con¬ 
trol  of  distribution.  This  con¬ 
trol  will  enable  shopping  center 
advertisers,  for  example,  to  pur¬ 
chase  that  segment  of  a  news¬ 
paper’s  circulation  within  a  five- 
mile,  a  ten-mile,  or  a  twenty- 
five-mile  radius  of  the  center’s 
stores  and  shops. 

“I  can  see  circulation  control 
that  will  permit  a  wide  selec¬ 
tion  of  split  runs,  enabling  ad¬ 
vertisers  to  vary  their  adver¬ 


tising  messages,  to  direct  a  par¬ 
ticular  message  to  a  particular 
segment  of  the  newspaper’s  cir¬ 
culation.”  For  all  we  know  this 
control  may  permit  the  deliverj- 
of  newspapers  to  particular  and 
specific  groups — by  income,  or 
by  sex,  or  by  age,  or  by  occupa¬ 
tion,  or  by  the  location  of  their 
homes,  or  the  size  of  their 
homes,  or  the  automobiles  they 
own  or  DON’T  own.  Lo  and  be¬ 
hold,  but  the  future  will  be 
fabulous.  “The  marketing  men 
and  the  researchers  will  be  in 
clover,  indeed.” 

Paper's  100th  .\iinivrrsary 

Mr.  Gore,  a  former  Chicago 
Daily  News  executive,  was 
speaking  at  the  100th  anniver¬ 
sary  observ'ance  of  the  Sharon 
Herald,  April  7.  He  expressed 
some  other  thoughts  on  the 
future  of  the  newspaper  busi- 


“What  concerns  me,”  he  said, 
“is  the  less -than -giant -sized 
newspaper.  It  can  have  its  ex¬ 
perts  on  local  subjects,  but  it 
cannot  be  expected  to  support  a 
staff  of  experts  on  foreign 
affairs,  atomic  energy,  automa¬ 
tion,  space  and  other  complex 
subjects. 

Job  for  Wire  Services 

“It  should  certainly  be  able 
to  draw  upon  the  wire  services 
— AP  and  UPI.  Currently  they 
concern  me.  I  don’t  think  that 
they  are  beefing  up  their  staffs 
with  experts  in  specialized  areas 
fast  enough. 


“If  the  wire  services  fail  to 
match  the  march  of  progress, 
the  majority  of  the  newspapers 
of  this  land  will  suffer.  The  im¬ 
proved  quality  of  the  content  of 
newspapers  is  the  only  thing 
that  will  beat  back  television. 
And  on  a  national  and  interna¬ 
tional  scale  only  the  wire  serv¬ 
ices  are  in  a  position  to  perform 
that  chore.” 

Mr.  Gore  also  suggested  that 
newspapers  give  more  attention 
to  accuracy  and  less  to  speed  in 
preparing  a  story.  He  said  he 
wouldn’t  hesitate  to  show  a  copy 
of  a  story  dealing  with  local 
(Continued  on  page  88) 


LINAGE  SCHOOL — The  Indiana  segment  of  Nixon  Newspapers  Inc., 
held  its  first  Advertising  Sales  Clinic  and  NAEA  Tuneup  April  4  at 
the  Michigan  City  News-Dispatch,  with  IS  admen  present.  Highlights 
included  a  talk  on  institution  of  a  new  weekly  tv  tabloid  by  Walter 
Lutx  Jr.,  ad  director  of  the  Peru  Tribune,  sales  skits  by  Richard  Groch 
and  Fred  Connor,  of  the  News-Dispatch,  and  filmstrips  emphasizing  the 
use  of  market  data  in  sales  presentations. 
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CALIFORNIA  •  The  San  Diego  Union  •  Evening  Tribune  •  Alhambra  Post-Advocate  • 

Burbank  Daily  Review  •  Culver  City  Evening  Star-News  &  Venice  Evening  Vanguard  • 

Glendale  News-Press  •  Monrovia  News-Post  •  San  Pedro  News-Pilot  •  South  Bay  Daily  Breeze. 


ILLINOIS  •  Illinois  State  Journal  •  Illinois  State  Register  •  Aurora  Beacon  News  • 

Elgin  Courier-News  •  Joliet  Herald-News. 

Served  by  the  Copley  News  Service  with  a  Washington  Bureau  and  bureaus  in  other  major  centers 
of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


THE  RING  OF  TRUTH' 


TOTAl 
ROP  COLOR 
ADVIRTISING 
3,414,924  LINES 


tf?e  picked 
up  a 

few  ribbons 
at  a 

country  fair 

(THE  WHOI,E  COl  !MTRY)  y 


We’re  pretty  proud  of  these  ribbons, 
Especially  considering  the  num¬ 
bers  and  quality  of  the  competition 


But  we  at  The  Miami  Herald  will 
be  the  first  to  admit  that  size  or 
linage  alone  doesn’t  make  a  news¬ 
paper  great.  It’s  responsibility. 
Recognizing  —  and  meeting  —  the 
great  responsibility  that  the  job 
of  journalistic  communication  lays 
on  our  shoulders. 


Our  primary  concern  is  informing 
the  greatest  possible  audience  of  all 
the  news  of  the  day  —  of  the  world, 
the  nation,  the  state,  the  city,  AND 
THE  MARKETPLACE.  And  doing 
it  as  well  as  dedicated  men  and 
women  and  the  most  modern  news¬ 
paper  plant  in  the  world  are  able. 


After  that,  blue  ribbons  happen, 


first 

in  FHF  HATIOH 

TOTAI 

rsov-'» 

*'425,677  1|M«  . 
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FAQ:  The  Miami  Herald 
is  one  of  the  nation's  most 
honored  newspapers.  In 
1963,  The  Herald  received 
52  moior  awards  includ¬ 
ing  the  coveted  University 
of  Missouri  Medal  for 
Distinguished  Service  in 
Journalism. 


FAQ:  Miami  Herald  cov¬ 
erage  delivers  one  of  Ameri¬ 
ca's  major  markets  — 
largest  retail  market  in 
the  South  -  BIGGER  THAN 
ANY  OF  26  ENTIRE  STATES! 
(In  the  nine-county  market 
from  Cape  Kennedy  to  the 
Florida  Keys,  there  are 
2,007,1 00  people . . .  whose 
total  effective  buying  in¬ 
come  is  $3,955,001,000 
.  .  .  and  who  spend 

$2,902,184,000  of  this  in 
the  retail  morket!) 


FAQ:  Your  ad  in  The 
Miami  Herold  will  receive 
more  than  the  usuol  share 
of  attention.  Your  poyoff 
-  IMMEDIATE  RESULTS! 
Try  us! 


SotffCM: 

First  t«s*ofcti  Compeny 
M«dio  A«cordi 


iXCITINO  THINGS  ARE  HAPPENING 

AT  THE  SOUTH'S  LARGEST  AND  MOST  INFLUENTIAL  NEWSFARER 
REFRESENTEO  NATIONAUT  BY  STOUT.  BROOKS  AND  flNUY,  INC. 
A  Mimen  Of  FLORIDA'S  GOLDEN  MARKETS  GROUF 


Public  Saved 
From  ‘Bill 
Of  Wrongs’ 

In  five  days  in  March  an 
alert  press  and  an  informed 
public  rose  to  the  occasion  and 
smashed  an  Ontario  Government 
proposal  to  restrict  civdl  lilier- 
ties  in  the  province. 

In  the  end  the  spon.sor  of 
what  became  knot^m  as  the  Bill 
of  Wrongs  and  the  Police  State 
Bill  resigned  as  Attorney-Gen¬ 
eral,  and  the  provincial  Premier, 
John  Robarts,  capitulated  to  an 
unprecedented  barrage  of  pro¬ 
test. 

The  five  days  began  Thurs¬ 
day,  March  19,  in  the  news¬ 
room  of  the  Globe  and  Mail, 
where  several  reporters  were 
digesting  a  223-page  report  of 
the  Ontario  Police  Commission 
asking  for  wider  powers  to  com¬ 
bat  gambling  and  allied  rackets. 

At  4:45  that  afternoon  the 
Globe’s  parliamentary  reporter, 
David  Van  Praagh,  phoned  to 
the  city  desk.  “You  know  the 
amendment  they’ve  brought  in 
for  the  Police  Act.?  Well,  it’s 
not  just  an  amendment;  it’s  a 


hell  of  a  thing,’’  he  declared. 

^Terrible  l^cgiKlutiun’ 

The  police  commission  had 
l»een  given  its  answer  in  the 
])  r  o  V  i  n  c  i  a  1  Legislature ;  an 
amendment  to  Section  14  gave 
the  commission  power  to  sum¬ 
mon  any  person  for  questioning 
in  secret,  to  deprive  him  of 
coun.sel  and  to  jail  him  indefi¬ 
nitely  if  he  failed  to  answer 
question.s.  There  was  no  provi¬ 
sion  for  hail  or  for  appeal. 

Two  minutes  later  the  Globe’s 
news  editor,  Alan  Dawson,  set 
in  motion  a  major  political 
story.  The  Attorney-General, 
Fre<lerick  Cass,  had  admitted 
to  a  press  conference:  “It’s 
drastic  and  it’s  dangerous  and 
it’s  terrible  legislation  in  an 
English  common  law  country.’’ 

Reporters  were  called  in  off 
beats,  assignments  were  switch¬ 
ed  and  copy  was  flowing  to  the 
city  desk  and  the  wire  desk. 
The  Globe’s  first  edition  that 
night  carried  the  story  with  a 
three-line  flare  and  a  front-page 
editorial  that  was  quoted  by 
new'seasters  across  Canada. 

Reporters  had  difficulty  con¬ 
vincing  listeners  of  the  truth 
of  the  report.  Reporters  nabbed 
members  of  the  Legislature  in 
the  parliamentary  aisles  and 


found  the  members  had  no  reali 
zation  of  what  the  Government 
had  done. 

The  next  day  the  telephone 
lines  to  the  Globe  and  the  two 
afternoon  papers,  the  Toronto 
Star  and  the  Telegram,  were 
jammed  with  calls.  Housewives 
who  said  they  rarely  read  news 
storie.s  were  so  upset  they  want¬ 
ed  to  write  letters.  Men  who 
didn’t  know  what  constituency 
they  lived  in  wanted  to  find  out 
so  they  could  phone  and  write 
their  representatives. 

The  Star  and  the  Telegram 
followed  through  Friday  with 
similar  coverage.  Toronto  news¬ 
paper  readers  were  barraged 
with  accounts  of  the  Police  Act 
amendment — Bill  99.  The  Globe’s 
editorial  had  ticked  off  three  in¬ 
herent  bases  of  society  that 
would  be  destroyed  —  Magna 
Carta,  Habeas  Corpus  and  the 
Canadian  Bill  of  Rights. 

Revision  Is  Voted 

Premier  Robarts  at  first  de¬ 
fended  the  bill  and  took  full  re¬ 
sponsibility  for  it.  Then  he  said 
the  bill  would  go  to  a  committee 
and  “offensive”  sections  would 
be  deleted. 

The  climax  came  Monday 
after  newspapers  across  Can¬ 
ada  had  devoted  thousands  of 
column  inches  to  the  story.  The 


Premier  s  own  party  was  in  a 
state  of  unrest.  Constituents 
were  making  themselves  heard. 
At  a  night  sitting,  the  Premier 
surrendered.  He  accepted  a  New 
Democratic  Party  move  to  delete 
the  entire  Section  14  from  the 
Bill.  Then  he  read  a  letter  of 
resignation  from  Attorney-Gen¬ 
eral  Cass. 


VuikIuIh  Wrerk  Office 

Vancouver,  b.  C. 

Two  16-year-old  youths  made 
a  shambles  of  the  business  and 
editorial  offices  of  the  North 
Shore  Citizen  at  North  Van¬ 
couver  recently.  Photographs 
and  papers  were  strewn  over 
the  offices  and  destroyed,  an 
$800  electric  typewriter  and 
four  others  were  wrecked,  and 
other  vandalism  committed. 


Gifts  to  Libraries 

Fort  Madison,  Iowa 
The  Fort  Madison  Democrat 
is  griving  copies  of  “The  Torch 
Is  Passed,”  the  UPI- American 
Heritage  book  on  President  Ken¬ 
nedy’s  death,  to  schools  and  pub¬ 
lic  libraries  in  its  circulation 
area.  Richard  Mershon,  editor, 
has  been  making  the  presenta¬ 
tions. 


Scranton 


IN  NORTHEASTERN  PENNSYLVANIA 


MOMROe 


SAWYER  -  FERGUSON  -  WALKER  COMPANY 

It 

National  Representatives 

S(w  VORK  •  CH  c*&0  •  »H,LADtlRHiA  •  OtTROlT 

AT. ANT*  •  tOS  •  S*N  FRaNC'SCC  •  MlNSIAPiK'S 


Biggest  advertising  news  in  Western  America 
is  the  circulation  of  the  Los  Angeles  Times... 


800, 510 

every  weekday—  3rd  largest  in  the  nation 

1,132,975 

every  Sunday—  4th  largest  in  the  nation 


WEEKDAY  CIRCULATION 

(4th  quarttr  avtraget) 

Times  weekday  circulation  has  jumped 
99%  in  the  last  ten  years.  The  Times 
now  leads  the  nation  in  home-delivered 
newspaper  circulation. 


SUNDAY  CIRCULATION 

(4th  quarttr  avaragta) 

Times  Sunday  circulation,  up  more  than 
334,000  copies  since  1953,  reaches  the 
largest  audience  in  the  history  of 
western  newspapers. 


The  Los  Angeies  Times 

Represented  nationally  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


f 

Press  ‘Pro’ 
Political 
Editor  Now 

A  professional  newspaperman 
tum^  political  publicist  has 
turned  a  political  paper  into 
what  closely  resembles  a  pro¬ 
fessional  newspaper. 

The  man  is  Paul  Buiar,  for¬ 
merly  with  the  Associated  Press 
for  16  years.  The  paper  is  the 
monthly  New  York  State  Demo¬ 
crat.  Mr.  Buiar  is  editor  of  the 
paper  and  director  of  public 
relations  of  the  New  York  State 
Democratic  State  Committee, 
which  publishes  from  headquar¬ 
ters  offices  in  the  Hotel  Com¬ 
modore,  New  York  17. 

Profejisioiial  Stall' 

Being  a  real  professional 
newspaperman  in  background, 
Mr.  Buiar  has  assembled  a  staff 
of  assistants  who  have  had  real 
professional  experience.  His  as¬ 
sociate  editor  is  Roz  Post,  a 
makeup  specialist.  Frank  Mas- 
tro,  prize-winning  photographer 
at  the  New  York  Mirror  until  it 
ceased  publication  earlier  this 
year,  is  staff  photographer.  Wil¬ 
liam  J.  Daw'.son,  cartoonist  for 
the  Troy  (N.  Y.)  Record  and 


Times-Record,  is  the  New  York 
State  Democrat’s  cartoonist. 
Phil  Spahn,  a  former  United 
Press  International  reporter  and 
now  a  public  relations  man  for 
a  telephone  company,  and  Herb 
Goldstone,  who  was  on  the  Long 
Island  Press  for  years,  are 
among  correspondents,  who  in¬ 
clude  Richard  D.  McCarthy, 
who  writes  from  Western  New 
York. 

Mr.  Buiar  is  not  satisfied  to 
have  his  paper  carry  only  rou¬ 
tine  political  news  and  serve 
merely  as  a  partisan  jiropa- 
ganda  medium.  He  insists  on 
informative  and  interesting  fea¬ 
tures  of  general  interest,  some 
of  w’hich  have  been  i)icked  up 
l)y  daily  newspapers. 

For  example,  the  March  is¬ 
sue  of  the  New  York  State 
Democrat  carries  a  full  page 
of  hitherto  unpublished  photos 
of  President  Lyndon  B.  John- 
•son.  They  show  him  at  a  I960 
breakfast  with  the  late  former 
Governor  and  Senator  Herbert 
H.  Lehman,  the  late  Mrs.  Elea¬ 
nor  Roosevelt  and  other  i)romi- 
nent  leaders.  Another  feature 
l)ictures  and  describes  the  for¬ 
mer  family  home  of  .Io.seph  P. 
Kennedy  in  the  Bronx.  There  is 
a  book  review  and  a  page  de¬ 
voted  to  biographical  sketches 
under  title  of  “Know  Your  Con¬ 
gressman.” 

Bill  McKeon,  New  York  State 
Democratic  chairman,  writes  a 


'text/  0/ 


Start  with  the  fact  that  the  Quad-Cities 
represents  the  No.  2  market  in  all  of  Iowa 
and  Illinois. 

Add  to  this  the  fact  that  the  Davenport 
Newspapers  carried  more  lineage  in  1963 
than  any  other  Iowa  newspaper.  That,  in 
a  nutshell,  is  the  big  story.  Why  don’t  you 
take  advantage  of  it  too. 


DAVENP 

NEWSPAPERS 

Represented  by  Jann  &  Kelley,  Inc. 

DAVENPORT  MORNING  DEMOCRAT  •  DAVENPORT  EVENING  TIMES 
•  SUNDAY  TIMES-OEMOCRAT 


column  entitled  “Chairman’s 
Comer.” 

The  entire  cover  of  the  De¬ 
cember  issue  of  the  tabloid, 
which  began  in  .4pril,  1963,  and 
which  already  has  4,000  paid 
subscribers,  was  devoted  to  a 
picture  of  the  late  President 
Kennedy.  An  inside  .story  about 
President  John.son  is  headed: 
“Presidential  Profile:  The  Tall 
Texan  In  The  White  House.” 

•Parly  In  Pix’ 

The  (loubletruck  in  the  center 
of  each  issue  is  filled  with  ])ho- 
tos  under  the  liead  of  “Life  of 
the  Party  in  Pix.  .  .  .” 

“We  .stress  professionalism  in 
makeui),  writing  and  heads  so 
the  i)aper  will  stand  up  as  a 
news))aper  with  any  other,”  said 
Mr.  Buiar  with  enthusiastic 
liride.  “The  Democrat  goes  to 
oO  states.  It  is  well  printed  by 
the  off.set  jtrocess.  \Ve  stress 
the  u.se  of  names  and  pictures. 
We  carry  feature  stories  on 
such  subjects  as  the  origin  of 
the  term  Uncle  Isam  —  the 
original  was  a  New  Y’ork  State 
Democrat  —  and  how  the  donkey 
became  the  symbol  of  the  party. 
When  one  of  our  state  officers 
was  in  .4frica,  he  interviewed 
Dr.  .Albert  Schweitzer  for  us.” 

Mr.  Buiar  said  he  releases  all 
hard  news  to  the  press  of  the 
state  immediately  and  never 
holds  up  news  for  the  Demo¬ 
crat.  He  u.ses  only  letters  to  the 
<‘ditor  that  di.scuss  i.ssues  and 
does  not  publi.sh  laudatory  let¬ 
ters.  Advertising  is  not  solicited 
in  competition  with  the  newspa¬ 
pers  of  the  state.  .Articles  cur¬ 
rently  are  l)eing  carried  on  the 
New  York  World’s  Fair,  which 
opens  April  22,  and  on  Atlantic 
City,  where  the  Democratic  Na¬ 
tional  Convention  meets  in  .Au¬ 
gust. 

Paul  Buiar  began  work  as  an 
editorial  clerk  on  the  New  York 
J  our  na  l-American  and  then 
.served  in  the  Navy  before  he 
started  16  years  of  service  with 
the  Associated  Press  in  New 
York  City. 

,  Ml 

AUTOMOTIVE 

SALES 

— Average  $  1 354  per  house¬ 
hold  in  New  London!*  What 
better  vehicle  for  your  ad¬ 
vertising  than  New  London's 
only  local  daily? 

*SM  '63  Survey 

1  Kift  ©aj»  ] 

I  NEW  LONDON, CONNECTICUT  I 

I  National  Represenfafivet:  I 

I  JOHNSON,  KENT,  GAVIN  I 

■  li  SINDINC,  INC.  J 


April  Fool 
Prank  Stories  . 
Are  PopiJar 

K0KO.M0,  Ind. 

.An  annual  feature  of  the  Ko¬ 
komo  Tribune  is  an  .April  Fool’s 
Day  story  printed  on  Page  One. 
The  feature  originated  15  years 
ago  when  the  paper  reported 
that  the  Nickel  Plato  Railroad 
had  agreerl  to  remove  its  tracks 
from  the  city’s  downtown  sec¬ 
tion.  This  would  have  been  a  ' 
major  development,  since  the 
city  government  had  tried  for 
years  to  get  the  tracks  routed 
outside  the  business  area.  It 
was  not  until  they  read  the  final 
l)aragraph  on  the  runover  page 
that  readers  discovered  it  was 
an  .Ai)ril  Fool  joke. 

One  of  the  stories  that  got 
the  town  excited  was  jjublished 
several  years  ago,  announcing 
that  a  back-to-nature  club  in 
Chicago  had  i)urcha.sed  ground 
adjoining  the  city  for  a  nudist 
colony. 

On  another  occasion  the  April 
story  proclaimed  that  the  Post 
Office  was  to  be  moved  from 
downtown  to  a  remote  part  of 
the  city.  Many  readers  who  did 
not  bother  to  read  the  runover 
l)age  bombarded  the  postmaster 
with  protests. 

.Another  year  the  Tribune’s 
l)rank  piece  reported  that  the 
county  commissioners  planned 
to  consti'uct  an  enclosed  pedes¬ 
trian  bridge  from  a  leading 
office  building  across  the  street 
to  the  courthouse  so  that  at- 
tomeys  would  not  have  to  be 
out  in  inclement  weather. 

This  year  the  false  report  was 
that  part  of  the  city’s  popular 
downtown  park  was  to  be  sold 
to  a  company  which  planned  to 
erect  a  fertilizer  factory  there. 
This  set  off  a  wave  of  calls  to 
the  Tribune  and  to  city  officials. 

While  the  feature  never  fails 
to  fool  a  good  many  readers, 
most  of  them  have  learned  to 
expect  a  front  page  “fooler” 
each  year  and  have  told  the 
Tribune  that  they  would  miss  it 
if  the  feature  was  ever  dropped. 


Name  Restored 

Waukesha,  Wis. 

Changes  in  appearance,  in¬ 
cluding  dropping  “Daily”  from 
the  title,  Waukesha  Daily  Free¬ 
man,  went  into  effect  last  week 
as  the  newspaper  observed  the 
beginning  of  its  105th  year.  One 
of  the  oldest  continuously  pub¬ 
lished  newspapers  in  the  mid¬ 
west,  the  paper  began  its  career 
as  the  Waukesha  Freeman.  The 
“Daily”  was  inserted  in  1920. 
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IN  1963 


ST.  LOUIS  POST-DISPATCH 

WAS 


IN  EACH  OF  THESE 

ADVERTISING 

CLASSIFICATIONS 

As  measured  by 
Media  Records* 


THE  ST.  LOUIS  POST-DISPATCH 
IS  THE  SELLING  FORCE 
BEHIND  ST.  LOUIS  BUSINESS 


*  ^ 

!  Syndicated  Sunday 

I  Supplement  and  j 
I  Part  Run  Advertising  | 
I  often  measured  in  / 


often  measured  in 
duplicate,  NOT  J 
included.  / 

V 


In  Total  Paid  Advertising 
In  Classified  Advertising 
In  General  Display  Advertising 
In  Retail  Display  Advertising 
n  Rotogravure  Advertising 
n  Automotive  Display  Advertising 
n  Automotive-Miscellaneous  Advertising 
In  Alcoholic  Beverages  Advertising 
n  Amusement  Advertising  (Retail) 
n  Airlines  Advertising  (General) 
n  Beverage  Advertising  (General) 

In  Building  Supplies  and  Contractors  Advertising 
n  Cigar  Advertising 
n  Cigarette  Advertising 
In  Clothing  Store  Advertising,  Men's 
In  Clothing  Store  Advertising,  Men's  &  Women's 
n  Clothing  Store  Advertising,  Total 
n  Clothing  Store  Advertising,  Women's 
In  Comic  Advertising — Sunday 
n  Confections  Advertising  (General) 

In  Dairy  Products  Advertising  (General) 

In  Total  Department  Store  Advertising 
In  Department  Store  Basement  Advertising 
In  Department  Store  Upstairs  Advertising 
n  Drug  Store  Advertising 
n  Educational  Advertising  (Retail) 
n  Educational  Advertising  (General) 

In  Electrical  Appliances  and  Supplies  Advertising 
In  Major  Electrical  Appliances  Advertising  (General) 
n  Farm  and  Garden  (General) 
n  Furniture  &  Household  Advertising  (Retail) 
n  Garages  and  Service  Stations  Advertising 
Gasoline  and  Oil  Advertising 
General  Stores  Advertising 
Food  Advertising  (General) 

Grocery  Store  Advertising 
Heating  and  Plumbing  Advertising 
Hotel  and  Resort  Advertising  (General) 

Hotel  and  Restaurant  Advertising  (Retail) 

Housing  Equipment  Advertising 
n  Household  Supplies  Advertising 
n  Household  Furniture  &  Furnishings  Adv.  (Gan.) 
Industrial  Advertising  (General) 

Insurance  Advertising  (General) 

Jewelry  and  Silverware  Advertising  (General) 
n  Jewelry  Store  Advertising 
Liquor  Advertising  (General) 
n  Liquor  Store  Advertising 
n  Miscellaneous  Advertising  (General) 
n  Miscellaneous  Advertising  (Retail) 
n  Musical  Instrument  Store  Advertising 
n  Automotive  Parts  and  Accessories  Advertising 
n  Publishing  and  Media  (General) 
n  Professional  Advertising  (Retail) 
n  Radio  Retail  Advertising 
n  Radio,  Television  and  Phonographs  (General) 
n  Real  Estate  Advertising 
n  Retail  Less  Department  Store  Advertising 
n  Shoe  Store  Advertising 
n  Specialty  Shops  Advertising 
n  Sporting  Goods,  Camera  &  Photo  Supplies  (Gen.) 
n  Sporting  Goods  Advertising  (Retail) 
n  Stationers  Advertising 
n  Steamship  Advertising  (General) 
n  Tires  and  Tubas  Advertising 
n  Toilet  Requisite  Advertising  (General) 
n  Toilet  Goods  &  Beauty  Shop  Advertising 
n  Total  Tobacco  Advertising 
n  Tours  Advertising  (General) 
n  Transportation  Advertising  (General) 
n  Wearing  Apparel  Advertising  (General) 


ST. LOUIS  POST-DISPATCH 

First  In  Advnrtlsing  for  63  Consecutive  Years 
FIRST  IN  CIRCULATION-DAILY  AND  SUNDAY 


FCC  Denies 
Transfer  of 
Lorain  Radio 


Lorain,  Ohio 

Tho  Federal  Communications 
Commission  has  refused  to  re¬ 
new  the  license  of  Radio  Station 
WWIZ  of  Lorain  and  to  trans¬ 
fer  its  control  to  the  Lorain 
Journal.  The  publisher,  Harry 
HorA’itz,  said  he  would  file  in 
the  Circuit  Court  of  Appeals  in 
Washington. 

In  rejecting  the  renewal  and 
transfer,  the  FCC  said  actual 
control  of  the  station  already 
had  passed,  illegally,  from  San¬ 
ford  A.  Schafitz  of  Sharon,  Pa., 
president  of  the  station,  to  the 
newspaper  without  its  authoriza¬ 


tion  or  consent.  Ke  owns  ob'/r 
of  the  station. 

The  FCC  ruled  that  exercise 
of  effective  control  by  the  daily 
Journal  and  Mr.  Schafitz’s  early 
concealment  of  the  newspaper’s 
interest  in  WWIZ  made  the 
denial  of  the  applications  man¬ 
datory  in  the  public  interest. 

Also,  the  FCC  said  the  station 
had  violated  technical  require¬ 
ments  by  inaccurate  record¬ 
keeping,  lack  of  a  full-time  tech¬ 
nician,  and  failure  to  observe 
other  operating  rules. 

Mr.  Horvitz  said  the  FCC’s 
action  “must  have  been  based 
on  considerations  other  than  the 
facts  of  the  case.” 

“It  is  a  tragedy  that  the  bu¬ 
reaucrats  who  control  life  and 
death  of  radio  and  television 
stations  are  neither  impartial 
nor  primarily  concerned  with 
public  interest,”  he  declared. 

The  5  to  0  Commission  de- 


S/iowing  Ludlow  matrices  "gathered" 
in  single  operation  ready  to 
place  in  matrix  stick 


Ludlow  "Gathering” 

helps  you  reduce  composition  costs 

The  above  illustration  shows  one  reason  why  Ludlow  com¬ 
position  goes  up  so  easily  and  so  quickly.  The  compositor 
does  not  have  to  pick  up  single  types  or  spaces  one-at-a- 
time  and  insert  each  character  in  the  composing  stick. 

Instead  he  "gathers"  broad,  flat,  easily- handled  Ludlow 
matrices  in  word  or  syllable  groups,  and  inserts  them  as  a 
unit  in  the  Ludlow  matrix  stick. 

The  Ludlow  "gathering"  system  and  other  Ludlow  advan¬ 
tages  help  you  to  reduce  composition  costs,  and  make  for 
greater  composing  room  production. 

Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago  14 


cision  overturned  a  ruling  of  T  _ _  £  '\J • 

.March  5,  1963,  by  an  FCC  hear-  J-r  FOI  ▼  10W8 
ing  examiner,  Chester  F.  Nau- 
mowicz  Jr.  He  ruled  that  the  T 

a|)plications  should  be  granted  I  lid.  J.VU.JL11M 
on  the  ground  that  a  series  of  ” 

agreements  between  Mr.  Schafitz 
and  the  Lorain  Journal  did  not 

result  in  transfer  of  control  of  _ 

WWIZ  to  the  newspaper.  ^ 

The  FCC  .said  Mr.  Schafitz  _  ^-  Supreme 

took  the  first  step  toward  re-  Court  decision  on  liM  is  “a 
linquishing  control  when  he  al-  freat  new  grant  of  hterty  to 
lowed  Journal  officials  to  dictate  the  press  but  one  that  nught 
structure  of  a  corporation  set  up  he  entirely  in  the  public  in- 
in  1958  to  permit  the  newspaper  according  to  Elmer  F. 

to  buy  a  minority  interest  in  the  ®®th  a  professor  of  jouraalism 

at  the  University  of  Kansas. 

^  During  a  talk  before  Kansas 

„  w  Associated  Press  wire  editors 

ray  Increase  here  April  5,  Prof.  Beth  was 

Cincinnati  asked  to  comment  on  the  deci- 
Enquircr  reporters  and  copy  sion,  handed  down  March  9,  in 
readers,  whose  top  minimum  is  the  case  of  Sullivan  vs.  New 
$142  weekly,  have  accepted  a  York  Times.  The  court  ruled 
new  two-year  contract  increas-  that  a  public  official  may  not 
ing  jiay  $2  to  $4  weekly.  recover  libel  damages  for  de¬ 

famatory  falsehoods  relating  to 
his  official  conduct  unless  he 
proves  “actual  malice”  is  in¬ 
volved. 

The  court  held  that  “actual 
malice”  can  be  established  only 
i  if  the  one  making  a  defamatory 
I  statement  knows  in  advance  that 
I  it  is  false,  or  if  it  is  made  “with 
reckless  disregard  of  whether 
it  was  false  or  not.” 

The  decision,  Prof.  Beth  said, 
“shifts  to  the  plaintiff  the  bur¬ 
den  of  proving  malice,”  and 
thus  takes  much  of  the  risk  out 
of  publishing  falsehoods.  He 
continued : 

“I  have  some  reservations  as 
to  whether  the  public  interest 
will  be  served  by  the  right  of 
j  a  publisher  to  publish  false  in- 
]  formation.  Two  questions  that 
I  arise  are: 

“1.  How  do  we  help  the  voter 
do  a  better  job  of  electing  pub¬ 
lic  officials  by  misinforming 
him: 

“2.  Will  greater  exposure  to 
I  malicious  criticism  reduce  the 
quality  of  persons  seeking  pub¬ 
lic  office?” 

Prof.  Beth  questioned  espe- 
[  cially  whether  people  qualified 
I  to  run  for  public  office  would 
!  be  willing  to  assume  the  greater 
risk  of  defamation  arising  from 
I  the  Supreme  Court  decision. 

I  The  Kansas  AP  wire  editors 
elected  Johnny  Johnston  of  the 
Leavenworth  Times  chairman, 
-at-a-  • 

stick.  ,  ‘City  of  Culture’ 

jdlow  Boston 

From  music  to  museums,  the 
*  ®  Boston  Globe  encompassed  them 

all  recently  in  a  32-page  Sun- 
day  supplement  titled  “Boston: 
City  of  Culture.”  The  no-ad- 
vertising  section  had  a  score  of 
color  photos  focused  on  the  cul¬ 
tural  w-ays  of  Boston,  It  was 
;  produced  by  Herbert  A.  Kenney, 
newly  appointed  editor  for  the 

lue,  Chicago  14  larts. 
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6,500,000  pounds 


(>,500,000  pounds...  This  is  the 
capacity  of  a  typical  Huber 
tank  farm  for  neics  ink  oils. 
Such  inventory  is  another  rea¬ 
son  you  will  find  Huber  a  reli¬ 
able  supplier  for  your  news 
inks.  You  can  learn  how  we 
make  these  high-quality  inks 
by  writing  for  the  issue  of 
Huber  News  which  describes 
the  process.  Write  J.  M.  Huber 
Corp.,  lJt78  Chestnut  Ave., 
Hillside,  N.  J. 


J.  M.  HUBER 
CORPORATION 

INK  DIVISION 


Let  the  familiar  halftone  dot  patterns  demon¬ 
strated  here  remind  you  of  two  related  facts 
of  valuable  significance  to  publishers  and 
publication  printers— 

FACT  1  —  Goss  builds  presses  for  all  three  basic 
publication  printing  processes. 

FACT  2  —  You  can  count  on  Goss  for  unbiased, 
authoritative  counsel  and  recommendation  on  all 
press  needs  for  any  basic  reproduction  process. 

What  recommendation  could  be  more  de¬ 
pendable  than  one  you  get  from  Goss?  It’s 
validated  by  79  years’  firsthand  experience 
with  publication  pressroom  needs  ...  79  years 
of  accumulated  research,  development,  engi¬ 
neering  skills,  technological  craftsmanship  . . . 
79  years’  building  thousands  of  rotary  presses. 

More  publishers  and  publication  printers 
come  to  Goss  for  these  reasons— also  reasons 
why  Goss  today  can  offer  the  most  advanced 
press  designs  for  all  newspaper,  magazine, 
and  similar  printing  production. 

How  long  since  you  truly  evaluated  your 
pressroom  capabilities  alongside  competition  ? 
Printing  quality?  .  . .  Color-ability  in  face  of 
today’s  color  trend?  Press  maintenance  costs? 
Or  considered  your  opportunities  with  an 
alternate  process?  With  no  obligation  to 
you,  we’ll  match  our  time  against  yours,  con¬ 
fidentially,  of  course.  Write  or  wire  today. 


Halftone  dot  pattern  magnified 
to  show  characteristics  of  letterpress  printing 


THE  GOSS  COMPANY,  CHICAGO,  ILL.  606S0 


Specialists  in  Newspsper,  Magazine  and  Roto  presses 


A  DIVISION  OF  MIEHLE-GOSS  DEXTER.  INC. 
The  leader  in  graphic  arts . . .  engineering,  service 
and  manutacturing...industry-wide  and  world-wide 
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People  Live  Better 
Because  of  Crusade 

By  Arthur  W.  (ieiHrlmuii  Jr. 


(The  writer  shared  the  19Blt 
Heyw<M»d  Broun  Award.  He  won 
it  also  in  1957.) 

York,  Pa. 

“A  man  on  st)cial  security 
can’t  expect  to  live  in  a  palace.” 

Mayor  John  L.  Snyder  of 
York  said  this  early  in  1962 
when  he  tried  unsuccessfully  to 
abolish  the  post  of  city  housing 
code  inspector. 

Yet,  w'ithin  two  years  the  city 
of  York  had: 

•  established  a  house-by-house 
inspection  program  of  slum 
housing. 

•  cited  landlords  of  more  than 
150  of  the  worst  dwellings  in 
the  city  giving  landlords  the  al¬ 
ternative  of  fixing  up  or  closing 
up. 

•  condemned  30  other  houses 
as  health  hazards  reijuiring 
landlords  to  board  them  up  so 
they  no  longer  could  profit  from 
them. 

•  filed  criminal  prosecutions 


against  three  landlords,  one  of 
them  an  attorney  who  for  years 
had  controlled  a  large  share  of 
slum  housing  in  the  city  without 
official  interference. 

Kepuir>>  Are  Made 

.Most  slum  landlords  have 
cho.sen  to  fix  uj).  Roofs  and  walls 
are  being  repaired.  Broken  win¬ 
dows  and  stairs  are  being  re- 
j)laced.  Houses  are  l)eing  painted 
for  the  first  time  in  years.  Hot 
water  and  bathing  facilities  and 
inside  toilets  are  being  installed 
in  houses  which  never  before 
had  them. 

Even  York  officials  concede 
that  this  reversal  of  official  atti¬ 
tude  and  policy  has  been  a  re¬ 
sult  of  a  campaign  by  the  Ga¬ 
zette  and  Daily  morning  news- 
jiaper. 

The  campaign  consistetl  of  80 
stories  and  70  photographs  in 
two  years.  The  drive  is  con¬ 
tinuing. 

York’s  housing  code  was 
adopted  in  1957  after  years  of 


agitation  for  it  by  the  Gazette 
and  Daily.  But  an  inspector 
was  not  named  until  two  years 
later.  And  he  operated  only  on 
a  complaint  basis. 

When  Mayor  Snyder  took  of¬ 
fice  in  1962  he  announced  that 
he  was  dead  set  against  the 
housing  code.  He  declared: 

“These  things  are  set  by  na¬ 
ture  ...  If  they  created  un- 
.satisfactory  conditions  for  them¬ 
selves  that’s  their  own  fault.” 

The  Gazette  and  Daily  op¬ 
posed  this  philosophy.  Its  re¬ 
porters  made  inspections,  cov- 
<*r(*<l  debtor’s  sales  of  household 
furnishings  for  back  rent,  in¬ 
terviewed  slum  residents  and  re¬ 
ported  the  abuses  they  found. 

BI(H-ke(l  ul  (lily  Hull 

.4s  stories  appearf*<l,  com¬ 
plaints  of  other  instances  of 
landlord  neglect  came  in. 

The  mayor  from  time  to  time 
impostnl  news  blackouts  on  the 
reporters  and  the  dirwtor  of 
community  development  with- 
lu‘ld  records. 

But  we  kept  jilugging  away. 
We  useil  .story  after  story,  pho¬ 
tograph  after  photograph.  We 
did  not  let  up. 

We  used  a  two-pronged  tech- 
ni(|ue.  First  we  banged  away  at 
the  abuses  we  found  and  lack 
of  code  enforcement.  Then  when 
officials  began  showing  signs  of 


life  we  tried  to  encourage  them 
by  pointing  up  resi’its  in  our 
stories.  When  officir’ls  would 
backslide  we  reported  that,  too. 

One  of  the  most  illustrative 
photographs  we  took  was  of  a 
middle-aged  landlady  throwing 
a  doll  into  a  trash  cui  during 
the  .sale  of  a  family’.:  furnish¬ 
ings  for  delinquent  nut. 

We  used  names  of  all  land¬ 
lords  cited  by  the  city  for  code 
violations.  The  housing  code  in¬ 
spector  later  said  this  publicity 
had  been  a  major  fac  tor  in  get¬ 
ting  landlords  to  make  repairs. 

There  is  much  yet  to  l»e  done 
here  in  the  way’  of  eliminating 
slum  housing.  But  the  Gazette 
and  Daily  feels  the  corner  has 
been  turned. 

• 

Liliiu  Slur  Stork 
Salt*  Is  SlarltMl 

Lima,  Ohio 

A  stcK’k  sale  and  subscription 
drive  for  the  projected  Lima 
Star  got  under  way  this  week. 
Francis  L.  Miles,  publisher-to- 
be,  .said  the  paper,  daily  and 
Sunday’,  .should  be  in  full  opera¬ 
tion  by  mid-May’. 

The  Star  is  Ijeing  formed  by 
former  employes  of  the  Lima 
Citizen  which  closed  last  Janu¬ 
ary’.  Pledges  are  lieing  taken 
for  20,000  shares  of  stock  at 
$10  a  share. 


NEW  PLANT? 

MODIFICATION  OF  PLANT? 

1  -  .1  ■  -  I  Others  can  lay  the  bricks  —  after  they  have  been 

|  — I  where  and  when.  Your  problem  is  where  and 

t  _ "  i  f  —  1  when,  with  hundreds  of  major  decisions  to  be  made. 

Many  of  your  decisions  can  be  better  substantiated  after  discussions  with  men  who  have 
been  through  this  experience  repeatedly.  Lockwood  Greene  men  know  newspaper  require¬ 
ments,  such  as  equipment,  process  flow,  departmental  arrangements,  allowance  for  expan¬ 
sion,  suitable  property,  costs,  even  bricks! 


Why  not  talk  with  them? 
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★★brooks  ATKINSON  ★★ 

RUSSELL  BAKER  ★  LAWRENCE 
E.  DAVIES  ★★  GLADWIN  HILL^  ★ 
ARTHUR  KROCK  ★  ANTHONY  LEWIS 
JAMES  RESTON  ★  NAN  ROBERTSON 
HARRISON  SALISBURY  ★  CLAUDE 
SITTON  ★  WALLACE  TURNER  ★ 


★  TOM  WICKER  ★  ETC.  ★  ★ 


WINNING  SLATE 

A  20-man  team  of  New  York  Times  news  experts,  reporting 
directly  from  the  National  Republican  Convention  in  San 
Francisco’s  Cow  Palace  next  July.  Covering  the  candidates,  the 
platforms,  the  issues.  Uncovering  the  strategies  and  the  hidden 
struggles  as  Republicans  from  all  over  the  nation  meet  to  choose 
their  best  man. 

And  it’s  all  yours— as  a  client  of  The  New  York  Times  News 
Service.  Exclusive  dispatches  transmitted  directly  to  your  own 
news  room  from  The  New  York  Times  on-the-spot  news  desk 


in  the  Cow  Palace.  For  as  long  as  there  is  convention  news  to  be 
reported. 

Add  this  enterprising  New  York  Times  news  team  to  your  staff  in 
time  for  complete  election  year  news  coverage.  Write  or  call 
collect  for  full  details  today. 


The  New  York  Times  News  Service 

R.  R.  Buckingham,  Editor-Manager 

229  West  43  Street,  New  York,  N.Y.  10036 

(212)  LAckawanna  4-1000,  ext.  7089 


Third  Prize,  General  \(ivs-Rqddey  Mims 


Again  this  year,  UPI  pictures  and  photographers 
are  winning  honors  in  contest  after  contest. 

These  seven  pictures  won  top  awards  in  the  21st 
annual  Pictures  of  the  Year  competition  sponsored 
jointly  by  the  National  Press  Photographers 
Association,  the  University  of  Missouri  School  of 
Journalism  and  the  World  Book  Encyclopedia. 

An  additional  20  UPI  pictures  were  selected  for 
the  traveling  exhibit. 

UPI  is  proud  to  salute  these  talented  photographers 
whose  enterprise,  ingenuity  and  professional 
competence  have  won  the  respect  of  editors 
the  world  over. 


T  T  IlitOd  UPI  NEWSPICTURES 

^  TELL  THE  STORY 

press  f  ^ 

J  nternational 


Honorable  Mention,  Portrait  and  Personality— 
Francoise  Bartme 


Honorable  Mention,  Feature— 
Peter  Skingley 


Artist's  conception  of  the  new  Bradenton  Herald  plant,  part  of  a 
major  expansion  program  announced  by  Publisher  W.  E.  Page.  One- 
story  portion  at  left  is  part  of  the  present  plant,  which  will  be  re¬ 
modeled.  Two-story  portion  will  replace  part  of  the  present  plant  and 
three  adjoining  buildings. 


the  new  Herald  plant  and  will 
-suirerv’ise  construction.  Target 
Bradenton,  Fla.  joining  the  Herald’s  plant.  When  date  for  completion  is  April  1, 
An  expansion  program  for  completed,  the  downtown  news-  1965. 
the  Bradenton  Herald  which  paper  facility  will  occujry  a  The  Scott  press  is  under  con- 

will  cost  in  excess  of  $1  mil-  quarter  block  facing  city  hall,  struction  to  Herald  specifica- 
lion,  \drtually  double  the  plant  In  addition,  a  modern  two-story  tions  in  the  Plainfield,  N.  J., 
space  and  include  installation  plant  for  the  Herald’s  cominer-  jrlant  of  the  Wood  Newspaper 
of  a  64-page  Scott  Super  60  cial  printing  division  is  located  Machinerj'  Corp.,  Scott  Press 
press  has  been  announced  by  adjacent  to  the  newspaper  jjlant  Division. 

Publi.sher  W.  E.  Page.  but  across  a  side  street.  The  bottom-feed,  four-unit 

The  project  for  the  afternoon  When  the  new  press  is  in-  press  will  stand  30  feet  above 
and  Sunday  newspaper  will  be  stalled  and  oi)erating,  a  two-  street  level.  Because  the  Herald 
the  third  major  enlargement  of  story  building  which  was  the  is  within  sight  of  the  water- 
its  physical  facilities  in  the  past  Herald  plant  for  25  years,  will  front,  the  reel  room  will  be  at 
13  years.  Room  for  the  con-  be  razeil  and  the  new  constiuc-  ground  level  and  the  press  on 
struction  was  secured  through  tion  extended  to  take  its  place,  the  second  floor, 
purchase  of  three  buildings  ad-  The  old  building  presently  The  press  will  have  full  color 

houses  press,  stereotyping,  pho-  flexibility,  offering  spot  color  on 
to  and  engrav’ing  and  circula-  any  of  its  64  pages  or  process 
\  1  I  j  ,  tion  offices.  color  on  papers  up  to  48  pages. 

I  \  \  ^\  1  I  I  /  construction  replac-  Double  folders  and  balloon  for- 

iS  Jfw  ing  it  will  house  news  and  edi-  mer  will  provide  complete  sec- 

IK  \  torial  offices,  a  new  lobby,  em-  tioning  flexibility. 

■  b^Pi.y|^  L  W  mM  jml  ployes’  lounge  and  circulation  The  present  Herald  press  is 

■  m  jnllt/ / n  offices  on  the  first  floor,  and  a  48-page,  three-unit  Duplex.  It 

\ \\ ' '  '  composing  room  on  the  second,  affords  spot  color  with  loss  of 

The  newer  portion  of  the  16  pages  of  capacity, 
pre.sent  plant,  a  one-story  build-  The  Herald  was  founded  Sept, 
ing  completed  in  1953,  will  be  15,  1922,  by  R.  P.  Sponenbarger, 


NEW 
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REMARKABLE 

ROCKFORD 

ILLINOIS 


^  IBakei^fteH^  lialifiirtiiaa 

DOMINANT  MEDIUM  OF  A 
$428  MILLION  RETAIL  MARKET 


Special  U.  S.  Census  taken  after  January  1, 
1964  confirms  more  than  ever  that  Remarkable 
Rockford  is  No.  1  City  in  Illinois  outside  Chicago. 


1962,  he  ruled  favorably  on  the 
petition  of  William  H.  K.  Don¬ 
aldson  of  Salem,  Mass.,  against 
the  Herald-Traveler  Corp.  and 
the  Old  Colony  Trust  Co.  of 
Boston,  which  is  said  to  have 
possession  of  the  list  of  stock¬ 
holders.  Mr.  Donaldson  owns  10 
shares  of  Herald-Traveler  stock. 
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ROCKFORD  MORNING  STAR 


Mttkfoxh  KrRistcr-Kfpubltc 


RepreseeM  uti«ft»il|  hr 
HeisM  Raberh  aad  AasKiifes,  Ik. 


Part  of  Triple  Newspaper  Markets 


In  Philiulelphia  nearly  everybody  reads  The  Bulletin 


Plant  Growth 
Program  Set 


EXPANSION  and  remodeling  of  the  Palo  Alto  (Calif.)  Times  plant 
features  a  press  development  program  designed  to  meet  58  percent 
circulation  gain  anticipated  over  the  next  dozen  years. 


Palo  Alto,  Calif. 
A  $1,500,000  plant  expansion 


The  first  step  in  the  expansion 
rails  for  a  press  building  and 
the  addition  of  two  16-page 
Goss  Headliner  units.  Future 


program  to  meet  an  anticipated  plan.s  call  for  the  conversion  of 
58  percent  circulation  growth  present  press  units  to  a  new 


Rare  News  by  Phone 
Outlawed  by  Court 

Washington 
Discontinuance  of  telephone 


58  percent  circulation  growth  present  press  units  to  a  new  .  •  x-  ^ 

over  the  next  decade  is  an-  lockup  system  scheduled  to  speed  organization  trans- 

nounced  bv  the  Pofo  AZfo  Times,  running  time  from  today’s  35,-  *^itting  gambling  information 
The  development  calls  for  00(1  copies  per  hour,  double-  ^as  upheld  this  week  by  the 
48,788  additional  square  feet  of  plated,  to  60,000.  Court, 

building  space,  more  than  dou-  During  the  press  remodeling  ruling  came  down  in  a 

ble  the  present  footage,  accord-  the  Times  will  be  produced  by  involving  Telephone  News 


ing  to  Charles  Tyler,  publisher,  the  Redwood  City  Tribune  and 
The  plant  built  15  years  ago  the  Burlinyame  Advance-Star, 
is  crowded.  A  nearby  house  is  nearby.  All  are  members  of 
used  for  the  classified  depart-  Peninsula  Newspapers  Incorpo- 
ment.  rated.  George  F.  Morell  is  chair- 

An  average  size  of  66  pages  man  and  Eugene  C.  Bishop,  an 


000  copies  per  hour,  double-  this  week  by  the 

plated,  to  60,000.  Supreme  Court. 

During  the  press  remodeling  ^he  ruling  came  down  in  a 
the  Times  will  be  produced  by  involving  Telephone  News 

the  Redwood  City  Tribune  and  System  Inc.  of  Chicago  and  Illi- 
the  Burlingame  Advance-Star,  Telephone  Co.  TNS 

nearby.  All  are  members  of  ^aid  it  provided  information 
Peninsula  Newspapers  Incorpo-  horse  racing  to  any  per- 

rated.  George  F.  Morell  is  chair-  who  dial^  its  telephone 


number.  The  information  was 


is  anticipated  by  1977,  Mr.  Ty-  .4NPA  director,  is  president  of  I'ccorded,  along  with  spot  ad- 


ler  said. 


Don't  be  Confused! 


The  original  (Founded  in  1921) 

SCIENCE  SERVICE,  INC. 

is  serving  the  newspapers  of  the 
world,  daily  by  wire  and  airmail 
with  20  syndicate  features. 


SCIENCE  SERVICE,  INC. 

Backed  by  eminent  scientific  and 
journalistic  trustees,  the 
universe  is  our  beat. 


WASHINGTON,  D.  C. 


Phone  202-667-2255 


vertising  announcements  for  Il¬ 
linois  Sports  News.  There  was 
no  charge  for  the  service. 

The  company  said  its  infor¬ 
mation  came  from  the  UPI 
sports  wire.  The  Department  of 
Justice  notified  the  telephone 
company  that  the  service  given 
by  TNS  violated  the  federal 
anti-gambling  laws. 

• 

U.S.  Bar  Leader 
III  Boston  Seminar 

Boston 

Edward  Ledwidge  W right, 
chairman  of  the  House  of  Dele¬ 
gates  of  the  American  Bar  As¬ 
sociation,  will  be  one  of  the  pan¬ 
elists  at  the  Bar-Press  Commit¬ 
tee  seminar  here  May  5. 

Mr.  Wright  is  senior  member 
of  the  firm  of  Wright,  Lindsey, 
Jennings,  Lester  and  Smith,  of 
Little  Rock,  Ark.  He  is  director 
of  the  National  College  of  State 
Trial  Judges. 

• 

City  Desk  Beat 

Boston 

Stanley  Eames,  Boston  Her¬ 
ald  reporter,  and  Robert  Healy, 
Boston  Globe  political  editor, 
have  been  in  South  Viet  Nam 
since  mid-March.  They  were 
sent  there  after  the  Presidential 
primary  in  New  Hampshire 
showed  that  U.  S.  Ambassador 
Henry  Cabot  Lodge  had  led  the 
balloting.  Mr.  Lodge’s  home  is 
in  Massachusetts. 

EDITOR  &.  PI 


Gambling  Ban 
Won  by  Press 

Hot  Springs,  Ark. 

William  R.  Hundley,  chief  of 
the  Justice  Department’s  Or¬ 
ganized  Crime  Section,  praised 
the  press  as  having  a  great 
deal  to  do  with  a  shutdown  of 
Hot  Springs’  illegal  gambling 
operations. 

It  is  against  Arkansas  laws 
to  gamble  (except  for  pari¬ 
mutuel  betting)  or  to  serve 
liquor  by  the  drink.  Hot 
Springs,  often  called  “Little 
Las  Vegas,’’  did  both  openly. 

The  Arkansas  House  pass^ 
a  resolution  condemning  the 
illegal  gambling  and  calling  for 
action  from  the  state  level  if 
the  Hot  Springs  authorities 
didn’t  do  something  about  it. 
The  next  day  (Friday,  March 
27),  Governor  Orval  E.  Faubus 
ordered  the  shutdown. 

Interviewed  after  the  shut¬ 
down,  Mr.  Hundley  said  that  if 
the  shutdown  did  work,  the 
press  should  come  in  for  a  major 
share  of  the  credit  “because  the 
press  consistently  refused  to  let 
the  situation  be  hidden  or  for¬ 
gotten.’’ 

Arkansas  newspapers  have 
long  hit  at  the  Hot  Springs 
situation.  New  York,  St.  Louis 
and  Chicago  papers  have  car¬ 
ried  articles  on  the  city  and  its 
winked-at  entertainment. 

• 

Sullivan  Must  Pay 
Libel  Case  Costs 

Washington 

A  ruling  by  the  Supreme 
Court  this  week  requires  L.  B. 
Sullivan,  a  city  commissioner  of 
Montgomery,  Ala.,  to  pay  the 
printing  costs  and  other  fees  in 
a  libel  case  which  was  decided 
in  favor  of  the  New  York  Times 
recently. 

The  bill  is  estimated  to  be 
about  $13,000.  The  court  over¬ 
turned  a  $500,000  judgment 
which  Mr.  Sullivan  had  won 
against  the  Times.  He  sought  an 
order  to  apportion  the  costs  be¬ 
tween  himself  and  the  news¬ 
paper. 
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Or  sharp.  Or  penetrating. 


That’s  the  Detroit  Free 


Press.  First  in  Detroit  with 


prize-winning  coverage  of 
local  news.  Complete,  in-depth 
reporting  of  fast-breaking 
national  and  international  news. 
Plus  other  provocative  features 


such  as  John  S.  Knight’s 
"Editor’s  Notebook.”  It’s 
Detroit’s  exciting,  to-the-point 
newspaper.  No  wasted  words, 
no  wasted  space.  Compact. 
Concise.  Complete.  Appreci¬ 
ated?  You  bet.  The  Free  Press 
continues  to  register  steady  and 
healthy  circulation  gains. 
Today’s  million-plus  circula¬ 
tion  represents  increases  of 
25%  daily  and  30%  Sunday  over 
10  years  ago!  And  Free  Press 
reader  families  in  1964  account 
for  almost  45%  of  the  total  buy¬ 
ing  power  in  America’s  fifth 
largest  market.  That’s  one  good 
reason  why  so  many  blue-chip 
advertisers  choose  the  Free 
Press,  too. 

tCfie  Pjetrjoit  $xtt 

MICHIGAN'S  ONE  AND  ONLY  MORNING  NEWSPAPER  J 
Represented  by  Story,  Brooks  &  Finley,  Inc.  I 


Newsday  is  now  America’s  eighth 
largest  evening  newspaper. ..  home 
delivered  to  seven  out  of  ten 
Long  Island  families  every  day. 


Grow  on  Long  Island  With  Newsday 

i 

I  ■  ‘  • 


Circulation  Now  Tops 
390,000  Net  Paid  Daily 


Courthouse 
Press  Uses 
‘Hot  Line’ 


population  mark,  the  task  over¬ 
whelmed  the  small  nows  force 
so  they  cooperate  with  a  large 
staff  of  the  county  clerk. 


Southam  Papers 
Ad  Income  Up 


Toronto 

Increased  advertising  revenue 
and  circulation,  a  decrease  in 
advertising  linage  in  its  news¬ 
papers  and  an  increase  in  those 
of  its  magazines,  features  the 
report  for  1963  of  the  Southam 
Co.  Ltd. 

Gross  revenues  of  the  organi¬ 
zation,  which  includes  eight 
daily  newspapers,  amounted  to 
$44,550,917  as  against  $43,350,- 
442  in  1962. 

The  report  shows  gross  ex¬ 
penses  up  to  $35,221,081  from 
$33,764,538  in  the  previous  year, 
and  net  earnings  down  to  $4,- 
548,104  in  1963  from  $4,773,061 
in  1962.  The  number  of  em¬ 
ployes  was  2,813,  up  from  2,781 
in  1962,  while  the  wage,  salary 
and  employe  benefits  totalled 
$16,032,127  last  year  as  com¬ 
pared  with  $15,414,236  in  1962. 

At  year-end  combined  circu¬ 
lation  of  the  eight  dailies  was 
506,000,  up  2.2  percent  from 
1962.  Because  of  the  circulation 
rate  increases  in  some  cities,  cir¬ 
culation  revenue  was  up  3.3  per¬ 
cent.  Newspaper  advertising  in¬ 
come  also  increased  in  1963  by 
2.3  percent,  due  to  higher  rates. 

The  annual  report  cover 
showed  copies  of  the  Hamilton 
(Ont.)  Spectator,  with  color 
picture  on  front  page,  coming 
off  the  press.  Inside  the  report 
were  sample  pages  of  the  Ot¬ 
tawa  (Ont.)  Citizen,  North  Bay 
(Ont.)  Nugget,  Hamilton 
(Ont.)  Spectator,  Winnipeg 


WHATEVER  THE  ART 


VlTAPLATE'S  THE  PLATE 


Line,  conversion,  halftone  and  combination  art  reproduce  better  when  Vitaplate’s 
the  zinc  plate  you  use.  Quality  "pin-point”  highlight  dots  and  clean,  deep-etched 
line  engravings  are  assured.  Printing  results  are  crisp  and  true  to  the  original  art. 

And  when  VitaGarD  is  the  filming  agent  in  the  bath,  you  have  an  unbeatable 
combination  for  highest  quality  Zinc  Powderless  etching.  Ask  for  a  demonstration 
or  write  Imperial  Type  Metal  Company,  Chicago  50 — Philadelphia  34 — New  Y ork  7. 


VlTAPLATE  tkbtUt  MfiWi 
VitaGarD  Meju  ta 


EMINENT  WRITERS 

like  those  listed  below 

CONTRIBUTE 

to  the  friendly,  enthusiastically  read,  colorgravure  magazine 
distributed  by  157  influential  newspapers 


Faith  Baldwin  Harry  Emerson  Fosdick  Anne  Morrow  Lindbergh  Ellery  Queen 

Bernard  M.  Baruch  Erie  Stanley  Gardner  Art  Linkletter  Quentin  Reynolds 

Geoffrey  Bocca  Harry  Golden  Anita  Loos  William  Saroyan 

Willy  Brandt  Billy  Graham  Catherine  Marshall  H.  Allen  Smith 

Pearl  S.  Buck  Ben  Hecht  Groucho  Marx  John  Steinbeck 

Eugene  Burdick  Alfred  Hitchcock  Andre  Maurois  Irving  Stone 

Taylor  Caldwell  J-  Edgar  Hoover  Margaret  Mead  Lowell  Thomas 

Bennett  Cerf  Herbert  Hoover  Field  Marshal  Montgomery  Harry  S.  Truman 

Bob  Considine  Bob  Hope  Ogden  Nash  Stewart  Udall 

Thomas  B.  Costain  Fannie  Hurst  Robert  Nathan  Mark  Van  Doren 

Norman  Cousins  MacKinlay  Kantor  Will  Oursler  Sloan  Wilson 

A.  J.  Cronin  Willy  Ley  Norman  Vincent  Peale  Philip  Wylie 

Newspapers  Can  Build  and  Hold  Circulation  and  Advertising 
With  the  Consistent  Supporting  Programs  of  Family  Weekly 

FAMILY  WEEKLY  is  proud  of  its  ten-year  re-  gram  to  help  its  newspapers  build  extra  revenue 

cord  of  service  and  its  current  roster  of  157  selected  through  local  tie-in  advertising, 

newspapers  with  4,561,285  circulation.  Year  after  Above  all,  FAMILY  WEEKLY  adds  hours  of 
year,  readership  surveys  by  subscriber  newspapers  reader  interest  to  a  Sunday  package  with  features  and 

have  established  FAMILY  WEEKLY  as  their  best-  articles  that  appeal  to  all  the  family,  written  by  some 

read  Sunday  feature,  excepting  only  local  or  page-  of  America’s  most  distinguished  leaders  and  best- 

one  news  and  pictures.  FAMILY  WEEKLY  news-  selling  authors. 

papers  have  consistently  shown  bigger  circulation  Did  you  know  that  FAMILY  WEEKLY  costs  less, 
gains  than  the  national  average.  FAMILY  WEEKLY  page  for  page,  than  any  other  department  in  a  news- 

has  helped  cushion  the  impact  of  essential  circulation  paper  —  actually  less  than  the  cost  of  the  paper  that 

rate  increases.  FAMILY  WEEKLY  supports  a  pro-  it’s  printed  on? 

FOR  INFORMATION  ABOUT  THE  VALUES  FAMILY  WEEKLY 
BRINGS  TO  NEWSPAPERS... 

V/s/t  us  at  the  Waldorf,  or  after  the  ANPA  Convention,  phone  or  write: 


Family  Weekly, 

1727  South  Indiana,  Chicago,  Illinois 
Leonard  S.  Davidow,  Publisher 
Walter  C.  Dreyfus,  Associate  Publisher 


Family  Weekly, 

179  North  Michigan,  Chicago,  Illinois 
Patrick  E.  O'Rourke,  Executive  Vice-President 
and  Advertising  Director 


Family  Weekly, 

60  East  56th  Street  New  York,  New  York 
Ernest  V.  Heyn,  Vice-President  and  Editor-in-Chief 
Morton  Frank,  Vice-President  Publisher  Relations 


Graphic  Arts 
School  Grows 
At  Cal  Poly 

Ity  Sky  l)iiiilii|) 

San  Luis  Obispo,  Calif. 

From  a  modest  “School  for 
Country  Printer.s”  at  Califomia 
.State  Polytechnic  College,  A.  M. 
Fellows  has  exjianded  oiierations 
until  his  ijtTrdt.OOO  of  pres.ses  and 
ec^uiimient  is  hou.sed  in  a  $1,12.'),- 
000  Graphic  .\rts  Buildinp  on 


this  central  California  campus. 

More  than  IlOO  siailuates  can 
testify  to  the  lessons  they 
learned  at  Cal  Poly.  They  were 
I'eminded  of  college  days  with 
publication  of  a  special  12-paKe 
silver  anniversary  edition  of  the 
college  paper,  El  Munt(fn(f, 
which  included  a  facsimile  of  the 
first  edition  in  19.S8,  on  which 
was  superimpo.sed  in  color  jiosed 
photos  of  depression  students 
reailing  El  Mustang  in  a  Model 
A  Ford. 

It  was  17  years  ago  that  Mr. 
F'ellows  was  brought  to  Cal  Poly 
to  i-estore  a  dilapidated,  ailing 
Printing  Department,  and  or¬ 
ganize  a  two-year  technical 


course  in  printing.  While  only 
possessing  a  high  .school  di¬ 
ploma,  he  had  worked  41  years 
in  the  business. 

He  started  with  six  students 
and  a  one-room  shop,  with  his 
equipment  consisting  of  a  few 
type  cases,  a  Whitlock  press  and 
other  antique  equipment  opti- 
mi.stically  valued  at  $80,000. 

KrientU  and  Helpers 

He  enlisted  the  aid  of  old 
friends.  War  surplus  equipment 
and  gifts  from  manufacturers 
boosted  the  value  to  $200,000 
within  a  few  years.  The  little 
four-column  paper  was  boosted 
to  five  columns,  with  advertis¬ 


Now  from  Grosf fold 


PRODUCTION-PROVED 
COMBINATION  INSEHERAND 
ROP  REGISTER  CONTROL 
FOR  UNDER  $10,00a 


Now  your  newspaper— letterpress  or  offset— large  or  small— can  inset 
preprints  and  have  full  electronic  control  of  ROP  register.  The  new 
Crosfield  Spectatron  provides  both  insetter  and  ROP  register  control— 
at  less  than  half  the  cost  of  earlier  systems.  What’s  more— Spectatron 
provides  operating  economy,  simplicity  and  flexibility  to  meet  the 
needs  of  every  plant.  Here  are  a  few  of  Spectatron’s  unique  features: 


Simple  Installation 

Spectatron  uses  your  press's  existing 
tension  system,  has  a  minimum  of 
press  mounted  parts.  Installation  is 
amazingly  fast  — without  difficult 
mechanical  work  on  the  press. 


Plug-In  Control 

Mobile  or  remote  permanent  models 
available.  Mobile  control  center  rolls 
easily  to  reelstand,  plugs  into  tension 
system,  rolls  out  of  the  way  when  not 
needed. 


Flexibility 

Use  it  as  an  insetter,  or  register  con¬ 
trol  or  both.  Easily  moved  from  one 
reelstand  to  another  to  meet  adver¬ 
tising  positioning  requirements. 


Perfect  Tension  Control 

Spectatron  retains  full  advantage  of 
existing  tension  system.  Absolute 
minimum  paper  breaks.  No  interfer¬ 
ence  with  normal  web  leads. 


Get  the  full  Spectatron  story  today.  Simply  call  or  write. 


CROSFIELD  ELECTRONICS  INC./ 19  ENGINEERS  LANE,  FARMINGDALE,  NEW  YORK/ (516)  694-0330 


ing.  Guy  Culbertson  was  added 
to  the  staff  in  1948.  The  pro¬ 
gram  was  doubled  to  four  years 
of  printing  engineering  and 
management.  Later  tuff  addi¬ 
tions  were  C.  H.  Gregory,  Joseph 
Truex,  Edwin  Howe,  L.irry  Eck- 
rote,  Wesley  Dunn  ;uid  James 
Habb. 

The  move  into  the  new 
Graphic  .-Vrts  Building  was  com- 
l)leted  in  19(52,  with  48,000 
square  feet  of  space.  New  equip¬ 
ment  included  a  Go.ss  Cox-0- 
Type  Press,  enabling  the  news¬ 
paper  to  go  up  to  eight  columns 
and  10,000  papers  a  week.  The 
department  has  18  linecasters, 
21  letter  presses,  nine  offset 
presses  and  five  cameras. 

The  journalism  department, 
headed  by  Robert  V.  .McKnight, 
specializes  in  the  fields  of  agri¬ 
culture,  community,  business- 
industry  and  home  (‘conomics. 
An  imiiortant  part  of  the  pro¬ 
gram  is  off-campus  internship, 
with  students  spending  their 
summers  on  a  newspaper,  maga¬ 
zine  or  radio  station. 

Assisting  Mr.  McKnight  are 
Clyde  Hostetter,  John  R.  Healy 
and  Loren  Nicholson. 

A  feature  of  the  Graphic  Arts 
Building  is  “Ye  Olde  Print 
Shoppe,”  where  students  have 
renovated  antique  printing 
equipment  into  working  condi¬ 
tion. 


Reports  from  E&P 
Printed  in  Braille 

I.OS  AnGEXE-S 

Feature  reports  from  E&P 
are  among  the  articles  pub¬ 
lished  for  the  blind  in  the 
Braille  Mirror,  i)ublished  here 
with  Miss  Jean  Kentle  as 
editor. 

Miss  Kentle  was  honored  in 
a  special  resolution  of  the  Los 
Angeles  City  Council  which  was 
presented  at  special  ceremonies 
April  10.  The  resolution  cited 
the  success  of  her  editorial  ac¬ 
tivities.  It  also  noted  honor 
scrolls  from  Theta  Sigma  Phi 
and  pointed  to  her  recognition 
in  an  E&P  report  of  June  16, 
1962. 


Equipment  Eseapei) 

5. F.  Blast  Damage 

San  Francisco 
A  steam  boiler  blast  rocked 
the  Hearst  Building  here  April 

6.  Walls  were  blown  out  in  the 
sub-basement  explosion  and  one 
maintenance  employe  was  in¬ 
jured.  San  Francisco  Examiner 
production  facilities  were  not 
damaged  and  publication  was  on 
schedule,  Harry  Davidson,  pro¬ 
duction  manager  of  the  Exam¬ 
iner  and  San  Francisco  Neu'e 
Call  Bulletin,  reported. 
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What 
can  The 
Philadelphia 
Inquirer 
do 

for  me  ? 


PLENTY !  If  you*re  in  the  travel 

Offer  you  52  separate,  Sunday  Resort  and  Travel 
Sections  each  year  (12  of  them  with  full-color  illus¬ 
trations  on  the  front  page)  •  Provide  you  with  evi¬ 
dence  of  preference  among  executives  for  this 
Philadelphia  newspaper  (by  a  study  not  made  for  this 
paper)  •  Furnish  a  measurement  of  your  advertise¬ 
ment’s  readership  (our  exclusive  “Exposure/Rat¬ 
ings”  service)  •  Give  you  information  on  newspaper 
readership  of  Philadelphia  newspapers  by  sex,  day 
of  the  week,  exclusive  and  duplicated  readers,  by 


and  transportation  business* 

occupation,  city  vs.  suburbs,  and  more  (check  our 
suburban  advantage — where  68%  of  the  market’s 
effective  buying  income  is  concentrated)  •  Provide 
you  with  the  added  impact  of  R.O.P.  Color, 
SpectaColor  and  rotogravure  •  Offer  you  detailed 
demographic  information  about  America’s  fourth 
largest  market  in  a  single,  comprehensive,  172-page 
market  book  •  And,  via  the  area’s  leading  advertising 
medium  for  32  years,  SELL  YOUR  SERVICES. 


THE  NEWSPAPER  THAT  "DOES  THINGS"  FOR  ADVERTISERS 


ADVERTISING  MEN  AND  READER^C 

bold... 
exciting. . . 
refreshing... 

This  is  just  a  sample  of  what  read¬ 
ers  and  advertising  executives 
have  been  saying  about  THIS 
WEEK  Magazine’s  new  Five 
Magazine  Program  of  themed  edi¬ 
tions  which  starts  April  19th. 

Much  of  this  comment  was 
prompted  by  these  three  “pre¬ 
view”  issues  which  appeared  ear¬ 
lier  this  year.  In  fact,  reader  in¬ 
terest  in  the  “Six  Great  Moments 
in  the  White  House”  issue  was  so 
overwhelming,  that  this  now 
stands  as  the  best  read  issue  in  THIS 
W EEK*s  29-year  history! 


The  Most  Powerful  Marketing  Force  in  Print 


G  R  t  E : 

From  he  Advertising  Field: 

“THIS  YEEK’s  new  multi-magazine  plan  is  a 
bold,  aggressive  move.  We  are  looking  forward  to 
its  begi:  ning  with  great  interest.” 

William  Phillips 
Vice  President  &  Media  Director 
Ketchum,  MacLeod  &  Grove 
. .  will  add  great  reader  interest  and  excitement 
to  the  Sunday  magazine  field.” 

Jack  D.  Bernhardt,  Vice  President 
Benton  &  Bowles,  Inc. 
"I  predict  THIS  WEEK  will  pre-empt  certain 
advantages  of  radio  and  television,  while  offering 
the  asset  of  magazine  costs.” 

Arthur  A.  Kron,  President 
Gotham-Vladimir  Advertising,  Inc. 
. .  permits  the  advertiser  to  profit  from  the  spe¬ 
cial  interest  each  issue  is  likely  to  generate  over 
and  above  THIS  WEEK’S  generally  high  reader- 
ship.”  E.  J.  Kaufmann,  Director, 

Marketing  Services  &  Print  Media 
Parkson  Advertising  Agency 

“I  believe  your  new  format  change  for  THIS 
WEEK  is  an  exciting  and  dramatic  innovation 
...  the  value  of  THIS  WEEK  Magazine  as  an 
advertising  medium  will  be  enhanced  even  above 
its  present  lofty  status.” 

J.  F.  Sullivan,  Market  Planning  Manager 
Durkee  Famous  Foods  Division 
The  Glidden  Company 


is  \Veek 

M  A  a  A  Z  •  N  ■ 


“I  feel  THIS  WEEK  is  right  about  ‘adding  a  new 
dimension  of  freshness,  variety  and  surprise  to 
the  Sunday  newspaper  package’.  I  suspect  its  ac¬ 
ceptance  will  very  shortly  prove  it.  I  find  the 
whole  concept  most  exciting.” 

Sam  B.  Vitt,  V.P.  in  Charge  of  Media 
and  Programming 
Doherty,  Clifford,  Steers  &  Shenfield,  Inc. 

From  the  Readers: 

‘‘Such  joy  and  such  pride  was  experienced  by  one 
citizen  of  these  United  States  today  in  the  read¬ 
ing  of  this  (White  House)  issue.” 

"Well  done!  Sunday  is  a  day  when  people  like  to 
relax,  and  so  fiction  is  very  welcome.  I  just  set¬ 
tled  back  and  read  the  issue  from  cover  to  cover.” 

‘‘As  one  who  returned  to  the  nursing  profession 
after  the  children  went  off  to  school,  I  wish  to  say 
that  I  found  the  issue,  ‘Women  at  Work’,  stimu¬ 
lating  and  realistic.” 

“Your  variety  is  refreshing  and  relaxing.  We  get 
tired  of  the  bombarding  of  articles.” 

“What  a  pleasure  to  be  able  to  sit  down  and 
enjoy  the  relaxation  of  a  good  story— four  of 
them!” 

“The  finest  work  THIS  WEEK  has  ever  done.” 

And  THIS  WEEK  will  continue  to  do  its  best 
with  something  special  for  all  the  family— every 
week  in  the  new  THIS  WEEK! 


Circulation 

14,583,575 


EDITORIAL  WORKSHOP 


Research  Center 
where  progress 
is  the  daily 
pattern 


in  dry  mat 
development 


•  Continuous  jiroduct  research  . .  .  and 
strict  quality  contnds  .  .  .  are  daily 
Certilied  Research  Center  work  pat¬ 
terns  that  have  established  the  Certi¬ 
fied  reputation  for  highest  cpiality  dry 
mats. 

Certified  Research  has  produced 
'Uch  outstanding  successes  as  the 
.'suidicate  Dry  Mat.  the  nation’s  biggest 
seller  for  the  exacting  requirements  of 
>yndicate  operations  invidving  faithful 
presentation  of  newspaper  halftones. 

Certihed  Research  has  offered  guid¬ 
ance.  counsel,  and  new  products  of 
vital  significance  to  progress  in  the 

printing  arts. 

A  CERTIFIED  Dry  Mat  for  Every  Need! 

SYNDICATE  NEWSPAPER  BLUE  RIBBON 

for  job  work  for  full-page  and  SILVERTONE 

reproduction  for  quality 

bak^  work 


CERTIFIED  DRY  MAT  CORPORATION 

Dept.  P,  555  Fifth  Avenue,  New  York  17,  N.Y. 


CERTIFIED  DRY  MATS 


By  Roy  H.  Copperud 

Author  of  Words  on  Paper 


Who’s  Boss  Around  Here? 

Sovereignty  is  supreme  political  power,  and  is  enjoyed 
only  by  autonomous  states;  that  is  to  say,  nations.  The  I 
term  is  often  misused  in  the  South  and  by  Southern  i 
states  in  efforts  to  assert  their  authority  again.st  the 
federal  government.  ^ 

No  state  of  the  American  republic  enjoys  sovereignty  j 
or  anything  approaching  it,  despite  .such  presunijituous  1 
designations  as  “the  sovereign  state  of  Maryland.”  “This  ^ 
is  an  example  of  how'  each  of  the  oO  states  can  l)e  de- 
piived  of  its  sovereignty.”  Nonsense;  they  have  none  | 
to  be  dejjrived  of.  | 


Wayward  Words 


Law  ronvvrn  is  not  idiomatic;  a  better  term  is  law 
firm.  Otherwise,  concern,  like  firm,  is  properly  used  in 
the  sense  husinc.'fs  cstahlishmcnt. 

*  *  4c 

Level  a  cliarne  (oi-  accusation,  or  whatever)  against 
has  no  ajjparent  advantage  over  simply  charge  (or 
accuse ) . 

*  *  * 

Mag  or  mag  not  rather  stupidly  stresses  the  idea  of 
uncertainty:  “The  matter  may  or  may  not  be  i)resented 
to  the  City  Council  tonight.”  Mag  alone  fully  poses  the 
alteinatives. 

4c  4c  4: 

The  correct  form  of  the  modifier  is  old  fashioned: 
an  old-fashioned  girl;  not,  as  is  sometimes  seen,  old 
fashion. 

»  *  * 

Indecision  sometimes  arises  over  the  relative  position 
of  the  i)eriod  and  the  closing  parenthesis.  If  an  entire 
.sentence  is  enclosed,  the  period  comes  first.  If  the  en- 
closetl  matter  is  the  last  part  of  the  sentence,  the  paren¬ 
thesis  comes  first.  (This  and  the  following  sentence  will 
illustrate.)  Such  problems,  however,  are  usually  left 
to  the  printer  or  proofreader  (sometimes  inadvisedly). 

4t  ♦  ♦ 

The  idea  that  sick  means  only  nauseated,  or  sick  at  the 
stomach,  reflects  British  usage,  not  the  realities  of  Ameri¬ 
can  practice.  In  this  country,  sick  and  ill  mean  the  same 
thing.  Ill  in  an  everyday  context,  however,  may  .seem 
affected  in  some  parts  of  the  U.  S. 

*  *  * 

Small  in  size  is  redundant;  omit  in  size.  This  lapse  is 
similar  to  large  (or  snuill,  or  many,  or  few)  in  number; 
rectangular  (etc.)  in  shape;  and  the  like. 

♦  4e  ♦ 

So  as  is  verbiage  with  an  infinitive  construction;  so 
as  to  overcome  equals  to  overcome. 

*  *  ♦ 

The  greatest  love  affair  of  all  time  is  not  that  be¬ 
tween  Romeo  and  Juliet,  nor  that  between  Abelard  and 
Heloise,  but  between  new'spaper  reporters  and  the  word 
sprawling,  as  used  to  describe  an  extensive  building. 


No.  244. 
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A  proven  press . . .  not  a  prototype 


It  took  over  three  years  of  research,  engineering,  testing  and  several  over  and  over  again.  Coiormatic  units  are  now  in  service  throughou 

'Million  dollars  to  develop— and  perfect— the  Hoe  Coiormatic.  This  the  United  States  and  Latin  America,  turning  out  high  quality  product: 

*as  all  done  under  Hoe’s  roof...  at  Hoe’s  expense ...  not  on  the  .  ..in  black  and  white  and  ROP  color.  ..at  speeds  up  to  70, 000  PPH .. 

customer’s  property... not  on  the  customer’s  time  and  money.  Once  providing  their  owners  with  a  trouble-free,  profitable  operation.  Ho< 

the  Coiormatic  was  ready— and  not  before— it  was  introduced  to  the  invites  comparison  of  the  many  unique  features  of  the  Colormatic- 

industry.  As  always,  there  is  room  for  improvement— and  mi  including  the  most  advanced  ink  motion  system  ever  devel 

there  have  been  many  improvements  in  the  Coiormatic— but  oped— with  those  of  any  other  press  available.  It  is  with  confi 

the  basic  engineering  concepts  of  the  Coiormatic  have  been  I  denceintheoutcomethatwereiterate:LooktoHoeforProgres: 

hghtfrom  the  beginning  and  have  been  proven  in  the  field . . .  COLORMATIC  in  Printing.  R.  Hoe  &  Co.,  Inc.,  910  E.  138  St.,  Bronx  54,  N.Y 


Y  oungOpinionMaker  s 
See  U.S.  Objectively 

Bv  (rt'ne  Malott 


St.  Paitl,  Minn. 

When  early  in  1963  Bulprarian 
communists  were  making'  head¬ 
lines  by  roughing  up  African 
students  and  calling  them 
“black  monkeys,”  a  young  Japa¬ 
nese  newsman  for  Tokyo’s 
Atialii  Shimhuii  recalled  an  ex¬ 
perience  he’d  had  the  year  be¬ 
fore. 

In  a  stinging  comparison  be- 
twt*en  communi.sm’s  version  of 
racial  equality  and  America’s, 
be  wrote  of  a  charming  Negro 
girl  from  North  Carolina  who 
was  named  campus  beauty 
queen  by  a  predominantly  white 
student  body  of  nearly  2,000  at 
St.  Paul’s  Macalester  College. 

For  Reimei  Okamura,  it  had 
been  a  story  he  had  covered  per¬ 
sonally.  Mr.  Okamura  was  one 
of  12  journalists  who  had  taken 
part  during  the  first  year  of 
Macalester’s  unique  program  in 
international  understanding,  the 
World  Press  Institute. 

It  is  just  such  interpretive 
reporting  of  American  life  that 
is  the  institute’s  major  goal.  By 
1972,  according  to  its  executive 
director,  Harry  W.  Morgan,  30, 
at  least  120  foreign  newsmen  in 
the  prime  of  their  careers  will 
have  had  an  intimate,  unbiassed 
view  of  life  in  America. 

A  Distorted  View  Started  It 

The  idea  for  the  institute  be¬ 
gan  in  1960  when  Mr.  Morgan, 
an  avid  traveler,  entei-ed  the 
office  of  one  of  Europe’s  leading 
newspapers,  a  sheaf  of  news 
clips  in  hand,  and  demanded  of 
the  editor:  “Why  do  you  print 
such  distorted  stuff  about  the 
United  States?” 

Said  the  editor:  “That’s  the 
way  our  journalists  .see  you 


Capco  Core  Stripper 

Strips  up  to  5  cores  at  one  time. 


Capco  Roller  Grinder 

Grinds  rubber  rollers,  polishes  smoothly. 


from  here.  What  can  you  do 
al>out  it?” 

Mr.  Morgan  came  home,  made 
out  a  list  of  corporations  with 
interest  in  a  good  U.S.  image 
abroad,  and  began  selling  his 
program  to  them.  He  quickly 
raised  $50,000  in  cash  and  serv¬ 
ices  to  finance  the  institute 
through  its  first  year,  and  sub¬ 
sequently  another  $500,000  in 
pledges  to  see  the  institute 
through  its  first  10  years. 

Today  the  institute’s  sponsors 
are  American  Motors,  General 
Mills,  Hilton  Hotels,  IBM,  Na¬ 
tional  Cash  Register,  Pan  Amer¬ 
ican  World  .4irways,  RCA, 
Reader’s  Digest,  Standard  Oil 
of  New  Jersey  and  the  U.S. 
Junior  Chamber  of  Commerce. 

Dr.  Harvey  Rice,  president  of 
Macalester  college,  took  an  in¬ 
terest  in  Mr.  Morgan’s  project 
and  offered  him  the  facilities  of 
the  campus  here. 

15  in  This  Year's  Oass 

The  first  “class”  of  12  came 
to  Macalester  in  the  fall  of 
1961 ;  the  second  group  of  12 
in  1962,  and  this  year  the  pro¬ 
gram  has  been  expanded  to  in¬ 
clude  15. 

Tbe  first  months  are  spent  by 
the  foreign  journalists  in  classes 
and  seminars  at  Macalester. 
After  that  they  go  their  ways 
around  the  country,  traveling 
wherever  they  choose  and  work¬ 
ing  as  “interns”  on  newspapers. 
In  May  they  will  reassemble 
once  more  here  to  share  their 
experiences  before  returning  to 
their  jobs  at  home. 

To  participate  in  the  program 
candidates  must  be  working 
journalists  of  promising  ability, 
young  enough  to  be  open  mind- 


Copco  "Face-O-Type"  Machine 

MecnaMiically  reproduces  engraved  type 
screen  pattern. 

Capco  Plate  Gauge 

Checks  thicknesses  of  all  kinds  of  plates. 


ed,  mature  enough  to  evaluate 
their  experiences,  Mr.  Morgan 
said. 

“If  the  opinionated  among 
average  foreigners  could  be 
straightened  out.”  he  added, 
“why  can’t  the  opinion  makers?” 

“I  keep  asking  myself  why 
we  are  brought  here.  What’s 
the  gimmick?”  queried  a  Mexi¬ 
can  newsman  taking  part  in 
the  program. 

“Sure,  there’s  an  angle,”  re¬ 
plied  Mr.  Morgan,  “but  not 
what  you  think.  This  is  simply 
a  journey  into  understanding, 
the  good  and  the  bad.  It  may  or 
may  not  make  you  fonder  of 
America.  It  will  make  you  a  bet¬ 
ter  journalist,  right?” 

Courses  given  at  Macalester 
include  U.S.  history,  politics, 
economics  and  social  problems. 
“No  time  was  wasted  in  explain¬ 
ing  bow'  good  democracy  is,” 
commented  Giorgio  Gabbi  of 
Italy.  “They  concentrated  on 
showing  us  how  their  democratic 
system  came  about  and  how  it 
works.”  In  addition,  some  of 
this  country’s  leading  journalists 
are  brought  in  for  the  special 
seminars. 

Interested  in  Kac:e  Relations 

The  foreign  newsmen  are  par¬ 
ticularly  interested  in  race  re¬ 
lations  here,  Mr.  Morgan  said, 
and  many  of  them  ask  for  trips 
into  the  South.  On  one  trip 
they  visited  such  places  as  Al¬ 
bany,  Ga.,  Montgomery,  Ala., 
and  New  Orleans. 

They  visited  both  segregated 
and  integrated  schools,  met  ex¬ 
tremists  on  both  sides  and  spent 
several  days  with  southern  lead¬ 
ers. 

And  there  were  racial  com¬ 
mentaries  in  the  North,  as  well. 
Anthony  Paul  of  Australia 
found  a  sign  in  a  window  of 
New  York’s  Chinatown:  “Wong 
Fat,  Kosher  Butcher.” 

“Where  such  a  sign  is  possi¬ 
ble,”  Mr.  Paul  wrote  in  a  dis¬ 
patch  to  his  paper,  “no  minority 
need  despair!” 

After  the  newsmen  visited 
Washington,  Niklaas  Heizenberg 
of  Holland,  wrote:  “Here  they 
facetiously  call  Congress  a  ‘cave 
of  the  winds.’  But  these  are  the 
voices  of  freedom,  the  voices  of 
a  society  that  has  nothing  to 
hide.” 

Learned  from  Tragedy 

Last  fall  the  group  was  again 
flown  to  Washington  and  ac¬ 
credited  to  cover  the  events  fol¬ 
lowing  the  assassination  of 
President  Kennedy  for  their 
home  papers.  Mr.  Morgan  said: 

“One  by  one,  they  told  me,  ‘I 
know  this  has  bwn  a  great 
tragedy  for  the  United  States, 
but  we  have  learned  something 
about  America  from  this 
tragedy.’  ” 


As  working  ne  -men  on 
American  papers  durii  ■■  the  last 
part  of  their  institu  experi¬ 
ence,  the  foreign  j  irnalists 
were  also  impressive. 

Commented  the  ne  editor 
of  the  Lincoln  (Neb.  Journal 
to  Samar  Pal  of  Indi  :  “Sam, 
you’v'e  reminded  us  vliat  it 
means  to  l)e  a  newspai  erman— 
the  fun  and  excitement  of  it.” 

These  are  the  parti<  i  pants  in 
the  World  Press  Inst  iite  pro¬ 
gram  during  1963-«)1: 

Claudio  FLscribano,  L'.i,  of  Ar¬ 
gentina,  jiolitical  and  i)arlia- 
mentary  editor  of  Lit  Xiirion  in 
Buenos  Aires,  political  colum¬ 
nist  for  the  Sunday  Lu  Sonnna 
Politica  and  contributor  to  the 
weekly  magazine  Vvo  //  Lcn. 

Wladir  Dupont,  25,  of  Brazil, 
writer  for  tbe  magazine,  Vimo. 

Guillermo  Yunge,  35,  of  Chile, 
chief  news  broadcaster  for  the 
national  network.  La  Voz  de 
Chile,  and  former  assistant  city 
editor  and  night  editor  with  the 
newspaper.  La  Naciuu. 

Sakari  Maattanen,  25,  of  Fin¬ 
land,  a  reporter  for  Viikkoitano- 
mat,  that  country’s  largest  mag¬ 
azine. 

Richard  S  u  n  d  e  r  ,  27,  of 
France,  sub-editor  of  the  Cen¬ 
tral  Press  Agency  in  Paris  and 
author  of  a  novel,  Jaseran  Noir, 
an  account  of  the  French  war  in 
Algeria. 

Dieter  Buhl,  28,  of  Germany, 
political  editor  of  the  Berliner 
Zeitung. 

Arun  Bhattacharjee,  28  of 
India,  a  reporter  with  Avirita 
Bazar  Patrika,  a  daily  newspa¬ 
per  in  Calcutta. 

Dennis  Kennedy,  27,  of  Ire¬ 
land,  editorial  writer  for  the 
Belfast  Telegraph. 

Kiyoshi  Ohta,  28,  of  Japan, 
Tokyo  city  politics  writer  for 
the  Mainichi  Shimbun. 

Livingston  Denagre,  27,  of 
Mexico,  writer  for  Novedades, 
and  contributor  to  Diario  de  la 
Tarde,  the  English  -  language 
News  Magazine  and  the  Sunday 
newspaper  Mexico  en  la  Cultura. 

Ademola  James,  22,  of  Ni¬ 
geria,  sub-editor  and  chief  fea¬ 
ture  writer  for  the  Lagos  Sun¬ 
day  Express. 

Ian  McDonald,  25,  of  Scot¬ 
land,  editorial  writer  and  for¬ 
eign  affairs  specialist  for  the 
Glasgow  Herald. 

Amphol  Pantprasit,  29,  of 
Thailand,  economic  and  govern¬ 
mental  affairs  reporter  for  the 
Siam  Rath  Daily  in  Bangkok. 

Orhan  Duru,  28,  of  Turkey, 
political  correspondent  for  Vlas 
Gazetesi,  Ankara,  and  author  of 
two  volumes  of  short  stories. 

Mohammed  Tantawi,  31,  of 
the  UAR,  assistant  editor-in- 
chief  for  Al  Akhbar  and  writer 
for  Akhbar  El  Yom,  publishing 
house. 
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AN  EXCITING 
NEW  WAY 
TO  REACH 
MARYLAND 
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Providence  Gravure,  Ijic.  has  been  chosen  by  The  Baltimore  News- 
American  to  print  its  new  Sunday  Gravure  Magazine,  “Maryland  Liv¬ 
ing.”  This  refreshing  visual  persuader  gives  over  318,000  Baltimore 
families  a  sleek,  new  look  at  their  area  and  Baltimore  advertisers  a 
potent,  new  sales  force. 

PROVIDENCE  GRAVURE,  INC. 
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Publicity  People  Use 
The  Press  Conference 


The  bigr  press  conference  to 
introduce  big  promotions  and 
projects  to  newspaper  writers 
and  through  them  to  newspaper 
readers  is  still  a  prevalent  and 
potent  device. 

City  desks  have  their  calen¬ 
dars  literally  littered  with  no¬ 
tations  for  press  conferences, 
some  on  a  large  scale  with  elab¬ 
orate  luncheons  or  dinners  as 
sidelines  (or  main  lines)  and 
others  brief  and  breezy  an¬ 
nouncement  sessions  with  a  few 
reporters  asking  pertinent  and 
penetrating  questions. 

Usually  hefty  press  kits  with 
fact  sheets,  suggested  stories 
and  photos  are  distributed  but 
occasionally  reporters  must 
make  their  own  notes  and  take 
time  away  from  the  canapes 
and  cocktails  to  listen  to  speech¬ 
es  and  exhortations. 

World's  Fair 

As  might  be  expected,  the 
New  York  World’s  Fair  1964- 
65  Corporation  staged  a  super- 
duper  press  party  in  connection 
with  the  joint  annual  meeting 
of  members  and  directors  of  the 
corporation  in  the  Top  of  the 
Fair  Restaurant,  Port  Author¬ 
ity  Heliport,  Flushing  Meadow 
Park.  The  spectacular  restau¬ 
rant  on  12-story  towers  and  just 
imder  the  heliport  landing  plat¬ 
form  offers  from  its  floor-to- 
ceiling  windows  a  vast  view  of 
the  646  acres  of  the  exposition 
grounds,  on  which  hundreds  of 
buildings  in  fantastic  shapes 
have  arisen. 

Fair  officers,  headed  by  Rob¬ 
ert  Moses,  president,  and  Thom¬ 
as  J.  Deegan,  Jr.,  chairman  of 


AUSTRALIA'S 


the  executive  committee,  gave 
progress  reports. 

William  A.  Bems,  vicepres¬ 
ident  in  charge  of  communi¬ 
cations  and  public  relations,  re¬ 
ported  that  150  public  relations 
teams  representing  exhibitors  in 
the  Fair  met  periodically  to 
plan  coordinated  promotion. 

Mr.  Bems  explained  there 
will  be  no  free  passes  to  the 
Fair,  except  for  the  press  actu¬ 
ally  covering  it,  in  order  to  in¬ 
sure  that  investors  have  their 
money  returned  to  them,  as 
promised  by  Mr.  Moses. 

6-lb  Press  Kit 

New  directors  announced  in¬ 
cluded  Sylvia  Porter,  Hall  Syn¬ 
dicate  financial  columnist,  and 
Denny  Griswold,  editor  of  Pub¬ 
lic  Relations  News. 

A  six-pound  press  kit,  a  plas¬ 
tic  brief  case  holding  copies  of 
special  Fair  issues  of  mag¬ 
azines,  including  Life,  Look, 
Reader’s  Digest,  Seventeen,  was 
distributed  to  the  hundreds  of 
persons  present. 

After  the  reports  were  made, 
an  elaborate  buffet  luncheon 
was  served,  while  the  official 
Fair  song  by  Richard  Rodgers, 
“Fair  Is  Fair,”  was  played. 

Press  relations  and  day-to- 
day  news  reports  are  handled 
by  the  William  J.  Donoghue 
Corporation  from  a  commodious 
Press  Building  that  has  been  in 
operation  at  the  Fair  for  more 
than  a  year. 

General  Motors 

General  Motors  opened  the 
doors  of  its  Futurama  exhibit 
at  the  New  York  World’s  Fair 
April  8  at  a  huge  press  con¬ 
ference  and  luncheon  and  dis¬ 
played  for  the  first  time  the 
results  of  “Many  Minds  and 


Many  Hands  Serving  the  Needs 
of  Mankind.” 

Some  350  newspaper,  radio 
and  television  newsmen  were  the 
guests  of  GM  at  a  preview  of 
the  Futurama  two  weeks  to  the 
day  before  the  Fair  opens 
.4pril  22. 

The  newsmen,  who  came  from 
the  New  York  metropolitan 
area,  neighboring  states  and 
from  GM’s  home  state  of  Mich¬ 
igan,  rode  the  Futurama  “ride 
into  tomorrow,”  inspected  a  dis¬ 
play  of  GM’s  scientific  and  en¬ 
gineering  research  and  viewed 
an  exhibition  of  products  man¬ 
ufactured  here  and  abroad. 
About  the  landscaped,  eight- 
and-one-half-acre  Futurama 
site  they  saw  an  exhibit  of  Gen¬ 
eral  Motors  trucks,  buses  and 
other  heavier  equipment.  They 
also  toured  five  Frigidaire 
kitchens. 

Anthony  De  Lorenzo,  vice- 
president  of  the  General  Motors 
Corporation,  in  charge  of  public 
relations,  made  a  short  talk  to 
the  newsmen  at  a  luncheon  in 
the  GB  exhibition  hall.  In  direct 
charge  of  public  relations  at 
the  Futurama  are  Harry  A. 
Turton,  William  J.  Knight  and 
Terry  W.  Wilson. 

Ford  Exhibition 

The  Ford  Motor  Company 
held  a  gala  press  conference  and 
preview  of  its  tremendous  Ford 
Pavilion  at  the  New  York 
World’s  Fair  on  Sunday,  April 
12. 

John  Sattler,  public  relations 
director  of  the  company,  was 
host  to  the  press  on  the  tour 
of  the  building,  which  was 
formally  opened  that  day  by 
Robert  Moses,  president  of  the 
New  York  World’s  Fair  1964- 
1965  Corporation;  Henry  Ford 
II,  president  of  the  Ford  Motor 
Company,  and  Walt  Disney, 
Hollywood  film  producer  and  de¬ 
signer,  who  designed  the  un¬ 
usual  interiors  for  the  vast 
exhibition  displays. 

Newsmen  rode  in  Ford-pro¬ 
duced  automobiles  along  color- 
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ful  ramps  and  dri’  s  of  the 
Ford  Pavilion  and  “Iv-agic  Sky. 
way”  ride.  They  in:  ected  the 
Ford  Wonder  Rotunda. 

Afterwards,  the  newsmen 
were  taken  to  the  Dick  Button 
ice  revue  to  see  a  re'n  arsal. 

On  April  13,  nati  .nal  auto¬ 
motive  writers  attendi  <i  the  un¬ 
veiling  of  Ford’s  iK  W  family- 
sports  car,  the  Mustang,  at  the 
Ford  Pavilion. 

Travel  Sliow 

Plans  for  the  fir.st  Interna¬ 
tional  Travel  Holiday  Show  to 
be  held  at  New  York’s  Coliseum 
Nov.  21-29  were  announced  at 
a  gala  luncheon  and  press  con¬ 
ference  in  the  “Punch(*on  Room” 
at  21  Restaurant. 

Kenneth  Webb,  managing  di¬ 
rector  and  executive  vicepres¬ 
ident  of  International  Travel 
and  Holiday  Exposition,  Inc., 
the  sponsoring  group,  flew  in 
from  London  to  make  the  an¬ 
nouncement.  He  said  the  show, 
to  be  staged  in  association  with 
Holiday  Magazine,  will  offer 
nine  days  of  continuous  enter¬ 
tainment  featuring  dancers, 
singers,  troupes  from  all  over 
the  world,  complemented  by 
films,  fashion  shows,  giveaway 
programs  and  other  special 
events. 

A  heavy  and  handsome  card¬ 
board  press  kit  included  a  color¬ 
ful  booklet  about  the  ITHS. 

“In  order  to  entice  the  more 
than  14,000,000  people  in  the 
Greater  New  York  area,  plans 
have  been  made  for  extensive 
advertising  and  publicity,”  the 
booklet  proclaimed. 

Mr.  Webb  said  travel  and 
tourism  is  a  bigger  industry 
than  wheat  with  120,000,000 
Americans  annually  spending  30 
billion  dollars. 

IBM  Unveiling 

The  International  Business 
Machines  Corporation  took 
about  200  newsmen  from  New 
York  City  by  special  train 
April  7  to  Poughkeepsie,  N.  Y., 
to  unveil  its  “new  generation” 
computers. 

Here’s  the  lead  to  Dennis 
Duggan’s  story  in  the  New  York 
Herald  Tribune  April  8: 

“International  Business  Ma¬ 
chines  Corp.  sprung  its  long- 
awaited  ‘new  generation’  series 
of  computers  on  an  impatient 
business  community  yesterday 
in  meetings  held  across  this 
country  and  in  several  conti¬ 
nents. 

“The  computers,  known  as  the 
IBM  system  360,  were  hailed  by 
Thomas  J.  Watson,  chairman, 
as  ‘the  most  important  product 
ever  announced  in  our  com¬ 
pany’s  history.’  ” 
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News  Linage  Gains .. . 

NATION  IN  ’63 

even  GREATER 


IN  THE  MORNING,  7  days  IN  THE  EVENING,  6  days 


1,860,491 


Lines  Increase 


1,482,926 


Lines  Increase 


.  .  .  during  the  first  3  months  of  1964  over  the 
corresponding  period  of  last  year.  The  San  Jose 
Mercury  and  Mercury  News  led  all  papers  in 
linage  gains  in  the  7  day,  morning  field  for  1963. 
The  rate  of  increase  during  the  first  quarter  of 
1964  far  exceeds  the  record-setting  pace  of  1963. 


.  .  .  m  the  hrst  a  months  of  1964  over  the  .same 
months  in  1963  indicate  the  San  Jose  News  is 
again  among  the  nation’s  leaders  in  the  6  day 
evening  field  in  total  linage  gains.  At  the  current 
rate  of  increase,  the  linage  gain  of  3,063,198  lines 
in  1963  will  easily  be  topped  in  1964. 


All  figures  as  reported  by  Media  Records 
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Lou  Grant  Urges 
Freedom  of  Pen 


Oakland,  Calif, 

Cartoonists  should  have  the 
same  freedom  of  expression  as 
columnists,  says  Lou  Grant, 
winner  of  Headliners  Club  lau¬ 
rels  for  “consistently  outstand¬ 
ing  cartoons”  in  the  Oakland 
Tribune. 

Such  recognition  would  enable 
the  cartoonists  to  express  his 
own  feelings  rather  than  the 
policy  of  his  newspaper,  Mr, 
Grant  explained. 

His  hopes  are  for  a  freedom 
which  will  enable  the  return  of 
the  era  when  the  editorial  car¬ 
toon  was  “the  most  virile  thing 
in  the  paper,” 

Lou  Grant  declares  he  is  not 
a  crusader.  Nor  does  he  wdsh  to 
be  labelled  a  conservative  or  a 
liberal. 

His  bid  for  greater  editorial 
cartoon  freedom  is  not  a  per¬ 
sonal  grievance,  he  emphasized. 
In  his  11  years  with  the  Tribune 
the  newspaper’s  policy  has  re¬ 
mained  unchangred. 

Basic  Policy 

Never  once,  he  swears,  has  he 
been  ordered  or  required  to  do 
a  particular  campaign.  This 
principle  has  prevailed  under 
the  publishership  and  editorship 
of  J.  R.  Knowland  and  continues 
with  former  U.  S.  Senator  Wil¬ 


liam  F.  Knowland  as  editor,  he 
said. 

The  cartoonist  believes  any¬ 
one  coming  to  his  attention  is 
fair  game  as  a  subject. 

The  entire  field  of  cartooning 
would  improve  overnight  if  the 
artists  were  given  full  editorial 
freedom,  he  believes. 

Two  a  Day 

Mr.  Grant  produces  two  car¬ 
toons  daily.  One  is  a  small, 
one-column  shot.  The  other  is 
a  three-column  editorial  page 
product. 

His  “Small  World”  panel  has 
grown  in  circulation  in  its  first 
year  of  syndication.  Ideas  for  it 
are  sorted  as  Mr.  Grant  drives 
40  miles  from  his  Palo  Alto 
home  to  the  Tribune  office.  His 
hours  are  very  irregrular,  but 
customarily  he  is  at  work  in  the 
Tribune  by  10:30  a.m.  Small 
World’s  deadline  is  1  p.m. 

Then  comes  the  5:30  p.m. 
deadline  for  the  editorial  page. 

His  Favorite 

His  favorite  of  1963  is  “A 
death  in  the  Family,”  showing 
mourners  gathered  on  a  section 
of  the  globe.  The  Tribune  floated 
it  in  an  otherwise  empty  edi¬ 
torial  page  bordered  with  black 
on  the  day  after  President  Ken¬ 
nedy’s  death. 


EDITOR  ac  PUBLISHER  for  April  18,  1964 


How  come  so  many  people 
are  using  The  Boston  Globe 
these  days? 


The  Globe  is  first  in  circulation— dty,  city  and  retail  trading  zones  and  total  net  paid.*  The  Boston  Globe  is  first  in  total  advertising 
linage,  too.  Morning,  evening  and  Simday.  A  Million  Market  Newspaper:  New  York,  Chicago,  Detroit,  Los  Angeles,  San  Francisco. 
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When  it  comes  to  measuring  production— it’s  type  in  the 
galley  that  counts.  True,  any  automatic  typesetting  unit 
will  achieve  maximum  output  at  times.  But,  sustaining 
maximum  output  is  quite  another  story.  That  depends 
on  the  mechanical  compatibility  and  easy  maintenance 
of  your  operating  unit  and  your  machine. 


ADVANTAGES  OF 
MECHANICAL  COMPATIBILITY 


Take  Fairchild  TTS®  Operating  Units.  TTS  Units  are 
mechanical— just  like  every  linecasting  machine  on  the 
market  today.  Installed,  a  compact  TTS  unit  becomes 
an  integral  part  of  your  machine  (it  occupies  no  floor 
space!)  A  TTS  unit  assures  complete  linkage,  all  the 
way  from  positive  tape  reading  by  sensing  pins  through 
each  machine  function  to  final  delivery  of  the  finished 
slug.  And  your  composing  room  personnel  can  easily 
maintain  all  TTS  operating  units.  All  maintenance  parts 
are  identical  with  original  parts— actually  made  from  the 
same  tools  and  dies.  All  adjustments  are  tangible,  visible, 
and  easily  understood  without  electronic  test  equipment. 

For  type  production  that  counts— for  high-speed,  full- 
capacity  linecasting,  specify  Fairchild  TTS  Operating 
Units,  performance-proven  in  thousands  of  composing 
rooms  all  over  the  world  for  over  thirty  years. 
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GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES;  EASTCHESTER,  N.Y.  •  LOS  ANGELES  •  ATUNTA  •  CHICAGO 
OVERSEAS:  FAIRCHILD  CAMERA  EN  INSTRUMENTEN  MU.,  N.V.  AMSTERDAM 


•There  are  four  basic  types  of  TTS  Operating  Units  for  all  makes 
and  most  models  of  linecasting  machines.  Get  the  whole  story  on 
the  complete  TTS  system.  Mail  this  coupon  today! 


FAIRCHILD  GRAPHIC  EQUIPMENT.  Dept  TTS-25 
221  Fairchild  Avenue,  Plainview,.LI.,  N.Y. 

□  F^ease  send  me  complete  information  on  Teletypesetter. 

□  Please  have  a  Teletypesetter  Production  Engineer  call  on  me. 
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^THROUGH  LONG  EYELASHES’ 

Editors  of  Women’s 
Pages  Given  Advice 


Anne  Rowe,  women's  editor  of  the  St.  Petersburg  (Ra.)  Independent, 
criticizes  content  of  women's  pages  submitted  to  Penney-Missouri 
Awards  workshop.  Other  panelists  are:  (from  left)  K4arie  Anderson. 
Miami  Herald;  Marie  Sauer,  Washington  Post;  Billie  O'Day,  Miami 
News;  Virginia  Hill  Hunt,  Indianapolis  Times  and  Yvonne  Petrie,  Detroit 
News  fashion  editor. 


COLUMBLA.,  Mo. 

Twelve  women’s  editors  and  a 
fashion  editor  from  across  the 
country  were  presented  a  total 
of  $8,500  in  awards  at  an  honors 
banquet  here  March  19,  climax¬ 
ing  the  five-day  workshop  of  the 
fourth  annual  J.  C.  Penney- 
University  of  Missouri  women’s 
interest  newspaper  competition. 

Principal  speaker  at  the  ban¬ 
quet  was  Miss  Margot  Sherman, 
vicepresident  of  McCann-Erick- 
son  Inc.,  advertising  agency. 
New  York. 

In  her  talk,  “Editor  and  Eve,” 
Miss  Sherman  challenged  editors 
to  rise  above  the  mediocrity  of 
most  women’s  news  and  write 
and  edit  specifically  for  women. 
She  stressed  the  importance  of 
producing  well-written,  bright 
pages  to  stimulate  the  nation’s 


William  Ginsbarg — Consulting  Engintar 

Thirty-five  years  of 
service  exclusively 
to  the  newspaper 
industry  and 
the  graphic  arts. 


greatest  untapped  resource — 
women’s  brains. 

The  women’s  page  workshop 
with  11  different  lecture,  discus¬ 
sion  and  panel  sessions — covered 
facets  of  women’s  page  troubles 
from  fashion  photography  and 
picture  cropping  to  cutline 
writing  and  page  makeup.  Win¬ 
ners  and  24  other  women’s  news 
and  fashion  editors  and  writers 
representing  35  cities  and  21 
states  participated. 

Dr.  Earl  F.  English,  dean  of 
the  School  of  Journalism,  pre¬ 
sented  awards  of  $1,000,  $500 
and  $250  to  the  three  winners 
in  four  different  categories.  A 
$1,500  award  for  fashion  writing 
excellence  was  presented  to 
Yvonne  Petrie,  Detroit  News 
fashion  editor. 
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•  Harold  Cooptr  AIA  •  Robert  K.  Ginsberg  PE  | 

I 

e  CONSULTATION  | 

a  NEW  PLANT  DESIGN  | 

a  PLANT  EXPANSION  | 

a  MODERNIZATION 

a  CONSTRUCTION 
SUPERVISION 


Margot  Sherman 


Winners  honored  were: 

Class  I:  Mrs.  Anne  Rowe,  St. 
Petersburg  (Fla.)  Independent; 
Mrs.  Hope  Strong,  former  Lima 
(Ohio)  Citizen;  and  Mrs.  Kath¬ 
leen  Dozier,  Big  Spring  (Tex.) 
Herald; 

Class  II:  Mrs.  Marj  Heyduck, 
Dayton  (Ohio)  Journal  Herald; 
Mrs.  Virginia  Hunt,  Indian¬ 
apolis  (Ind.)  Times;  Edee 
Greene,  Fort  Lauderdale  (Fla.) 
News; 

Class  III:  Billie  O’Day,  Miami 
(Fla.)  News;  Marie  Anderson, 
Miami  (Fla.)  Herald;  Marie 
Sauer,  Washington  (D.  C.) 

Post; 

Class  IV:  Mrs.  Marianne 
Scott,  Arlington  Heights  (Ill.) 
Herald;  Blake  Green,  Bur¬ 
lingame  (Calif.)  Advance-Star; 
Mrs.  Mary  Metzgar,  Casa 
Grande  (Ariz.)  Dispatch. 

The  J.  C.  Penney-University 
I  of  Missouri  Journalism  Awards 
‘  program  was  established  in  1960 


through  a  Penney  company 
grant,  in  honor  of  James  Cash 
Penney,  88,  a  native  of  Hamil¬ 
ton,  Mo.,  and  founder  of  the 
1,700-unit  department  store 
chain.  Program  director  is  Paul 
L.  Myhre,  assistant  professor  of 
journalism  at  the  University. 

Opening  the  banquet  program. 
Dean  English  explained  the 
awards  were  inaugurated  to 
inspire  greater  creativity  in 
women’s  pages  and  fashion 
coverage,  and  to  develop  finer 
newspapers  through  this  im¬ 
proved  creativity.  “These  awards 
are  now  the  most  coveted  port¬ 
folio  of  honors  in  women’s  page 
journalism,”  he  said. 

’Sad  State  of  Disrepair’ 

Miss  Sherman,  in  her  speech, 
made  four  observations  which 
she  feels  have  contributed  to 
“the  overall  sad  state  of  disre¬ 
pair  of  women’s  pages.”  Her 
observations  were:  (1)  most 
women’s  pages  are  published  for 
the  wrong  reason — to  attract 
advertisers,  not  women;  (2) 
women  feel,  think  and  react 
differently  than  men  and  this 
isn’t  taken  into  consideration; 
(3)  editors  haven’t  caught  up 
with  the  economic  progress  of 
women;  and  (4)  women’s  pages 
don’t  stimulate  and  challenge 
women’s  intelligfence. 

Elaborating,  Miss  Sherman 
said  she  thought  newspapers 
would  make  more  money  by 
writing  and  editing  for  women. 
“If  you  edit  for  women,  you  will 
attract  women.  If  you  attract 

(Continued  on  page  66) 
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Readers  Stop  Looking 
And  Listen! 

When  You 

TO  THE  POINT 
On  Your  Editorial  Page 

Radiating  its  conservative  influence  across  the  news¬ 
paper  scene,  Russell  Kirk's  famous  column,  TO  THE  POINT, 
carries  the  absorbing  individuality  and  unrelenting  con¬ 
viction  of  a  Bohemian  Tory.  In  jarring  the  complacency  of 
imagined  security.  Dr.  Kirk  commands  that  ever-increasing 
audience  now  reading  from  left  to  right.  Behind  a  com¬ 
bination  of  intellectual  perception  and  modern  research,  he  has  based  his  observations  upon  the 
psychological  reactions  of  humanity — the  sane,  intelligent  reasoning  that  makes  successful  living 
and  the  obvious  conclusions  that  result  from  past  performance. 

As  author,  lecturer,  educator  and  doctor  of  letters,  Russell  Kirk's  pow¬ 
erful  persuasion  has  made  him  a  magnetic  attraction  for  all  who  read 
and  think.  Whether  his  varied  material  includes  restive  reflections  or 
political  punches,  it  is  an  ever-present  challenge  to  the  inquiring  mind. 

Before  surrendering  to  editorial  page  limitations  or  secondary  columns  on  the  shelf,  inspired 
editors  who  have  read  recent  samples  of  TO  THE  POINT  are  now  insisting  upon  territorial  rights. 
In  so  doing,  they  are  able  to  say  as  Charles  McGill,  Editor  of  the  Bridgeport  Post  in  Connecticut 
said  after  starting  the  column,  "Reaction  was  almost  immediate.  We  received  more  letters 
concerning  the  column  than  any  other  feature  in  memory."  Fast  action  today  could  enable  you 
to  say  the  same! 

Released  for  5-times-a-week 

WRITE  OR  WIRE  TODAY  FOR  RATES 


RUSSELL  KIRK 


The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP. 

250  PARK  AVE.,  N.  Y.  17,  N.  Y.  Tel.  YUkon  6-7625 


HURLETRON 


Preprint 

Inset 

Controls 


ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


^  #  -m  situation  of  the  managri  ig  edi- 

^  0  tors  in  her  speech,  “Botii  Sides 

f  M  the  Coin.”  She  disci  ssed  a 

surv’ey  which  she  and  dagpie 
Savoy,  women’s  editor  of  the 
Arizona  Republic,  Phoen  con- 
ductcHl  which  explained  v  omen’s 
tnlitor-managing  editor  n  lation- 
^  ^  ships  both  within  the  new  npaper 

and  in  fulfilling  the  wishes  of 
the 

She  said  the  rrvealed 

home,  food,  fashion,  and 
family  were  the  four  most  im- 
subjects  of  women’s 
pages.  The  tone  of  contention, 
she  pointed  out,  was  that 
wH  managing  editors  felt  that  the 

'tm  needs  of  women’s  i)ages  were 

1  ^  different  than  this. 

I  M  %  Picture  Captions 

A  ,  i  WB  G.  Thomas  Duffy,  professor 

Wr  of  Journalism,  conducted  a 

®  ^  “Critique  on  Cutlines”  session, 

editor  of  the  Burlingame  (Calif.)  Workshop  participants  watched 

'  ■■■■-'  him  first  on  a  filmed  closed-cir- 

cuit  television  program  and  then 
“live”  as  he  analyzed  individual 
papers  of  workshop  participants. 

He  explained  that  picture  cut¬ 
lines  should  do  three  things: 


Women ’s  Pages 

(Continued  from  page  64) 


ENGROSSED — Blake  Green,  women's  t 

Advance-Star  (leP),  and  Hope  Strong,  women's  editor  of  the  former 
Lima  (O.),  Citizen  and  now  a  columnist  with  the  Toledo  Blade, 
were  Penney-Missouri  Awards  winners. 

“Baiupiets,  tours  and  moon-  usual  story  where  leaving  out 
light  showings  —  everything  the  adjectives  won’t  help  it. 
goes,”  said  Miss  Petrie.  “This  Remember  that  stories  can  be 
makes  it  difficult  for  an  inexperi-  technically  correct  but  still  over-  (1)  tell  that  part  of  the  story 
enced  fashion  reporter  to  report  written.”  the  picture  can’t  —  such  as 

the  news  in  an  objective  way.”  She  said  only  exceptional  fea-  names,  addresses,  places;  (2) 
Miss  Dorothy  Roe,  women’s  ture  stories  should  contain  more  tell  it  with  punch;  (3)  tell  it 
columnist  of  the  New’  York  than  500  wrords.  “With  space  as  ^th  a  minimum  of  words. 
News-Chicago  Tribune  Sj’ndi-  valuable  as  it  is  in  today’s  news-  Prof.  Duffy  emphasized  the 
cate  and  an  alumna  of  ills-  papers,  there  is  no  room  to  get  idea  of  never  repeating  in  a  cut- 
souri’s  School  of  Journalism,  carried  away  \vith  words.”  line  the  information  conveyed 

spoke  on  “Don’t  Forget  to  Prof.  William  B.  Bickely,  in  an  accompanying  story.  “Why 
Write.”  She  stressed  the  need  managing  editor  of  the  school’s  tell  the  same  story  twice?”  he 
of  concise,  bright  leads;  develop-  daily  general  circulation  news-  questioned.  “Repetition  only 
ing  local  features;  and  utilizing  paper,  Columbia  Missourian,  tores  the  reader.” 
local  public  relations  facilities,  spoke  on  “Mayhem  in  Makeup.”  “Don’t  make  your  readers 
Her  daughter,  Mrs.  Charles  “View  makeup  as  the  prime  hunt  for  a  caption  to  go  with  a 
Schreitor,  consultant  for  Young  device  to  achieve  what  you  are  picture,”  he  said. 

&  Rubicam  ad  agency.  New  doing,”  he  said.  “But  remember  Prof.  Duffy  w’arned  against 
York,  also  spoke.  your  writing  —  even  a  chal-  writing  the  “obvious”  in  the 

Miss  Roe  claimed  the  biggest  lenging  and  titillating  makeup  cutline.  “Don’t  tell  the  reader 
faults  with  leads  on  women’s  can  cover  up  poor  writing.”  what  he  can  already  see.  Tell 
pages  were  excessive  length,  He  adx-ised  the  editors  to  place  him  something  he  can’t  see.”  He 
overabundance  of  adjectives  and  a  “stopper”  on  every  page  and  urged  editors  to  have  the  -writer 
overuse  of  cliches.  not  be  afraid  to  try  for  unusual  of  the  story  also  write  the  cut- 

effects  by  utilizing  “just  this  line  for  an  accompanying  pic- 
once”  ideas.  “Borrow  ideas,”  he  ture.  “It  insures  that  the  picture 
-said.  “When  you  look  at  a  page,  and  the  story  won’t  unknowingly 
try  to  figure  what  grabs  your  contain  the  same  material.” 
attention — then  use  the  idea.”  Professor  Clifford  Edom,  di- 
Prof.  Bickley  told  the  group  rector  of  the  school’s  photo- 
that  if  a  page  is  monotonous,  the  journalism  sequence,  spoke  on 
headlines  probably  are  to  blame.  “Picture  Cropping.”  He  ex- 
As  a  cure  he  suggested  using  plained:  “Remember  that  a  pic- 
lots  of  white  space,  heads  that  ture  is  only  a  statement  and 
aren’t  packed  too  tight,  and  cropping  is  really  editing.  It 


Headline  in  the  Lead 


Throughout  the  United  States.. . 


In  Bogota,  as  in  Birmingham  and  hundreds  of  other  cities  in  our  50  United 
States,  Wood  Flong  mats  are  the  usually  preferred  mat  because- they’re  made 
by  specialists,  sold  and  serviced  by  specialists  and-they’re  designed  by  spe¬ 
cialists!  Is  it  any  wonder,  then,  that  Wood  Flong  mats  are  preferred  by  men 
who  are  “craftsmen”  in  putting  out  the  finest  newspaper  that’s  possible  to 
produce?  For  proof,  see  your  Wood  Flong  specialist  today. 


SUPfft  nONOS  •  ft.O.P,  SUPtR  FLONGS  •  H-T-P  MATS 
•  STANDARD  MATS  •  DUROMATS  •  SPiCIAL  MATS  •  R.O.P.  COLOR  MATS 
•  GREEN  BAKED  MATS  •  SYNDICATt  MATS  •  AD  MATS 

One-pi*ce  SUPER  FLONG  no-pock  mof-A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK  N*w  York  OHIco:  561  Fifth  Avo.,  Phono:  MU  7-2960 

SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1S11  ,  ^ 


SHE  STUDIED  VOICE,  does  clothes  modeling,  but  Ann  Nelson  primarily 
is  a  newspaperwoman  and  she  wouldn't  have  it  any  other  way. 


She  Drops  Men’s  Names 
From  the  Women’s  News 


Women  Pages 

(Continued  from  page  66) 

of  a  poor  one  .  .  .  ‘Busy’  pic¬ 
tures  are  generally  poor  ones . . . 
Crop  tight  on  crowds — it  gives 
an  illusion  of  groing  on  to  infin- 
ty  .  .  .  Ruthless  cropping  is 
good  in  some  situations ;  don’t  be 
afraid  of  it  .  .  .  Remember  that 
white  space  is  worth  its  weight 
in  gold.” 

At  the  Workshop 

Women’s  editors  and  writers 
attending  the  workshop  in¬ 
cluded:  June  Adamson,  Oak 
Ridge  (Tenn.)  Oak  Ridger; 
Patricia  Anderson,  Palm  Desert 
(Calif.)  Indio  Daily  News;  Bar¬ 
bara  Beeler,  Port  Huron  (Mich.) 
Times  Herald;  Jane  Clark,  St. 
Louis  (Mo.)  Globe-Democrat; 
Frances  Cordell,  El  Dorado 
(Ark.)  News  arid  Times;  Gin- 
nie  Erdmann,  Green  Bay  (Wis.) 
Press-Gazette;  Joan  Gilmore, 
Oklahoma  City  (Okla.)  Daily 
Oklahoman  and  Times;  Basil 
Hall,  Charleston  (S.  C.)  Post; 
Ann  Hatrelson,  Spartanburg 
(S.  C.)  Herald-Joumal; 

Lorraine  Henry,  Findlay 
(Ohio)  Republican-Courier;  Vir¬ 
ginia  Keathley,  Nashville 
(Tenn.)  Tennessean;  Bea  Mar¬ 
tin,  Lafayette  (Ind.)  Journal 
and  Courier;  Eleanor  McLaugh¬ 
lin,  Mason  City  (Iowa)  Globe- 
Gazette;  Betsy  Morris,  Knox¬ 
ville  (Tenn.)  News-Sentinel; 
Levona  Page,  Columbia  (S.  C.) 
State;  Eleanor  Pollock,  Phila¬ 
delphia  (Pa.)  Evening  Bulletin; 
Virginia  Redfern,  Lansing 
(Mich.)  State  Journal;  Vir¬ 
ginia  Smith,  Peoria  (Ill.)  Jour¬ 
nal  Star. 

Madera  Spencer,  Montgomery 
(Ala.)  Advertiser;  Betty  Stew¬ 
art,  Wichita  (Kan.)  Eagle  and 
Beacon;  Rosa  Tusa,  Milwaukee 
(Wis.)  Sentinel;  Mary  Utting, 
Charlotte  (N.  C.)  Observer; 
Phyllis  Wallace,  Newport  News 
(Va.)  Times-Herald;  Joyce 
Murphree,  Montgomery  (Ala.) 
Alabama  Journal. 


JOUET,  Ill. 

Does  she  or  doesn’t  she  — 
have  color?  to  paraphrase  a  well 
known  advertisment. 

In  Ann  Nelson’s  case  she  has 
both.  Personally,  the  woman’s 
and  society  editor  of  the  Joliet 
Herald-News  is  colorful,  but  she 
regrets  that  she  hasn’t  had  ROP 
color  made  available  to  her  re¬ 
cently  for  use  in  her  food  and 
fashion  pages. 

But  she  still  manages  to  make 
her  pages  sparkling  and  inform¬ 
ative  while  looking  to  the  day 
when  she  gets  color  back. 

Ann,  like  all  other  Herald- 
News  staffers,  follows  the  policy 
of  John  F.  Lux,  publisher  and 


editor,  of  running  all  the  news 
that  is  fit  to  be  read  at  the  sup¬ 
per  table  with  all  members  of 
the  family  present. 

This  philosophy  has  brought 
the  Herald-News  one  of  the 
largest  proportions  of  home-de¬ 
livered  circulation  of  cities  of 
comparable  size.  The  Herald- 
News  has  33,000  home-delivered 
subscribers  and  its  total  circu¬ 
lation  is  in  excess  of  37,000. 

Like  a  number  of  her  col¬ 
leagues,  Miss  Nelson  has  never 
worked  on  any  other  newspa¬ 
per.  In  fact  she  started  out  to 
be  a  voice  teacher,  took  one 
year  at  the  American  Conserva¬ 
tory  of  Music. 

The  Herald-News  needed  a 
society  reporter  13  years  ago 
and  she  was  selected.  Eventually 
she  got  into  the  food  and  fash¬ 
ions  fields  and  now  handles  all 
news  connected  with  women  ex¬ 
cept  on  the  city  side. 

Atom  Lab  Incident 

She  recalls  an  incident  that 
had  women  reporters  from  other 
papers  in  stitches.  Queen  Fred- 
erika  of  Greece  was  touring  the 
Argonne  National  Laboratories, 
an  atom  center  near  Joliet.  A 
security  officer  wouldn’t  let  Ann 
look  at  the  reactors. 

“I  told  him  he  looked  so  hand¬ 
some  he  could  be  a  movie  actor, 
so  why  was  he  so  nasty.” 


She  still  didn’t  get  t(  see  re¬ 
actors. 

Queen  Frederika  wis -n’t  al¬ 
lowed  to  talk  about  the  labora¬ 
tories  “yet  she  seemed  so  in¬ 
telligent  and  I’m  sun  knew 
enough  not  to  reveal  any  se¬ 
crets.”  But  they  kept  her  hushed 
up  and  it  turned  out  to  bo  a  most 
unsatisfactory  interview.  The 
queen  wasn’t  even  allowed  to 
tell  what  she’d  eaten  for  lunch¬ 
eon. 

Models  Qolhes 

A  petite  blonde,  Ann  is  often 
asked  to  be  a  clothes  model  in 
connection  with  stories  she’s 
working  on.  She  does,  in  the  be¬ 
lief  that  it’s  good  public  rela¬ 
tions  for  the  paper. 

She  likes  to  move  about  and 
talk  with  people,  gets  a  kick  out 
of  men  readers.  Sometimes  she 
leaves  out  men’s  names  when 
they  aren’t  particularly  ger¬ 
mane  to  the  story.  She  gets  calls 
from  them  expressing  their  dis¬ 
pleasure.  One  man  even  called 
to  ask  her  how  he  looked  in  a 
society  picture. 

“And  I  thought  only  women 
were  vain,”  said  Ann. 

She  likes  the  light  touch  in 
her  stories,  where  possible,  and 
gives  heads  like  treatment. 
When  she  attended  a  tea  to  take 
in  the  scenes,  she  headed  her 
story  “Take  'Tea  and  See.” 

Writes  a  Column 

She  writes  a  column  —  Ann’s 
Notebook  —  which  she  describes 
as  a  lot  of  hodge-podge  about 
many  things  that  women  talk 
about,  read  and  see. 

When  the  time  comes,  as  it 
does  every  day,  she’s  in  the  com¬ 
posing  room  supervising  the 
makeup  of  her  pages. 

She  has  an  assistant,  Marlene 
Wirth,  who  gets  photographic 
help  from  the  city  room. 

She  doesn’t  think  she’d  be 
happy  on  a  metropolitan  news¬ 
paper,  preferring  to  be  in  closer 
touch  with  readers,  an  oppor¬ 
tunity  she  might  not  be  afforded 
on  a  larger  paper. 

• 

Boston  tv  Hearing 
Scheduled  April  20 

Boston 

The  Federal  Communications 
Commission  has  set  April  20  for 
the  opening  of  new  hearings  to 
determine  which  of  four  appli¬ 
cants  will  operate  WHDH-TV 
(channel  5)  here. 

The  station  is  operated  on  a 
temporary  license  by  WHDH 
Inc.,  a  subsidiary  of  the  Herald- 
Traveler  Corp.,  publishers  of 
morning,  afternoon  and  Sunday 
newspapers. 

Other  applicants  are  Greater 
Boston  TV  Co.;  Charles  River 
Civic  Television,  Inc.,  and  Bos¬ 
ton  Broadcasters,  Inc. 


FOR  36 ",  SIX-UNIT  WEB  OFFSET  VANGUARD  PRESS 

SALE  PERFECT  PRESS  FOR  SMALL  DAILY  NEWSPAPER 

*  6  Perfecting  Units  and  folder 

*  Quarter  fold  Attachment 

*  Baldwin  Washup  Devices  for  all  units 

*  6  Infeed  Devices 

*  One  1,000  Pound  hoists,  frame,  and  truck 

*  30  hp,  220-60  cycle  3-phase  AC  convertor  to 
DC  Motor  drive  equipment 

*  2  years  old  S6S,000 

REASON  FOR  SALE:  We  need  space  for  new  Goss  publication  press 
and  paper  storage. 

PRESS  MAY  BE  SEEN  RUNNING  AT  PRIME  PRINTING  COMPANY 

1945-47th  Avenue,  Kenilworth,  Md. 

Phone:  772-3383  Area  Code:  301 
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%  OF  FLORIDA'S 
7.7  Billion  $  Market . 

by  the 


PERRY  FLORIDA 
PAPERS 


SERVING 

20%  of  Florida's  Population 
1 9%  of  Florida's  Households 


REPRESENTING 

20%  of  Florida's  Retail  Sales 
1 9%  of  Florida's  Effective  Buying  Income 


Palm  Beach  Post 
Palm  Beach  Times 
Pensacola  Journal 
Pensacola  News 
Panama  City  News 
Panama  City  Herald 


DAILIES 

Ocala  Star  Banner 
DeLand  Sun  News 
(Melbourne)  The  Daily  Times 
Palatka  Daily  News 
(Leesburg)  The  Daily 
Commercial 


(Marianna)  Jackson 
County  Floridan 
Palm  Beach  Daily  News 
(Ft.  Walton  Beach) 

Playground  Daily  News 


WEEKLIES 

•  Delray  Beach  News-Journal  •  Lake  City  Reporter  •  Sebring  News  * 

•  Gadsden  County  Times  •  Eustis  Lake  Region  News  •  New  Smyrna  Beach  News  • 

•  Kissimmee  Gazette  •  Fernandina  Beach  News  Leader  •  Tavares  Lake  County  Citizen  • 

•  Avon  Park  Sun  •  (Grand  Bahama  Is.)  Freeport  News 


Take  the  depth  penetration  and  solid  impact  of  the  locally 
edited  Perry  Florida  Papers  —  mix  well  with  the  growth  and 
vigor  existent  in  these  captive  newspaper  markets  and  you 
have  the  sure  and  only  recipe  fori  SOLD.  I 


PERRY  PUBLICATIONS,  INC. 

National  Representatives:  John  H.  Perry  Associates,  Inc. 

19  West  44th  Street  .  .  .  New  York  36,  New  York 
Chicago  Detroit  Atlanta  San  Francisco 


Axel  Springer  Help; 
Build  Africa  Papers 


By  Onier  AnderMiii 
Montreal  Star  ('.orrespondent 


Axel  Spriiiprer’s  publishinR  hiph-speed  rotary  press,  a  series  t 

enterjirises  in  Hamburg  and  of  flatbed  presses,  modern  en-  lUft  |y  ja^Ml ir’^ il  I  Wa-^U 

West  Berlin  account  for  a  third  graving  apparatus,  and  a  com-  ^  ^  ^  |^W|MH|l|||EyifcK 

of  the  West  German  newspaper  plete  book  bindery.  The  German 
and  magazine  circulation.  federal  government  ])aid  for  the 

His  B/L/>-Zeitung  has  a  daily  transportation  of  the  equipment 
circulation  of  four  million.  His  and  its  installation.  The  govern- 
weekly  radio  and  share  the 

guide  Hoer  Za  amounted  to  around  DM  400,- 

His  Die  Welt  is  one  of  West  Togo  provided  the  land  and 
Germany’s  mo.st  influential  dai-  buildings. 

lies,  the  nearest  this  country  ■BBBB* •A^^SmSKtkmWW  ifc  \  'MHHMHHHimi 

has  to  a  national  newspaper.  Togolese  girl  sets  type  in  native  EWE  tongue  for  Togo  Presse. 

The  daily  Togo  PrenHC  has  a 

circulation  of  7,000.  The  Ian-  '»e  equipment,  including  a  ro-  tion  will  be  in  English,  saving 
guage  is  French,  but  two  of  the  tary  press.  Springer  is  taking  the  time  and  money  it  would 
eight  pages  are  in  the  EWE  responsibility,  moveover,  for  cost  to  teach  the  .Africans  Ger- 
dialect.  The  editorial  staff  con-  erecting  the  plant,  on  the  basis  man.  Instructors  have  been  re¬ 
sists  of  Togolese  except  for  local  conditions,  so  that  the  cruited  in  the  United  States. 
French  advisers. '  enterprise  can  operate  economi- 

In  this  connection,  the  Spring-  rally  within  a  predictable  period.  ... 

er  organization  has  emphasized,  German  training  personnel  The  training  wilt  emphasize 
“Neither  the  Axel  Springer  will  be  supplied  by  Springer  for  all  of  the  iiractical  questions 
house  nor  the  German  federal  two  years.  This  personnel  will  which  a  journalist  must  master 
government  has  the  intention  of  consist  of  young  printers  of  in  jiroducing  a  newspaper:  the 
exercising  influence  on  the  edi-  first-rate  character  as  well  as  gathering  of  news  and  its  writ- 
torial  formation  of  newspapers  trade  qualifications,  and  Spring-  ing  and  editing:  the  organiza- 
in  overseas  areas,  because  we  er  will  give  them  language  tion  of  the  individual  sections  of 
are  of  the  opinion  that  the  training  before  they  are  sent  the  editorial  operation;  typog- 
Africans  must  find  their  own  to  Africa.  Their  employment  in  raphy  and  makeup;  jihotogra- 
way  in  this  field.”  Tanganyika  will  be  on  contract  phy’.  It  will  also  deal  with  pro- 

The  Soviet  Embassy  in  Ixune,  with  the  Bonn  government,  with  duction,  circulation  and  adver- 

the  capital  of  Togo,  was  an  in-  Springer  reserving  their  jobs  in  tising  problems,  as  well  as  basic 

tere.ste<l  spectator  at  the  birth  Germany'  until  they'  return.  techniques  of  radio  and  tv  mass 

of  Togo  Pi'esse,  and  soon,  by'  t  'r  •  communication, 

means  of  jiaid  advertising,  the  Gonier  for  rraiiic€">  The  theoretical  seminars  will 

Soviets  were  attempting  to  in-  Trainees  from  all  over  tlie  supplemented  by'  luactical 
fluence  the  newspaper.  They'  world  are  working  at  the  trainees  in  the 

also  made  a  gift  of  an  automo-  Springer  publishing  house.  'iP"’spaper  editorial  of- 

bile  to  the  then  information  There  are  now  80  foreigners  at  ^  • 

minister  in  the  government  of  the  Springer  plant  in  Hamburg  .  Ho'J^ing  for  the  institute  is 

Sylvanus  Olympio,  who  was  alone,  including  a  number  in  modern  rooms  hard  by  the 

assassinated.  In  consequence,  the  leading  positions.  Thev  are  lie-  dividing  free  Berlin  from 

new.spaiier’s  contents  took  on  a  ing  trained  not  only  on  machines  /"o^i 

distinctly  recognizable  leftist  hut  also  in  the  publishing  busi-  -lace^t  to  the  $16,o00,000 

Hue.  „e.«.«  and.  if  oualified.  thev  are  Springer  publishing  plant.  Axel 
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ON  THE  NEW  WOOD  5-COLOR  UNIT 

This  entirely  new  unit,  with  its  almost  limitless  Color  flexibility,  adds 
variety  and  depth  to  color  combinations,  impossible  to  produce 
with  4-Color  Units.  Advertisements  come  alive  where  natural  colors 
are  essential  to  present  food,  beverages,  fruits,  etc.  in  their  most 
appetizing  manner.  You  can  obtain  faithful  color  reproduction  and 
maximum  eye-appeal. 

Five-Page  console  height  Control  Panels  —  one  for  each  color 
—  permit  simple,  accurate  fingertip  ink  adjustments  in  black,  spot 
and  multicolor  printing  for  single  column  or  page  wide  makeup. 
Print  one  to  five  Colors  with  full  console  control. 


jjcott 


Send  for  our  latest  Catalog  describing 
WOOD-SCOTT  Presses  and  equipment 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD.  NEW  JERSEY 
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Africa  Papers 

(Continued  from  page  70) 


and  Abidjan,  Africans,  most  of 
the  young  people  can  be  seen 
squatting  under  the  lamp  posts 
on  the  boulevards  and  in  the 
squares  and  reading. 

“When  you  look  over  the 
shoulder  from  one  to  another  to 
see  what  they  are  reading,  you 
find  very  often  that  it  is  the 
Bible — and  Karl  Marx’s  Das 
Kapital.” 

The  reason,  Mr.  Rasch  says, 
is  that  these  are  the  only  books 
which  are  sent  to  Africa  in 
quantity.  Literacy  is  still  ex¬ 
tremely  limited  in  Africa — only 
10  to  15  per  cent  of  the  popula¬ 
tion  of  the  West  African  coastal 
cities  can  read. 

But  Mr.  Rasch  reports  that 
Africa  is  making  headway  in 
the  struggle  against  illiteracy. 


Seminar  at  API 
For  City  Editors 

Twenty  -  nine  newspapermen 
will  take  part  in  a  two-week 
City  Editors  Seminar  beginning 
Monday  (April  20)  at  the 
American  Press  Institute,  Co¬ 
lumbia  University.  They  repre¬ 
sent  newspapers  under  75,000 
circulation. 

Members  of  the  seminar  in¬ 
clude: 

Lynn  L.  Ash,  Kork  Island 
(Ill.)  Argus. 

Edward  J.  Belz,  East  St. 
Louis  (Ill.)  Journal. 

Rufus  K.  Brown,  Cambridge 
(Ohio)  Daily  Jeffersonian. 

Edward  D.  Casey,  Bingham¬ 
ton  (N.  Y.)  Sun-Bulletin. 

Isadore  Cohen,  Duluth 
(Minn.)  Herald. 

Robert  J.  Craigue,  New  Lon¬ 
don  (Conn.)  Day. 


George  J.  Cullen,  Lawrence 
(Mass.)  Eagle-Tribune. 

J.  Douglas  Donehue,  Charles¬ 
ton  (S.  C.)  News  and  Courier. 

Rol)ert  J.  Ennis,  St.  John’s 
(Nfld.)  Evening  Telegram. 

Harry  T.  Foote,  Portland 
(Me.)  Evening  Express. 

Robert  E.  Holmes,  Riverside 
(Calif.)  Press. 

James  H.  Hughes  Jr.,  Baton 
Rouge  (La.)  State-Times. 

Herbert  J.  Illian,  Cedar  Rap¬ 
ids  (la.)  Gazette. 

Barclay  Jameson,  Grand  Junc¬ 
tion  (Colo.)  Se7itincl. 

Kenneth  R.  Johnson,  South 
Bay  Daily  Breeze,  Redondo 
Beach,  Calif. 

Edward  H.  Kochanowski, 
Meriden  (Conn.)  Record. 

Robert  E.  Lauf,  Danbury 
(Conn.)  News-Times. 

John  T.  McCormick,  Oxnard 
(Calif.)  Press-Courier. 

Frederick  W.  Miller,  Royal 
Oak  (Mich.)  Daily  Tributie. 


Thomas  1.  Myers,  Gn  ,  Wil¬ 
liamsport,  Pa. 

Daniel  E.  Odette,  Kitehener- 
Waterloo  (Ont.)  Record. 

Joseph  O’Hara,  Sault  Daily 
Star,  Sault  Ste.  Marie,  (hit. 

Richard  V.  Peer,  ('  ming 
(N.  Y.)  Leader. 

Randall  E.  Shew,  Ithaca 
(N.  Y.)  Journal. 

Delbert  P.  Smith,  Lymhburg 
(Va.)  News. 

Warren  F.  Stanton,  Kingston 
(Ont.)  Whig-Standard. 

Kenneth  F.  Teachout,  La 
Crosse  (Wis.)  Tribune. 

William  J.  Tobin,  Anchorage 
(Alas.)  Daily  Thnes. 

Sanford  L.  Zalburg,  Honolulu 
(Hawaii)  .Advertiser. 

• 

Newsprint  Price 
Firm  for  7  Years 

The  Newsprint  Information 
Committee,  public  relations  serv¬ 
ice  for  six  Canadian  producers, 
reminded  customers  this  week 
that  the  basic  price  of  $134  a 
ton  has  been  in  effect  just 
seven  years. 

“The  1957-64  period  is  by  far 
the  longest  in  newsprint  his¬ 
tory  without  a  price  change,” 
it  was  stated  in  Newsprint 
Facts,  a  publication  of  the  com¬ 
mittee  which  functions  in  the 
Hill  and  Knowlton  public  rela¬ 
tions  company. 

But,  the  committee  pointed 
out,  the  product  is  much  im¬ 
proved  and  most  of  the  news¬ 
print  produced  in  1957  wouldn’t 
be  acceptable  to  today’s  con¬ 
sumers.  Today’s  paper,  it  was 
stated,  has  about  half  as  many 
breaks  on  press  runs  and  print- 
ability  is  much  better. 

In  seven  years,  it  was  pointed 
out,  wages,  freight  charges,  tax¬ 
es,  fuel,  power  and  machinery 
have  all  gone  up  for  the  news¬ 
print  industry.  More  efficient 
mills  have  helped  to  offset  these 
higher  costs. 

• 

Informal  Column 
For  Editorial  Page 

Omaha 

Staff  changes  made  recently 
on  the  Omaha  World-Herald  in¬ 
clude: 

Irving  Baker,  regional  editor 
— to  the  editorial  page  to  write 
an  informal  column. 

Russ  Toler,  night  news  editor 
— to  regional  editor. 

Arthur  W.  Johnson,  head  of 
the  day  copy  desk — to  the  re¬ 
gional  news  department. 

Carl  Keith,  copy  desk — to 
night  copy  editor. 

Robert  Houston,  Sunday  mag¬ 
azine — to  editor  of  the  TV  mag¬ 
azine. 

Robert  McMorris,  tv  maga¬ 
zine  editor — to  columnist. 


HOW 
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...FAST! 
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All  the  typography  in  thia 
ad¥artitamont  (othar  than  tha  body  typa) 


was  set  on  tha  — 

PHOTO 


‘"Ti/nnarj^nhu  AfVnt 


now...with  a 

PHOTO  TYPOSITOR  any 
member  of  your  staff  can 
rapidly  compose  headlines, 
captions  and  subheads  to 
height,  width,  proportion 
and  slant  faster  than  any 
other  method,  process  or 

machine!  Each  letter  is  visible  and 
instantly  develops  as  you  compose. 
“SEE  WHAT  YOU  SET  AS  YOU  SET  IT" 
Spacing  is  automatic  and  precise  at 
the  turn  of  a  dial.  Kern  letters  as  WAV. 
Visually  adjust  any  letter  combina¬ 
tions.  Lease  or  purchase  of  a  Photo 
Typositor  includes  FREE  installation 
and  thorough  instruction  on  your 
premises  for  any  member  of  your 
staff.  The  modification  system,  acces¬ 
sories  and  initial  operating  supplies 
are  included.  There  are  no  hidden 
extras.  See  a  demonstration  of  this 
revolutionary  machine  TODAY! 

50  sales,  service  and  instruction  offices 
throughout  the  U.S.  and  Canada.  World¬ 
wide  offices  now  being  established. 


Typography  At  Your  Fingertips ' 


FREE 

BROCHURE 
and  actual 
lettering  samples. 
Write  for  them 
today  on  your 
letterhead ! 


PHOTO  TYPOSITOR  INC.  International  Sales  Division 

305  E^46TH  STREET,  NEW  YORK  17,  N.Y.  ■  FACTORY;  NO.  MIAMI  61,  FLORIDA 

$0  salts,  sert'ict  and  instrnctioH  offices  thronghtuft  the  U.S.  and  Canada.  Worldwide  offices  now  being  established. 
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Jampal 


The  advantages  of  high-speed  presses  can  be  nullified 
quickly  if  inailroom  proc-essing  operations  aren’t 
t*qually  swift  and  efficient.  Seeing  to  it  that  they  arc, 
lias  been  jami'ol’s  pre-occupation  for  almost  40  years. 

J.AMPOL  METHODS  AND  MAILHOOM  E;QU1PMENT  are 
widely  known  for  their  ability  to  keep  pace  with  the 
increasingly  higher  production  schedules  deinandetl  by 
leading  newspapers. 

If  you’re  not  already  enjoying  the  economies  which 
jAMi’oi.  can  effect — not  only  in  the  mailroom,  but 
throughout  your  plant — we  urge  you  to  call  us. 


Roller  Feed  Conveyors  1  transport  loose  stacks  of  papers 
from  a  Counter  Stacker  (not  shown)  through  Scpieeze 
Spacer  t  .  This  unit  controls  rate  of  flow  onto  Bottom 
Wrapiwr  *'  where  sheet  of  kraft  paper  is  inserted  under 
stack.  Stack  then  moves  to  Pusher  4  which  feeds  it  into 
the  Tying  Machine  S  .  P’rom  here,  tied  Inmdles  go  hv 
l)elt  conveyor,  chute,  or  a  combination  of  both,  to  the  truck 
loading  urea. 


Horseshoe  Curves  may  Ik*  used  to  connect  two  or  more 
Roller  Feed  Conveyors.  These  curves — supplied  in  either 
tlisc  or  wire  cloth  construction,  according  to  customer  pref¬ 
erence — double  the  flexibility  of  a  mailroom  system  by  al¬ 
lowing  the  flow  of  stacks  to  1h'  diverted  to  another  Tying 
Machine  or  to  lie  split  Ixjtween  two  such  machines. 


Here,  tied  bundles  are  fed  directly  from  the  mailr(H)m  via 
Spiral  (Chutes  to  Truck  I.,oadcrs  at  each  truck  loading  posi¬ 
tion.  Truck  I.,oadcrs  can  lie  supplied  either  as  fi.\ed  or  mov¬ 
able  units,  with  powered  or  manual  telescoping  sections. 
They  also  are  available  with  l)elt,  gravity,  or  power-driven 
rollers,  with  or  without  adjustable  pitch. 


SPECIFIC  JAMPOL  EQUIPMENT  FOR 
MAILROOMS  AND  LOADING  DOCKS 

Wire  Tying  Machine  Feeder  Milwaukee  Journal  Feeder 

Conveyors  Mechanisms  (Pushers) 

Tied  Bundle  Conveyors  Telescoping  Truck  Loaders 

Tables  Bottom  Wrappers 

Spiral  Chutes  Squeeze  Spacers 


Jampol 


Corporation 


A  Lamson  Subsidiary 

728  Sixty>First  Street,  Brooklyn  20 


Atlanta  13,  Ga. 

Oorval  (Montreal),  Outbee 


Maywood  (Chicaio),  III.  •  San  Francisco  7,  Calif. 
Lamson  Conveyors  of  Canada,  Ltd;  Scarborou(h  (Toronto),  Ontario 


(One  of  u  series  of  special 
E&l*  reports  on  Bovemment  in¬ 
formation  services.) 


Reporters  feel  that  Mr.  Lewis 
leans  more  towards  cl.nmpinB 
down  on  information  tiian  to¬ 
wards  BCttinB  it  out,  hut  that 
most  of  the  press  officers  will 
“talk  their  heads  off,”  as  one 
new.sman  put  it.  “They’re  career 
people,  and  they’re  not  worried 
about  losiiiB  their  jobs.  They’re 
pretty  quick  to  respond,”  he 
says. 

Hc'ud  Man  Is  .Vccossiiile 

Xew'smen  say  that  tlie  de¬ 
partment  shows  “a  normal 
amount  of  caution”  on  hot  issues 
like  the  infamous  Rillie  Sol 
Estes  case,  and  tries  to  i)ut  its 
best  foot  forward.  They  also  say 
that  they  find  Secretary  Orville 
Freeman  accessible  and  willing 
to  talk  to  the  press. 

The  Secretary  does  not  have 
regular  press  conferences,  but 
will  often  sit  down  with  a  dozen 


Secretary  of  Agriculture  Orville  Freeman  meets  the  press. 


AGRICULTURE:  Congressmen 


reporters  over  luncheon  and  dis¬ 
cuss  farm  problems.  Rod  Leon¬ 
ard,  his  assistant,  .says  “1  keep 
pushing  him  to  have  them  at 
regular  intervals.  But  it’s  easier 
for  him  to  schedule  luncheons 


Plant  Seeds  of  Discontent 


or  special  interviews.  Generally, 
any  reporter  who  wants  to  see 
the  Secretary  can  do  so.  It’s  only 
a  matter  of  fitting  him  into  a 


By  (.aryl  Rivers 

One  reporter  who  covers  the 
Washington  “farm  beat”  likes 
to  say:  “I  know  a  lot  about  ag¬ 
riculture,  but  not  a  damn  thing 
about  farming.” 

His  statement  illustrates  the 
widening  semantic  gap  between 
two  words  that  were  once  synon- 
omous.  Farming  is  still  the  work 
of  the  man  w’ho  coaxes  crops 
from  the  soil.  Agriculture  is  this 
— plus  economic  theories,  com¬ 
plex  legislative  quota  systems 
and  scientific  developments  that 
mould  the  agricultural  sector  of 
the  economy. 

For  a  reporter  who  covers 
the  U.S.  Department  of  Agricul¬ 
ture,  a  knowledge  of  the  work¬ 
ings  of  the  legislative  process 
is  more  valuable  than  knowing 
how  to  plow  a  furrow.  A  degree 
in  economics  is  more  helpful  in 
understanding  “parity”  than 
boyhood  on  a  farm. 

234  for  Information 

The  Information  division  at 
the  Department  is  charged  with 
keeping  up  a  steady  flow  of  in¬ 
formation  on  both  farming  and 
agriculture.  In  addition  to  the 
queries  of  reporters,  the  De¬ 
partment  receives  thousands  of 
letters  each  week  on  subjects 
ranging  from  quota  systems  to 
74 
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the  personal  habits  of  the  screw’- 
worm. 

The  division  lists  234  em¬ 
ployes  on  its  payroll  and  an  an¬ 
nual  budget  of  $1,614,307,  mak¬ 
ing  it  one  of  the  largest  infor¬ 
mation  operations  in  govern¬ 
ment.  In  addition,  each  of  the 
agencies  of  the  Department  has 
its  own  information  staff.  These 
are  the  Forest  Service,  the  Ag¬ 
ricultural  Research  Service,  the 
-4gricultural  Marketing  Service, 
the  Foreign  Agricultural  Serv¬ 
ice,  the  Federal  Extension  Serv¬ 
ice,  the  Farmers  Home  Adminis¬ 
tration,  the  Rural  Electrification 
Administration,  the  Soil  Con- 
serv'ation  Service,  and  the  Agri¬ 
cultural  Stabilization  and  Con- 
serv^ation  Service. 

The  director  of  information 
for  the  department,  Harold  R. 
Lewis,  does  not  rank  with  the 
information  chiefs  at  State  and 
Defense,  who  hold  the  title  of 
Assistant  Secretary.  His  office  is 
under  the  aegis  of  an  assistant 
Secretary  of  Agriculture.  The 
control  of  all  press  information 
is  not  under  the  information  de¬ 
partment,  as  in  some  other 
agencies,  but  is  fragmented.  For 
example,  the  information  unit 
deals  mainly  with  non-legisla¬ 
tive,  non-political  material.  Re¬ 
porters  who  want  to  know  the 


Secretary’s  feelings  on  pending 
legislation  or  his  views  on  a  po¬ 
litical  matter  go  to  Thomas 
Hughes,  his  executive  assistant, 
or  to  Rodney  Leonard,  who  de¬ 
votes  most  of  his  time  to  public 
affairs  work. 

Gonscientious  Agency 

Reporters  who  cover  the  de¬ 
partment  regularly  are  content 
with  the  way  the  system  works, 
and  think  the  department  does 
a  good  overall  job  at  keeping 
the  flow  of  information  steady. 
“Considering  how  big  and  how 
confusing  the  department  is, 
they  don’t  do  badly  at  all,”  says 
one  reporter.  Sometimes  the 
right  hand  doesn’t  know  what 
the  left  hand  is  doing,  but  gen¬ 
erally  they’ve  been  a  big  help 
to  me.  When  I  started  to  cover 
the  department  I  could  recog¬ 
nize  wheat  when  it  grew  in  a 
field,  but  that  was  about  all.” 

Another  newsman  adds  “The 
agency  is  probably  the  most  con¬ 
scientious  agency  in  town  about 
providing  information.  They 
show  pretty  good  judgment 
about  what  to  hold  and  what  to 
release.” 

“I’ve  found  out  anything  I 
needed  to  know,”  says  a  report¬ 
er.  “If  they  get  hesitant,  I 
scream  like  a  wounded  wolf  and 
usually  get  what  I  want.  They’re 
pretty  good  to  us.” 


tight  sche<lule.” 

A  major  complaint  of  report¬ 
ers  is  that  the  department  often 
follows  a  practice  that  has  be¬ 
come  almost  a  Washington  tra¬ 
dition — releasing  information  to 
Congressmen  l>efore  giving  it  to 
the  press.  The  Congressman 
then  put  out  their  own  releases, 
linking  their  names  with  gov¬ 
ernment  projects  and  using 
them  for  political  gain. 

“This  leaking  is  morally  and 
ethically  wrong,”  says  one  re¬ 
porter.  “I  think  that  it  is  just 
as  wrong  to  divert  public  infor¬ 
mation  for  a  Congressman’s  use 
as  it  is  to  divert  public  money 
for  his  political  use.  It’s  getting 
worse  all  the  time.” 

Danger  in  I>:akagr 

Another  reporter  adds,  “When 
this  happens,  the  whole  story 
never  gets  handled  properly. 
Often  the  Congressman’s  num¬ 
ber  one  boy  gets  the  story  all 
fouled  up  and  the  regulars  have 
to  bail  him  out.” 

Newsmen  also  keep  pushing 
the  department  to  get  stories 
out  early  in  the  day,  since  late 
copy  runs  into  the  afternoon 
traffic  on  the  wires  and  gets  lost 
in  the  shuffle.  “We  suffer,  and 
the  Department  suffers  when 


this  happens,”  says  a  reporter. 
Harold  Lewis,  the  informa' 


(Continued  on  page  77) 
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LIVE  NEWS  IN  COLOR  with  regular  deadlines!  Separations  for  this  colorful,  exciting  spot  news 
illustration  were  produced  in  1  hour  on  the  Vario-Klischograph  —  without  any  hand  or  darkroom  work. 


United  States  Sales  and  Service  Agents 

115  CUTTER  MILL  ROAD,  GREAT  NECK,  L  I.,  N.  Y 


VARIO-KLISCHOGRAPH 
MAKES  HEADLINES 
EVERYWHERE 


15  ii  TraDAUASlbiBSfiES/UJ) 


THE  DAILY  OKLAHOMAN 


ghtJfUtrida  ^mef  -  jUnion 


9ro9rrM-3nb»r 


(flieiuitfflBulidin 


^rlanbo  Ibrntinel 


THE  QUINCY  HCRALD  WHIC 


EVENim  Id  Journal 


f<wAwtgmt(gg|wen  ^j|] 


OMiwaL  BIllffiSlilafIPHL 


^  jRCtisonviUe  Joumai  fm 


TJME  BOSTON JjLERAj^K  fflUminqton  fflominq  Nrtna 


The  INDIAWAPOUS  Star^ 


CHf  |ffhla6H|)fita  Jnqntrrr 


She  iffilsmi  Htritlb 


Success  after  success  is  reported  from  all  parts 
of  the  country  by  satisfied  newspapers  using 
Klischograph  Electronic  Scanners  and  Engravers. 
ROP  color  for  features,  ads  and  even  spot  news 
is  now  a  daily  story  in  newspapers  throughout 
the  country.  Without  any  hand  or  darkroom 
work  the  Vario-Klischograph— in  anywhere  from 
minutes  to  three  hours  —  will  separate  and  en¬ 
grave,  color-correct,  remove  under-color,  enlarge 
or  reduce,  and  produce  three-  or  four-color 


separations.  Screened  positives  or  negatives  or 
plates  of  any  standard  material  can  have  screens 
ranging  from  65  to  150. 

Black  and  white,  too,  can  be  produced  directly 
on  all  types  of  materials,  metal  and  plastic,  to 
the  highest  standards  of  quality,  crisper  and 
sharper.  Hundreds  of  daily  and  weekly  news¬ 
papers  have  proved  Klischograph  Scanners  and 
Engravers  to  be  the  most  versatile,  the  best,  the 
fastest  and  most  economical  in  the  world. 


Htzn/i 
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tioJi  livision  head,  says  that  the 
pol  of  his  unit  is  the  “open 
doo  ' '  policy.  He  says  he  is  in¬ 
ter-  t(^  in  distributing  informa- 
tioi  as  “broadly  as  possible.” 
Th>  only  limitations  to  this 
poll,  y  are  statutory  ones,  he  ex- 
plaiti.s.  The  department  is  for¬ 
bidden  by  law  to  release  certain 
conlidential  information  obtained 
from  private  businesses  or  sen¬ 
sitive  information  that  could 
have  an  adverse  effect  on  the 
market.  This  includes  such 
things  as  commodity  reports, 
which  could  he  used  by  specu¬ 
lators  if  they  had  advance  notice 
of  them. 

.Mr.  Lewis  also  says  that  the 
information  staff  is  working 
constantly  to  get  stories  out 
early  in  the  day.  “We  don’t  al¬ 
ways  succeed,  because  some  sto¬ 
ries  ilevelop  later  in  the  after¬ 
noon,”  he  says. 

!\ews  Wire  Service 

Recently,  the  department  was 
involved  in  a  major  hassle  over 
whether  or  not  a  wire  service 
that  was  put  out  by  the  Agri¬ 
cultural  Marketing  Service  was 
government  competition  with  the 
private  press.  Mr.  Lewis  de¬ 
clined  to  comment,  since  the 
matter  is  currently  in  litigation. 
However,  in  the  past  depart¬ 
ment  officials  denied  the  charges. 
Protests  arose  when  the  depart¬ 
ment  offered  the  service  free  to 
any  customer  that  would  pay 
for  its  delivery.  Officials  said  the 
wire  transmitted  agricultural 
(lata  and  statistics  that  news 
.services  could  not  and  would 
not  carry.  The  court  case  was 
brought  by  a  small  corporation 
that  runs  a  wire  service  for 
l)roduce  dealers  and  stockyards, 
charging  unfair  competition. 

The  information  office  under 
Mr.  Lewis’  direction  is  divided 
into  offices  for  the  press,  radio¬ 
television,  publications,  special 
reports,  arts  and  graphics,  pho¬ 
tographs,  exhibit  services,  and 
motion  picture  services. 

In  the  press  section,  two  men 
— Harry  Clark  and  Jack  Hayes 
— operate  as  a  copy  desk  for  the 
information  unit.  Press  releases 
are  written  by  the  information 
staffs  in  the  agencies,  and  are 
edite<l  and  released  in  the  press 
office.  Unlike  many  information 
officers  in  other  agencies,  Clark 
and  Hayes  do  not  try  to  get 
answers  to  reporters’  questions 
themselves.  They  usually  refer 
newsmen  to  experts  in  various 
agricultural  areas.  “We  keep  ex¬ 
perts  on  tap  in  all  sorts  of  sub¬ 
jects,”  Mr.  Hayes  says. 

Reporters  find  that  this  sys¬ 
tem  is  quicker  and  results  in 


more  thorough,  definitive  an¬ 
swers  than  using  an  information 
officer  as  a  middleman.  Many 
wish  that  this  system  was  stand¬ 
ard  in  all  government  agencies. 

Specialized  Interests 

The  press  office  must  handle 
a  flood  of  releases  that  pour  out 
of  the  agencies.  It  has  developed 
a  code  to  govern  the  distribu¬ 
tion.  Since  many  specialized 
farm  publications  are  on  the 
mailing  list,  it  is  important  that 
material  be  channelled  in  the 
right  direction.  It  would  be  a 
wa.ste  of  government  time  and 
money  to  send  releases  on  beef 
cattle  and  corn  to  a  poultry 
magazine.  Each  release  is  mark¬ 
ed  with  a  letter  key  that  tells 
mailers  where  it  should  be  sent. 
The  office  also  puts  out  daily 
and  weekly  summaries  that  en¬ 
able  hard-pressed  newsmen  to 
find  out  at  a  glance  the  hard 
news  in  the  press  releases. 

The  radio  and  television  sec¬ 
tion  not  only  helps  media  repre¬ 
sentatives  to  do  shows  on  agri¬ 
cultural  subjects,  but  produces 
.some  shows  of  its  own.  The 
office  finds  that  there  is  a  ready 
acceptance  among  stations  for 
more  material  than  it  can  han¬ 
dle.  Layne  Beaty,  head  of  the 
office,  says:  “Ever  since  the  De¬ 
partment  was  founded  102 
years  ago,  part  of  our  reason 
for  existence  has  been  getting 
information  to  people.  What 
good  is  research  unless  people 
know  about  the  results?” 

The  office  of  publications  car¬ 
ries  a  major  load  in  the  dis¬ 
semination  of  information  about 
agriculture  in  all  its  aspects. 
A  total  of  56,700,000  publica¬ 
tions  were  distributed  in  vari¬ 
ous  ways  in  1963.  The  titles  in¬ 
clude  “Buying  your  Home  Sew¬ 
ing  Machine”  and  “Airborne 
Movement  of  the  Pink  Boll- 
worm.” 

Thousands  of  letters  pour  into 
the  office  each  week.  One  writer, 
demanded:  “Send  me  material 
about  anything.” 

A  .staff  of  70  writers  produces 
about  30  films  each  year. 

The  special  reports  division 
prepares  the  annual  report  that 
the  Secretary  sends  to  the  Presi¬ 
dent,  a  summary  of  the  De¬ 
partment’s  activity  called  “The 
Yearbook  of  Agriculture.” 

• 

Combination  Man 

Longview,  Tex. 

Ray  Spindell,  East  Texas 
newspaperman,  has  joined  the 
staff  of  the  Carl  Estes  publica¬ 
tions  here.  He  will  be  on  general 
assignment  as  a  staff  writer, 
photographer  and  wire  editor. 
Before  coming  here,  he  had  been 
with  the  Marshall  and  Lufkin 
newspapers.  He  began  his  career 
with  the  Sulphur  Springs  News- 
Telegram. 
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Paper  Gives  $2, (KM) 

For  Photo  Awards 

Flint,  Mich. 

The  16th  Annual  Seminar 
of  the  Michigan  Press  Photog¬ 
raphers’  Association  brought  to¬ 
gether  250  photographers  and 
guests  from  Michigan,  Ohio,  In¬ 
diana,  and  Ontario  here  April 
3-4. 

The  Flint  Journal  donated 
$2,000  in  photo  prize  money. 
Nearly  all  national,  regional, 
and  Michigan  Press  Photogra¬ 
phers’  Association  officers  at¬ 
tended.  Yousuf  Karsh,  of  Otta¬ 
wa,  noted  portrait  photographer, 
was  a  featured  speaker. 

Arthur  Rothstein,  technical  : 
director  of  photography  for  I 
Look  magazine,  who  supervised  ' 
the  first  mass-produced  3-D  pho¬ 
tographs  viewed  without  special 
lens,  discussed  the  techniques,  , 
problems,  and  use  of  3-D  pho¬ 
tography. 

First  Prize  Winners 

First-place  ($100)  winners  in 
the  photo  contest  were:  Lothar 
E.  Konietzko,  Associated  News¬ 
papers,  feature;  Norris  H.  In-  , 
gells.  Mount  Pleasant  Times-  ! 
News,  picture  story;  Edward  R.  I 
Noble,  Pontiac  Press,  special;  | 
and  Barry  Edmonds,  Flint  Jour-  ' 
nal,  sports  and  news.  Michael 
J.  Kalush,  of  WJRT-TV,  was  j 
named  TV  Cameraman  of  the 
year  and  received  a  $250  award. 

Mr.  Edmonds  also  was  named 
Michigan’s  Photographer  of  the 
Year  and  received  a  $500  prize.  , 

The  Journal’s  editor,  Ralph 
B.  Curry,  received  the  associa¬ 
tion’s  first  Editor  of  the  Year 
Award  for  furthering  photo¬ 
journalism  in  Michigan. 

• 

Bombing  and  Sebool 
Stories  Win  Prizes 

Boston 

James  F.  Droney  of  the  Bos¬ 
ton  Herald-Traveler  and  Ian 
Forman  of  the  Boston  Globe 
have  been  named  1963  winners 
of  the  Amasa  Howe  and  Rudy 
Elie  Awards,  respectively. 

Mr.  Droney,  Traveler  colum¬ 
nist,  won  the  Howe  award  for 
a  September  series  about  four 
girls  killed  in  the  bombing  of 
a  Birmingham,  Ala.,  church.  At 
the  time  he  was  a  reporter  for 
the  Herald. 

He  will  receive  a  $500  cash  | 
award  and  Paul  Revere  bowl.  ; 
The  Howe  award  is  given  for 
stories  written  under  pressure 
of  deadline.  ‘ 

Mr.  Forman  won  the  Elie  i 
award,  for  the  best  feature,  for  j 
stories  on  Greater  Boston  school  | 
systems.  He  receives  $400  and  | 
a  bowl.  1 


‘*he  that  goes 
a  borrowing,  goes 
a  sorrowing** 

a  wise  man  Franklin.  Why 
borrow,  even  a  glance,  from 
your  neighbor,  when  for  S5c 
you  can  own  your  own  copy 
of  The  National  Program  or 
The  Armstrong  Daily  and  take 
full  advantage  of  the  latest  of¬ 
ficial  Turf  news,  expert  handi¬ 
capping,  scratches,  jockeys, 
alphabetical  index  and  re¬ 
sults.  You  stay  ahead  with 
the  leaders  when  you  have 
The  National  Program  or  The 
Armstrong  Daily  as  your  help¬ 
ful  guide.  Purchase  your  copy 
of  today’s  National  Program 
or  The  Armstrong  Daily — 2 
publications  that  have,  for  46 
years,  maintained  their  proud 
position  alongside  America’s 
great  newspapers  on  news¬ 
stands  throughout  the  country 
as 

“RACING’S 

AUTHORITATIVE 

NEWSPAPERS”. 


THE  NATIONAL  PROGRAM 
THE  ARMSTRONG  DAILY 


77 


Harris  Group  Seeks 
Intern  Cainlidates 

Hutchinson,  Kas. 

In  1957  the  Harris  newspaper 
Hfroup  inaugurated  an  intern 
program  to  provide  the  oi}jani- 
zation  with  editorial  executives. 
The  proup  publishes  daily  news¬ 
papers  in  Hutchinson,  Salina, 
Ottawa,  Chanute,  Olathe,  and 
Garden  City,  Kansas;  at  Bur¬ 
lington  and  Spencer,  Iowa;  and 
Camarillo,  California. 

Again  this  year  one  young 
newsman,  if  a  .satisfactory  one 
can  be  found,  will  lie  accepted 
for  the  program.  He  will  re- 
ceiv’e  $125  a  week  during  a  one- 
year  internship  which  may  be 
spent  at  any  of  the  papers. 

If  he  is  considered  executive 
material,  he  will  be  given  sev- 
eial  years  of  further  training. 
The  $125-a-week  starting  jiay 
is  well  above  the  average  be¬ 
ginning  scale  in  towns  of  the 
size  involved. 

Application  forms  for  the  in¬ 
ternship  may  be  obtained  from 
Lloyd  Ballhagen,  assistant  to 
the  publisher,  the  HufrliitiNon 
Xeti’N.  Deadline  for  a])))1ications 
is  May  1. 
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dill  u  I  I  I.*  poimeu,  according  to  an  an- 

Ukla.  !icnolarship  nouncement  by  President  Harold 

Leads  to  Ownership  C.  Ca.se. 

Norman,  Okla.  D"*'’’** 

A  $2,000  journalism  scholar-  ^/o^mer  newspaperman 

ship  will  honor  the  memory  of  who  has  been  research  professor 
the  late  O.  H.  Lachenmeyer,  onournalism  at  BU  . since  1949. 
publisher  of  the  Cu.s/im.7  (Okla.) 

Daily  Citizen  from  1925  until  the  School  of  Public 

his  death  in  1952.  Relations  and  (:ommunications. 

The  grant  was  established  re-  Dr  Gerhart  D.  Wie  « 
cently  by  Mrs.  Hattie  Mae  Lach-  September  Dr  Whi  e  will 

enmeyer,  his  widow,  and  John  Dr  Joseph  A.  DelPorto 

B.  Gordon,  publisher  of  the  professor  of  journalism  who  will 
Houma  (La.)  Courier,  who  be-  ‘p'^pte  his  full-time  to  teaching 
gan  his  newspaper  career  un-  the  school, 

der  Mr.  Lachenmeyer’s  guidance  Amhorily  on  Comics 

at  Cushing.  The  scholarship  will 

be  given  to  a  University  of  Widely  known  for  his  studies 
Oklahoma  student  interested  in  of  the  American  comic  strip, 
becoming  a  newspaper  owner.  Dr.  White  has  had  an  active 
The  Oklahoma  Press  Associa-  career  in  journalism,  including 
tion  journalism  school  commit-  the  areas  of  teaching,  broad- 
tee  is  now  promoting  the  project  casting,  reporting  and  consult- 
of  raising  money  to  increase  ing.  A  native  of  Milwaukee  and 
the  fund  to  $5,000  in  order  to  a  graduate  of  Cornell  College, 
make  it  self-sustaining  and  a  he  received  his  Master  of  Science 
lasting  memorial.  degree  from  Columbia  Univer- 

•  sity  and  his  doctorate  from  the 

I  1.  TM  •  University  of  Iowa.  At  the  start 

Journalism  Major  1938  ^  1948,  he 


NAMES  AND  FACES 


Some  of  us  can  quickly  identify  a  name  with  a  face.  All 
too  often,  however,  it’s  a  tough  job  for  most  of  us. 

A  similar  thing  occurs  with  our  name,  Caterpillar  Tractor 
Co.  Many  people  associate  us  with  tractors.  They  are  correct, 
but  we  build  other  products  too.*  And  whether  these  products 
are  on  wheels  or  tracks,  or  supply  power,  they  all  have  the 
brand  name  of  Cat  and  Caterpillar.  These  are  registered  trade¬ 
marks  of  Caterpillar  Tractor  Co. 

Your  help  in  correctly  using  our  trademarks  to  refer  only 
to  our  products  will  be  appreciated. 


*Wheel  and  Track-type  Tractors  •  Loaders  •  Scrapers 
Engines  •  Motor  Graders  •  Pipelayers  •  Rear  Dump  Trucks 


Keeping  pace 
with  the 

City  Without  Limits... 


Jacksonville's 

new 

Times-Union  and  Journal 
Building 

In  keeping  with  our  purpose  to  grow  with  Jacksonville,  we  are  happy  to  announce 
plans  for  the  new  Times-Union  and  Journal  Building.  Designed  for  years-ahead 
efficiency  and  growth  the  new  TU-J  plant  will  bring  even  greater  news  and 
advertising  services  to  Florida’s  year-round  market.  We  like  to  think  of  the  new 
plant  as  another  contribution  to  the  kind  of  progress  that’s  making  Jacksonville  the 
city  without  limits. 

®he3floriCia®imcs-toon  facbsoiiuiUc journal 


EVERY  MORNING 


WEEKDAY  AFTERNOONS 


Journalism  Attracts 
Few  Merit  Scholars 

By  A.  L.  Higginbotham 
University  of  Ne^’ada 


There  is  the  Law,  with  a  total  Scholars  interested  i  jour- 
of  33  or  about  2  percent.  nalism  decided  to  study  or  this 

Teaching  attracts,  as  such,  career  in  the  colleges  oi  aniver- 
only  about  another  2  percent.  sities  in  their  home  sta  es. 

And  librarianship,  which  is  Only  two  in  Iowa  .  ad  one 
said  to  be  somewhat  similar  to  each  in  New  York,  Ohi<  Penn- 
joumalism  in  the  characteristics  sylvania,  and  Minneso;;i  were 
it  demands  of  its  practitioners,  planning  to  go  to  institutions  in 
has  not  a  single  taker.  other  than  their  home  utes. 

.  No  institution  in  the  l  ountry 

Theology-  Also  I.OH  on  Lisi  attracted  more  than  one  of  the 


That  American  journalism  is 
losing  out  in  the  battle  to  re¬ 
plenish  its  ranks  with  the  best 
young  talent  in  the  country  is 
conceded  by  most  thoughtful  ob- 
ser\’ers. 

While  facts  and  figures  to 
support  this  gloomy  conclusion 
are  readily  available,  nothing 
makes  it  more  dramatically 
clear  than  the  1963  award  of 
National  Merit  Scholarships. 

Here  is  the  “cream  of  the 
crop”  of  exceptional  young  peo¬ 
ple,  chosen  through  test,  evalu¬ 
ation,  and  scrutiny  of  recognized 
validity,  from  the  upper-class 
pupils  in  high  schools  represent¬ 
ing  90  percent  of  America’s 
secondary  school  enrollment. 

These  are  a  “sample”  of  the 
most  promising  young  people 
who  last  fall  have  entered  the 
colleges  and  universities  of  the 
United  States  in  such  qualities 
as  intelligence,  academic  ac¬ 
complishment,  creative  achieve¬ 
ment,  leadership,  citizenship, 
and  approval  of  ^eir  associates. 

Tomorrow’s  Leaders 

The  Scholars  have  been  hailed 
by  the  president  of  the  Merit 
Scholarship  Corporation  as  “rep¬ 
resentative  of  the  intellectually, 
talented  young  persons,  upon 
whose  abilities  the  future  of  our 
country  is  increasingly  depend¬ 
ent.” 

And,  right  at  hand  is  the  pro¬ 
fessional  field  of  joumalism  not 
only  ready  but  eager  to  welcome 
such  talent  and  even  begging 
for  it. 

Now,  what  could  be  more 
challenging  than  joumalism, 
with  its  active  and  exciting  life; 
its  “front  seat  for  the  greatest 
show  on  earth;”  its  contact  with 
interesting  persons,  famous  and 
infamous;  its  outlet  for  self  ex¬ 
pression;  its  standing  in  the 
community;  its  opportunity  to 
influence  the  course  of  local  and 
national  affairs;  its  intellectual 
stimulus. 

16  Chit  of  1,600 

So,  do  these  Merit  Scholarship 
winners  beat  a  path  to  the  doors 
of  the  daily  and  weekly  news¬ 
papers,  the  news  and  other  pub¬ 
lic  affairs  magazines,  the  wire 
services,  the  editorial  rooms  of 
tlie  radio  and  television  sta¬ 
tions,  the  publicity  and  public 
relations  firms,  and  even  to 
Madison  Avenue  or  its  provin¬ 
cial  counterparts? 

They  do  not! 

Instead,  they  either  ignore 


journalism,  or  they  shun  it  like 
a  plague. 

Of  more  than  1,600  Merit 
Scholars  chosen  last  year,  only 
16,  or  less  than  one  percent,  in¬ 
dicate  their  intention  to  study 
and  practice  joumalism,  accord¬ 
ing  to  the  official  announcement 
of  the  National  Merit  Scholar¬ 
ship  Corporation. 

And,  no  1963  Merit  Scholar 
at  all  in  36  of  50  states,  or  al¬ 
most  three  quarters,  indicates 
interest  in  joumalism  in  any  of 
its  forms. 

Clearly,  these  young  people 
have  other  academic  and  pro¬ 
fessional  interests.  What  are 
they? 

Well,  science,  both  in  the  pure 
and  applied  form,  is  the  favorite 
of  America’s  most  promising 
young  men — and  even  women. 

Perhaps  this  is  entirely  na¬ 
tural  in  the  age  of  the  rocket 
and  space  exploration,  but  per¬ 
haps,  also,  these  young  people 
did  not  make  up  their  minds  un¬ 
aided.  For,  if  any  course  of 
study  and  professional  activity 
has  been  promoted  recently  by 
the  United  States  government 
by  propaganda  and  by  cash,  it 
is  science  in  its  many  and  varied 
manifestations.  This  is  the  day 
of  the  Scientist. 

In  Science  Fields 

It  is  no  surprise,  therefore, 
that  651  out  of  1,600-plus  Merit 
Scholars  chosen  in  1963  indicate 
that  their  dominant  interest  is 
in  physical  science,  as  it  is  rep¬ 
resented  in  the  fields  of  mathe¬ 
matics,  physics,  chemistry,  pre¬ 
medicine,  etc.  This  is  well  over 
one-third  of  the  total. 

Then,  there  are  other  sciences, 
such  as  botany,  zoology,  bac¬ 
teriology,  geology,  and  biology 
which  have  drawn  42,  and  the 
applied  biological  sciences  of 
home  economics  and  agriculture, 
which  have  appealed  to  7. 

Another  225  boys  have  chosen 
to  prepare  for  the  practice  of 
engineering,  which  is  science  ap¬ 
plied. 

These  swell  the  science  total 
to  925,  or  almost  60  percent  of 
all  the  1963  Merit  Scholars. 

This  leaves  only  a  little  more 
than  a  third  of  these  most 
promising  American  young  peo¬ 
ple  for  all  the  rest  of  human 
activities  and  vocations,  includ¬ 
ing  joumalism. 

The  other  non-scientific  fields 
of  study  and  practice  are  in  a 
similar  bind. 


Social  work  is  about  in  the 
same  category,  with  one  pros¬ 
pective  student  among  the  Merit 
Scholars,  while  theology  as  a 
career  interests  only  5  out  of 
the  more  than  1,600. 

Even  foreign  languages,  on 
which  there  has  been  great 
stress  by  the  U.  S.  government 
in  recent  years,  including  sub¬ 
sidies  of  all  kinds  to  promote 
the  study  of  such  tongues,  at¬ 
tracts  only  35. 

And  art  and  music  are  in  the 
running  with  only  22. 

The  social  studies  do  some¬ 
what  better,  but  even  anthro¬ 
pology,  geography,  history,  po¬ 
litical  science,  psychology,  and 
sociology  attract  a  total  of  only 
117,  or  less  than  5  percent. 

The  so-called  social  science 
vocations  apparently  have  a 
limited  appeal  to  today’s  most 
promising  young  people.  This, 
despite  the  fact  that,  sup¬ 
posedly,  we  are  living  in  the 
great  age  of  “doing  things  for 
others.”  Witness  the  Peace 
Corps,  the  freedom  marches, 
foreign  aid,  etc. 

On  What  Is  Decision  Made? 

Probably  the  most  important 
question  which  arises  as  a  result 
of  the  Merit  Scholar  figures  in 
relation  to  joumalism  is  why 
more  young  people  did  not  de¬ 
cide  upon  this  intriguing  field 
for  their  careers. 

Perhaps  such  factors  as 
salary,  security,  hours  and  work¬ 
ing  conditions,  prestige,  and  a 
financed  education  almost  as  far 
as  they  wish  to  go,  are  over¬ 
whelmingly  appealing  to  today’s 
top  young  people,  rather  than 
other  things. 

Maybe  the  same  reasons  or 
similar  ones  apply  also  to  law, 
education,  and  theology. 

Something  must  be  done.  But 
what?  The  appeal  of  journalism 
for  the  gifted  is  still  there,  as 
it  has  been  for  hundreds  of 
years.  Today’s  young  people  do 
not  know  that.  They  must  be 
told,  and  the  various  agencies  of 
communication  which  need  them 
so  desperately  must  carry  the 
message. 

These  media  must  also  make 
joumalism  as  a  profession  more 
attractive  through  better  pay, 
prestige,  working  conditions,  op¬ 
portunities  for  service,  and  a 
general  challenge  to  the  best 
talent. 

Six  of  the  sixteen  Merit 
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Merit  Scholars  with  the  excep¬ 
tion  of  Michigan  State  Univer¬ 
sity,  which  was  chosen  by  seven. 

It  is  i)ossible  that  this  is  be¬ 
cause  Michigan  State  University 
in  1963  sponsored  157  Merit 
Scholars. 

The  favorite  institutions,  in 
addition,  are  Florida  State, 
Rosary'  College,  University  of 
Missouri,  Harding  College, 
Northwestern  University,  Uni¬ 
versity  of  North  Dakota,  Uni¬ 
versity  of  Oklahoma,  and  Texas 
Christian  University. 

Of  the  16  Merit  Scholars  who 
might  go  into  joumalism,  12  are 
girls. 

Only  one  journalistic  medium, 
the  Reader’s  Digest,  offered 
Merit  Scholarships.  It  financed 
35,  and  in  the  eight  programs  to 
date,  has  provided  123.  The 
other  units  in  the  field  of  jour¬ 
nalism,  for  whatever  reason, 
have  not  joined  in  this  effort  to 
help  America’s  most  gifted  go 
into  joumalism — or  any  other 
field. 

• 

2  Get  Scholarships 
For  Summer  J-School 

Passaic-Clifton,  N.  J. 

The  Herald-News,  seeking  to 
induce  young  people  to  pursue 
newspaper  careers,  has  awarded 
two  scholarships  for  the  summer 
joumalism  school  at  Blair  Acad¬ 
emy,  Blairstown,  N.  J. 

President  -  Publisher  Richard 
Dmkker  announced  the  winners 
selected  from  among  41  candi¬ 
dates  in  communities  served  by 
the  Herald-News  and  the  Ad¬ 
vance,  which  is  published  tri¬ 
weekly  in  Dover. 

The  winners  of  the  Dow  H. 
Drukker  Memorial  Scholarships 
are  Charlotte  Anne  Carroll,  17, 
and  Robert  Paul  Wasserman, 
17.  Their  course  in  practical  and 
theoretical  journalism  begins 
June  29  under  the  .supervision 
of  Anthony  L.  Cassen,  Oxford 
University  graduate  and  mem¬ 
ber  of  Blair’s  journalism  and 
history  departments. 

Lueck  Joins  Paper 

Washington 

Charles  H.  Lueck  Jr.,  has  b^n 
named  institutional  advertising 
manager  of  the  Washington 
Post.  He  was  formerly  assistant 
executive  vicepresident  of  the 
National  Editorial  Association, 
and  sales  manager  of  Publish¬ 
er^  Auxiliary, 
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NOTICE/ELIX,  HOW  THE 

TRENTON  TIMES  POMIHBItS 
THIS  MARKET  WITH  ITS  > 

bS  %  COVERAGE.  Jil 


i|r  all  5 

f  PHILAPELPHift 
PAILItS  (OMBINeO 
MUSTER  A  MERt 
Ml  7e  C0VERA6E. 


vou  cant  sell 

TRENTON  DOWN 
THE  RIVER// 


IN  MERCER  COUNTY  HARDLY  ANYONE 
READS  THE  3  PHILADELPHIA  DAILIES 


OUICKTELIXIHAVEALOOKAT 
THE  MERCER  COUNTY  MARKE; 
IT'S  AMERICA'S  6TH  MARKEF 

IN  BCTAll  CM  FC 

EWORIP 


In  this  snapshot  from  the  Wolff  family  album,  Miles  is  the  boy  stand¬ 
ing  in  front. 


Miles  Wolff 

(Continued  from  page  18) 


hired.  With  no  pay  but  a  chance 
for  experience.  This  was  in  1924. 

Durinj?  the  next  few  years  he 
worked  for  the  Charlotte  News 
and  Charlotte  Observer.  He  cov¬ 
ered  city  hall  for  the  latter  and 
became  its  “expert”  on  court 
trials  and  was  shunted  about 
the  state  on  special  assignments. 

In  1928  he  joined  the  Char¬ 
lotte  bureau  of  Associated  Press 
and  moved  between  Charlotte 
and  Columbia,  S.  C.  covering 
feature,  general  and  spot  news 
as  needed. 

‘Rack  to  North  Carolina’ 

Once,  just  Ijefore  his  two- 
week  vacation  was  due,  he  asked 
for  permission  to  go  to  the 
Baltimore  Sunpapers  to  work 
(again  for  free)  during  that 
period.  He  wasn’t  there  any 
longer  than  the  two  weeks  but 
there  must  still  be  a  few  mem¬ 
bers  of  the  staff  who  haven’t 
forgotten  his  “back  to  North 
Carolina”  send-off  at  the  train 
station. 

Mr.  Wolff  remembers  that  one 
reporter  had  “appropriated”  the 
academic  rol)es  of  the  president 
of  St.  John’s  College,  someone 
else  was  garbed  with  an  Indian 
headdress,  there  was  an  abund¬ 
ance  of  good  liquor,  and  the  en¬ 
semble  gathered  by  the  tracks 
shouting  Negro  spirituals. 

AP  transferred  Mr.  Wolff  to 
Baltimore  in  1932  and  he  joined 
the  Sun  in  1934.  Eight  years 
later  he  l>ecome  managing  editor 
of  the  Evening  Sun.  He  left 
there  in  ’49  to  come  to  Greens¬ 
boro. 

“I  suppose  I  had  always  hoped 
I  would  come  back  to  North 
Carolina.”  he  said.  “The  posi¬ 
tion  on  the  News  was  open  and 
I  was  able  to  ‘come  home’.” 

Bridge  anil  Flowers 

He  and  his  wife.  Nan,  will 
celebrate  their  25th  wedding  an¬ 
niversary  next  year.  Miles  Jr. 
is  a  junior  at  Johns  Hopkins; 
Lila  is  finishing  nursing  school 
and  Ann  and  Mr.  Wolff’s  two 
granddaughters  now  live  in 
Greensboro. 

Bridge  and  his  flower  garden 
constitute  Mr.  Wolff’s  hobbies 
for  the  most  part.  Now  and 
then  there  is  a  fling  at  golf  but 
it’s  not  an  “often”  thing. 

Actually,  Mr.  Wolff  has  as 
much  time  for  hobbies  as  a 
Congressman  has  for  Bobby 
Baker.  He  has  been  president 
of  the  Rotary  Club,  the  Greater 
Greensboro  United  Fund,  the 
Greensboro  Chamber  of  Com¬ 
merce,  the  Whist  Club,  the 
North  Carolina  AP  Club,  the 
Greensboro  Symphony  Society, 


the  City  Arts  Council,  and  the 
Men’s  Club  of  Holy  Trinity 
Episcopal  Church  where  he 
seiwes  as  vestryman. 

He  is  vicepresident  of  the 
Piedmont  Triad  Committee,  a 
tri-city  organization  formed  to 
promote  the  joint  ventures  of 
Greensboro,  Winston-Salem,  and 
High  Point. 

For  five  years.  Mr.  Wolff 
(with  help  fi-om  his  secretary 
for  the  past  11  years,  Mrs. 
Ruth  Laughlin)  was  chairman 
of  the  advisory  committee  of 
the  ASNE  Bulletin. 

If  all  of  that  were  not  enough, 
Mr.  Wolff  found  time  to  serve 
as  memlier  of  the  Pulitzer  Prize 
Jur>’  six  times  in  the  1950’s  and 
again  this  year.  He  was  a  hoard 
meml)er  of  the  Associated  Press 
Managing  Editors  A.ssociation. 

His  Morning  Reading 

Mr.  Wolff  stays  close  to  his 
office.  Aj'riving  at  9:30  a.m.  or 
so  he  checks  out  his  morning 
mail,  reads  the  state  papei’s,  the 
New  York  Times  and  the  New 
York  Herald  Tribune  and  the 
Wadi  Street  Journal,  and  gets 
important  correspondence  out  of 
the  way  liefore  the  .staff  begins 
to  arrive  in  the  early  afternoon. 

He’s  back  in  the  office  about 
2  p.m.  after  lunch  and  a  .short 
nap.  During  the  afternoon  he 
checks  the  wire  budgets,  con¬ 
fers  with  the  city,  state,  tele¬ 
graph  and  managing  editors 
and  lays  out  the  front  and  sec¬ 
ond-front  (local)  pages. 

Before  making  up  the  dummy 
pages,  Mr.  Wolff  has  also  been 
in  telephone  conferences  with 
his  .staff  members  in  Raleigh 
and  Washington  checking  out 
state  and  city  angles  on  impor¬ 
tant  stories. 

He  leaves  the  office  shortly 
after  5:30  p.m.  For  many  years 
he  returned  after  supper  and 
stayed  until  about  10  p.m.  to 
check  out  the  fir.st  edition.  But 


now  he  feels  that  he  has  the 
management  personnel  to  take 
care  of  breaking  news  at  night 
and  only  returns  if  something 
“big”  occurs.  He  stays  in  touch 
with  the  news  desks  by  phone 
during  his  days  off. 

Honor  for  Gret'nsboro 

Dressing  for  the  most  part 
in  dark  colored  suits,  (u.sually 
correlated  with  a  vest),  some¬ 
times  ivy-league  neckties,  rim¬ 
less  eyeglasses,  Mr.  Wolff  gives 
more  the  appearance  of  a  banker 
than  a  newspaperman. 

Deeply  interested  in  the  civic 
progress  of  his  city  of  132,000, 
both  as  a  citizen  and  newspaper 
executive,  Mr.  Wolff  is  fi’equent- 
ly  called  on  by  civic  clubs  in 
the  area  for  speeches.  At  pres¬ 
ent  his  pet  project  is  a  down¬ 
town  redevelopment  plan  that 
first  began  with  prodding  by  the 
Chamber  of  Commerce. 

The  honor  of  being  president 
of  ASNE  doesn’t  frighten  him 


just  not  the  .sort  of  thing  you 
ever  exjiect  when  you  Ix'gin  in 
newsiiaper  work;  you  don’t  ev’en 
expect  it  40  years  later.  But  if 
it  brings  honor  to  the  Greens¬ 
boro  Daily  News  and  to  Greens¬ 
boro,  then  I  couldn’t  be  more 
pleased,”  he  said. 

• 

Biinby,  Ex-Reporler, 

On  Presitlenl’s  Staff 

Washington 

Horace  Busby,  a  40-year  old 
ex-newspaperman  and  a  Texan, 
has  been  appointed  a  Special 
Assistant  to  President  Johnson. 

Mr.  Busby,  a  former  member 
of  Mr.  Johnson’s  congressional 
.staff,  will  handle  general  admin¬ 
istrative  matters,  appointments, 
national  security  matters,  pre¬ 
paredness  affairs,  correspond¬ 
ence  and  other  items.  He  has 
been  an  unofficial  speechwriter 
for  Mr.  Johnson  for  several 
years. 

Mr.  Busby  was  the  editor  of 
the  student  paper  at  the  Uni¬ 
versity  of  Texas  and  worked  for 
the  International  News  Service 
in  Austin.  He  ser\'ed  as  press 
seci  etary  to  Mr.  Johnson  during 
a  campaign  for  the  Senate  in 
1948. 

Cartoonist  Honored 

Tom  Gill,  New  York  free¬ 
lance  cartoonist,  who  has 
worked  for  the  New  York 
News,  New  York  Times,  New 
York  Herald  Tribune  and  King 
Features  Syndicate,  was 
awarded  the  National  Cartoon¬ 
ists  Society’s  “Silver  T  Square” 
for  outstanding  contributions  to 
the  cartoon  arts.  Mr.  Gill,  who 
created  the  “Lone  Ranger”  and 
“Bonanza”  comic  books,  is  a 
lecturer-teacher  and  chairman 
of  journalistic  art  at  the  School 
of  Visual  Arts  and  an  instruc¬ 
tor  at  State  University,  Farm- 
ingdale,  N.  Y. 


but  awes  him  to  a  degree.  “It  s 


A  year  ago,  Miles  Wolff,  then  ASNE  vicepresident,  had  a  spirited 
conversation  with  the  late  President  John  F.  Kennedy  during  the 
Society's  luncheon  meeting. 


82 


EDITOR  8C  PUBLISHER  for  April  18,  1964 


J 


This  is  one  whale  of  a  market  —  also  man-made! 


It  spouts  profits,  not  missiles!  Vive  la  difference! 
People  in  Westchester  and  Rockland  counties  have  a 
spendable  income  of  $10  million  a  day  and  that’s  why 
retail  sales  in  this  market  are  over  $4.5  million  a  day. 

It’s  a  matter  of  record  that  these  good  people  spend 
$3.4  million  a  week  for  automotive  equipment,  $2.5 


million  a  week  for  apparel  and  over  $1  million  for  food 
every  shopping  day  of  the  year. 

It’s  a  matter  of  common  knowledge  among  successful 
retailers  and  national  advertisers  that  the  quickest  way 
to  get  sales  action  is  to  tell  your  story  in  the  10  strong 
dailies  of  the  Westchester  Rockland  Group. 


Westchester  Rockland  Group 


8  Church  Street,  White  Plains,  N.Y. 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


THE  NEWSPAPERS  THAT  KEEP  YOU  GROWING! 


HERALD  STATESMAN,  Yonkers 
DAILY  ARGUS,  Mt.  Vernon 
STANDARD-STAR,  New  Rochelle 


REPORTER  DISPATCH,  White  Plains 
DAILY  ITEM,  Port  Chester 
DAILY  TIMES,  Momaroneck 
JOURNAL-NEWS,  Rockland  County 


DAILY  NEWS,  Tarrytown 
CITIZEN  REGISTER,  Ossining 
EVENING  STAR,  Peekskill,  Affiliated 


KING  Comics  Combine  Wide,  General  Appeal  wifh  fhe  R£APCR£HIP 
SONUC  of  Inlense  Adraclion  for  Cpecia!  Age  or  InleresI  Groups 

-for  instance; 

Everybody  \  /pM 

enjoys  HI  AND  LOIS  TRUDY  ?Q! 


especially  suburban  home  owners  and  "young  marrieds' 


•especially  the  important  and  growing  teen-age  audience 


•especially  male  readers  looking  for  exciting  action,  beautiful  women  and  crisp  dialogue 


Everybody 

/b//oyvs  fhe 

family  dramas  of  ■ 

THE  HEART  OF  JULIET  JONES 


■especially  women  readers  who  are  devoted 
followers  of  serialized,  modern-day  fiction 


—especially  the 
retired  and  the  elderly 


U  vttifh  Comics  from  KING 


1  M  Af  0tAl*^  eeCAUbfc  I  think  I  M  A  UCK 
(WAN,  KX^IOR.  NOOOOf  GiveS  A  MAN6  ABOUT 
A6-  feXCEPT  Mt.  amp  I  TRUST,  »00  NOW. 
HOW  ICN&  PO  you  fICKJRE  IT  WMl  TAKE  TO 
MAKE  M£  WHOlfc  A&AiNS^  A  WftK*' 


~  especially 
the  millions 
who  watch  him 
faithfully 
on  television 


WE  'IL  HAVe  TO  TAKE 
SOME  TESTS  FIRST- 


MAJOfd 


I  THOUGHT  1 
RCG06NI/ED  THE 
FWTIENT,  POCTOR. 

I  I’M  TERRieL/  y 
SORRy.  1  THINK  ^ 
1  WAS  MISTAKEN 


[  Now  DR.  KILDARE  is  available  in  Sunday  Color.  One  of  the  biggest  hit  daily 
1  strips  of  the  past  1 5  years  goes  Sunday  by  popular  demand  of  editors  and  readers. 


) 


Everybody  eryoys  BLONDIE,^^  BARNEY  GOOGLE 

AND  SNUFFY  SMITH, BEETLE  BAILEY,^  BUZ  SAWYER, 

DONALD  DUCK, 4^^  HENRY,  0  THE  PHANTOM  f§  and  THEY’LL 

DO  IT  EVERY  TIME  ^and  each  has  ifs  “speoia/  ioieresf  ” 
group  of  particularly  loyal  fans 

Find  out  which  KING  ^'readership  bonus"  coiliics  are  best  suited  to  build  new  family>wide 
and  "special  group"  readership  for  your  newspaper.  Contact  your  KING  representative  or 

R.  K.  ROGERS,  Sales  Manager 

KING  FEATURES  SYNDICATE 


235  East  45th  Street,  New  York,  N.  Y.,  10017 


®K.F.S. 


Exwutives  Named 
On  Pink  ley  Papers 

Orange,  Calif. 

John  J.  Ryan,  managinp  edi¬ 
tor  of  the  Pinkley-owned  El 
Centro  Post-Press,  Calexico 
\e7vs  and  Braivley  Valley  Eeivs, 
has  been  transferred  to  inanap- 
ing  etlitor  of  the  Oran  ye  (Calif.) 
Daily  S’eivs  and  A  n  a  h  e  i  in 
(Calif.)  a  a  z  e  1 1  e  ,  i*eplacing 
Janies  Gallagher,  who  returned 
to  the  Redwood  City  (Calif.) 
Trihitne.  Mr.  Ryan  formerly  was 
on  the  Holyoke  (Mass.)  Tran- 
seript-Telci/ram  and  the  Spriny- 
tield  (Mass.)  Daily  News. 

Other  Orange  additions  in¬ 
clude:  circulation  diiector.  Jack 
Cullen,  formerly’  of  the  Aviia- 
pidis  (Md.)  Cajiita.1  and  Wash- 
in  y  ton  (D.  C.)  Tiines-Hcrald; 
advertising  manager,  Don  A. 
Oldis  also  advertising  director 
of  all  Pinkley  newsiiaiiers,  and 
formerly  the  Fullerton  (Calif.) 
Nen's  -  Tribune,  Sioux  Citij 
(Iowa)  .Jounial,  and  publisher 
of  the  Sioux  (Nty  Press;  and 
sports  eilitor,  John  Stellman, 
from  the  El  Centro  Post- Press. 


Fairchild  Publicalioiis  lias  si^nicd 
a  publishing  contract  to  produce 
next  Septcinher  a  inaninioih  text, 
totalling  close  to  a  half  million 
words  and  including  about  .VN)  il¬ 
lustrations.  outlining  the  "new  tech¬ 
nologies''  involved  in  our  race  for 
the  moon.  Titled  “Manned  Space¬ 
craft:  Knginccring  Design  and  Op¬ 
eration."  and  written  by  47  en¬ 
gineers  and  executives  of  N  \.'s\'s 
Manned  Space<Taft  Outer  in  Hous¬ 
ton.  Tex.,  the  hook  is  believed  to 
be  the  world's  first  coordinated  work 
on  the  major  technical  elements  in¬ 
volved  in  the  design  and  operation 
•if  nianne<l  spacecraft. 


Jack  Haber,  associate  editor  of 
MEN'S  WEAR  Magazine,  will  eoii- 
iluet  a  three-day  series  of  “Oper¬ 
ation  Teen  Man'’  programs  to  be 
sponsored  by  the  Men's  and  Boys’ 
\^  ear  (iluh  in  the  Merehandist*  Mart. 
(Jiieago.  during  the  Midwest  Fall 
Market,  April  11-24.  Mr.  Haber  will 
hold  the  morning  seminar  sessions 
April  20.  21  and  22.  and  will  he 
available  for  consultations  during 
the  day. 


Stcve  Stibben.s  —  from  Pa- 
rifir  Stars  and  Stripes  in  Tokyo 
and  Saigon,  to  Leatherneck 
Mayazine,  Washington,  I).  C. 


One  of  the  1164  Overseas  Press 
(Jub  Awards — the  $.^K)  E.  W.  Fair- 
child  Award  for  liest  business  news 
reporting  from  abroad — was  won 
this  year  by  Ray  Vieker.  European 
news  eilitor  of  the  ''Rail  Street 
Journal.  He  was  given  the  award 
for  his  story  on  the  Soviet  chemical 
industry.  \  special  citation  went  to 
Stewart  Ramsey,  of  Business  Week, 
for  his  series  on  economics  in  Iron 
Curtain  countries. 


Norman  Snodgrass  —  pro¬ 
moted  to  assistant  news  editor 
of  the  Briyhton  (Colo.)  Blade, 
succeeding  Art  Whitney  —  to 
area  editor  for  the  Lonymont 
(Colo.)  Tinics-Call. 


Chris  Kazan  —  from  Wash- 
inyton  (D.  C.)  Post,  to  the  Lit¬ 
tle  Rock  Arkansas  (iazette. 


E.  R.  WooDW.\RD,  publisher, 
Oberlin  (Kans.)  Herald — elected 
president  of  Kansas  Press  As¬ 
sociation. 


John  Drebinger,  retired  base¬ 
ball  writer  for  the  .Veto  York 
Tillies  —  to  assistant  in  public 
relations  for  the  New  York 
Yankees. 


METALWORKING  NEW.'^  editor. 
Jerome  Frank,  along  with  his  news 
staffer.  Jerry  .S-orse.  will  join  mem¬ 
bers  of  Fainhild's  Deindt  news 
bureau  in  covering  the  American 
.‘^ciety  of  Tool  &  Manufacturing 
Engineers  National  Tool  .'show  in 
Detndt.  April  20-24.  Mr.  S<ors<- 
heads  the  tool  and  manufacturing 
section  of  the  paper. 


Ken  Coughlin,  formerly  with 
the  Los  Anyeles  Daily  News 
and  Los  Anyeles  Examiner  — 
to  press  relations  for  County 
Superv’isor  Chairman  Warren 
M.  Dorn  of  Los  Angeles. 


Arthur  Hitt,  former  chief 
photographer  of  Oranye  (Calif.) 
Itaily  News  —  to  Cardin  Crave 
(Calif.)  Oranye  County  Eve- 
niny  News. 


EXPLOSIVE! 


Thn-e  members  of  Fairchild  Publi¬ 
cations  news  departments  were  r»*- 
elected  last  week  as  officers  of  the 
New  York  Newspaper  Reporters 
-Assn.  They  are  Jos<-ph  H.  SJiaefer. 
treasurer;  Ridiert  Melton,  financial 
secretary,  and  Jack  Ryan,  a  trustee. 


Robert  J.  Rossi  —  from  di¬ 
rector  of  advertising,  Elgin 
(Ill.)  Daily  Courier-Netvs,  to 
editor  and  publisher.  New  .il- 
liany  (Ind.)  Tribune,  succeed¬ 
ing  Perry  Stewart. 


by  PETE  HOFFMAN 


FAIRCHILD 
Publications,  Inc 

7  East  12th  St.,  New  York,  N 


PublfslMrs  of 

Daily  Naws  liKord.  Woman's  Waar  Daily. 
Horn#  Fumisbingi  Daily,  Footwaar  Naws, 
Suparmarkat  Nawt.  Drug  Naws  Waakly. 
Man's  Waar  Elactronic  Naws.  Books, 
Matalworking  Naws,  Diractorias. 
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SHOCK  TROOPS — These  are  +he  members  of  the  Anchorage  Times 
staff  who  went  to  work  on  pictures  and  stories  within  minutes  after  the 
city  was  rocked  by  an  earthquake  on  March  27.  They  sent  out  the  first 
pictures  of  the  disaster  to  the  press  of  the  world  by  using  an  AP  Wire- 
photo  transmitter  in  a  shop  two  miles  from  their  office.  Seen  at  the 
transmitter  drum  is  City  Editor  Robert  G.  Knox.  Standing,  at  left,  is 
Managing  Editor  William  J.  Tobin.  The  photographers  are  Alice  Puster 
and  Joe  Rychetnik. 


SportH  Efiitor 

Los  Angeles 
Melvin  Durslag,  syndicated 
columnist  on  the  Los  Angeles 
Herald-Exnminer,  has  been  ap¬ 
pointed  sports  editor  by  Editor 
Hugh  A.  Lewis.  He  succeeds 
the  late  Georpe  T.  Davis,  who 
died  March  18  while  covering 
the  Los  Angeles  Dodgers  in 
Vera  Beach.  Mr.  Durslag  will 
continue  to  write  his  daily  col¬ 
umn.  Columnist  Bud  Furillo  has 
been  named  executive  sports 
editor. 

*  *  « 

George  R.  O’Riordan  —  from 
Eureka  (Calif. )  Humboldt 
Times  to  news  director,  KVIQ, 
Eureka. 


Robert  L.  Anderson  —  from 
editor  of  the  (i rnngeville  Idaho 
Comity  Free  Press,  to  editor  of 
the  Boise  Idaho  Statesman,  suc¬ 
ceeding  John  Harvey,  retired. 
*  *  * 

Nathan  SiLt'Er.MAN,  formerly 
on  the  staff  of  the  (Cleveland) 
Plain  Dealer  —  opened  a  pub¬ 
lic  relations  office  in  Cleveland. 
*  *  « 

Carl  Briteggemeyer,  former¬ 
ly  with  Cincinnati  Enquirer 
l)romotion  staff  —  to  advertising 
manager  for  Burkhardt’s  cloth¬ 
ing  stoie. 

*  ♦  ♦ 

Joe  Cella,  formerly  in  Ham¬ 
ilton  (Ohio)  Journal  advertis¬ 
ing  department  —  opened  ad¬ 
vertising  agency,  Cincinnati. 


rhese  topics  and  many  more  will  have  top 
priority  as  the  AN  PA  opens  its  77th  annual 
convention  at  the  Waldorf. 

For  36  years,  we’ve  been  on  the  sidelines  at 
these  national  gatherings.  This  year,  our  office 
at  60  East  42nd  Street,  will  be  supplemented 
by  suites  in  the  Waldorf,  the  Summit  and  the 
Delmonico,  as  we  continue  to  be  America’s 
Market  Place  for  daily  newspapers. 

We  again  look  forward  to  visiting  with  old 
friends  and  making  new  ones. 


Mechanical  Developments; 
Markets;  Competition; 
News  Coverage 


Greetings  and  Best  Wishes 

To  Our  Frirnds  Attvnding  tha  78th  Annual  Convention 

A.N.P.A. 


The  Register  and  Tribune  Syndicate 


Bruce  Horfon,  General  Manager 
Philip  G.  Reed,  Eastern  Manager 

.  .  .  at  the  CANADIAN  CLUB  in  the  Waldorf 


ALLEN  KANDER  ASSOCIATES,  Inc. 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Neivspapers 

NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-3727 
WASHINGTON  1730  K  St.  N.W.  FEderal  3-8390 
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Retailer  Sees 

(Continued  from  poi/e  24) 


educational  matters  to  the 
president  of  the  school  hoard  in 
advance  of  publication  to  get  his 
point  of  view, 

“I’d  correct  what  I  believe  to 
be  wrong,”  Mr.  Gore  said.  “I’d 
publish  what  I  believed  to  be 
right,  but  I’d  add  the  objections 
of  the  officials.  I  think  readers 
will  demand  dependable  news, 
rather  than  immediate  news.” 

Mr.  Gore  also  said  he  hoped 
newspapers  would  do  more  to 
furnish  a  variety  of  typefaces 
for  different  advertisers. 

“I  worked,”  he  said,  “in  a 
city  where  they  had  four 
families  of  type  available  for 
advertisers.  There  are  five  major 
advertisers  there.  Two  of  them 
have  to  look  alike  in  print,  or 
look  like  the  very  devil.” 

• 

Out  of  Old  Bottles 
New  Business  Pours 

Philadelphia 

Newspaper  ads  brought  half 
a  million  old  prescription  bot¬ 
tles  to  the  Sun  Ray  Drug  Stores 
during  a  recent  promotion. 

The  promotion  wasn’t  one  for 
sales;  it  was  one  of  service  to 
the  communities  the  discount 
drug  chain  serves,  according  to 
Sun  Ray’s  vicepresident,  Joseph 
Budlof. 

The  advertisements  were  the 
usual  Sun  Ray  full  pages  the 
120-unit  chain  runs  in  daily 
newspapers  in  Pennsylvania, 
New  Jersey  and  Maryland.  But 
they  made  the  additional  offer, 
“We’ll  pay  you  10c  for  every 
old  prescription  bottle  and  we’ll 
throw  it  away  for  you  ...” 

Copy  warned  that  every  year 
many  adults  and  children  be¬ 
come  ill  or  die  because  they  took 
a  pill  or  swallowed  some  liquid 
from  an  old  prescription  bottle. 
• 

Peace  Corps  Project 
Teaches  Marketing 

The  Peace  Corps  is  undertak¬ 
ing  to  teach  businessmen  in 
South  America  how  to  use  mar¬ 
keting  and  merchandising  tools 
that  have  been  successful  in  the 
United  States. 

First  project  of  this  nature  is 
being  conducted  by  Charles 
Buckwalter,  Peace  Corps  Vol¬ 
unteer  in  Colombia.  He  has  had 
10  years  of  experience  in  pro¬ 
motion,  advertising  and  public 
relations  with  various  compa¬ 
nies  in  the  New  York  area. 

If  the  “pilot  project”  is  suc¬ 
cessful,  Mr.  Buckwalter  report¬ 
ed,  more  volunteers  with  busi¬ 
ness  backgrounds  will  be  recruit¬ 
ed.  Mr.  Buckwalter  is  making 
use  of  information  in  E&P. 


Visual  Aids 
Display  Low 
Cost  of  Ads 

Salt  Lake  City 

Visual  aids  dramatizing  the 
low  co.st  of  advertising  sjiace 
in  the  Newspaper  Agency  Cor¬ 
poration  dailies  are  provided  by 
this  newspaper  organization. 

Two  simple  folders  pre.sent 
the  facts  about  copy  in  the  Salt 
Lake  Tribune  and  the  Deseret 
\ews  and  Telegram  daily  or  the 
Sunday  Salt  Lake  Tribune. 

“Remember,  virtually  every 
person  w’ho  buys  anything  to¬ 
day,  tomorrow  or  next  month 
is  a  newspaper  reader,”  the  copy 
states. 

“New.spapers  reach  almost 
ev’erj'one  at  a  low  cost  .  .  .  and 
at  a  time  of  day  when  it  is  most 
convenient  for  him  to  see  them.” 

Sizes,  Numbers 

A  folder  six  columns  wide 
and  a  new’spaper  page  deep  dis¬ 
plays  the  costs,  sizes  and  the 
number  of  homes  reached  per 
dollar.  The  highest  general  rate 
of  r)8  cents  per  line  is  the  basis 
for  the  quotations. 

Figures  outlined  in  “your  ad 
in  this  space”  blocks  show  five 
sizes  of  copy.  The  range  is  up¬ 
ward  from  3002  homes  reached 
per  dollar  for  a  $64.96  one  col¬ 
umn  eight-inch  ad.  It  shows  801 
homes  per  dollar  for  a  $243.60 
three  column  by  10-inch  ad. 

“Maximum  salespower  at  far 
less  cost  when  you  use  newspa¬ 
pers”  is  the  slogan  on  the  cover 
of  the  second  visual  aid,  a  four- 
page  folder  in  color. 

One  page  of  this  stresses  the 
comparative  price  of  postcard 
and  newspaper  use  and  comes 
up  with  a  $7800  cost  in  postage 
alone  for  mailing  to  195,000 
homes,  “not  to  mention  the  cost 
of  printing  and  addressing.” 

An  $80  Reach 

“You  can  reach  the  same 
number  of  buyers  with  the  same 
size  message  in  the  Salt  Lake 
Tribune  and  the  Deseret  News 
for  only  $80.04,”  it  is  pointed 
out  in  letters  printed  beneath 
an  actual  size  postcard  ad¬ 
dressed  to  “Prospective  Buyer.” 

Other  comparisons  illustrated 
in  this  folder  include: 

“A  quarter-page  ad  at  the 
general  rate  of  58  cents  a  line 
will  be  delivered  to  29  homes 
for  the  price  of  a  package  of 
gum,”  or  to  175  homes  for  the 
32-cent  price  of  a  loaf  of  bread. 
The  cost  of  a  necktie,  $1.80,  is 
credited  with  reaching  1000 
homes. 

In  another  page  the  Agency 
papers,  represented  by  Moloney, 


SUCCESS  IN  SALES  contest  won  an  electric  carving  knife,  tv  set  and 
portable  typewriter  for  these  members  of  the  Rockford  (III.)  Morning 
Star  and  Register-Republic  advertising  staff.  Contest  was  in  con¬ 
nection  with  a  special  edition.  From  left,  Mrs.  Kathryn  S.  Hobart, 
third  place;  Arthur  E  Parlee,  first,  and  Mrs.  Delores  M.  Hartmann, 
runnerup. 


Regan  &  Schmitt,  report  482,- 
100  persons,  or  nine  out  of  10 
in  the  Salt  Lake  Metropolitan 
area,  read  one  of  the  two  news¬ 
papers  every  day. 

The  circulation  report  is  ex¬ 
tended  to  a  city  trading  area 
of  934,600  persons  with  the 
claim  of  readership  in  nearly 
seven  out  of  every  10  homes; 
also  to  the  Intermountain  mar¬ 
ket  of  1^4  million  persons  with 
readers  in  “nearly  five  out  of 
10  homes.” 

• 

Supplemental  Linage 

Indianapolis 

A  number  of  special  advertis¬ 
ing  supplements  to  the  Indian¬ 
apolis  Sunday  Star  of  April  5 
made  this  one  of  the  Star’s 
largest  issues.  There  were  138 
pages,  not  including  the  comic 
section,  Sunday  magazine.  This 
Week  magazine  and  TV  Week. 
Additional  supplements  with 
color  were  run  by  Sears,  Roe¬ 
buck  and  Co.;  Zayre’s;  L.  S. 
Ayres  &  Co.,  a  local  department 
store;  the  J.  C.  Penney  Co.; 
the  G.  C.  Murphy  Co.,  and  Peo¬ 
ples  Outfitting  Co.,  a  furniture 
store. 

• 

Kodak  Ad  Chief 

A.  Dexter  Johnson  is  succeed¬ 
ing  Waldo  B.  Potter  as  director 
of  advertising  for  the  Eastman 
Kodak  Co.  Mr.  Potter,  who  is 
a  vicepresident  of  the  company, 
announced  his  plans  to  retire 
May  1  after  more  than  40  years 
of  Kodak  service.  Mr.  Johnson 
has  served  since  1957  as  adver¬ 
tising  manager.  He  came  to  the 
company  in  1934. 

EDITOR  6C.  PI 


Rambler  Sales  Success 
Credited  to  Newspapers 

Roy  Abernethy,  president  of 
American  Motors  Corporation, 
presented  Charles  T.  Lipscomb 
Jr.,  president  of  the  Bureau  of 
Advertising,  ANPA,  a  special 
award  to  the  newspapers  of 
America  in  connection  with  the 
production  of  the  3  millionth 
Rambler. 

The  presentation,  made  here 
recently,  signalized  the  role  that 
newspapers  have  played  in  the 
sales  success  of  the  Rambler 
since  its  introduction  in  1950. 

Mr.  Abernethy  said:  “News¬ 
papers  have  been  the  backbone 
of  the  advertising  programs 
which  support  American  Motors’ 
sales,  and  have  done  an  out¬ 
standing  job  as  a  medium  carry¬ 
ing  regular  Rambler  schedules 
in  over  2,700  newspapers.” 

• 

Ad  Director  Named 

Los  Angeles 

Maurice  Harris,  publisher  of 
the  Herald-Enterprise  Newspa¬ 
pers,  has  announced  the  ap¬ 
pointment  of  Jack  Haberstroh 
as  advertising  director.  Mr. 
Haberstroh  was  formerly  ad- 
v'ertising  director  of  the  Ari¬ 
zona  Journal.  Prior  to  that  he 
was  classified  manager  of  the 
Western  Edition  of  the  New 
York  Times. 

• 

Rep  Appointed 

The  Valparaiso  (Ind)  Vidette- 
Messenger  (circ.  9,071)  has 
named  Inland  Newspaper  Rep¬ 
resentatives  as  national  adver¬ 
tising  representatives. 
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ARE  YOU  GIVING  YOUR  COMMUNITY’S 
RUSINESS  LEADERS 

ALL  THE  NEWS  THEY  NEED  AND  DESERVE? 


YOUR  TOWN’S  BUSINESS  EXECUTIVES 
ARE  ITS  PACESETTERS.  The  news¬ 
paper  they  prefer  to  read  is  also  first- 
choice  for  the  many  other  people 
these  leaders  influence.  Their  reader- 
ship  loyalty  has  a  strong  effect  on 
your  space  sales,  too ...  for  the  com¬ 
munity-leader  market  is  what  adver¬ 
tisers  ardently  desire.  Dow  Jones 
Instant  News  Service  can  help  solidify 
your  relationship  with  the  business- 
minded  readers  throughout  your 
publishing  area. 

ALL  THROUGH  EVERY  BUSINESS  DAY 

the  Dow  Jones  broad  tape  electrical 
news  ticker  transmits  the  vital  news 
you  need  for  a  really  complete  and 
outstanding  business  and  financial 
news  section.  Not  just  another  section, 
but  one  edited  from  the  solid  news 


volume  only  Dow  Jones  brings 


faster  .  .  .  with  all  the 


authoritative  prestige  of  the  most 


famous  symbol  m  business  and 


financial  news. 


DOW  JONES  Instant  News  SERVICE, 


backed  by  the  world  s  largest  busi 


ness  and  financial  news  gathering 


staff,  costs  less  than  a  copy  boy’s 


salary.  Write,  wire  or  phone  your 


nearest  Dow  Jones  Instant  News 


Service  office  for  the  full  story. 


BUILD  EXECUTIVE  READERSHIP  WITH 
ALL  THIS  NEWS  FROM  DOW  JONES 

■  securities  and  commodities  ■  new  stock  and 
bond  offerings  ■  labor  developments  ■  govern¬ 
ment  decisionsBcompany  earnings  statementsa 
dividend  announcements  a  corporate  financing 
plans  a  plant  expansions  and  relocation  news  a 
new  products  a  technological  developments  a 
sales  leads  a  mergers  &  acquisitions  a  new 
sources  of  supply...  and  many  other  develop¬ 
ments  of  prime  importance  all  brought  to  your 
office  instantaneously  on  broad  tape  news  ticker. 


The  news  ticker  shown  is  one  of  several  models 
in  use  over  the  U.S.A.,  depending  on  locality. 


DOW  JONES  SERVICE 


44  Broad  Si. 
New  York  4 
liAnovrr  2-3115 


711  W.  Moiirtte  Si. 
Chicago  6 
STale  2-9100 


1510  MarkrI  Si. 
San  Francisco  19 
IJNderhill  3-3250 


Courant,  200,  Recalls 
Noted  Libel  Victory 


PAST  TENSE — The  Hartford  Courant's  president  and  publisher,  John 
R.  Reitemeyer,  operates  an  ancient  press  in  the  Courant's  lobby  as 
two  of  the  newspaper's  2,600  carrier-salesmen  look  on.  They  are  Robert 
Dean  and  Ronald  Ouellette.  The  press  is  believed  to  have  been  the 
one  brought  to  Hartford  in  1764  on  an  ox-cart  by  Thomas  Green  when 
he  founded  the  Courant. 


HARTFXtRD,  Conn. 

The  Hartford  Courant,  which 
has  played  a  part  in  the  nation’s 
history  while  recording  it  for  the 
last  200  years,  has  gone  to  the 
federal  courts  for  the  second 
time  in  its  career  in  an  effort  to 
achieve  what  it  feels  must  he 
done. 

The  latest  case  came  about 
when  a  Courant  reiroiter  filed 
a  suit  asking  a  state  election  at 
large  to  fill  all  six  Connecticut 
.seats  in  the  House  of  Repre- 
.sentatives  unless  new  districts 
are  created.  The  purpose,  ac¬ 
cording  to  Publisher  John  R. 
Reitemeyer,  was  to  clarify  the 
redistricting  situation  before  the 
coming  election. 

•Another  case,  in  which  the 
Courant  won  a  decision  in  a  test 
taken  all  the  way  to  the  Su¬ 
preme  Court,  began  in  180<1 
when  the  newspaper’s  publisher." 
weie  indicted  for  criminal  libel 
for  criticism  of  President  Thom¬ 
as  Jefferson  and  Congress. 

That  the  Courant  is  still  mak¬ 
ing  history  in  the  year  of  its 
2(K)th  anniversary  is  not  sur¬ 
prising  when  one  reviews  the 
career  of  the  nation’s  oldest 
newspaper  in  continuous  publi¬ 
cation. 

Its  claim  to  this  title  has  been 
established  by  histonan  Frank 
Luther  Mott  of  the  University  of 
Missouri,  who,  after  exhaustive 
research  into  all  claims,  last 
year  wrote,  “Ever>’thing  con¬ 
sidered,  it  looks  to  me  as  though 
the  Hartford  Courant  has  the 
best  claim  to  priority  at  the 
present  time.” 

Printed  Paine's  Essay 

The  first  edition  of  the  Cour¬ 
ant,  published  Oct.  29,  1764,  pro¬ 
phetically  told  of  Colonial  im¬ 
patience  with  oppressive  acts  of 
Parliament.  As  the  dispute  grew 
the  Courant  took  a  strong  stand 
for  independence  while  there 
was  still  much  sentiment  for 
staying  in  the  British  empire. 
The  Courant  printed  Thomas 
Paine’s  fiery  essay,  “Common 
Sense,”  and  ran  his  “The  Crisis” 
in  instalments. 

This  did  not  hurt  the  Cour- 
ant’s  popularity.  Historian  Isa¬ 
iah  Thomas  wrote  that  the  Cour- 
ant’s  circulation  during  the 
Revolution  “was  equal  to,  if  not 
greater  than  that  of  any  other 
paper  printed  on  the  continent.” 

It  may  have  been  due  to  its 
patriotism,  however,  that  the 
newspaper  faced  its  greatest  cri¬ 
sis  in  1778.  Disgruntled  Tories 


were  believed  to  have  .set  the 
fire  which  destroyed  the  Cour- 
ant’s  paper  mill,  a  vital  source 
of  newsprint. 

A  28-year-old  widow,  Hannah 
Watson,  mother  of  five  young 
children,  was  publisher  at  the 
time.  She  lost  no  time  in  peti¬ 
tioning  Connecticut’s  legislature 
for  a  loan  to  j’ebuild  the  mill. 
The  following  day  the  lawmak¬ 
ers  voted  to  hold  a  state  lotteiy 
to  raise  funds.  Si.x  thousand 
tickets  were  sold  and  $5,000  wa: 
raise<l  for  the  project.  Mrs.  Wat¬ 
son’s  Courant  didn’t  miss  an 
issue — nor  has  it  since. 

Critic  of  .Nupuleon 

The  end  of  the  Revolutionary 
War  didn’t  end  the  Courant’s 
tendency  to  step  on  government 
toes.  The  newspaper  had  been  a 
caustic  critic  of  Napoleon  since 
his  first  emergence  from  the 
chaos  of  the  French  Revolution, 
referring  to  him  as  a  “gory 
despot.”  In  1806  a  secret  session 
of  Congress  voted  to  send  money 
abroad. 

The  Courant’s  publishers  be 
lieved  Congress  and  President 
Jefferson  were  paying  tribute 
to  Napoleon  and  boldly  com¬ 
mented  that,  “The  executive  of 
the  United  States  follows  thr 
cowardly  example  of  a  man  who 
cuts  off  his  thumbs  to  escape  en¬ 
listment.”  This  resulted  in  the 
libel  indictment  previously  men¬ 
tioned.  The  Courant  won  the 
legal  landmark  decision,  U.S.  vs. 
Hudson  and  Goodwin. 

It  is  possible  that  the  Courant 
had  legal  advice  from  its  fanr 
editor  at  the  time — a  retired 
Chief  Justice,  Oliver  Ellsworth. 

During  the  Civil  War  the 
newspaper  was  active  in  spon- 
■soring  volunteer  drives.  The 
Courant  cried  out  for  an  emanci¬ 
pation  proclamation  a  year  be¬ 
fore  Lincoln  took  action. 

In  1869,  the  Courant  turned 
down  an  offer  from  Mark  Twain 
for  an  interest  in  the  newspaper 
Although  Twain  was  refused,  he 
became  friends  with  the  pub¬ 
lisher,  Gen.  Joseph  R.  Hawley, 
and  the  editor,  Charles  Dudley 
Warner.  Hartford’s  first  tele¬ 
phone  line  ran  from  the  Courant 
to  the  houses  of  Twain,  Warner 
and  Hawley.  Twain’s  comment 
on  the  telephone  was  “The  voice 
carries  entirely  too  far  as  it  is 
If  Bell  had  invented  a  muffler 
he’d  have  done  a  real  servdee.” 

Fir^t  Color  in  Ad 

In  1892,  the  Courant  printed 
the  first  color  advertisement  in 


New  England.  When  a  Bo.ston 
newspaper  claimed  the  honor  in 
1895  and  added  that  it  was  the 
only  newspaper  able  to  i)rint 
color  and  black  and  white  or 
one  page,  the  Courant  replied 
with  a  bright  red  editorial  on  ar 
otherwise  black  and  white  i)age 

In  1894  a  woman’s  column. 
“Feminine  Topics,”  made  its 
first  appearance  in  the  paper. 
This  column,  which  still  appears 
daily,  is  believed  the  oldest  con 
tinuously  published  column  in 
the  nation. 

Since  the  turn  of  the  century 
the  Courant  has  used  its  voice  tc 
bring  about  changes  in  the  City 
of  Hartford.  The  city  park  sys¬ 
tem  was  started  late  in  the  19th 
century  following  a  series  of 
editorials.  The  fluoridation  of  the 
Hartford  water  system  and  th*- 
present  covmcil-manager  form  of 
government  both  followed  edi¬ 
torial  campaigns. 

Employes  Own  Stock 

The  Courant  is  also  following 
a  tradition  of  spurring  Ameri¬ 
can  education.  This  tradition 
goes  back  to  1765,  when  Thomas 
Green,  the  newspaper’s  founder, 
printed  the  alphabet  on  Page 
One  as  an  aid  to  reader’s  chil¬ 
dren.  In  1783  the  Courant  pub¬ 
lished  a  spelling  book  by  con 
tributor  Noah  Webster  that  was 
to  eventually  sell  one  hundred 
million  copies — a  record  to  this 
day. 

As  part  of  the  Courant’s  200th 


year  activities,  employes  have 
been  presented  with  commemo¬ 
rative  tie  clasps  and  pins.  Em¬ 
ployes  make  up  one-third  of  the 
newspaper’s  stockholders  and 
the  high  spirit  of  teamwork 
among  the  workers  is  reflected 
in  the  circulation,  which  has 
tripled  in  the  past  25  years. 

The  reason  for  the  Courant’s 
longevity  may  have  best  been 
summed  up  in  a  statement  by 
Col.  Reitemeyer  at  a  stock¬ 
holder’s  meeting.  He  said,  “A 
newspaper’s  greatest  asset  is 
not  its  building,  its  equipment, 
or  the  money  in  the  bank  or  the 
bonds  in  its  vault.  A  newspaper’s 
greatest  asset  is  public  confi¬ 
dence,  public  belief  in  its  fair¬ 
ness,  in  its  honesty,  in  its  in¬ 
tegrity.  Without  this  confidence, 
no  newspaper  can  long  endure. 

There  were  times,  in  its  infant 
days,  when  the  weekly  Connecti¬ 
cut  Courant  was  printed  on 
wrapping  paper  because  nothing 
else  was  available. 

Thomas  Green  was  29  years 
old  when  he  started  the  Cour¬ 
ant.  He  had  managed  the  New 
Haven  office  of  a  New  York 
printing  firm  before  that. 

Constitution  Was  News 

The  first  issue  of  the  Courant 
was,  as  Green  announced  on  the 
first  of  its  four  pages,  “A  Speci¬ 
men  of  which,  the  Public  are 
now  presented  with  ...”  The 
announcement  said  that  the 
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If  your  classified  coiumns 
iook  something  like  this . . . 


Wouidn’t  you  rather  see 
them  iook  more  iike  this? 


And  wouidn  t  your  readers 
reaily  appreciate  the  change? 

Linotype  Spartan  Book  is  the  most  legible 
type  face  you  could  choose  for  your  classi¬ 
fied  columns.  You  can  see  It  by  looking  at 
that  sample  above.  Your  Linotype  Produc¬ 
tion  Engineer  will  show  you  how  painless 
the  changeover  can  be.  Just  ask  him. 
Or  write  Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  New  York. 


Mergenthaler 


TASTY — At  a  press  party,  Eleanor  Ney,  left,  food  editor  of  the  West- 
chester-RocIcland  Group  newspapers,  samples  one  of  the  new  Campbell 
soup  drinks  prepared  for  her  by  Jo  An  Miller,  director  of  home  eco¬ 
nomics,  Campbell  Soup  Co. 


Courantj  200 

(Continued  from  page  i)(l) 


Courant  would  he  published 
each  Monday,  starting  the  fol¬ 
lowing  Nov.  11),  with  “due  en¬ 
couragement.” 

In  18.36  John  L.  Boswell  pur¬ 
chased  the  newspaper  and  the 
following  year  started  a  daily 
— the  Hartford  Courant — but 
continued  the  Connecticut  Cour¬ 
ant  as  a  weekly  for  “our  coun¬ 
try  readers.” 

The  Courant  can  Iniast  pub¬ 
lication  of  the  Constitution  of 
the  United  States  as  a  news 
item.  It  appeared  in  the  July  15, 
1776,  is.sue — 11  days  after  the 
constitution  was  signed — and 
was  on  the  ser-ond  i)age  of  the 
newspaper. 

In  those  days  stories  were 
printed  in  the  order  they  were 
received.  The  entire  first  page 
was  devoted  to  a  speech  made 
months  before  in  Congress. 

The  first  news  of  George 
Washington’s  death  consisted  of 
a  total  of  five  lines  in  the  Dec. 
23,  1779,  issue,  and  appeared 
on  the  third  page.  It  read:  “A 
member  of  Congress  has  written 
to  his  friend  in  New  Haven  say¬ 
ing  that  the  illustrious  George 
Washington  is  no  more.  Time  of 
death  is  not  given.” 

But  the  Courant  gave  the 
story  of  Washington’s  death 
prominent  play  the  next  week. 
• 

Citations  Are  Given 
To  Nevada  Papers 

Tonopah,  Nev. 

Community  ser\’ice  awards 
went  to  the  Las  Vegas  Review 
Journal  and  the  weekly  Hender¬ 
son  Home  News  in  annual  Ne¬ 
vada  State  Press  Association 
competition. 

Walter  Mackenzie,  Reno  Eve¬ 
ning  Gazette,  won  first  place 
in  the  competition  for  the  best 
articles  promoting  the  adminis¬ 
tration  of  justice. 

The  caliber  of  the  entries  re¬ 
flected  improvement  in  Nevada 
newspapers  since  the  awards 
were  established,  declared  A.  L. 
Higginbotham,  journalism  chair¬ 
man  at  the  University  of  Ne- 
v^ada. 

William  V.  Wright,  Las  Vegas 
Review-Journal,  is  newly-elected 
president. 

• 

Peeler  Quits  Birching 

Westbrook  Pegler  has  given 
up  writing  for  the  John  Birch 
Society’s  magazine,  American 
Opinion,  following  the  rejection 
of  an  article  he  wrote  about 
Chief  Justice  Earl  Warren.  The 
columnist,  nearing  70,  turned  to 
the  American  Opinion  after  his 
contract  with  King  Features 
Syndicate  was  cancelled  in  1962. 


Newspapers  Run 
MRA’s  Message 
On  Civil  Rights 

(’oncurrcnt  with  the  kick-olF 
of  the  civil  rights  debate  in  the 
United  States  Senate  this 
month,  a  full  page  headlined, 
“VV’hat  Color  Is  God’s  Skin?” 
has  l)een  appearing  in  nc'wspa- 
|)ers  across  the  country  from 
New  York  and  Washington  to 
Los  Angeles.  The  text  is  the 
substance  of  a  human  rights  ad¬ 
dress  in  Atlanta  by  a  British 
new'spaperman,  Peter  Howard, 
who  is  now'  in  charge  of  the 
world  program  of  Moral  Ile- 
Armament. 

Mr.  Howard  was  for  many 
years  political  columnist  for  the 
Beaverbrook  Express  newspa- 
liers  and  has  recently  completed 
a  biography  of  Lord  Beaver¬ 
brook.  His  Iwoks  have  sold  ovei- 
5,000,000  copies  in  18  languages. 
He  has  w'ritten  15  plays,  the 
latest  of  which  are  currently 
running  with  professional  casts 
in  Asia,  Africa,  Europe,  Canada 
and  the  United  States. 

Mr.  Howard’s  Atlanta  ad¬ 
dress  was  hailed  by  Judge  Au.s- 
tin  T.  Walden,  Atlanta’s  first 
Negro  jurist,  as  a  “blueprint 
for  mankind.”  He  is  sending 
copies  to  every  member  of  the 
U.S.  Congress  with  a  letter  say¬ 
ing,  “It  is  a  document  that 
ought  to  be  read  and  studied  by 
the  statesman  as  well  as  the 
man  in  the  street.” 

The  page  appeared  fir.st  in  the 
New  York  Times  on  Sunday, 
March  29,  the  day  before  the 
opening  of  the  Senate  debate, 
and  has  since  appeared  in  the 
Washington  Post,  Washington 
Star,  Atlantie  Journal,  Seattle 
Times,  Los  Angeles  Times,  Royal 
Oak  (Mich.)  Tribune,  Hunts¬ 
ville  (Ala.)  Times,  Portland 
Oregonian  and  Amsterdam 
News,  and  other  papers. 

This  page  is  the  first  of  a  se¬ 
ries  scheduled  to  be  run  over 
the  next  weeks  in  papers  of 
the  Western  Hemisphere,  fea¬ 
turing  Peter  Howard’s  convic¬ 
tions  on  the  future  of  youth, 
labor,  American  foreign  policy 
and  national  purpose  as  ex¬ 
pressed  in  a  series  of  addresses 
during  a  cross-country  tour 
earlier  this  year.  Philip  Miller, 
publisher  of  the  Royal  Oak 
(Michigan)  Tribune,  has  volun¬ 
teered  to  publish  the  pages  as 
a  national  service,  and  the  edi¬ 
tors  of  some  380  dailies  in 
America  have  asked  to  place 
the  copy  in  their  papers  without 
charge. 

Howard  was  accorded  an  en¬ 
thusiastic  welcome  on  his  re¬ 


cent  three-month  visit  to  the 
United  States.  He  was  asked  to 
confer  with  Governor  Pat  Brown 
in  Sacramento;  Governor  Mark 
Hatfield  in  Portland,  Oregon; 
Gov’ernor  Orval  Faubus  in  Lit¬ 
tle  Rock,  Arkansas;  Governor 
Carl  Sanders  in  Atlanta,  Geor¬ 
gia;  Governor  John  Dempsey  in 
Hartford,  Connecticut;  and  to 
speak  to  the  Massachusetts  Sen¬ 
ate  and  Members  of  the  Hou.se 
in  the  State  House,  Bo.ston,  at 
the  inv'itation  of  Senate  Presi¬ 
dent  John  E.  Powers. 

The  British  newspaper  man 
during  the  course  of  an  80-day 
tour  was  also  invited  to  speak 
to  the  Center  for  the  Study  of 
Democratic  Institutions,  Santa 
Barbara,  California;  the  Uni¬ 
versity  of  Southern  California 
.student  lx)dy;  the  Chicago  Ro¬ 
tary  Club;  Manhattanville  Col¬ 
lege,  Purchase,  New  York;  the 
Town  Hall  forum,  Los  Angeles; 
a  day-long  seminar  of  Califor¬ 
nia  labor  leaders  in  Los  Angeles; 
Little  Rock  University  and  Phi¬ 
lander  Smith  College  in  Little 
Rock,  Arkansas;  the  Common¬ 
wealth  Club,  San  Francisco,  Cal¬ 
ifornia;  a  packed-out  luncheon 
at  the  Waldorf-Astoria,  New 
York;  Williams  College  Massa¬ 
chusetts;  and  the  Hartford  Ro¬ 
tary  Club. 


Daily  in  Alberta 

Grande  Prairie,  Alta. 

It’s  now  the  Grand  Prairie 
Daily  Herald  Tribune,  following 
a  change  from  twice-a-week  to 
five-day  publication,  Monday- 
Friday.  The  paper  with  6,700 
daily  circulation  covers  the 
Peace  River  area  of  Alberta  and 
northeastern  British  Columbia. 
It  is  delivered  on  the  day  of 
publication  as  far  north  as  Hay 
River,  Northwest  Territory. 


Series  Offered 
On  Letters  of 
Famous  People 

Marietta,  Ohio 

A  feature  called  “Letters 
From  Famous  Americans”  is 
being  offered  free  to  newspapers 
by  Marietta  College  from  its 
1200-piece  collection  of  one- 
l)age  letters  from  well-known 
.Americans. 

Available  in  either  mat  or 
repro  form,  the  feature  includes 
a  letter,  a  photograph  of  the 
writer,  and  a  block  of  copy  re¬ 
lating  the  letter  to  the  date  or 
month  of  publication. 

The  college  plans  to  produce 
one  jianel  a  month.  The  first  one 
for  March  was  a  letter  from 
Alexander  Graham  Bell  asking 
a  friend  to  help  the  deaf  and 
blind  daughter  of  W.  A.  H. 
Keller,  father  of  Helen  Keller. 

The  second  letter  was  from 
Ulysses  S.  Grant,  then  com¬ 
mander  of  the  Armies  of  the 
United  States,  to  General  Ed¬ 
ward  0.  Ord,  written  just  16 
days  before  Grant  accepted 
Ijee’s  surrender  at  Appomattox 
on  April  9. 

To  date,  14  papers  have  sub¬ 
scribed  to  the  series.  Any  edi¬ 
tor  interested  in  securing  more 
information  should  contact 
Lewis  M.  Yeager,  director  of 
information.  Marietta  College, 
Marietta,  0. 

• 

Ear  Muffs  Usetl 

San  Diego,  Calif. 

Ear  muffs  have  been  added  to 
caps  as  proper  attire  in  the  San 
Diego  Union-Tribune  press 
rooms.  These  filter  out  high-level 
press  noise  but  permit  conver¬ 
sations  at  the  folder  while 
pres.ses  are  running. 
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Non-Smoker  Filters 
Cigar et  Warnings 


A  non-smoking  editor  is  bat¬ 
ting  his  typewriter  keys  these 
days  on  behalf  of  the  tobacco  in¬ 
dustry  and  cigarets. 

Doctors  ordered  Reuben 
Maury,  chief  editorial  writer  of 
the  SJew  York  News,  largest 
daily  in  the  U.  S.,  to  give  up 
smoking  last  August  because  he 
had  chronic  bronchitis,  or  em¬ 
physema. 

“I  was  a  three- paek-a-day 
man,  too,”  he  recalled  this  week. 

It  is  the  News’  policy,  with 
which  Mr.  Maury  agrees,  that 
no  connection  has  been  scien¬ 
tifically  established  between 
cigaret  smoking  and  cancer  or 
heart  disease. 

Mr.  Maury’s  four  typing  fin¬ 
gers  —  pointer  and  tail-man  on 
both  hands  —  have  been  enlisted 
in  the  battle  for  smoking  for  a 
good  many  years  now',  and  has 
continued  in  intensified  manner 
in  the  past  year. 

“Simply  statistical  evidence, 
that’s  all  the  Surgeon  General’s 
medical  advisory  committee  and 
all  the  others  have  so  far  pro¬ 
duced,”  Mr.  Maury  said  in  an 
interview.  “You  can  make  sta¬ 
tistics  prove  anything  you  want. 


Reuben  Maury 


The  American  Tobacco  Company 
has  found  that  its  employes, 
among  them  many  heavy  smok¬ 
ers,  have  less  cancer  than  the 
average.” 

In  a  recent  editorial  he  noted 
that  the  News  “takes  cigaret 
advertising,  likes  it,  would  hap¬ 
pily  accept  more  of  it  and  has 
no  apologies  to  offer  for  edi¬ 
torials  such  as  this.” 


OfFic*  copies  of  E&P  disappearing?  Worse  yet — getting 
clipped?  Subscribe  NOW  and  have  E&P  sent  to  your  home 
each  week.  Relax  with  your  own  "fresh  copy"  without  fear 
of  someone  peeking  over  your  shoulder  or  snitching  your 
favorite  reading! 

Name . 

Address  . 

CHy .  Zone  ....  State . 

Company . 

Mail  chock  to 

Editor  &  Publisher 

850  THIRD  AVENUE  NEW  YORK.  N.  Y.  10022 
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“In  the  first  place,”  the  edi¬ 
torial  said,  “there  is  no  labora- 
torj'  proof  that  smoking  ciga¬ 
rets  ever  gave  a  human  being 
lung  cancer  or  any  other  disease 
—  though  admittedly  cigarets 
should  be  avoided  or  discon¬ 
tinued  by  victims  of  some  dis¬ 
eases. 

“In  the  second  place,  if  it  is 
an  FTC  duty  to  force  cigaret 
makers  to  warn  consumers  on 
health  grounds,  then  it  is  an 
FTC  duty  to  decree  similar 
warnings  by  producers  of  every¬ 
thing  else  whose  excessive  use 
can  harm  one’s  health. 

“And  in  the  third  place,  if  the 
FTC  makes  this  assault  on  the 
cigaret  industry  stick,  there  will 
be  no  limit  to  bureaucrats’  ex¬ 
tension  of  this  type  of  meddling 
with  Americans’  private  habits 
and  personal  preferences.  .  .  . 

“The  prohibition  idiocy  ought 
to  be  slapped  down  hard,  when¬ 
ever  it  real's  its  nasty  head  — 
and  here’s  luck  to  the  tobacco 
industry  in  undertaking  this 
latest  slapdown.” 

(>t»i  u  Mulch,  Pul? 

“Got  a  match,  Pal,”  was  the 
saucy  question  Mr.  Maury  asked 
in  the  heading  of  an  editorial 
published  Sept.  7,  1955.  Scien¬ 
tists  at  the  University  of  Cali¬ 
fornia  had  “come  up  with  the 
ponderous  finding  that  there  is 
a  connection  between  heart  dis¬ 
ease  and  heavy  cigaret  smok¬ 
ing.  .  .  . 

“This  dispute  goes  ’round  and 
’round  and  comes  out  here :  That 
science  does  not  definitely  know 
whether  tobacco  causes  any  dis¬ 
ease  whatever. 

“Until  science  makes  up  its 
mind,  why  should  smokers  pay 
any  attention  to  these  reports, 
one  way  or  the  other?” 

Editorial  Writing  Technique 

Mr.  Maury,  with  Prof.  Karl 
Pfeiffer  of  New  York  Univer¬ 
sity,  wrote  the  text  book.  “Effec¬ 
tive  Editorial  Writing”  (W.  C. 
Browne,  Dubuque,  la.)  Should 
a  revised  edition  be  published, 
Mr.  Maury  said  he  has  a  new 
technique  he  would  include.  He 
worked  it  out  during  the  news¬ 
paper  strike  a  year  ago,  and  it 
has  worked  out  well  in  practice, 
he  said. 

In  advance  of  the  daily  edi¬ 
torial  conference,  Mr.  Maury 
types  out  a  “work  sheet,”  which 
outlines  pungently  and  without 
punctuation,  but  numbered,  as 
many  ideas  as  Mr.  Maury  thinks 
are  worthy  of  consideration  for 
publication  in  the  next  day’s 
paper. 

Copies  of  the  work  sheet  are 
made  for  each  one  attending  the 
conference — Richard  W.  Clarke, 
editor-in-chief,  C.  P.  Batchelder 
and  Warren  King,  editorial  car¬ 
toonists,  and  Donald  Thompson, 
editorial  writer. 


“We  used  to  go  in  <  Id  and 
kick  the  news  around  o  come 
up  with  editorial  subjec  t,”  Mr. 
Maury  said.  “The  woi  sheet 
keeps  us  in  focus.” 

‘Say  it  Fast’ 

“Say  it  as  fast  as  yo-u  can," 
is  Mr.  Maury’s  capsule  advice 
on  editorial  writing.  It  works 
on  the  News,  which  nceives 
alrout  45,000  letters  a  year  ad¬ 
dressed  “To  the  Editor.”  Only 
about  109c  can  be  published. 
Many  are  abusiv'e.  Mr.  .Maury 
likes  to  print  the  ones  of  this 
type  that  are  printable.  Some, 
however,  would  burn  the  news¬ 
print,  the  language  is  so  hot. 
People  telephone,  too,  and  burn 
Mr.  Maury’s  ears.  He  has  yet  to 
be  threatened  with  horsewhip¬ 
ping,  however.  But  there  have 
been  one  or  two  bomb  threats. 

Mr.  Maury  said  he  s])ends 
about  seven  hours  a  day  reading 
and  an  hour  and  a  half  writing 
editorials. 

At  one  time,  Mr.  Maury  wrote 
editorials  for  the  more  liberal 
Collier's  Weekly  while  writing 
for  the  News.  He  is  no  longer 
moonlighting. 

Mr.  Maury  has  been  with  the 
News  since  Jan.  1,  1926  and 
has  been  writing  editorials  for 
32  years. 

• 

Newliouse  Purchases 
Station  in  St.  Louis 

Newhouse  Broadcasting  Corp. 
has  bought  the  Si^al  Hill  Tele¬ 
casting  Corp.  subject  to  the  ap¬ 
proval  of  the  Federal  Communi¬ 
cations  Commission. 

Signal  Hill  operates  St.  Louis 
television  station  KTVI,  Chan¬ 
nel  2. 

Paul  E.  Peltason,  KTVI  gen¬ 
eral  manager,  said  Newhouse 
bought  the  stock  owned  by  him, 
Harry  Tenebaum,  Herbwt  J. 
Klein  and  Richard  Stbinmetz. 
The  stock  purchase  gives  New¬ 
house  100  percent  of  KTVI 
stock.  Newhouse  owned  23%. 

The  St.  Louis  Globe  Demo¬ 
crat  is  a  member  of  the  New¬ 
house  Newspaper  group. 
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quality 

AROMULSION  newspaper  colors 
look  better  and  go  farther 

performance 

*  AROMULSION  colors  reduce  offset 

and  rub-off . . .  and  run  perfectly 
without  speciai  equipment 

aromuision 

Your  Newspaper  Deserves  the  Best 


Flint  Ink  Corporation 
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Wire  Editors 

{Continued  from  page  21) 


She  entered  the  field  when  her 
high  school  principal  noticed  the 
Free  Press  was  advertising  for 
a  male  reporter,  and  brought  it 
to  Mrs.  Mead’s  attention.  Since 
there  was  a  shoitage  of  male 
helj),  the  F  rt*e  Press  took  her  on. 

“Besides  In-ing  a  reporter,” 
Mrs.  Mead  .said,  “I  wound  up  as 
a  sports  editor — quite  unusual 
for  a  17-year-old  girl — but  I 
found  it  fascinating.  I  still  get 
a  chance  to  dash  off  a  sports 
story  when  an  emergency  arises. 

“A  day  never  goes  by  without 
learning  something  new — 
whether  it  is  a  new  word  or 
perhaps  a  lesson  in  psychology. 
The  work  is  never  boring  and 
each  day  presents  a  challenge.” 
*  *  « 

Young  Wire  Editor 

One  of  the  younger  telegraph 
editors  is  Hedy  Schweer,  22,  of 
the  Ames  (Ohio)  Daily  Tribune. 
A  1960  high  school  graduate, 
she  came  to  Ames  to  study  tech¬ 
nical  journalism  at  Iowa  State 
University.  After  studying  for 
two  years,  she  became  women’s 
editor  of  the  Waverly,  low’a, 
weekly  newspapers  before  com¬ 
ing  to  the  Tribune  in  April, 
1963. 

“As  ours  is  a  small  daily  with 
just  six  full-time  people  in  the 
newsroom,”  Miss  Schweer  said, 
“I  have  an  opportunity  to  see 
the  paper  and  its  construction 
at  almost  every  step.  I  do  page 
layout  and  generally  supeiwise 
the  paper’s  content  and  makeup, 
with  almost  constant  contact 
with  the  back  shop.” 

Miss  Schweer  will  be  leaving 
her  position  after  a  June  mar¬ 
riage,  but  she  is  hopeful  of 
finding  some  sort  of  news  job  in 
Iowa  City  where  her  future 
husband  attends  law  school. 

“My  job  has  been  very  re¬ 
warding  and  I  enjoy  its  hectic 
pace  and  seeing  a  job  done,” 
said  Miss  Schweer. 

*  *  * 

A  .Sordid  Experience  K<H‘alled 

After  working  for  her  high 
school  paper  and  several  other 
Kansas  dailies,  Blanche  Stith 
took  time  out  to  have  a  family. 
She  returned  to  work  in  1959 
on  the  El  Paso  (Tex.)  Herald 
Post  as  telegraph  editor  for  one 
year.  Today  she  is  telegrai)h  edi¬ 
tor  of  the  Hollywood  (Calif.) 
Citizen  News 

“As  telegraph  editor  I  have 
worked  on  some  tremendous  sto¬ 
ries — D-Day,  Franklin  Delano 
Roosevelt’s  death,  VE-Day,  the 
bombing  of  Hiroshima,  VJ-Day, 
John  Glenn’s  ride  into  space, 
and  of  course,  the  Kennedy 
story,”  said  Mrs.  Stith. 


“The  most  startling  episode 
I  can  recall,”  she  said,  “hap¬ 
pened  in  Salina,  Kans.  I  had 
gone  out  to  a  private  home  to 
check  into  a  missing  girl  report. 
My  inquiries  set  off  a  family 
row  that  revealed  incest,  preg¬ 
nancy  and  all  the  sordid  mess 
involved  in  that  sort  of  situa¬ 
tion.  In  the  midst  of  it  all  the 
hu.sband  suddenly  came  to  the 
conclusion  that  I  was  more  of 
a  threat  than  his  wife  who  had 
blabl)ed  the  whole  thing  while 
I  sat  there.  He  decided  I  needed 
to  be  ‘taught  a  lesson’;  she  de¬ 
cided  he  did,  so  he  got  clobbered 
and  I  got  out. 

“I  think  the  best  lesson  jour¬ 
nalism  teaches  is:  don’t  ever 
take  anything  for  granted,  don’t 
ever  sell  a  story  or  a  source 
short,  and  don’t  expect  any  day 
to  be  routine.  That’s  how  Nov. 
22,  1963  started  out.” 

*  *  * 

No  Humdrum  Existence 

The  momentous  decision  to 
enter  journalism  for  Virginia 
Studley  came  when  she  was  13. 
“No  humdrum  existence  for  me. 
I  was  going  to  be  a  newspaper 
reporter  and  conquer  the  world,” 
she  said. 

Shortly  after  finishing  high 
school,  she  l>egan  as  a  cub  re¬ 
porter  on  the  Hilo  (Hawaii) 
Tribune  -  Herald.  She  covered 
volcanic  eruptions  and  lava 
flows,  earthquakes  and  tidal 
waves,  and  interviewed  interest¬ 
ing  people. 

“I  once  had  an  interview  with 
a  Japanese  dignitary  through 


the  keyhole  of  his  hotel  bath¬ 
room  door,”  she  recalled.  “While 
he  steamed  in  a  hot  tub,  the 
other  reporters  steamed  in  the 
hotel  lobby  waiting  for  a  more 
conventional  interview.” 

During  World  War  II,  Mr.s. 
Studley  saw  many  war  corre¬ 
spondents  come  and  go  while 
she  worked  in  blacked-out  offi¬ 
ces,  gas  mask  by  her  side. 

She  came  to  California  in 
1945  and  first  worked  for  the 
Richmond  Independent  as  tele¬ 
graph  editor.  She  moved  to  the 
Berkeley  Gazette  in  the  same 
capacity  for  three  years,  and 
then  returned  to  the  Richmond 
Independent  where  she  has  held 
the  job  of  telegraph-news  edi¬ 
tor  for  10  years. 

“As  I  look  back  over  the 
years,”  she  said,  “I  have  no  re¬ 
grets  over  the  decision  I  made. 
If  I  had  to  do  it  all  over  again, 
I  would  decide,  just  as  I  did 
when  I  was  13,  that  there’s  no 
business  like  the  newspaper 
business — and  that’s  for  me.” 

*  «  « 

Interne  (Hornes  Home 

When  Ruth  L.  Westlake  grad¬ 
uated  from  the  school  of  journal¬ 
ism  at  Kent  State  University, 
she  returned  to  her  hometown 
paper,  the  Martins  Ferry  (Ohio) 
Times  -  Leader,  where  she  had 
served  her  college  internship. 

The  first  few  months  she  was 
a  city  reporter  before  moving 
up  to  women’s  page  editor  until 
December,  1962.  She  is  now  wire 
editor  and  plans  the  front  page 
layout. 


Alvena  Adams 


“The  Kennedy  assassination 
story  was  the  most  startling  epi¬ 
sode  I  have  encountered  and 
perhaps  the  greatest  lesson  I 
have  learned  is  to  assume  noth¬ 
ing,  with  news  or  with  peoi)le,” 
Miss  Westlake  said. 

She  is  a  member  of  Theta 
Sigma  Phi  and  the  Ohio  News¬ 
paper  Women’s  Association. 

*  *  « 

Latest  Possible  News 

Elizabeth  Winkler,  telegraph 
editor  of  the  Bloomington  (Ill.) 
Daily  Herald  -  Telephone,  took 
journalism  courses  at  Indiana 
University  “because  I  didn’t 
want  to  lie  an  English  teacher.” 

She  had  been  a  women’s  editor, 
courthouse  reporter,  and  fea¬ 
ture  writer  before  assuming  her 
present  post  seven  years  ago. 
In  addition  to  wire  desk  duties, 
she  edits  the  editorial  page  and 
the  page  dev'oted  to  state  news. 

“The  most  startling  episode 
for  any  wire  editor  in  this  gen¬ 
eration,  of  course,  would  l>e  the 
Kennedy  assassination,”  Mrs. 
Winkler  .said.  “Juggling  the 
copy  on  the  fast-breaking  events 
was  a  challenge. 

“I  have  learned  that  it’s 
worth  the  effort  to  get  the  latest 
possible  news  into  the  |)aper, 
that  a  wire  editor  might  as  well 
forget  about  lunch,  and  that 
composing  room  people  as  a 
breed  are  the  greatest.” 

Mrs.  Winkler  is  a  memlHjr  of 
Theta  Sigma  Phi. 

As  a  postscript,  Mrs.  Winkler 
added : 

“I  can’t  see  what’s  so  great 
about  women  being  wire  editors. 
There’s  nothing  hard  about  it. 
Even  a  man  could  do  it!” 

• 

Out  of  the  Rut 

Syracuse,  N.  Y. 

Most  of  the  time,  Norma  Stone 
of  the  Post-Standard’s  women’s 
department  lives  in  a  world  of 
fashion  shows,  club  events  and 
weddings.  But  within  the  past 
few  months  she  has  toured  U.  S. 
Air  Force  bases  in  the  Arctic 
and  driven  a  40-ton  Army  tank 
at  Fort  Benning,  Ga. 


Ruth  Westlake,  telegraph  editor  of  the  Martins  Ferry  (Ohio)  Times- 
Leader. 
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THIS  MESSAGE  IS  SPONSORED  BY  THESE 
LEADING  NEW  ENGLAND  NEWSPAPERS: 

MAINE 

Bangor  Daily  News  (m) 

Portland  Press  Herald  (M),  Express  (k).  Telegram  (s) 
VERMONT 

Barre-Montpelier  Times-Argus  (e), 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (E),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 

Lawrence  Eagle-Tribune  (m&e),  Lynn  Item  (e), 

New  Bedford  Standard-Times  (E&s) 

North  Adams  Transcript  (e),  Pittsfield  Berkshire  Eagle  (E), 
Springfield  Daily  News  (E),  Union  (m),  Republican  (s), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e), 

Worcester  Telegram  (m&s),  Worcester  Gazette  (e) 

RHODE  ISLAND 

Pawtucket  Times  (e),  Providence  Bulletin  (e). 

Providence  Journal  (m&s),  Woonsocket  Call  (e) 

CONNECTICUT 

Bridgeport  Post-Telegram  (m&e),  Bridgeport 
Post  (s),  Bristol  Press  (e), 

Hartford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (E),  New  Britain  Herald  (e), 

New  Haven  Journal-Courier  (m). 

New  Haven  Register  (e&s),  Norwich  Bulletin  (m&s), 
Torrington  Register  (e), 

Waterbury  Republican  &  American  (m&e), 

I  Waterbury  Republican  (m&s) 


New  England  fans  cheer,  travel 
and  spend,  at  stadium  and  store! 

Play  hall!  New  Englanders  will  lx?  arriving  in  Boston 
hv  ear,  train,  plane  and  bus  to  watch  the  Red  Sox 
in  their  big  opener  against  the  champion  Yankees. 

ThevVe  l)een  putting  their  admissions  on  the  line  for  years 
to  r(X)t  for  all  their  favorite  teams  .  .  .  the  Celtics,  the  Bruins, 
the  Patriots.  They  packctl  nearly  a  million  into  Fenway  Park 
last  year  to  cheer  for  the  Red  Sox. 

It’s  the  same  way  New  Englanders  spend  in  their  local 
stores,  too.  The  cash  registers  ring  a  cheerx’  tune  all  year  ’round. 
That’s  why  the  region  ranks  first  in  jx*r  household  food  sales 
in  the  U.S.,  second  in  per  household  retail  sales  .  .  .  with  the 
figures  showing  a  30%  increase  over  last  year. 

Newspapers  Sell  New  England 

Just  as  New  Englanders  follow  their  home  teams  in  the 
pages  of  their  local  newspapers,  they  look  in  the  same 
medium  for  information  on  what  to  buv,  where  to  buy  it. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 


{it. 


You’re  Talking  Shop 
If  It’s  About  Makeup 

By  Johnny  Myer** 


Waco,  Texas 

Everj’one  was  crowded  around 
the  Waco  News-Tribune  news 
room  television  set — editors,  re¬ 
porters,  copy  boys,  printers — 
hushed,  stunned,  not  wanting  to 
believe,  but  having  to.  On  the 
screen  a  blood-spattered  Mrs. 
Jacqueline  Kennedy  and  her 
dead  husband  were  being  lifted 
from  the  Presidential  plane  in 
Washington. 

At  the  sight  of  Mrs.  Kennedy, 
Lewis  Hensley  Williams  choked 
back  a  sob,  fought  down  a  tear, 
then,  red-eyed,  w'alked  back  to 
the  news  desk  slot.  It  was  a  long 
trip.  Lew  Williams  had  a  morn¬ 
ing  newspaper  to  get  out  and  the 
deadline  did  not  include  a  time 
for  grief. 

A  compassionate  woman,  de¬ 
vout  Christian,  Texan,  Democrat 
supporter  of  John  F.  Kennedy, 
and  about  the  same  age  as 
Mrs.  Kennedy,  Lewis  Williams 
struggled  to  hold  back  the  tears. 


Cried  .4fter  ‘30’ 

But  she  did,  and  eight  hours 
later  she  had  given  50,000  sub¬ 
scribers  60  columns  of  news  and 
pictures  on  the  assassination  in 
Dallas.  She  filled  another  22- 
column  hole  with  regular  run 
news  and  she  did  it  all  with 
with  two  men  on  the  rim,  one  of 
them  a  cub. 

Saturday,  November  23rd,  she 
went  home  and  cried  her  heart 
out. 


her  occasional  dash  to  the  sta¬ 
dium  during  her  supper  hour  for 
the  first  half  of  a  Baylor  Uni¬ 
versity  football  game. 

Makeup  Wins  Prizes 

When  Lew  came  to  Waco  the 
composing  room  floor  crew  said 
she’d  last  about  three  w’eeks. 
“We  aren’t  going  to  work  with 
a  w’oman,”  they  said,  some  of 
them  often  and  quite  loudly.  A 
few  even  planned  to  encourage 
her  early  departure.  However, 
once  she  started  work  they 
changed  their  minds  and  they’ve 
gotten  along  quite  well  through¬ 
out  the  seven  years.  She  married 
William  H.  Williams,  now  a  rep¬ 
resentative  for  the  typographi¬ 
cal  imion. 

Immediately  the  back  shop 
was  made  to  understand  Lew 
would  not  stand  for  sloppy 
makeup,  “chinese”  wraps  or 
railroaded  type.  The  Waco 
News-Tribune  follows  a  con- 
serN’ative  style  with  vertical  dis¬ 
play.  This  is  right  down  Leva’s 
alley,  for  she  twice  won  prizes 
with  just  such  type  page  ones 
while  at  Temple.  “I  guess  the 
judges  that  year  liked  real  sim¬ 
ple,  clean  pages,”  she  says. 

Rim  men  find  her  tough  and 
exacting.  There  are  no  split  in¬ 
finitives.  Silhouettes  are  even, 
prepositions  ending  lines  are 
taboo  and  abbreviations  unfa¬ 
miliar  to  the  reader  are  out. 

Lew’s  desk  is  not  a  paragraph 
marking  operation.  The  desk  is 
universal  in  concept  with  all 
news,  except  sports  and  special 
promotion  sections,  crossing  it 
through  Lew’s  hands.  Correct¬ 
ness  and  style  are  vital  here  be¬ 
cause  it  is  the  last  handling  be¬ 
fore  it  is  set  into  type. 

Fiend  for  Tidiness 

“Her  only  shortcoming,”  Larrj’ 
Ingram,  editor  of  the  Temple 
Telegram,  says,  “is  her  inability 
to  do  the  locker  room  story,  a 
problem  of  design  rather  than 
talent  since  men’s  locker  rooms 
have  yet  to  admit  ladies.  But 
therein  lies  one  of  Lew’s  finest 
talents.  She  is  above  all  a  lady.” 

While  Ingram  mentions  that 
she  is  a  lady,  rim  men  will  tell 
you  she  is  an  “old  maid”  too. 
There  is  a  set  place  on  the  desk 
for  everything — pencils,  dummy 
pad,  news  report,  etc. — and 
heaven  help  the  person  who 
moves  any  of  it  so  much  as  an 
inch.  She’s  been  knowm  to  nearly 


Lew  became  the  first  woman 
“deskman”  of  the  Waco  news¬ 
papers  in  November  1957.  She 
came  to  Waco  from  Temple 
where  she  was  the  first  (and 
only)  woman  to  work  the  desk 
for  the  Temple  Daily  Telegram 
(Circ.  22,000). 

She  received  her  journalism 
degree  from  McMurry  College, 
class  of  ’48,  and  went  straight 
to  the  city  room  of  the  Abilene 
Reporter-News.  Under  city  edi¬ 
tor  Ed  Wishcamper  she  started 
as  a  cub  reading  proof,  advanced 
to  general  news,  police,  broke  in 
on  the  rim  and  wrote  sports  for 
a  year,  including  a  by-line  col¬ 
umn,  “Hen’s  Pickin’s.” 

Once  at  a  staff  banquet  fo 
editorial  page  columnist  Henry 
McLemore  she  was  introduced 
by  editor  Harry  Provence  as, 
“The  only  news  editor  we’ve 
ever  had  who  can  put  out  a  Sun¬ 
day  morning  newspaper  and  at¬ 
tend  a  Saturday  night  football 
game,  too.”  He  was  referring  to 


Lewis  Williams  directs  makeup  of  the  front  page  of  the  Waco  News- 
Tribune  by  H.  S.  Whittington,  floorman  in  the  composing  room. 


take  the  head  off  a  printer’s  ap¬ 
prentice  who  dropped  a  proof  in 
the  wrong  spot. 

An  associate  says  of  her  abil¬ 
ity,  “I  wouldn’t  trade  Lew  for 
three  New  York  Timesmen  and 
a  left-handed  Newsweek  writer.” 

Lew  teaches  a  Sunday  school 
class.  One  of  her  strongest  ex¬ 
clamations  used  to  be  “Good 
grief!”  (It’s  not  much  stronger 
today). 

Lew’  takes  astronauts,  cosmo¬ 
nauts,  Cuban  crises  and  Berlin 
w’alls  in  stride,  still  being  me¬ 
ticulous  with  the  rest  of  the  copy 
flow,  including  “Mrs.  Jones’  lost 
cat,”  all  of  which  draws  from 
Waco’s  city  editor  Murray  Neal 
the  statement,  “She’s  one  of  the 
finest  damn  new’spapermen  I 
know.” 

In  Electronics  Firm 

Kansas  City,  Mo. 

David  R.  Bradley,  publisher 
of  the  St.  Joseph  (Mo.)  News- 
Press  and  Gazette,  has  been 
elected  to  the  board  of  directors 
of  the  Benson  Manufacturing 
Company,  a  subsidiary  of  Elec¬ 
tronic  Communications  Inc.,  St. 
Petersburg,  Fla. 

• 

Photo  Pigeons  Lost 

San  Diexio,  Calif. 

Only  one  of  three  pigeons  dis¬ 
patched  offshore  with  yacht  race 
pictures  reached  the  San  Diego 
Union-Tribune,  reports  Ed  Neil, 
photographer. 


Fagan  Given  Job 
Of  Upgrading 
Labor  Press 

Washington 

The  International  Labor  Press 
Association,  composed  of  pub¬ 
lications  with  a  total  circulation 
of  nearly  20,000,000,  has  made 
what  it  terms  “The  Great  Leap 
Forward.” 

It  has  employed  Irving  Fagan 
as  a  full-time  man  to  carry  on 
its  objectives  of  improving  the 
labor  press,  encouraging  the 
start  of  more  labor  papers,  and 
driving  out  the  racketeers  who 
prey  on  business  men. 

Mr.  Fagan  attended  the 
School  of  Journalism  of  the 
University  of  Missouri,  and 
worked  on  newspapers  in  Inde¬ 
pendence,  Mo.,  St.  Joseph,  Mo., 
Oklahoma  City,  St.  Louis,  Wash¬ 
ington,  and  Philadelphia. 

A  leader  in  the  Philadelphia 
Record  strike  of  1946-47,  Mr. 
Fagan  became  administrative 
officer  of  the  Philadelphia  News¬ 
paper  Guild  after  the  Record 
closed.  He  came  to  Washington 
in  1949  to  become  the  editor  and 
manager  of  Labor  Press  Asso¬ 
ciated,  a  news  service. 

In  1954  he  joined  the  publicity 
department  of  the  International 
Union  of  Electrical,  Radio  and 
Machine  Workers. 
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Take  a  full  page,  full  color  ad 
from  Life  magazine . . . 

blow  It  up  to  2400  llnes- 
and  you  have  SpectaColor! 


Full  color  magazine  quality  in  newspapers . . . 
in  the  markets  of  your  choice . . .  offering  you 
unique  and  dynamic  marketing  advantages 
probably  unmatched  in  advertising.  This  is 
SpectaColor  .  .  .  brilliant,  eye-stopping  and 
providing  unlimited  merchandising  possibili¬ 
ties.  SpectaColor  is  available  right  now  in  the 
markets  listed  at  right . . .  with  many  more  to 
follow  before  year’s  end.  Who  is  using  Specta¬ 
Color?  To  name  a  few:  General  Foods.  Chev¬ 
rolet.  Heinz,  Ford,  Schenley,  Borden,  Ram¬ 
bler,  Diet-Rite  Cola  .  .  . 

Now  that  you  know  about  SpectaColor, 
would  you  spend  last  year’s  budget  the  same 


way  again?  Know  everything  about  Specta¬ 
Color  ...  its  limitless  areas  for  creativity,  the 
flexible  marketing  strategy  it  can  bring  to 
your  product  or  service,  the  definite  competi 
tive  edge  it  can  provide  over  other  media,  the 
cost  advantages  made  possible  by  a  sustain¬ 
ing  program.  For  Complete  information  con¬ 
tact  Preprint  Corporation,  the  technical  liai¬ 
son,  coordination  and  research  center  for 
SpectaColor  programs. 


Serving  Hi-Fi  and  SpectaColor  Preprints 


The  following  newspapers  are  prepared  to  handle 
SpectaColor  insertions  and  have  appointed  Preprint 
Corporation  as  the  central  service  and  development 
organization  for  SpectaColor  programs: 

Baltimore  Sun  •  Boston  Herald  Traveler  •  Charlotte 
Observer  &  News  •  Chicago  Daily  News  •  Chicago 
Sun  Times  •  Fort  Worth  Star  Telegram  •  Hartford 
Courant  •  Indianapolis  Star  &  News  •  New  Haven 
Register  &  Journal  Courier  •  New  York  Herald 
Tribune  •  New  York  World-Telegram  &  Sun  •  Nor¬ 
folk  Virginia  Pilot  &  Ledger  Star  •  Peoria  Journal 
Star*  Philadelphia  Bulletin*  Philadelphia  Inquirer* 
Providence  Journal  &  Bulletin  *  Richmond  Times  Dis¬ 
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Western  Electric  builds  and  installs  electronic  te 


Dial  frequently  called  numbers— including  long  distance  — with 
just  three  digits.  Set  up  a  conference  call  by  dialing  the  extensions 
of  the  people  you  want.  Transfer  calls  simply,  quickly.  Pick  up 
any  call  in  a  large  office  by  dialing  a  simple  code.  Temporarily 
transfer  your  incoming  calls  to  another  phone  .  .  . 

This  communications  world  of  tomorrow  is  here  today.  Electronic 
telephone  switching  is  now  actually  being  used  by  two  Southern 
Bell  customers  in  the  Cape  Kennedy  area  of  Florida. 

Essential  to  electronic  switching  are  thousands  of  transistors, 
diodes  and  many  other  space-age  devices  — made  by  Western 
Electric.  Building  these  components  into  an  integrated  central 
office  is  part  of  Western  Electric's  job,  as  is  the  installation  and 


testing  of  the  complex  equipment. 

Electronic  switching  apparatus,  like  many  other  communica¬ 
tions  products  made  by  Western  Electric,  was  a  result  of  Bell 
System  teamwork.  As  manufacturing  and  supply  unit  of  the  Bell 
System,  Western  Electric  works  closely  with  its  research  teammate, 
Bell  Telephone  Laboratories,  which  developed  electronic  switch¬ 
ing,  and  with  local  Bell  telephone  companies  which  operate  it. 
Result  of  this  approach  to  innovation:  Americans  enjoy  the 
world’s  finest  low-cost  telephone  services. 

TESTING  NEW  INSTALLATIONS  (1.)  Western  Electric  installer 
Charlie  Ward  and  Bell  Telephone  laboratories  engineer  Dick 
Stone  check  circuits  with  a  cathode  ray  oscilloscope. 


telephone  switching  system  for  the  space  age 


PUSH-BUTTON  ATTENDANT  CONSOLE  (2.)  replaces  ordinary 
switchboard  found  in  conventional  private  exchange  switching 
installations.  Becouse  most  incoming  and  outgoing  colls  ore  made 
directly,  many  more  lines  than  usual  can  be  hondled  by  an  atten¬ 
dant.  Jan  Murray  is  the  telephone  operator  for  the  new  electronic 
switching  system  at  the  Chrysler  Corp.  Missile  Division  offices, 
te  it.  i  ^OUCH-TONE'"  (3.)  telephones  are  used  as  part  of  the  electronic 
switching  installation  at  the  Brown  Engineering  Co.  which  serves 
the  Cape  Kennedy  area.  Engineers  like  John  King  and  other 
oiler  -  ®town  Company  personnel  have  found  this  new  kind  of  push- 
Dick 

jWESTERN  ELECTRIC  MAKER  OF  TELEPHO 


button  dialing  faster  and  easier  than  the  conventional  type. 
EASY-TO-REPLACE  (4.)  transistorized  circuits  are  an  important 
feature  of  electronic  switching.  The  system  can  spot  and  report 
its  own  circuit  troubles  and  take  temporary  corrective  action  — 
all  automatically  without  interrupting  service  —  until  a  defective 
plug-in  package  can  be  replaced. 

SPACE  AGE  (5.)  missile  launching  and  other  activities  require  the 
fastest,  most  efficient  communications.  Because  of  this,  electronic 
telephone  switching  should  play  an  ever-growing  role  of  impor¬ 
tance  in  the  Cape  Kennedy  area. 

NE  EQUIPMENT  FOR  THE  BELL  SYSTEM 
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Laugh  Lines 


On  this  page,  and  elsewhere  through  this  Pre-Convention  Number  of 
E&P,  members  of  the  National  Cartoonists  Society  contribute  a  few 
smile-provoking  thoughts  to  the  serious  business  at  hand. 
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liochestcr's  Mr.  and  .Mrs.  SKI LLionairr 


We  improved.  They  approved! 


the  best  of  the  top-i-anked  columnists,  complete  local 
and  area  news— all  presented  in  interesting,  easy-to- 


Proof  ?  Combined  daily  circulation  for  our  two  news- 
papei-s  hit  an  all-time  high  daily  average  of  266,663* 
for  the  past  year. 


read  fashion. 

Our  SKILLionaires  are  reading  more  and  enjoying 
it  more ! 


That’s  5,440  up  from  a  year  ago  1  ( This  figure  takes 
on  even  greater  significance  when  you  find  out  that 
during  the  previous  five  years,  average  annual  gain 
was  1,909. 1 

What’s  behind  the  big  jump? 

If  you  were  a  regular  reader  you  would  know.  We 
improved.  We  give  more.  So  they  get  more. 

Things  are  happening  here  in  Rochester.  And  in 
many  areas  of  change  The  Times-Union  and  Demo¬ 
crat  and  Chronicle  are  helping  to  set  the  pace. 

Our  typical  reader— a  discriminating  one  we  refer 
to  as  the  SKILLionaire,  a  skilled  w'orker  in  one  of  the 
area’s  many  precision  industries— is  getting  more  of 
what  he  wants  every  day. 
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Packed  between  brighter  front  pages  and  more 
readable  classified  pages  are  the  best  wdre  services. 


*  Average  daily  combined  circnlation  for  the  12-nionth  period  ending 
Mar.  31,  as  filed  with  Audit  Ilareun  of  Circulations, subject  toundit 
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An  address  given  in 
Atlanta,  Georgia,  by 
PETER  HOWARD, 
author,  playwright, 
political  columnist,  who  is 
in  charge  of  the  world 
program  of 
Moral  Re-Armament. 


This  page  appeared  in  the  Xew  York  Times, 
the  Washington  Post,  and  Washington  Eve¬ 
ning  Star,  and  newspapers  throughout  the 
South  and  coast  to  coast  during  the  opjen- 
ing  week  of  the  Senate  debate  on  Civil 
Rights.  It  is  available  on  request  in  page 
proof  or  mat  form,  standard  or  tabloid 
size,  from  Moral  Re-Armament,  112  East 
40th  Street,  New  York,  N.Y.  10016.  The 
text  appears  on  the  opposite  page. 

It  is  one  of  a  number  of  pages  which  will 
appear  over  the  next  weeks  in  the  principal 
newspapers  of  the  Western  Hemisphere, 
^itors  of  some  380  newspapers  in  the 
United  States  have  already  asked  to  pub¬ 
lish  the  pages  as  a  national  service. 

Peter  Howard’s  recent  addresses  are  being 
published  in  a  book,  “Desig^n  for  Dedica¬ 
tion,”  available  for  $1  at  the  above  address. 


Oti’  hundred  years  affo  and  more,  Pres- 
ii;  ‘lit  Lincoln  signed  his  proclamation 
of  en  incipation.  It  was  a  revolutionary 
I  aim. '  'day  our  aim  is  more  revolutionary 
and  1.  ore  far-reaching  in  fulfillment.  It 
is  a  evolution  for  every  red-blooded 
I  Amer  an.  And  I  must  remind  you  that 
I  evei^’  .American’s  blood  is  red. 

'  Sore  people  are  afraid  of  the  word 
“revol'ition”.  No  man  of  faith  should 
be.  ‘"illy  Kingdom  come.  Thy  will  be 
done  on  earth  as  it  is  in  Heaven.”  If 
that  iihrase  becomes  no  longer  a  pious 
drone  but  a  passionate  commitment,  it 
is  more  revolutionary  than  the  filthy 
paraplieiTialia  of  Fascism  or  anything 
Karl  Mai-x  concocted. 

I  and  my  friends  have  just  been  march¬ 
ing  with  Rajmohan  Gandhi,  grandson  of 
the  Mahatma,  in  the  heat  and  dust  of 
India.  He  has  led  a  peaceful  march  4,000 
miles  in  protest  against  the  corruption, 
hatred,  impurity  and  caste  prejudice  that 
is  weakening  his  land. 

Gandhi  .says  not  everyone  who  praises 
his  grandfather  lives  the  Mahatma’s 
■spirit.  He  tells  the  Indians  it  is  ex¬ 
ploitation  to  call  on  Gandhi’s  name  un¬ 
less  you  possess  the  power  to  change 
human  nature  and  tum  enemies  into 
friends. 

In  new  patterns  of  power  unfolding 
across  every  continent,  revolution  to 
change  the  aiin  and  character  of  hu¬ 
manity  is  blazing.  Let  us  ensure  that 
blaze  creates  more  light  and  less  heat. 
At  a  time  when  it  is  God’s  will  and 
man’s  desiring  for  everybody  —  black, 
brown,  white,  yellow  and  red  —  to  walk 
with  head  upheld  in  dignity,  equality 
and  peace,  selfishness  alone  breaks  homes, 
divides  races,  multiplies  hate,  bedevils 
the  hope  of  a  moral  maturity  to  match 
the  technological  and  industrial  oppor¬ 
tunity  of  our  times. 


Supposing  America,  with  her  Negro 
and  Latin  American  and  Caucasian 
and  Indian  minorities  were  able  to  pro¬ 
claim  in  honesty  to  the  listening  earth, 
“Come  and  see  how  all  men  everywhere 
are  meant  to  live.  We  need  you  all  in  our 
bid  to  change  world  history.  In  this 
essential  task,  black  men,  white  men. 
all  men  are  needed.  Here  in  this  land 
we  live  like  sons  and  daughters  of  the 
God  who  created  all  men  equal,  planting 
in  each  human  heart  the  knowledge  of 
right  and  wrong  that  makes  man  dif¬ 
ferent  from  a  beast.” 

Africa,  emerging  into  freedom,  would 
leap  with  joy  and  clasp  hands  across 
the  ocean.  Asia  would  tum  her  eyes 
to  the  West.  Latin  America  would  for- 
Wt  the  flirtation  of  Fidel  Castro  and 
follow  the  advances  of  her  comrade  in 
the  North.  Peking  and  Moscow  would 
cease  to  glare,  yellow  to  red  eyeball,  at 
each  other  as  they  realized  their  plan 
to  take  over  Mr.  U.S.A.  was  outmoded. 

This  brings  me  to  a  question  no  man 
can  answer.  What  color  is  God’s  skin? 
In  fifty  years  half  the  earth’s  popula¬ 
tion  will  be  Chinese.  The  South  African 
givemment  seems  to  think  Chinese  are 
black.  Contrariwise,  because  South  Africa 
does  much  trade  with  Japan,  the  same 
government  says  Japanese  are  white. 

Laws  are  essential.  I  believe  legisla¬ 
tion  must  often  march  ahead  of  the 
growth  in  man’s  character  that  makes 
much  legislation  unnecessary.  But  laws 
~though  in  South  Africa  they  change 
we  color  of  a  human  skin — cannot  by 
themselves  alter  the  character  of  a  hu- 
■  man  heart. 

On  the  day  President  Kennedy  was 
Msassinated,  I  talked  with  two  Negroes. 
They  agreed  a  civil  rights  bill  with  teeth 


would  probably  pass  Congress.  Then  one 
said,  ‘‘Whatever  laws  pass  Congress,  I 
can  never  trust  a  white  man.  It  is  in 
my  bones  to  hate  them  all.”  Unless  you’ve 
been  a  white  man,  you  don’t  know  what 
it  means  to  have  that  said  to  you. 

I  told  those  Negroes  how  I,  an  ordinary 
Englishman,  had  made  the  experiment 
of  listening  to  the  voice  of  God,  the  inner 
voice  that  speaks  to  each  human  heart. 
I  saw  it  was  the  selfishness,  arrogance 
and  pride  of  men  like  myself  which  had 
caused  untold  suffering  and  injustice. 


When  I  spoke  to  the  Mau  Mau,  de¬ 
tained  in  the  Athi  River  Camp  in 
Kenya,  they  covered  their  faces.  'They 
would  not  look  at  a  white  man.  My  first 
words  were,  ‘‘I  was  born  white.  I  could 
not  help  it,  could  I?”  They  began  to 
look  at  me.  It  began  to  slide  upon  their 
understanding  it  was  as  immature  and 
ignorant  to  hate  a  man  because  he  was 
born  white,  as  to  hate  him  because  he 
was  bom  black,  brilliant,  foolish,  ugly, 
beautiful,  big,  small,  Jew  or  Arab.  When 
I  had  finish^,  their  leaders  said,  “If  we 
had  dreamed  white  men  could  think  as 
we  heard  you  speak  today,  there  would 
have  been  no  Mau  Mau  in  Kenya.” 

Some  of  these  former  Mau  Mau  lead¬ 
ers  have  become  my  friends.  They  saw 
white  men  change.  They  learned  that 
black  men,  too,  could  change.  They 
changed.  They  now  are  fighting  with 
people  of  all  races  to  bring  God’s  revolu¬ 
tion  to  Africa.  They  understand  that 
violence,  sometimes  regarded  as  a  good 
serv’ant,  can  swiftly  become  a  bad  master, 
and  that  history  never  long  remains  on 
the  side  of  hate.  Hate  knows  no  color 
bar.  Neither  does  love.  Heart  power  is 
America’s  strength.  Hate  power  is  her 
weakness. 

The  two  Negroes  said  to  me,  “Do  you 
think  e<lucation  and  environment  can 
change  human  nature?”  I  long  for  every 
man,  woman  and  child  to  have  the  best 
education  and  environment  civilization 
can  provide,  but  neither  environment  nor 
education  changed  me.  God  did. 

God  made  men  in  different  colors.  A 
white  man’s  world — in  the  sense  that  a 
white  man  because  of  the  color  of  his 
.skin,  is  closer  to  God  than  his  neighbor 
— affronts  the  will  of  the  Almighty  and 
the  conscience  of  humanity.  So  does  a 
black  man’s  world.  So  does  a  world  of 
yellow  or  red  domination.  We  need  a 
world  where  all  men  walk  the  earth 
with  the  dignity  of  brotherhood  that 
should  be  normal  to  all  who  accept  the 
fatherhood  of  God. 

The  Negro  is  neither  worse  nor  better 
than  his  neighbor.  The  same  is  true  of 
the  white  man.  We  all  have  our  loftier 
side,  and  our  more  debased. 

America  will  set  the  continents  free 
when  she  experiences  lasting  freedom — 
freedom  from  the  immaturity  of  hate, 
the  underdevelopment  of  selfishness,  and 
the  infantility  of  impurity  and  dirt.  We 
exploit  our  wife  or  somebody  else’s  wife, 
our  neighbor,  our  business  rival,  and 
scream  out  against  exploitation. 


We  white  men  are  prone  to  tell  every¬ 
body  else  what  to  do.  But  we  are  too 
proud  to  listen  to  the  voice  of  God  and, 
in  obedience,  learn  what  to  do  ourselves. 
We  preach  unity  and  call  ourselves  the 
United  Kingdom  or  the  United  States. 
We  transfer  idealism  to  the  United  Na¬ 
tions  but  we  remain,  behind  the  doors 
of  homes,  offices,  churches,  deeply  divided 
by  jealousy,  ambition,  greed  or  prejudice. 
I  pray  the  black  man  does  not  fall  into 
the  white  man’s  ways  in  this  regard. 


Today,  the  long-awaited  tide  of  his¬ 
tory  flows  toward  the  non-white  races. 
That  tide  will  lift  burdens  of  centuries 
and  wipe  out  bloodstains  in  the  sands  of 
time.  Be  sure  it  elevates  all  humanity. 
You  cannot  expect  every  Negro,  any 
more  than  every  white  man,  to  be  a 
genius  of  ability,  a  paragon  of  virtue, 
a  miracle  of  grace.  But  I  hope,  pray 
and  expect  that  the  Negro  people  of  the 
United  States  will  have  the  wisdom  and 
human  greatness  to  avoid  mistakes  that 
men  like  myself  have  made. 

TTie  black  man’s  chance  is  surely  com¬ 
ing.  What  will  he  do  with  it?  I  do  not 
.say,  “Be  patient.”  I  .say,  “Be  passionate 
for  .something  far  bigger  than  color.  Be 
l)assionate  for  an  answer  big  enough 
to  include  everybody,  powerful  enough  to 
change  everybody,  fundamental  enough 
to  satisfy  the  longings  for  bread,  work 
and  the  hope  of  a  new  world  that  lies 
in  the  heart  of  the  earth’s  teeming  mil¬ 
lions.” 

Segregation  yesterday.  Confrontation 
today.  Transformation  tomorrow.  Let  the 
hands  of  the  black  man  stretch  out  above 
the  heads  of  governments  and  nationali¬ 
ties  to  welcome  all  people  ready  with 
them  to  remake  the  modem  world. 


Unless  we  accept  a  world  aim,  we  may 
be  lost  in  narrow  disputations.  It  is 
difficult,  if  not  impossible,  for  others  to 
place  confidence  in  a  system  of  democracy 
that  preaches  inalienable  rights  of  the 
individual  with  its  lips  but  robs  men  of 
their  rights  with  its  customs.  Yet,  noth¬ 
ing  would  suit  the  enemies  of  freedom 
more  than  to  see  this  country  te^  itself 
apart,  preoccupying  itself  with  internal 
strife,  while  dictatorship  takes  over  the 
world.  Some  demagogues,  white  and 
black,  inside  and  outside  America,  desire 
to  push  the  problem  for  the  sake  of 
personal  power  instead  of  curing  it  for 
the  sake  of  all  people. 

It  remains  my  belief  that  crossless 
Christians  do  more  to  camouflage  the 
reality  of  Christ’s  revolution  from  hu¬ 
manity  than  any  Communist  or  Fascist. 

There  are  sincere  men  who  have  no 
faith  in  God.  To  them  it  can  be  said, 
“Accept  the  challenge  of  living  the  way 
you  would  wish  to  see  your  neighbor 
live.”  Absolute  moral  standards  of  hon¬ 
esty,  purity,  unselfishness  and  love  are 
a  yardstick  by  which  all  men  can  meas¬ 
ure  their  conduct.  If  you  have  a  stand¬ 
ard,  it  must  be  absolute.  Otherwise,  it 
is  no  standard.  And  those  four  standards 
may  prove  a  ladder  that  leads  a  man  to¬ 
ward  faith. 


My  faith  is  in  modem  America.  I  be¬ 
lieve  Americans  will  arise  with  a 
character  that  convicts,  captivates  and 
changes  nations.  I  believe  those  who  have 
suffered  most  will  show  the  greatest 
l)assion  and  compassion  for  long-suffer¬ 
ing  humanity.  I  believe  those  who  have 
been  victims  of  the  worst  discrimination 
will  be  the  first  to  heal  the  hates  and 
fears  of  others  because  they  themselves 
are  free  from  fear  and  hate.  I  am  con¬ 
vinced  men  and  women  who  for  genera¬ 
tions  have  drunk  the  water  of  tears  and 
eaten  the  bread  of  bitterness  will  give 
living  water  and  the  bread  of  life  to  mil¬ 
lions,  trembling,  longing,  hoping,  wait¬ 
ing,  praying,  for  the  new  type  of  man 
and  the  new  type  of  society  that  will 
lead  the  world  into  lasting  justice,  lib¬ 
erty  and  peace. 

Those  who  have  passed  through  the 
fires  of  persecution  can  hold  forth  one 
hand  to  persecutors  and  persecuted  alike, 
and  with  the  other  uplift  a  flame  of  free¬ 
dom  to  illuminate  the  earth. 


;r:  newsprint  derby 


How  they  might  look,  coming  down  the  stretch  at  Aqueduct  Race  is  suggested  by  this  prizewinning  picture  taken  by  Charles  Hoff,  New 

Track,  if  publishers'  horses  could  be  matched  in  a  Newsprint  Derby,  York  News  photographer,  of  a  major  stakes  race  at  the  "Big  A". 


Publishers’  Stables  Could 
Provide  Exciting  Horse  Race 

By  Jerry  Vi’alker 


If  you’re  lucky  enough  to  be 
on  Sam  Kanchuger’s  list  for  a 
Working  Press  badge  and  also  a 
friend  of  Charles  V.  McAdam, 
you  can  play  a  Saturday  parlay 
at  “The  Big  A”  that  pays  off  in 
more  than  a  nodding  acquaint¬ 
ance  with  some  front-running 
newspaper  publishers. 

In  other  words,  in  track  par¬ 
lance,  you  have  an  entry  going 
for  you  in  the  Turf  and  Field 
Club  and  the  odds  are  better 
than  2  to  1  you’ll  be  talking 
horses  with  men  like  Capt. 
Harry  F.  Guggenheim  and  John 
Hay  (Jock)  Whitney. 

■The  publisher  of  Long  Is¬ 
land’s  Newsday  and  the  editor- 
in-chief  of  the  New  York  Her¬ 
ald  Tribune  happen  to  be  two 
of  the  most  prominent  people 
from  the  field  of  journalism  who 
have  top-flight  horses  at  Aque¬ 
duct  Race  'Track  and  elsewhere 
around  the  country,  where 
purses  or  prestige  are  great 
enough  to  attract  bluebloods 
from  the  Cain  Hoy  or  Green- 
tree  farms. 

Sport  of  Publisher!* 

As  Charlie  McAdam,  the  pres¬ 
ident  of  McNaught  Syndicate, 
will  tell  you,  between  races,  the 
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Sport  of  Kings  is  also  the  sport 
of  publishers  and  others  asso¬ 
ciated  with  the  newspaper  in¬ 
dustry  these  days  ...  all  around 
the  nation.  (Several  years  ago 
there  was  a  great  little  colt 
named  Charlie  McAdam  that 
won  some  important  stakes 
races  in  Florida.) 

From  the  vantage  point  of 
Mr.  McAdam’s  box,  overlooking 
the  finish  line  at  Aqueduct  (or 
at  Hialeah  in  Miami),  you  can 
easily  spot  the  Guggenheim  and 
Whitney  parties  and  also  notice 
the  nameplates  of  Samuel  J. 
Lefrak  (the  apartment  city 
builder  who  also  is  publisher  of 
the  Long  Island  Post)  or  James 
P.  Selvage  (the  public  relations 
man),  each  of  whom  owns  a 
string  of  thoroughbreds. 

Then  you  are  reminded  of  the 
Fourth  Estate  Stable,  owned  by 
John  S.  Knight  and  Marshall 
Field  Jr.,  whose  horses  have 
been  capturing  headlines  with 
their  victories  at  southern  and 
midwestern  tracks.  Mr.  Knight 
heads  the  Kn'ght  Nevs’^epers 
and  Mr.  Field  is  the  publisher 
of  the  Chicago  Sun-Times  and 
Chicago  Daily  News, 

You  begin  to  muse  —  why 
couldn’t  a  Publishers’  Handicap 


be  arranged?  Let’s  see,  who  else 
in  the  ink  fraternity  owns  some 
good  ones? 

Over  at  Monmouth  Park  in 
New  Jersey  there’s  Joe  Cudone, 
publisher  of  the  weekly  Mont¬ 
clair  Times,  who  always  has  an 
entry  or  two  in  the  events  on 
New  Jer.sey  Press  Day  in  June. 

A  little  further  afield,  Ber¬ 
nard  J.  Bidder,  publisher  of  the 
Pasadena  (Calif.)  Independent, 
Star-News,  has  about  two  dozen 
colts  and  fillies  in  training.  Last 
year  he  had  Royal  Tower  in  the 
Kentucky  Derby. 

Cross  the  border  into  Canada 
and  G.  M.  (Max)  Bell,  publisher 
of  newspapers  at  Calgary  and 
Victoria,  can  show  some  finely- 
bred  horses  at  Golden  West 
Farms  which  he  shares  with 
Frank  McMahon. 

Horse  of  the  Year 

Another  Canadian,  Edward 
P.  Taylor  of  Windfields  Farm, 
may  have  1964’s  Horse-of-the- 
Year  in  Northern  Dancer.  And 
he  could  qualify  in  newspaper 
company  by  virtue  of  his  owner¬ 
ship,  through  the  Argus  Cor¬ 
poration,  of  the  St.  Lawrence 
and  Howard  Smith  newsprint 
mills. 

Call  it  Publishers’  Handicap 
or  Newsprint  Derby! 

Lou  Wolf  son,  the  Florida 
financier  whose  horses  race  un¬ 
der  the  fluorescent  flamingo 
color  of  Harbor  View  Farms, 
might  be  induced  to  enter  his 
choice  little  colt,  Irvkup-— named 


for  the  Chicago  newspaper  col¬ 
umnist,  Irv  Kupcinet. 

The  idea  won  the  qualified 
approval  of  Bill  Lauder,  the 
former  turf  reporter  who  is 
now  Sam  Kanchuger’s  chief  leg¬ 
man  in  the  press  relations  office 
of  the  New  York  Racing  As¬ 
sociation.  As  Bill  saw  it,  the 
gathering  of  publishers’  horses 
at  one  place  for  a  special  event 
would  take  a  lot  of  doing,  be¬ 
cause  horse  races  aren’t  put 
together  that  way. 

Another  authority,  J.  Samuel 
Peidman,  publisher  of  the  Morn¬ 
ing  Telegraph,  scoffed  good- 
naturedly  at  the  very  thought. 
He  agreed  the  publishers  had 
some  fine  animals  on  the  vari¬ 
ous  tracks  this  season  but  he 
doubted  if  any  set  of  conditions 
could  l)e  written  to  make  a  real 
race  out  of  it.  Not  all  of  the 
newsprinters,  he  pointed  out,  are 
in  the  same  age  class  or  handi¬ 
cap  division.  So  just  call  it  a 
mythical  paper  race! 

Guggenheim's  Silks 

The  blue  and  white  blocks  of 
Capt.  Harry  F.  Guggenheim’s 
racing  silks  are  as  familiar  to 
followers  of  the  thoroughbred 
horse  as  the  bodoni  masthead 
of  his  newspaper,  Newsday,  is 
to  Long  Island  readers. 

In  fact,  the  stretch  rtins  pre¬ 
ceded  the  press  runs.  The  Cap¬ 
tain,  as  he  is  always  called 
around  racetracks  (it’s  a  Navy 
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rank;  he  sei*\'ed  as  a  naval  avi¬ 
ator  in  lx)th  World  Wars) 
stai'ted  his  stable  with  the  i)ur- 
chase  of  one  yearling  in  11)554. 
It  was  not  until  six  years  later 
that  he  and  his  wife,  the  late 
Alicia  Patter.son,  founded  News- 
day. 

Like  New.sday,  the  racing 
stable  prospered  niiphtily  from 
a  modest  bepinninp.  Includinp 
extensive  breedinp  interests,  it 
comprises  nearly  100  horses, 
most  of  them  in  the  United 
States  and  three  or  four  in 
Enpland. 


Bald  Kaple 

The  nom-de-course  of  this  im¬ 
pressive  collection  of  equine 
bluebloods  is  Cain  Hoy  Stable, 
named  after  the  Guppenheim 
plantation  in  South  Carolina. 
This  was  the  way  Nepro  slaves 
in  the  area  pronounced  “cane 
hay,”  a  plant  used  in  the  mak- 
inp  of  rattan  chairs. 

Many  outstandinp  stakes  win¬ 
ners  have  raced  in  the  Cain 
Hoy  colors,  such  as  Bald  Eaple, 
the  only  horse  ever  to  win  the 
Washinpton  International  at 
Laurel,  Maryland,  twice.  This 
is  as  close  as  one  can  come  to 
a  “world  championship”  of  horse 
racinp  and  Bald  Eaple  beat  the 
best  from  all  parts  of  the  world 
in  1959  and  ’60. 

Some  of  the  others  are  Never 
Bend,  juvenile  champion  of 
1962  and  runnerup  in  last  year’s 
Kentucky  Derby;  Turn-To,  All 
Hands,  Annapeddon,  One-Eyed 
Kinp,  Victory  Morn,  Siama, 
Dead  Ahead,  Red  GckI.  There 
is  hardly  a  race  of  major  im¬ 
portance  that  has  not  been  won 
by  the  Cain  Hoy  Stable.  But  the 
Cain  Hoy  horse  most  racetrack- 
ers  would  think  of  first  is  Dark 
Star,  who  scored  one  of  the 
most  exciting  upsets  in  racinp 
history. 

In  the  1953  Kentucky  Derby, 
Dark  Star,  a  25-1  shot,  came 
home  leadinp  from  start  to  fin¬ 
ish  ahead  of  Native  Dancer, 
the  only  race  in  which  the  great 
gray  horse  was  ever  beaten.  Un¬ 
fortunately,  Dark  Star  would 
never  enter  the  winner’s  circle 
again;  he  was  injured  in  his 
next  race,  the  Preakness,  and 
was  retired  to  stud. 

A  Perfectionist 

The  Guggenheim  formula  for 
racing  success  is  the  same  he 
has  applied  in  his  other  endeav¬ 
ors:  a  perfectionist’s  quest  for 
nothing  but  the  best.  In  racing, 
that  means,  “Breed  the  best 
mares  to  the  best  stallions,  then 
get  the  best  trainer  and  the 
best  jockey.”  His  trainer,  Woody 


A  HAPPY  MOMENT  for  Capt.  Harry  F.  Gugger)heim  was  snapped 
by  photographers  at  Churchill  Downs  in  May,  1953,  when  he  greeted 
Dark  Star  after  beating  Native  Dancer  in  the  Kentucky  Derby. 


Stephens,  and  his  contract  rider, 
Manuel  Ycaza,  are  both  top  men. 

But,  the  Captain  adds,  “With¬ 
out  Lady  Luck  on  your  side, 
you’re  done.”  Perhaps  it  is  this 
very  element  of  uncertainty  in 
racinp  that  appeals  as  a  diver¬ 
sion  from  his  other  interests: 
mininp,  aviation,  philanthropy 
and  newspaper  publishinp.  “Dif¬ 
ferences  of  opinion  —  the  rea¬ 
son  people  bet  on  races  —  also 
stimulate  our  own  interest  as 
owners  and  breeders,”  he  has 
pointed  out. 

Capt.  Guppenheim’s  business 
acumen  was  instrumental  in  the 
reorpanization  of  New  York  rac¬ 
ing  a  decade  ago.  When  the 
New  York  tracks  were  merged 
into  the  non-profit  Greater  New 
York  Racing  Association  (the 
“Greater”  has  since  been 
dropped  fiTtm  the  title)  he  was 
one  of  three  members  of  the 
Jockey  Club  chosen  to  seiwe  as 
trustees.  The  others  were  Chris¬ 
topher  T.  Chenery  and  John  W. 
Hanes.  Among  other  improve¬ 
ments,  this  trio  was  largely  re¬ 
sponsible  for  the  construction 
of  the  $33,000,000  Aqueduct 
Race  Track,  the  most  modern  in 
the  world. 

Although  Capt.  Guggenheim 
has  had  less  time  to  devote  to 
his  racinp  interests  since  Miss 
Patterson’s  death  last  year,  he 
has  lost  none  of  this  enthusiasm. 
Since  Never  Bend’s  recent  re¬ 
tirement  he  has  no  great  horses 
in  his  string,  but  his  royally- 
bred  2-year-olds  are  coming  to 
the  races  and  who  knows,  may¬ 
be  there  is  another  Dark  Star 
or  Bald  Eagle  among  them. 

Kidder's  Hopefuls 

Already  it’s  a  case  of  “Mebbe 
next  year”  for  Bernard  J.  Bid¬ 
der’s  prospects  in  the  Kentucky 
Derby. 


His  Royal  Tower,  a  1963  en¬ 
try,  “broke  down”  on  this  year’s 
opening  day  at  Santa  Anita 
and  is  being  rested  until  another 
season,  the  publisher  explained. 

The  25  Bidder  horses  include 
“all  kinds”  from  brood  mares 
to  a  foal  bom  March  4,  as  well 
as  a  promising  group  of  two- 
year-olds. 

“Ben”  Bidder  may  try  for  a 
newspaper  name  for  his  newest 
foal.  But  naming  day  is  months 
away.  Next  fall  the  registration 
as  a  thoroughbred  will  be  sub¬ 
mitted  to  the  Jockey  Club.  Be¬ 
fore  the  colt  is  two-years-old  a 
name  will  be  submitted. 

Name  registration  is  difficult. 
No  repeat  names  are  allowed 
within  a  15-year  period.  The 
names  of  past  great  champions 
may  not  be  used.  Mr.  Bidder 
has  tried  for  newspaper  names, 
such  as  Bold  Type,  only  to  find 
these  are  “taken.” 

Operating  a  racing  stable  is 
costly.  Results  vary.  But  when 
an  owner  has  a  good  year,  it 
makes  up  for  the  bad,  Mr,  Rid- 
der  commented,  as  he  reiterated : 
“Maybe  next  year  we’ll  be  in 
the  Derby  again.” 

Fourth  Eistale  .Stabhr 

You  can  almost  tell  a  Fourth 
Estate  entry  by  the  name  on 
the  program  —  Editorialist, 
Journalist,  Copy  Chief  and  Mr. 
Slug.  That’s  the  way  Jack 
Knight  and  Marshall  Field  have 
been  turning  them  out  (under 
14  letters  in  a  name)  ever  since 
they  became  partners  in  1959. 
Mr.  Knight  owns  two-thirds  of 
the  stable  and  he  relies  heavily 
on  the  judgment  of  the  veteran 
Louisville  trainer,  S.  Bryant 
Ott,  in  buying  yearlings. 

Copy  Chief  currently  is  the 
big  money-maker.  Journalist,  a 
son  of  the  great  Nashua,  was 


on  the  way  to  banking  mint 
when  it  was  decided  1  take 
him  out  of  training,  i  en  to 
scratching  him  from  thi  Ken¬ 
tucky  Derby,  after  a  stn  iiuous 
season  in  Miami  and  Ni  .v  Or¬ 
leans. 

La.st  year  it  was  Editorialist 
who  u.sed  to  romp  hom>  with 
the  .stakes  purses,  or  a  good 
portion  of  them.  In  19(i'l,  the 
Fourth  Estate’s  eight  big  hread- 
w'inners  ran  home  with  $2o(),000. 
He  may  come  back  to  foi  in  this 
season  for  handicap  events. 
Also,  the  stable  has  Times  Ro¬ 
man  rounding  into  shape  again 
after  an  injury. 

For  a  change  of  pace  in  nam¬ 
ing  the  horses.  Fourth  Estate 
has  Patrons  Knight  and  Field. 
“They  have  enjoyed  extiaordi- 
nary  early  foot,”  says  Harry 
Grayson,  NEA  sports  colum¬ 
nist. 

(Jreeiilrre’s  Tom  E'lad 

For  many  years  before  “Jock” 
Whitney  became  intere.sted  in 
journalism  and  bought  the  New 
York  Herald  Tribune,  the 
Gi’eentree  Stud  which  he  and 
his  sister,  Mrs.  Charles  Ship- 
man  Payson,  owm,  has  suppli^ 
some  of  the  country’s  most 
famous  horses.  Only  a  few  years 
ago  it  was  Tom  Fool  whose 
name  fitted  so  neatly  into  the 
Sunday  headlines  after  a  big 
race  on  Saturday. 

Malicious  from  the  Greentree 
farm  is  cdigible  for  the  Run  of 
the  Roses  but  the  big  horse  of 
the  year  carrying  the  Whitney 
colors  is  Cyrano.  He’s  been  rac¬ 
ing  in  California  with  much  suc¬ 
cess. 

Greentree’s  Straight  Face 
won  the  mile-and-a-quarter  Ken¬ 
tucky  Derby  several  years  ago, 
but  No  Robbery  was  a  disap¬ 
pointment  last  year. 

Max  Bcdl’s  Bewaril 

The  Canadian  stable  owned 
by  G.  M.  (Max)  Bell,  chairman, 
F.  P.  Incorporated,  and  Frank 
McMahon  has  nominated  Return 
Trip  for  the  Belmont  Stakes. 

Mr.  Bell  heads  an  organiza¬ 
tion  publishing  six  Canadian 
dailies. 

The  Bell-McMahon  .stable, 
called  Alberta  Ltd.  in  U.  S.  rac¬ 
ing,  is  known  in  Canada  as 
Golden  West  Fai-ms  Ltd.  All  of 
this  stable’s  residents  are  eating 
well  at  last  report,  albeit  they 
are  not  w'inning  races,  Mr.  Bell 
advised. 

But  in  the  past  the  stable  has 
had  a  measure  of  good  fortune 
with  Four  and  Twenty,  St.  Vin¬ 
cent,  Royal  Serenade,  Indian 
Hemp  and  Flutterby. 

“As  in  new’spaper  publishing, 
running  a  good  horse  is  its  own 
reward,  and  a  profitable  opera¬ 
tion,”  he  told  Editor  &  Pub¬ 
lisher. 
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'  'Changeover  to  Cottrell  Vanguard  web  offset 
gives  us  more  color,  more  speed, 
more  new  business," 


says  W.  T.  Marineau,  Business 
Manager,  The  Daily  Idahonian, 
Moscow,  Idaho 

“In  less  than  20  working  hours  after 
we  shut  down  our  old,  eight-page  web 
letterpress,  we  had  completed  a  3-color 
process  job  on  our  new  3-unit  Cottrell 
Vanguard.  And  the  next  day  we  beat 
our  normal  newspaper  deadline  by  30 
minutes.  Demand  has  been  so  great 
that  we’re  installing  another  unit  to 
give  us  even  greater  flexibility! 

“Now  we  can  give  our  6,000  Daily 
Idahonian  readers  and  our  advertisers 


a  more  colorful,  more  interesting  photo- 
packed  newspaper.  The  photo  repro¬ 
duction  is  excellent.  And  because  of  its 
speed,  we  can  include  late-breaking 
news  and  still  make  delivery  to  circu¬ 
lation  points  on  time.  Our  hot-metal 
equipment,  which  we  retained,  for 
composition  of  news  text  and  head¬ 
lines  also  contributes  to  a  sharp  ap¬ 
pearance. 

“Not  only  that,  but  we  are  now 
printing  two  additional  weekly  news¬ 
papers,  with  a  combined  circulation  in 
excess  of  50,000.  And  we  expect  soon 
to  print  two  more  papers— all  without 


conflict  with  the  closing  time  on  our 
own  daily.” 

Why  have  so  many  small-  and  medi¬ 
um-size  publishers  changed  to  Van¬ 
guard  web  offset?  The  reasons  are 
obvious:  Up  to  24  standard  news  pages 
per  hour  folded  •  Available  in  1  to  6 
units  •  Speeds  up  to  15,000  papers  per 
hour  •  Low  initial  investment  •  Low 
operating  costs  •  No  costly  engravings, 
but  lots  of  pictures  •  Better  reproduc¬ 
tion  with  screens  to  133  lines  •  Versa¬ 
tile  composition — hot  metal,  photo¬ 
composition  or  any  combination.  For 
more  information,  wire,  write  or  call: 


‘Newsphotog  of  Year 
To  Ted  Rozumalski 


Ted  Rozumalski  of  the  Houston  (Tex.)  Chronicle,  was  uamed 
Newspaper  Photopraplur  of  tloe  Year  in  the  21st  annual  Pictures 
of  the  Year  comi)etition,  co-sponsored  by  the  National  Press  Pho¬ 
tographers  Association,  World  Book  Encyclopedia,  and  the  Uni¬ 
versity  of  Missouri  School  of  Journalism. 

Georfre  Silk  of  Life  magazine  took  the  Mapazine  Photoprapher 
of  the  Year  award  for  the  second  straight  year. 

Both  titles  are  piven  on  the  basis  of  a  portfolio  representing 
a  cross-.section  of  each  photographer’s  best  work  in  1963. 

Rozumalski,  staff  photographer  for  Texas,  Chronicle  Sunday 
magazine  (E&P,  Jan.  18,  1964,  page  16),  also  took  honorable 
mention  in  Feature,  third  prize  in  News  Picture  Story  and  honor¬ 
able  mention  in  Portrait  and  Personality.  Silk  took  third  in  maga¬ 
zine  Picture  Story. 

The  Chronicle’s  Van  Hetherly  won  the  Picture  Editor’s  Award, 
finishing  ahead  of  Brj'an  Hodgson,  Lonp  Beach  (Calif.)  Inde¬ 
pendent  Press-Tele  pram,  who  took  the  honor  last  year.  W.  E. 
Garrett,  National  Geopraphic,  finished  third. 

The  Chronicle’s  Arthur  Uhlmann  won  second  prize  in  Picture 
Feature  Story  and  third  prize  in  Newspaper  Color;  co-worker 
Bob  Brister  took  first  prize  in  Sports  Picture  Story. 

Milwaukee  Journal  Scores 

The  photo  staff  of  the  Milwaukee  (Wis.)  Journal  dominated  the 
award-winner’s  list.  Staffers  Richard  Bauer  and  John  Murray 
(first),  Carl  Hoyt  (second),  and  John  Ahlhauser  (honorable  men¬ 
tion)  took  three  of  the  four  prizes  in  Newspaper  Color.  James 
Stanfield  took  first  in  Pictorial  while  Hoyt  tied  for  second  in  this 
category  with  Ray  Redmond,  Akron  (Ohio)  Beacon- Journal.  The 
Milwaukee  Journal’s  George  Koshollek  was  second  in  Feature  and 
honorable  mention  in  Pictorial. 

Other  Journal  staffers  picking  up  aw’ards  were:  Donald  Nus- 
baum,  first  in  Feature  Picture  Story;  Niels  Lauritzen,  second  in 
Sports  Picture  Story;  Ken  Futterlieb,  honorable  mention  in  Sports 
Picture  Story. 

The  two  major  wire  services  grabbed  the  top  news  awards. 
In  Spot  News,  the  Associated  Press’  William  Hudson  was  first, 
Malcolm  Browme  second  and  Roger  Asnog  third.  Browne’s  pic¬ 
ture  of  a  burning  Buddhist  monk  previously  won  the  World  Press 
Photo  news  award  (E&P,  Dec.  21,  1963,  page  13).  Asnong’s  photo 
of  a  man  begging  UN  troops  in  Africa  not  to  shoot  him  previously 
won  the  George  Polk  Memorial  Award  for  news  photography 
(E&P,  March  28,  1964,  page  26). 

In  General  News,  United  Press  International’s  James  Atherton 
was  first,  Dieter  Steiner  second  and  Roddey  Mims  third.  In 
other  categories,  UPI’s  Peter  Skingley  won  an  honorable  men¬ 
tion  in  Feature;  Andre  Sima  took  first  place  in  News  Picture 
Story;  Mims  took  third  prize  in  Portrait  and  Personality;  Fran- 
coise  Barthe  took  honorable  mention  in  Portrait  and  Personality. 

Don  Sturkey,  of  the  Charlotte  (N.  C.)  Observer,  picked  up  a 
first  in  Portrait  and  Personality;  second  in  News  Picture  Story; 
and  third  in  Sports. 

Bob  Williams,  Memphis  (Tenn.)  Commercial-Appeal,  who  told 
in  E&P  April  4,  page  64,  the  value  of  entering  photo  contests, 
won  a  third  in  Sports  Picture  Story  and  an  honorable  mention 
in  Feature  Picture  Story. 

The  Louisville  (Ky.)  Courier- Journal  was  cited  for  Best  News¬ 
paper  U.se  of  Photographs.  Best  Magazine  Use  of  Photographs 
went  to  Look  magazine. 

Life  picked  up  one  award  in  Magazine  News  or  Documentary; 
three  of  the  four  aw'ards  in  Magazine  Picture  Story ;  one  in  Maga¬ 
zine  Sports,  and  one  in  Magazine  Pictorial. 

The  Saturday  Eveninp  Post  took  one  aw^ard  in  Magazine  Sports; 
one  in  Magazine  Portrait  and  Personality;  two  in  Magazine  Color; 
and  one  in  Category  X. 

National  Geographic  took  two  prizes  in  Magazine  News  or 
Documentary;  one  in  Magazine  Picture  Story;  one  in  Magazine 
Sports;  the  top  three  prizes  in  Magazine  Pictorial;  two  in  Maga¬ 
zine  Portrait  and  Personality;  one  in  Magazine  Color;  one  in 
Category  X;  and  one  in  Picture  Editor’s  Award. 

Tom  O'Reilly.  Toledo  Blade  All  first-place  winners  are  listed  on  the  next  page. 
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ETHEL  WATERS 

(First  Prize,  Portraits — Personality) 

Don  Sturkey,  Charlotte  Observer 


WHAT  DID  I  DO? 

(First  Prize,  Feature) 


This  one  Kodak  paper  is  worth  a  thousand  words 


•  From  the  mills  of  the  Northeast 
comes  selected  wood  pulp,  85%  of 
which  we  must  destroy  to  obtain  the 
long  and  workable,  high  alpha  cellu¬ 
lose  fiber  needed  for  this  Kodak  paper. 

•  From  the  thighbones  of  Argentinian 
oxen  that  have  been  fed  on  mustard 
plants  comes  one  particular  gelatin 
we  need  for  this  Kodak  emulsion. 

•  From  IV2  miles  out  and  8  fathoms 
below  Lake  Ontario's  surface  comes 
water  which  we  make  over  until  it  is 
so  pure  it  will  dissolve  nickel.  This  is 


the  water  we  need  to  blend  the  emul¬ 
sion  for  this  one  Kodak  paper. 

In  fact,  all  the  raw  materials  going 
into  this  photographic  paper  are  of 
proved  premiurh  quality. 

Final  tests  are  made  under  condi¬ 
tions  as  close  to  your  professional 
methods  as  we  can  possibly  get.  The 
emulsion  speed  of  this  paper,  its  con¬ 
trast,  color,  and  tone  must  always  test 
out  to  what  you  will  expect.  Nothing 
is  left  to  chance. 

What  IS  the  paper  produced  with 


such  care,  under  such  close  control? 

In  reality,  this  one  paper  is  any 
Kodak  paper  made  for  professional 
use.  It  qualifies  as  professional  because 
it  has  Kodak  repeatability— the  extra 
ingredient  we  manufacture  into  all 
our  products.  Some  people  call  it 
Kodak  uniformity.  It's  what  you  pay 
for.  Professionally, 
you  can't  afford  less. 

Photo  Press  Sales  Division 
EASTMAN  KODAK  COMPANY 
Rochester,  N.  Y. 


Spot  News  —  William  Hud¬ 
son,  AP,  “Attacking  Dog.” 

General  News  —  James  Ath¬ 
erton,  UPI,  “A  New  Birth  of 
Freedom.” 

Feature  —  Tom  O’Reilly,  To¬ 
ledo  Blade,  “What  Did  I  Do?” 

Picture  Story-News  —  Andre 
Sima,  UPI,  “Death  Came  By 
Mail.” 

Picture  Story-Feature — Don¬ 
ald  Nusbaum,  M'dwaukee  Jour¬ 
nal,  “The  Pied  Piper  of  Wau¬ 
watosa.” 

Sports  —  Jack  Kenward,  To¬ 
peka  Capital  Journal,  “Calf- 
Roper.” 

Sports  Picture  Story  —  Bob 
Brister,  Houston  Chronicle, 
“Roughest  Boat  Race  in  the 
World.” 

Pictorial  —  James  Stanfield, 
Milwaukee  Journal,  “Horicon 
Homecoming.” 

Portrait  and  Persouality  — 
Don  Sturkey,  Charlotte  Ob¬ 
server,  “Ethel  Waters.” 

Newspaper  Color  —  Richard 
Bauer  and  John  Murray,  Mil¬ 
waukee  Journal,  “Concert  at  the 
Pabst.” 

Magazine  News  or  Documen¬ 
tary  —  Charles  Moore,  Black 
Star,  “Putting  Out  the  Fire, 
Birmingham,  Ala.” 

Magazine  Picture  Story  — 
Larry  Burrows,  Life,  “War  in 
Colour.” 

Magazine  Sports  —  Lawrence 
Schiller,  Saturday  Evening  Post, 
“The  Big  One.” 

Magazine  Pictorial  —  Thomas 
Nebbia,  National  Geographic, 
“Turkey.” 

Magazine  Portrait  and  Per¬ 
sonality  —  Bates  Littlehales, 
National  Geographic,  “Jungle 
Hunter.” 

Magazine  Color  —  Lawrence 
Schiller,  Saturday  Evening  Post, 
“The  Big  One.” 

Category  X  —  Bob  Moreland, 
St.  Petersburg  Tinu’s,  “Angry 
Gator.” 


First  Plare  Winners 


AHACKING  DOG 

(First  Prize,  Spot  News 


ANGRY  GATOR 

(First  Prize,  Category  X) 

Bob  Moreland,  St.  Petersburg  Times 


DEBBIE  REYNOLDS 

(Photographer  of  Year  Portfolio) 

Ted  Rozumalski,  Houston  Chronicle 


A  NEW  BIRTH  OF  FREEDOM 

(First  Prize,  General  News) 

James  Atnerton,  UPI 
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An  Open  Message  to  the  Publishing,  Broadcasting  and  Advertising  Industries: 


CAN  ONE  BAD  APPLE 


SPOIL  TWO  BARRELS  OF  GOOD  APPLES? 


...your  barrel  and  ours?  The  bad  a[)ple  we’re  talking  price  them  fairly',  to  advertise  them  honestly  and  to 

about  can...  and  will ...  unless  we  join  forces  now  to  maintain  complete  servicing  facilities.  Our  goal  is  to 

get  rid  of  him.  He’s  the  fast-buck  phoney'  who  intil-  get  the  bad  apples  out  —  and  keep  them  out  —  of  the 

trates  every  business  and  profession.  He’s  the  dishonest  retail  automobile  industry.  Your  support  will  be  appre- 

advertiser  who  destroys  the  power  of  all  advertising  ciated.  Don’t  accept  nor  participate  in  false  or  mis- 

by  undermining  believability.  He’s  an  impostor  who  leading  automobile  advertising.  In  your  news  and 

smears  guilt-by'-association  on  every’  legitimate,  ethical  editorial  features,  do  what  you  can  to  protect  quality 

man  in  his  “chosen”  business.  The  22,000  franchised  new-car  dealers  from  guilt-by-association  with  “bad 

new-car  dealers  who  are  members  of  n.vd.\  are  pledged  apple”  impostors, 

to  a  program  of  quality:  to  sell  quality’  products,  to 

May  we  send  you  a  free  copy  of  “Recommended  Standards  of  Practice  for 
Advertising  and  Selling  Automobiles" t  Published  by  NADA  and  the 
Association  of  Better  Business  Bureaus,  Inc.  Please  write  to: 

THE  NATIONAL  AUTOMOBILE  DEALERS  ASSOCIATION 

Official  Organization  of  America’s  Franchised  New-Car  and  Truck  Dealers  •  2000  "K”  Street,  N.W.,  Washington  6,  D.C. 


CLASSIFIED  CLIMC 


Paper  Sues  Phone  Co. 
For  Loss  of  Ads 


The  Jefferson  County  (Coio.) 
Sentinel  has  filed  a  lawsuit 
ajfainst  a  telephone  company 
charginfT  the  company’s  agents 
with  contacting  the  newspaper’s 
classified  advertisers  and  assert¬ 
ing  the  advertisers  must  pay 
business  phone  rates  or  cease 
using  classified  advertising  with 
listed  phone  numbers. 

Gateway  West  Publishing  Co. 
Inc.,  publishers  of  the  15,000- 
circulation  weekly,  charge  that 
since  the  telephone  company  is 
a  monopoly,  the  Sentinel’s  cus¬ 
tomers  have  no  choice  but  to 
pay  a  higher  rate,  lose  their 
phone  serv’ice  or  quit  placing 
classified  advertisements. 

The  Mountain  States  Tele¬ 
phone  &  Telegraph  Co.’s  resi¬ 
dential  rate  is  $6.20  per  month 
and  $17.50  per  month  for  busi¬ 
ness  phones,  plus  tax  and  instal¬ 
lation  charges.  There  is  also  a 
$50  deposit  for  a  business  phone. 

The  complaint,  signed  by 
Richard  Hilker,  editor  and  gen¬ 
eral  manager,  says  that  as  a 
result  of  the  phone  company’s 
action,  some  customers  of  the 
newspaper  have  ceased  purchas¬ 
ing  classified  ads  and  others 


have  indicated  they  will  cease. 

The  suit  claims  the  phone 
company’s  actions  have  already 
deprived  the  paper  of  substan¬ 
tial  means  of  livelihood  and  un¬ 
less  the  phone  company  “is  en¬ 
joined  from  the  action  the  busi¬ 
ness  will  be  ruined.” 

Along  with  the  restraining 
order,  the  Sentinel  asked  for 
$25(1, (K)((  actual  and  $250,000  ex¬ 
emplary  damages. 

Judge  Molholm  ruled  the 
newspaper  did  not  have  enough 
evidence  to  warrant  a  restrain¬ 
ing  order. 

At  the  court  hearing,  .4pril 
8,  one  Sentinel  advertiser  testi¬ 
fied  he  was  contacted  by  a  tele- 
l>hone  comijany  representative 
and  was  told  he  would  have  to 
get  a  busine.ss  phone  or  stop 
advertising  in  the  Sentinel.  He 
told  the  court  he  decided  to  quit 
advertising.  .Another  advertiser 
testified  he  was  contacted  but 
continued  advertising  without 
listing  his  phone  number. 

Mr.  Hilker  acknowledged  that 
neither  he  nor  his  representa¬ 
tives  had  made  an  effort  to  talk 
with  telephone  company  officials 
to  resolve  the  issue  out  of  court. 


AMY  by  Mace  at-J  TippH 


Beer  Schedule 

The  Sunday  supplements  of 
the  New  York  Times,  Chicago 
Tribune,  Los  Angeles  Times, 
Boston  Globe,  Cleveland  Plain 
Dealer,  Philadelphia  Inquirer, 
Pittsburgh  Press  and  San  Fran¬ 
cisco  Chronicle  will  be  used  by 
Van  Munching  &  Co.,  general 
U.S.  importers,  for  a  Heineken 
beer  advertising  campaign  this 
month.  The  campaign  will  run 
for  the  remainder  of  1964. 
Smith/ Greenland  is  the  agency. 


Shoes  in  Supplements 

.Advertising  for  Wolverine 
brand  service  shoes,  boots  and 
golf  shoes  was  carried  April  12 
in  Sunday  supplements  of  238 
newspapers  with  total  circula¬ 
tion  of  39  million,  according  to 
John  T.  Hart,  vicepresident. 
Wolverine  Shoe  &  Tanning  Cor¬ 
poration,  Rockford,  Mich.  An¬ 
other  insertion  is  scheduled  for 
Sept.  30.  MacManus,  John  & 
Adams,  Bloomfield  Hills,  Mich., 
is  the  agency. 


Newspaper  Brokers 


Royal  Crown  Cola 
Promotes  Turner 

Chicago 

Robert  G.  Turner,  general  ad¬ 
vertising  manager  of  Royal 
Crown  Cola  Co.,  Columbus,  Ga., 
has  been  appointed  vicepresi¬ 
dent-advertising.  Prior  to  join¬ 
ing  the  comi)any  he  spent  nine 
years  with  the  Ledger-Enquirer 
Newspapers  in  Columbus.  Ear¬ 
lier  he  was  with  an  -Atlanta 
adv’ertising  firm  and  on  the  ad¬ 
vertising  staff  of  the  San  Fran¬ 
cisco  Examiner. 

All-.4merica  City 

Gastonia,  N.C. 

To  mark  this  city  being  hon¬ 
ored  as  an  All-America  City  by 
the  National  Municipal  League 
and  Look  magazine,  the  Gastonia 
Gazette  published  a  172-page 
edition  on  March  5,  the  largest 
in  the  history  of  the  84-year-old 
newspaper. 

Gazette  General  Manager 
James  H.  Atkins  said  the  paper 
was  put  together  with  the  regu¬ 
lar  staff  in  less  than  (50  days. 


Financial  Consultants 


VINCENT  J.  MANNO 


A  long  and  experienced  history  of  constructive 
service  is  reflected  by  the  confidence  accorded 
us  by  publishers  of  small,  medium  and  large 
newspapers  throughout  the  United  States. 


Associate.  GEORGE  ROMANO 
50  East  58th  Street 

New  York  22.  N.  Y.  ELdorado  5-0405 
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New  York  Addresses  of  Convention  Visitors 


iberdeei  S.l).  I  American-News 
■  Henrv  .  Schmitt,  Barclay 
Abilene  i  l  ex-  >  Keiiorter  News 
Mr.  &  Irs.  Andrew  B.  Shelton. 

Bart  \ 

Akron  1“  '  Beacon  Journal 
K  L.  .'lilhurn,  Sheraton-East 

E, '  J.  l.atimer,  Waldorf-Astoria 
Ben  Ma.denburg.  Sheraton-East 
John  S  Kniicht.  Waldorf-Astoria 

Albany  (N-Y.)  Times-Union  & 
Knickert'ocker  News 
(iene  Kobb.  Waldorf-Astoria 
Koger  Coryell.  Sheraton- East 
Hoy  VV  .-Anderson,  .Sheraton-East 
Albert  I.<  a  (Minn.»  Tribune 
Paul  C.  Belknap,  c/o  Thomson  News¬ 
papers.  10  Rockefeller  Plaza 
Allentown  iP.a.  1  Call-Chronicle 
Donald  P.  Miller.  Waldorf-Astoria 
Samuel  W.  Miller,  St.  Moritz 
Williaiii  U.  lieimert.  Waldorf-Astoria 
Floyd  W.  Kalb,  Lexington 
lluyer  E.  Candy,  Taft 
.Alliance  (O.)  Review 
D,  A.  Peterson,  Barclay 
Altoona  ( Pa.  1  Mirror 
J.  &  Iloltiinger.  Roosevelt 
James  <1.  Slep.  Roosevelt 
Herman  S.  Reifsnyder,  Roosevelt 
Ric^rd  E.  Beeler.  Roosevelt 
Amee  (Iowa)  Tribune 
Mr.  &  Mrs.  Hollis  J.  Nordyke. 

Waldorf-Astoria 
Ann  Arbor  (Mich.)  News 
Ralph  E.  Schweitzer,  Waldorf-Astoria 
Annapolis  (Md.)  Capital 
Qmer  M.  Jackson.  Jr..  Lexington 
Amsterdam  (N.Y.)  Recorder 
W.  B.  LeFavour,  Waldorf-Astoria 
An^orage  (Alaska)  Times 
Robert  B.  .-Atwood.  Waldorf-Astoria 
Ansonia  (Conn.)  Sentinel 
Mrs.  Elia  H.  Emerson, 

Waldorf-Astoria 
Leonce  Cove.  Waldorf-Astoria 
Mr.  &  Mrs.  John  P.  Musgat. 

Waldorf-Astoria 

Mr.  &  Mrs.  William  G.  Boies.  Carlyle 
Mr.  &  Mrs.  Noyes  S.  Wilmot. 

Waldorf-Astoria 
Appleton  (Wis.)  Post-Crescent 
Mr.  &  Mrs.  John  B.  Torinus. 

Park  Lane 

Arlington  (Tex. )  News-Texan 
Mr.  &  Mrs.  Staley  McBrayer.  Barclay 
Asheville  (N.C.)  Citizen-Times 
Mr.  &  Mrs.  Robert  Bunnelle. 

St.  Re'^is 

Ashland  (Ky.l  Independent 
Mr.  &  Mrs.  J.  T.  Norris.  Jr..  Barclay 
R.  A.  McCullough.  Sr.,  Barclay 
Ben  F.  McCullough.  Barclay 
Ashtabula  (O.)  Star-Beacon 

D.  C.  Rowley.  Barclay 
.lohn  A.  Colin.  Barclay 
W.  G.  H.  Finch.  Not  Available 
Athens  (Tex.)  Review 
Mr.  &  Mrs.  M.  M.  Donosky. 

Sheraton-East 

Atlanta  (Ga. )  Journ.al  &  Constitution 
.Tack  Tarver.  Barclay 
Hobart  Franks.  AValdorf-Astoria 
Clark  Howell.  AValdorf-Astoria 
.Atlantic  City  (N..I.)  Press 
Neill  Mitchell.  Waldorf-Astoria 
Stanley  Fink.  Lexington 
Auburn  (N.Y.)  Citizen- Advertiser 

F.  R-L.  Osborne.  127  E.  T.^rd  St.. 

New  York  City 

Aucuata  (Ga. )  Chronicle  &  Herald 
Mr.  &  Mrs.  AV.  S.  Morris,  HI, 

Sheraton-East 

Mrs.  W.  S.  Morris.  Sheraton-East 


B 

Baltimore  (Md.)  News  American 
Mr.  &  Mrs.  Mark  F.  Collins,  Barclay 
Bangor  (Me.)  News 
Mr.  i  Mrs.  Richard  K.  Warren, 
Waldorf-Astoria 
Mr.  Si  Mrs.  Andrew  J.  Pease. 
Waldorf-Astoria 

Robert  E.  Kiah.  AValdorf-Astoria 
Bar^Montpelier  (Vt.)  Times-Argus 
Mr.  &  Mrs.  Alexander  C.  AValker, 
Summit 

Nancy  A,  Walker.  Summit 
Ba^esville  (Okla.) 

Examiner  Enterprise 
-••  L.  Jennings,  Waldorf-Astoria 
B  (Mich.)  Enquirer  &  News 

Robert  B.  Miller.  Pierre 
Baton  Rouge  (La.) 
jJote-Times  &  Advocate 
Charles  p.  Manship,  Jr..  Barclay 
{^la  G.  Manship.  Barclay 
Bouglas  L.  Manship,  Barclay 
Manship.  Barclay 
f  ^'’***‘  TMich.)  Enquirer  &  News 
B.  Miller.  Pierre 
Bav  City  (Mich.)  Times 
John  H.  Kvafft,  Barclay 
Milton  D.  Hewes,  Park  Lane 

•editor  6c.  publisher 


Bayonne  (N.J.)  Times 
Herman  Lazarus,  Jr.,  Barclay 
Herman  Lazarus,  HI.  Barclay 
Beaumont  (Tex.)  Enterprise  &  Journal 
Mr.  &  Mrs.  O.  Eugene  Davis, 
AValdorf-Astoria 
Mr.  &  Mrs.  R.  M.  Frost, 
AValdorf-Astoria 

Beaver  (Pa.)  Beaver  (Jounty  Times 
S.  W.  Calkins,  Waldorf-Astoria 
Michael  M.  Pennock.  Shelton  Towers 
Beaver  Falls  (Pa.)  News-Tribune 
Mr.  &  Mrs.  AVm.  T.  Dentzer,  Summit 
Beckley  (W.Va. )  Post-Herald  & 

Italeigh  Register 

Mr.  &  Mrs.  George  AVarren  Hodel. 
New  Weston 
Bedford  (Pa.)  Gazette 
.Air.  &  M-'S.  Hugo  K.  Frear, 
Belmont-Plaza 

.Air.  &  Mrs.  Edward  K.  Frear. 
Belmont-Plaza 

Belleville  (Ont.,  Canada)  Intelligencer 
H.  Myles  Morton.  Waldorf-Astoria 
Bethlehem  (Pa.)  Globe-Times 

Donald  S.  Taylor,  AValdorf-Astoria 
Biddeford-Saco  (Me.)  Journal 
W.  Paul  Casavant,  New  Yorker 
Binghamton  (N.Y.)  Press 
Fred  W.  Stein,  Waldorf-Astoria 
Kimball  Davis,  Waldorf-Astoria 
Bismarck  (N.D. )  Tribune 

Mrs.  Stella  I.  Mann,  Waldorf-Astoria 
BI<x>mington  (Ill.)  Pantagraph 
Loring  C.  Merwin,  Waldorf-Astoria 
Davis  U.  Merwin.  Waldorf-Astoria 
Davis  Merwin.  Sr..  AValdorf-Astoria 
Bloomsburg  (Pa.)  Press 

Mr.  &  Mrs.  Robert  R.  Eyerly. 
Berkshire 

Booth  Newspapers.  Inc.,  Detroit.  Mich. 
New  York  Office:  110  East  42nd  St. 

.A.  H.  Kuch  J.  H.  Grant 
John  H.  Krafft.  Barclay 
Milton  D.  Hewes,  Park  Lane 
Boston  ( Mass. ) 

Christian  Science  Monitor 
Bruce  G.  McCauley.  AValdorf-Astoria 
John  R.  Rutherford.  St.  Regis 
Herbert  F.  Haake.  Waldorf-Astoria 
Franklin  H.  Smith,  Commodoie 
Bradford  (Pa.)  Era 
Henry  A.  Satterwhite. 
W^dorf-Astoria 

Joseph  M.  Cleary,  AValdorf-Astoria 
AVilliam  E.  Eysinger.  Waldorf-Astoria 
Brandon  (Man..  Canada)  Sun 
Lewis  D.  Whitehead.  Waldorf-Astoria 
Brantford  (Ont.,  Canada)  Expositor 
Mr.  &  Mrs.  J.  C.  Preston. 
Waldorf-Astoria 
Bridgeport  (Conn.)  Herald 
I-eigh  Danenberg.  Sr., 
Sheraton-Russell 
Daniel  Provost.  Barclay 
Bristol  (Conn.)  Press 
Clarkson  S.  Barnes,  Waldorf-Astoria 

E.  Bartlett  Barnes,  Barclay 
Bristol  (Va.)  Herald-Courier  & 
Virginia-Tennessean 
Mr.  &  Mrs.  T.  Eugene  AVorrell. 
Waldorf-Astoria 

Brockton  (Mass.)  Enterprise-Times 
Charles  A.  F'uller.  Waldorf-Astoria 
Charles  N.  Fuller,  AValdorf-Astoria 
Frank  G.  Geoghegan,  AValdorf-Astoria 
Brooklyn  (N.Y.)  Daily 
2427  Surf  Ave. 

Sidney  Klass  Paul  Robinson 

Albert  Klass  Arnold  Fine 

Burlington  (Vt. )  Free  Press 
.T.  Warren  McClure,  Belmont-Plaza 
David  W.  Howe,  St,  Moritz 
John  R.  Corbett.  Belmont-Plaza 
Brownsville  (Pa.)  Telegraph 
Mr,  &  Mrs.  Charles  AV.  McKinley. 
Barclay 

Buffalo  (N.Y.)  Evening  News 
c/o  Kelly-Smith  Co.,  750  Third  Ave. 
Mrs.  Edward  H.  Butler 
Mr.  &  Mrs.  James  H.  Righter 
Gordon  E.  Smith 
Hugh  G.  Monaghan 
George  T.  Moseley 

Mr.  &  Mrs.  Edgar  C.  Steeb.  AValdorf- 
Astoria 

Mr.  &  Mrs.  Henry  Z.  Urban.  St.  Regis 
Butte  (Mont.)  Montana  Standard- Post 
Mr.  &  Mrs.  Richard  E.  Morrison. 
Sheraton-East 


C.amden  (N.J.)  Courier-Post 
W.  A.  Stretch,  Park  Lane 
W.  Goodman,  Park  Lane 
N.  Christiansen.  Park  Lane 
Canton  (O.)  Brush- Moore  Newspapers, 
Inc. 

Thomas  S.  Brush.  1165  Fifth  Ave. 
Gerald  F.  Boyd.  Sheraton-East 
William  I.  Hershey,  Sheraton-East 
Vic  Merson,  Barclay 
•lohn  D.  Raridan,  Sheraton-East 
G.  Gordon  Strong,  Waldorf-Astoria 
Joseph  K.  Vodrey.  Drake 

for  April  18,  1964 


Willi)un  H.  A'odrey.  Jr.. 

Sheraton- East 

William  M.  Collins,  Barclay 
Smith  H.  Witter,  Barclay 
1-eo  Grimes,  Gorham 
H.  I.  Bassler,  Barclay 
Thomas  D.  Irvin,  Barclay 

F.  A.  Totter,  AValdorf-Astoria 
Cedar  Rapids  (Iowa)  Gazette 
J.  F.  Hladky,  Jr.,  Park  Lane 
Champaign-Urbana  (Ill.)  Courier 

B.  (j.  Vedder.  Sheraton-East 
Charleston  (W.Va.)  Gazette 

.Mr.  &  Mrs.  AV.  E.  Chilton.  Ill, 
Barclay 

Mr.  &  Mrs.  R.  L.  Smith.  Jr.,  Barclay 
Girard  Lowrey,  Barclay 
Mrs.  Elizabeth  Murray,  Barclay 
Charleston  (S.C.) 

News  &  Courier  &  Post 
Peter  Manigault,  St.  Moritz 
Frank  B.  Gilbreth,  New  York  Hilton 
Hall  T.  McGee.  Jr..  Lexington 
Ch.irleston  (W.Va.)  Mail 

Fiederick  M.  Staunton,  Barclay 
Charlotte  (N.C.)  Observer 

Mr.  &  Mrs.  C.  A.  McKnight,  Barclay 
Chicago  (Ill.)  Chicairo’s  American 
Stuart  List,  Drake 
Chicago  (Ill.)  Sun-Times  &  News 
Marshall  Field.  Jr.,  Waldorf-Astoria 
George  B.  Young,  AValdorf-Astoria 
Russ  Stewart.  Park  Lane 
Lawrence  S.  Fanning,  Plaza 
L.  T.  Knott,  Waldorf-Astoria 
Hy  Shannon,  Waldorf-Astoria 
Chicago  (Ill.)  Tribune 
J.  Howard  AVood.  Waldorf-Astoria 
H.  F.  Grumhaus.  Waldorf-Astoria 
AA'.  C.  Kurz,  AValdorf-Astoria 
AA'.  D.  Maxwell.  Waldorf-Astoria 
S.  D.  Owen.  Waldorf-Astoria 

C.  E.  McKittrick.  Waldorf-Astoria 
F.  J.  Byington,  Jr.,  Waldorf-Astoria 
L.  M.  Gossett,  Waldorf-Astoria 
Thomas  Furlong.  Sheraton-East 
Paul  F'ulton.  Waldorf-Astoria 
Joseph  Burns.  AValdorf-Astoria 

Chico  (Calif.)  Enterprise-ltecoi-d 
Mr.  &  Mrs.  A.  W.  Bramwell. 

W  aldorf- Astoria 

Cincinnati  (O.)  Post  Si  Times-Star 
Mr.  &  Mrs.  Shiel  Dunsker, 

W  aldorf- Astoria 

Clarksburg  (W.Va.)  (Clarksburg 
Publishing  Co.)  Exponent-Telegram 
Mr.  &  Mrs.  Cecil  B.  Highland,  Jr.. 
Waldorf-Astoria 
Cleveland  (O.)  Plain  Dealer 
.Mr.  &  Mrs.  Thomas  Vail, 
AValdorf-Astoria 
Mr.  &  Mrs.  F.  AVilliam  Dugan. 
Waldorf-Astoria 

Mr.  &  Mrs.  Edward  J.  O'Connor, 
Barclay 

Mr.  &  Mrs.  Phillip  Porter, 

AV  aldorf-Astoria 
Clinton  (Iowa)  Herald 

Mr.  &  Mrs.  John  H.  Notman. 

St.  Regis 

Colorado  Springs  (Colo.) 

Si)eidel  Newspapers,  Inc. 

Harry  S.  Bunker,  AValdorf-Astoria 
Columbia  (Mo.)  Missourian 

Mr.  &  Mrs.  Earl  English,  Biltmore 
Columbia  (S.C.)  State-Record 

Mr.  &  Mrs.  Ambrose  G.  Hampton. 
Barclay 

Mr.  &  Mrs.  John  F.  McGee,  Barclay 
J.  M.  Blalock,  Waldorf-Astoria 
S.  L.  Latimer,  Jr.,  I-exington 
Thomas  Crenshaw,  Le.xington 
Columbus  (Ga. )  Ledger-Enquirer 
Mr.  &  Mrs.  M.  R.  Ashworth. 

Waldorf-Astoria 
Mr.  &  Mrs.  J.  E.  Hickey.  Jr.. 

AValdorf-Astoria 
Mr.  &  Mrs.  W.  E.  Page. 
Waldorf-Astoria 
Columbus  (Ind.)  Republican 
Mr.  &  Mrs.  Robert  J.  Marshall. 

W  aldorf-Astoria 

Mr.  &  Mrs.  Robert  N.  Brown. 
Summit 

Columbus  ( O. )  Dispatch 

Robert  H.  AVolfe.  Waldorf-Astoria 
Preston  Wolfe,  AValdorf-Astoria 
George  Hicks.  Waldorf-Astoria 
Mel  Tharp,  AValdorf-Astoria 
Ralph  Hemming.  Waldorf-Astoria 
Richard  C.  Davis,  Waldorf-Astoria 
John  Walton  Wolfe.  Pierre 
William  C.  Gilchrist,  Pierre 
Edgar  T.  Wolfe.  Jr..  Pierre 
Robert  W.  Irwin.  Pierre 
Concord  (N.H.)  Monitor 

Mr.  &  Mrs.  Thomas  W.  Gerber, 
Beekman  Towers 
Mr.  &  Mrs.  George  W.  Wilson. 
Barclay 

Concord  (N.C.)  Tribune 
Mr.  &  Mrs.  A.  W.  Huckle. 
Waldorf-Astoria 

Elizabeth  G.  Huckle.  Waldorf-Astoria 


Connellsville  (Pa.)  Courier 

J.  Wylie  Driscoll.  Savoy-Hilton 
Corning  (N.Y.)  Ix;uder 


Waldorf-Astoria 
Corvallis  (Ore.)  Gazette-Times 
Mr.  &  Mrs.  Bruce  K.  Myers, 
AValdorf-.Astoria 

Cumberland  (Md.)  Times-News 
Jjimcs  A.  Black.  AValdorf-Astoria 
John  J.  McMullen.  Jr.. 
Waldorf-Astoria 


Dallas  (Tex.)  Times  Herald 

John  W.  Runyon,  Wnldorf-.Astoria 
James  F.  Chamliers,  Jr., 
AValdorf-Astoria 

Felix  R.  McKnight,  Waldorf-Astoria 
Albert  N.  Jackson,  Waldorf-Astoria 
Dallas  (Tex.)  News 

Joe  A.  Lublien.  Waldorf-Astoria 
James  M.  Moroney,  Jr., 

Sheraton- East 

Danbury  (Conn.)  News-Times 
Donald  W.  Diehl. 

City  Squire  Motor  Inn 
Danville  (111.)  Commercial  News 
Mr.  &  Mrs.  Robert  J.  Burow, 

Barclay 

Davenport  (low'a)  Times  &  Democrat 
Mr.  &  Mrs.  Philip  D.  .Adler, 
Sheraton- East 

Henry  B.  Hook.  Sheraton-East 
.AL.  Si  Mrs.  David  K.  Gottlieb, 
Sheraton- East 

Davton  (O.)  Journal  Herald  &  News 
Robert  C.  Snvder.  AValdorf-Astoria 
liobert  W.  Sherman.  AValdorf-Astoria 
Robert  A.  Wolfe.  AValdorf-Astoria 
bklward  Dierker.  Waldorf-Astoria 
Ray  Sadler.  Jr..  Plaza 
Dan  J.  Mahoney,  Jr..  Barclay 
Glenn  Thompson.  Plaza 
Dwight  Young.  Regency 
Decatur  (111.)  Herald  &  Review 
F.  W.  Schaub.  Sheraton-East 
F.  M.  Lindsay,  AValdorf-Astoria 
Edward  Lindsay.  Waldorf-Astoria 
Des  Moines  (Iowa)  Register  &  Tribune 
Gardner  Cowles. 

488  Madison  Ave.  New  York.  N.Y. 
Kenneth  MacDonald.  Waldorf-Astoria 
David  Kruidenier.  Ixjwell 
Lyla  A.  Lynn.  Sheraton-East 
Hedo  M.  Zacherle.  Waldorf-Astoria 
Deticit  (Mich.)  Free  Press 
Mr.  &  Mrs.  J.  S.  Knight. 
Waldorf-Astoria 

Mr.  &  Mrs,  I.,ee  Hills.  Canadian  Club 
Mr.  Si  Mrs.  J.  B.  Olson.  Drake 
Elving  E.  Anderson.  AValdorf-Astoria 
Mr.  &  Mrs.  John  Prescott,  Jr.. 
AValdorf-Astoria 
Detroit  (Mich.)  News 

Peter  B  Clark.  AValdorf-Astoria 
E<lwin  K.  Wheeler.  Gotham 
Richard  B.  Wallace.  Barclay 
Frank  N.  Mosher.  Waldorf-Astoria 
Laurence  T.  Herman, 
AValdorf-Astoria 

V.  L.  Hanna.  Waldorf-Astoria 
Dothan  (Ala.)  Eagle 

Mr.  &  Mrs.  Ralph  Nicholson. 
AVestbury 

Dover  (Del.)  Delaware  State  News 
.lack  Smyth.  Taft 
Joe  Smyth.  T)ift 

Diib\)aue  (Iowa)  Telegra))h  Herald 
F.  AV.  Woodward.  AValdorf-Astoria 
Mr.  &  Mrs.  F.  R.  AVoodward. 
Sheraton-East 
Duluth  (Minn.) 

Hei-ald  &  News-Trilaine 
Euvene  McG\ickin,  Jr.. 

Shelton  Towers 
Dunn  (N.C.)  Record 

Hoover  .Adams.  AA'aldorf-Astoria 


Easton  (Pa.)  Express 

J.  L.  Stackhouse.  AValdorf-Astoria 
Fred  R.  Hamlen,  AA'ablorf-Astoria 
Henrietta  A.  McPherson. 

Waldorf-Astoria 
George  F.  Coffin.  Jr.. 

Waldorf-Astoria 
.lohn  F.  Wohlers,  I.«xington 
BMward  B.  Howard.  Lexington 
Eau  Claire  (Wis.)  Leader  &  Telegram 
Mr.  &  Mrs.  Marshall  B.  Atkinson. 
Barclay 

Elgin  (Ill.)  Courier-News 

Mr.  &  Mrs.  W.  Hoyt  Cater.  Barclay 
El  Paso  (Tex.)  Times  &  Her^d-Post 
Mr.  &  Mrs.  Dorrance  D.  Roderick, 
Jr..  New  York  Hilton 
Elizabeth  (N.J.)  Journal 
Ralph  Ingersoll, 

119  E.  54th  St..  New  York  City 
Harry  P.  Frank, 

119  E.  54th  St..  New  York  City 
Raymond  J.  Hart. 

119  E.  54th  St..  New  York  City 
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Elizabeth  City  (N.C.i  Advance 
Mr.  A  Mrs.  David  R.  Dear, 
c/o  Recran.  3024  Ave.  I, 

Brooklyn.  N.Y. 

Mr.  &  Mrs.  G.  Norman  Benjamin, 
^Irnont' Plaza 
Elkhart  (Ind.t  Truth 

John  F.  Dille,  Jr.,  Regency 
EHmira  (N.Y.l  Star-Gazette 
Mr.  &  Mrs.  Roliert  R.  Eckert. 
Roosevelt 

Elyria  (0.1  Chronicle  Telegram 
O.  B.  Schoepfle.  Sheraton-East 
Mr.  &  Mrs.  A.  D.  Hudnutt. 
Sheraton-Eiist 

Eureka  (Calif.  I  TimesiStandard 
(3air  B.  Otis.  Waldorf-Astoria 
Evansville  (Ind.)  Press  Courier  &  Press 
W.  C.  Bussing  Sr..  Waldorf-Astoria 
Wm.  Andrew  Caddick, 

W  aldorf- Astoria 


Fairmont  (W.Va.)  Times  & 

West  Virginian 

Walter  J.  Mason.  Waldorf-Astoria 
Fall  River  (Miiss.  1  Herald  News 
Charles  E.  Sevigny.  Lexington 
Edward  J.  Delaney,  Lexington 
Dennis  Toomey,  Lexington 
Fargo  (N.D. »  Forum 

Norman  D.  Black.  Jr..  Drake 
John  D.  Paulson.  Drake 
William  C.  Marcil,  Drake 
Flint  (Mich.)  Journal 

Mr.  &  Mrs.  Ralph  B.  Curry, 

Park  Lane 

Mr.  &  Mrs.  Carl  A.  Ludington. 

Park  Lane 
Florence  (S.C. )  News 

Mr.  &  Mrs.  J.  M.  O’Dowd. 
Waldorf-Astoria 
Fort  Atkinson  (Wis. ) 

Jefferson  (bounty  Union 
W.  D.  Hoai'd.  Jr..  Barclay 
Fort  Lauderdale  (IHa. )  News 
Mr.  &  Mrs.  J.  W.  Dickey. 

Waldorf-Astoria 
Mr.  &  Mrs.  T.  T.  Gore. 
Waldorf-Astoria 

Fort  Smith  (.\rk.)  Sovithwest  Times 
Record 

Donald  W.  Reynolds.  Waldorf-Astori.a 
Fort  Wayne  (Ind.)  Journal-Gazette 
James  R.  Fleming,  Waldorf-Astoria 
_  Richard  G.  Inskeei>,  Waldorf-Astoria 
Fort  Wayne  (Ind.)  News-Sentinel 
Helene  R.  Foellinger.  Barclay 
Robert  F.  Johnston,  Barclay 
Fostoria  ( O.  (  Review  Times 

Edmond  M.  Hoiikins.  Waldorf-Astoria 
Freeport  (Ill.)  Journal-Standard 
Heinz  Vaterlaus.  Waldorf-Astoria 
Fremont  (Neb.)  Tribune 

Mr.  &  Mrs.  Lester  A.  Walker 
Waldorf-Astoria 
Fremont  (O. )  News-Messenger 
Paul  G.  Dauliel.  Waldorf-Astoria 


Galveston  (Tex.)  News-Tribune 
Mr.  &  Mrs.  David  C.  Leavell.  Taft 
Garden  City  (N.Y.)  Newsday 
Mark  Ethridge,  Sheraton-East 
Gardner  (Mass.)  News 
Alfred  J.  Abbott.  Taft 
C.  Gordon  Bell.  Taft 
W.  F.  (lordon  Bell.  'Taft 
Glendale  (Calif.)  News-Press 

Mr.  &  Mrs.  Carroll  W.  Parcher, 

W  aldorf -Astoria 

Glens  Falls  (N.Y.)  Post-Star  &  Times 
Mr.  &  Mrs.  Arthur  P.  Irving, 
Barbizun-Plaza 
Gloucester  (Mass.)  Times 
Philip  S.  Weld.  Harvard  Club 
Alexander  N.  Stoddart, 
Waldorf-Astoria 

Glovtrsville  (N.Y.)  Leader-Herald 
William  M.  Kessler.  Taft 
David  C.  Ormiston.  Taft 
Robert  J.  Arnold.  Taft 
Grafton  (W.Va.)  i^ntinel 

Mr.  &  Mr'.  Monte  F.  Bourjaily. 
Waldorf-Astoria 
Grand  Forks  (N.D.)  Herald 
Mr.  &  Mrs.  Ralph  S.  Roth. 

New  Weston 

Green  Bay  (Wis.)  Press-Gazette 
Mr.  &  Mrs.  Daniel  C.  Beisel, 
Waldorf-.Astoria 

Greenfield  (Mass.)  Recorder-Gazette 
John  J.  Broughan.  Lexington 
Greensboro  (N.C. )  News-Record 
Mr.  &  Mrs.  C.  O.  Jeffress.  Barclay 
Mr.  &  Mrs.  B.  C.  Moore,  Barclay 
Greenville  (Pa.)  Record-Argus 
Helen  T.  Frampton,  Waldorf-Astoria 
Frank  E.  Frampton.  Waldorf-Astoria 
Greenville  (S.C.)  News-Piedmont 
Mr.  &  Mrs.  J.  Kelly  Sisk,  Barclay 
Mr.  &  Mrs.  Charles  Sterling. 
Waldorf-Astoria 
Greenwich  (Conn.)  Time 
Hotel  not  available 
Kingsley  Gillespie,  Charles  Pirro. 
Richard  Dodge,  Roliert  McCullough 
H 

Hagerstown  (Md.)  Herald-Mail 
Franklin  D.  Schurz,  Jr., 

W  aldorf- Astoria 


Haleyville  (Ala.)  Northwest  Alabamian 
William  E.  Wolfe,  Belmont-Plaza 
Hamilton  (O.)  Journal-News 

Donald  E.  Stuckey.  Waldorf-Astoria 
H.  R.  Grosvenor,  Waldorf-Astoria 
Hamilton  (Ont.,  Canada)  Spectator 
Mr.  &  Mrs.  Thomas  E.  Nichols,  St. 
Regis 

John  D.  Muir,  Summit 
Hartford  (Conn.)  Courant 

John  R.  Heitemeyer,  Waldorf-Astoria 
Bob  ^dy.  Waldorf-Astoria 
Edmund  W.  Downes.  Park  Lane 
John  L.  Coughlin.  Waldorf-Astoria 
Thomas  R.  Barrett,  Drake 
Sidney  A.  Kaplan,  Barclay 
Hartford  ((^nn.)  Times 
Kenneth  K.  Burke,  Barclay 
Jiunes  J.  Stewart.  Jr.,  Park  Lane 
Haverhill  (Mass.)  Gazette 
Raymond  V.  McNamara, 
Waldorf-Astoria 
Hayward  (Calif.)  Review 

Mr.  &  Mrs.  Floyd  L.  Sparks, 
Lexin(;ton 

Hazleton  (Pa.)  Standard-Siieaker 
Frank  Walser,  Barclay 
Frank  H.  Walser.  Barclay 
Herkimer  (N.Y.)  Telegram 
Mr.  &  Mrs.  W.  P.  Small. 

W  aldorf- Astoria 
Hickory  (N.C.)  Record 

Mr.  &  Mrs.  L.  C.  Gifford. 

Waldorf-Astoria 
Mrs.  Kenneth  Millholland, 
Waldorf-Astoria 
Hillsdale  (Mich.)  News 

M-'.  &  Mrs.  E.  C.  Hayhow.  Roosevelt 
Holyoke  ( Mass. )  Transcript-Telegriim 
Mr.  &  Mrs.  William  Dwight,  Sr.. 
Barclay 

Mr.  &  Mrs.  William  Dwight,  Jr., 
Barclay 

Mr.  &  Mrs.  Henry  M.  Healy. 

Biltmore 

Honolulu  (Hawaii)  Star-Bulletin 
Porter  Dickinson,  Waldorf-Astoria 
Chinn  Ho.  Lombardi 
Alexander  S.  Atherton,  Summit 
('hauncey  Wightman,  Barclay 
Houston  (Tex. )  Chronicle 

John  T.  Jones.  Jr.,  Mayfair  House 
F.  B.  Warren,  Mayfair  House 
W.  P.  Steven,  Sheraton-East 
M.  J.  Butler,  Regency 
J.  H.  Butler,  Biltmore 
Houston  ( Tex. )  Post 

W  P.  Hobby,  Sr.,  Summit 
Huntington  (W.Va.) 

Herald-Dispatch  &  Advertiser 
Mrs.  Edward  Long.  Barclay 
Mrs.  W.  D.  Birke.  Barclay 
Mrs.  Noel  P.  Copen,  Barclay. 

C.  O.  Wilson,  Barclay 
Huntsville  (Ain.)  Times 

Mr.  &  Mrs.  Jack  Langhorne.  Waldorf- 
.Abt«»ria 

Mr.  &  Mrs.  Leroy  Simms,  Waldorf- 
.\storia 

Hutchinson  (Kans.)  News 
John  P.  Harris.  St.  Regis 
Peter  M.  Macdonald,  Drake 
Hyannis-Ca|>e  Cod  (Mass.) 
Standard-Times 
Dan  B.  Gaylord,  Lexington 


Indianaimlis  (Ind.)  Star  &  News 
Mr.  &  Mrs.  William  A.  Dyer,  Jr., 
Waldorf-Astoria 
Mr.  &,  Mrs.  Eugene  S.  Pulliam, 

W  aJdorf-Astoria 
Mr.  &  Mrs.  Charles  B.  Lord, 
Waldorf-Astoria 

Mr.  &  Mrs.  C.  Walter  McCarty, 
W  aldorf- Astoria 

Mr.  &  Mrs.  Emil  C.  Woernpner, 
Waldorf-Astoria 
Mr.  &  Mrs.  Paul  Grimes, 

W  aldorf-Astoria 
Mr.  &  Mrs.  Frank  Russell, 
Waldorf-Astoria 
Ironton  (O.)  Tribune 
Mr.  i  Mrs.  B.  B.  Mills. 
Waldorf-Astoria 


Jackson  (Mich.)  Citizen  Patriot 
William  Shurtliff,  Park  Lane 
H.  W.  Sitendlove,  Park  Lane 
Jackson  (Miss.)  Clarion-Ledger  &  News 
R.  M.  Hederman,  Waldorf-Astoria 
H.  H.  Hederman,  Waldorf-Astoria 
Jackson  (Tenn.)  Sun 

Albert  A.  Stone,  Waldorf-Astoria 
R.  P.  Mahon,  Jr.,  Waldorf-Astoria 
Jacksonville  (III.)  Journal  Courier 
Mr.  &  Mrs.  William  L.  Fay, 
Waldorf-Astoria 
Mr.  &  Mrs.  William  A.  F'ay, 
Waldorf-Astoria 

Jeannette  (Pa.)  News-Dispatch 
Mr.  &  Mrs.  J.  Graff  Bomberger, 
Barclay 

Johnson  City  (Tenn.)  Press-Chronicle 
Mr.  &  Mrs.  Carl  A.  Jones,  Barclay 
Timothy  P.  Jones,  Barclay 
Jo‘.u!  own  (Pa.)  Tribune-Democrat 
Richard  H.  Mayer.  Waldorf-Astoria 
Joliet  (III.)  Herald-News 


Mr.  &  Mrs.  John  F'.  Lux, 
Waldorf-Astoria 
Junction  City  (Kans.)  Union 
John  Montgomery,  Waldorf-Astoria 
Maryliz  Montgomery, 
Waldorf-Astoria 
John  Montgomery,  Jr., 
Waldorf-Astoria 


Kalamazoo  (Mich.)  Gazette 

Ralph  H.  Bastien.  Jr..  Barclay 
Daniel  M.  Ryan.  Barclay 
Kansas  City  (Kans.)  Kansan 
John  H.  Stauffer.  Waldorf-Astoria 
Kansas  City  (Mo.)  Star 
Roy  A.  Roberts.  Barclay 
Mr.  &  Mrs.  Richard  B.  Fowler, 
Barclay 

Frank  McKinney.  Barclay 
Mr.  &  Mrs.  E.  A.  Sees, 

W  aldorf-Astoria 
Mr.  &  Mrs.  Abe  Bograd. 
Waldorf-Astoria 
Keokuk  (Iowa)  Gate  City 
Mr.  &  Mrs.  Dale  E.  Carrell,  Jr., 

W  aldorf-Astoria 
Kermit  (Tex. )  Sun 

Mr.  &  Mrs.  M.  M.  Donosky, 
Sheraton-East 

Kewanee  (111.)  Star-Courier 

Charles  W.  White.  Sheraton-East 
Kilgore  (Te.x.)  News  Herald 

Mr.  &  Mrs.  Chas.  K.  Devall,  Barclay 
Kingston  (N.Y.l  Freeman 

Harry  du  Bois  Frey,  Waldorf-Astoria 
Louis  R.  Netter,  Waldorf-Astoria 
Harry  S.  Hutton.  Waldorf-Astoria 
Kinston  (N.C.  I  Free  Press 
Mr.  &  Mrs.  H.  Galt  Braxton, 
Le.xinifton 

Mr.  &  Mrs.  Alliert  M.  Stroud, 
Lexington 

.Mrs.  J.  Worth  McAlister,  Jr., 
Lexington 

Klamath  Falls  (Ore.)  Herald  &  News 
Mr.  &  Mrs.  Frank  Jenkins,  Waldorf- 
Astoria 

Knoxville  (Tenn.)  Journal 
Charles  H.  Smith,  III, 
Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 

R.  H.  Blacklidge,  Waldorf-Astoria 


La  Crosse  (Wis.)  Tribune 

W.  T.  Burgess,  Sheraton-East 
La  Jolla  (Calif.)  tkxiley  Newspapers 
James  S.  Copley.  Sheraton-East 
Richard  N.  Smith.  Waldorf-Astoria 
Rol*rt  lajtts  Jones.  Waldorf-Astoria 
Charles  C.  Bjorseth.  Sheraton-East 
Donald  F.  Hartman,  Waldorf-Astoria 
Adm.  Roliert  L.  Dennison.  USN  Ret., 
W  aldorf-Astoria 

Milo  G.  Clark,  Jr..  Waldorf-Astoria 
Lakeland  (I-la. )  Ledger 
Gardner  Cowles.  III., 

1040  Park  Ave.,  New  York  City 
Lansford  (Pa.)  Record 

Herman  Lazarus.  Ill,  Barclay 
Lansing  (Mich.)  State  Journal 

Louis  A.  Weil,  Jr..  Waldorf-Astoria 
Lawrence  (Kans.)  Journal-World 
Mr.  &  Mrs.  Dol|>h  Simons, 
Sheraton-East 

Mr.  &  Mrs.  Dolph  C.  Simons.  Jr., 
Sheraton-Elast 

Lawrence  (Mass.)  Eagle-Tribune 
William  F.  Lucey,  Lexington 
Lelianon  ( Pa. )  News 

Mr.  &  Mrs.  Joseph  Sansone, 

Park  Lane 

Mr.  &  Mrs.  Jack  Schropii.  Park  Lane 
Mr.  &  Mrs.  Adam  Wilder.  Park  Lane 
Levittown  (Pa.)  Times  &  Courier 
Murray  C.  Hotchkiss, 

Waldorf-Astoria 
Lewiston  ( Idaho)  Tribune 
A.  L.  Alford  Jr.. 

73  Circuit  Rd.,  New  Rochelle.  N.Y. 
Lewiston  (Me.  I  Sun  &  Journal 
R.  H.  Costello,  Barclay 
James  R.  Costello,  Barclay 
Quentin  A.  Whittier.  Barclay 
Lexington  (Ky. )  Herald-Leader 

Mr.  &  Mrs.  Fred  B.  Wachs,  c/o  Katz 
Agency,  666  Fifth  Ave. 

Lincoln  (Neb.)  SUir 

Walter  W.  White.  Sheraton-East 
Little  Rock  (Ark.)  Democrat 
K.  A.  Engel.  Waldorf-Astoria 
Little  Rock  (Ark.)  Arkansas  Gazette 
Mr.  &  Mrs.  J,  N.  Heiskell, 
Waldorf-Astoria 

Hugh  B.  Patterson.  Jr.,  Barclay 
Luck  Haven  (Pa.)  Express 
Frank  D.  O’Reilly  Jr.,  Yale  Club 
F'rank  D.  O’Reilly,  III,  Yale  Club 
Lockport  (N.Y.)  Union-Sun  and 
Journal 

Mr.  &  Mis.  Peter  Corson. 

St.  Regis 
Logan.  i>ort  ( Ind. ) 

Pharos-Tribune  &  Press 
Mr.  &  Mrs.  J.  M.  Druck,  Barclay 
London  (Ont.,  Canada)  Free  Press 
Walter  J.  Blackburn,  Barclay 
Long  Beach  (Calif.) 

Indei>endent,  Press-Telegram 


Mr.  &  Mrs.  Herman  H.  Kidder, 

Park  Lane 

Mr.  &  Mrs.  Daniel  H.  Rid  ter, 
Sheraton-East 

Mr.  &  Mrs.  Samuel  C.  Can.^ron, 

Park  Lane 

Mr.  &  Mrs.  Malcolm  Epley, 

Park  Lane 

Mr.  &  Mrs.  Harold  M.  Hines. 

St.  Moritz 

Los  Angeles  (Calif.) 

Times.  Times-Mirror  Co. 

Mr.  &  Mrs.  Otis  Chandler. 

Waldorf  Towers 
Mr.  &  Mrs.  Norman  Chandler, 
Waldorf  Towers 
Mr.  &  Mrs.  Robert  D.  Nelson, 
Waldorf  Towers 

Nick  B.  Williams,  Waldorf  Towers 
Louisville  (Ky. ) 

Courier-Journal  &  Times 
Barry  Bingham,  Sr.,  Sheraton-East 
Mr.  &  Mrs.  Worth  Bingham, 
Sheraton-East 

Mr.  &  Mrs.  Lisle  Baker,  Jr., 
Sheraton-East 
Lowell  ( Muss. )  Sun 
John  H.  Costello. 

Clement  C.  Costello, 

55  East  End  Ave.,  New  York  City 
Frank  A.  Lawlor,  Waldorf-Astoria 
Lubliork  (Tex.)  Avalanche  Journal 
Mr.  &  Mrs.  Parker  F.  Prouty, 
Waldorf-Astoria 

Lynchburg  (Va. )  News  &  Advance 
Mr.  &  Mrs.  Thomas  R.  Glass. 

Waldorf-Astoria 
Mr.  &  Mrs.  Clyde  L.  White, 
tValdorf.  Astoria 

Lynn  (Mass.)  Item  &  Telegram-News 
Mr.  &  Mrs.  Peter  Gamage, 
Waldorf-Astoria 


Macon  (Ga.)  Telegraph  &  News 
Bert  Struby,  Peyton  -Anderson, 

K.  M.  Anderson,  J.  S.  Struby 
c'o  The  Branham  Co.,  9‘J  P.ark  Ave. 
Madison  (Ind.)  Courier 

Don  Wallis,  Waldorf-Astoria 
Madison  (Wis.)  State  Journal 
.Mr.  &  Mi-s.  Don  Anderson. 

Mr.  &  Mrs.  Martin  Wolman, 
Sheraton-East 

Mr.  &  Mrs.  Lawrence  F'itzpatrick. 

W  aldorf-Astoria 
.Malden  (Mass.)  Evening  News 
William  R.  Gilman,  Lexington 
.Manchester  (Conn.)  Herald 
Thomas  F’.  F'erguson,  Barclay 
Walter  R.  F’erguson,  Barclay 
Leon  A.  Thorp,  Barclay 
Marietta  (O.)  Times 

Will  P.  McKinney,  Belmont-Plaza 
Mrs.  Daniel  W.  Burton, 
Belmont-Plaza 

Beverly  Jane  Burton.  Belmont-Plaza 
M.irion  (O.  i  Star 

Smith  H.  Witter.  Barclay 
Marquette  (Mich.)  Mining  Journal 
Kenneth  S.  Lowe,  Algonquin 
Mattoon  (HI.)  Journal  Gazette 
Mr.  &  Mrs.  J.  M.  KIapi>, 

W  aldorf-Astoria 
Meadville  (Pa.)  Tribune 

Mr.  &  Mrs.  Roliert  S.  Bates,  Beverly 
Memphis  (Tenn.) 

Commercial  Apiieal  &  Press-Scimitar 
W.  F'rank  Aycock  Jr., 
Waldorf-Astoria 
Merced  (Calif.)  Sun-Star 
Mr.  &  Mrs.  Dean  S.  Lesher, 
Waldorf-Astoria 

Meriden  (^nn.)  Record  &  Journal 
Mr.  &  Mrs.  Wayne  C.  Smith.  Barclay 
Mr.  &  Mrs.  Carter  H.  White. 
Manhattan 

Mr.  &  Mrs.  FIdward  E.  Elsenheimer, 
Lexington 

Mr.  &  Mrs.  Charles  G.  Iwanicki, 
Lexington 

Mexico  ( Mo. )  Ledger 

Robert  M.  White  II.  Park  Lane 
Miami  (Fla.)  Herald 

John  S.  Knight,  Waldorf  Towers 
James  L.  Knight,  Park  Lane 
Lee  Hills,  Not  Available 
Alvah  H.  Chapman,  Jr., 
Waldorf-Astoria 
Les  Barnhill.  Waldorf-Astoria 
Mr.  &  Mrs.  H.  Grothe,  Waldorf- 
Astoria 

A.  J.  Gucker,  Gladstone 
C.  Blake  McDowell,  Waldorf-Astoria 
Miami  (Fla.)  News 

James  M.  Cox.  Jr..  Park  Lane 
J.  Luckett  Yawn,  Jr., 
Waldorf-Astoria 
Julian  J.  Eberle,  Barclay 
Michigan  City  (Ind.)  News-Dispatch 
Mrs.  M.  C.  Honeywell. 

Waldorf-Astoria 
Mr.  &  Mrs.  Joseph  Ni.xon, 
Waldorf-Astoria 
Mr.  &  Mrs.  John  Ni.\on, 
Waldorf-Astoria 
Mr.  &  Mrs.  R.  C.  Averitt. 
Waldorf-.Astoria 
Milford  (Mass.)  News 
William  F'.  Wright.  Park  Lane 
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At  your  Service: 

Newsprint  Specialists 


Prompt,  helpful,  all-the-time  service  is  a 
tradition  at  Great  Northern.  Experienced 
representatives,  backed  by  a  large  technical 
staff  and  the  facilities  of  the  leading  U.S. 
manufacturer  of  newsprint,  are  on  call  to 
assist  you  when  you  need  them. 


p 


A  P  E  R 


COMPANY 

522  Fifth  Avenue,  New  York,  N.Y.  10036 

(212)  682-5984 


Mills  in  Maine 


Sales  Offices:  New  York 


Boston  •  Chicago  •  Washington,  D.C 


Millville  (N.J.)  Millville  Daily 
Carl  H.  Juhntiun,  Barclay 
Carl  H.  Johnson  Jr..  Barclay 
Milwaukee  (Wis.l  Journal  &  Sentinel 
Irwin  Maier,  Sheraton-East 
Donald  B.  .\bert,  Sheraton-East 
Lindsay  Hoben,  Waldorf-Astoria 
Robert  K.  Drew,  Waldorf-Astoria 
Minneapolis  (Minn.)  Star  &  Tribune 
John  Cowles,  Carlyle 
Joyce  Swan.  .Sheraton-East 
John  Cowles.  Jr.,  New  Weston 
Otto  Silha.  Sheraton-East 
John  Moffett,  Sheraton-Eiist 
How.ard  Mithun,  Waldorf-Astoria 
Minot  (N.D.l  News 
Mr.  &  Mrs.  Ray  Dobson. 
Waldorf-Astoria 
Mishawaka  find.)  Times 
John  F.  Dille,  Jr..  Regency 
Missoula  (Mont.)  Missoulian 

Mr.  &  Mrs.  Lloyd  G.  Schenner, 

Not  Availf'.ble 
Moline  (Ill.)  Dispatch 

Mr.  &  Mrs.  Harry  A.  Sward. 

Waldorf-Astoria 
Mr.  &  Mrs.  Robert  H.  Sward. 

W  aldorf- Astoria 

Monroe  (La.)  World  &  News-Star 
Robert  Ewini?,  Jr.,  Sher.aton-East 
Monroe  (Mich.)  News 
Mr.  &  Mrs.  J.  S.  Gray. 
Waldorf-Astoria 

Monterey  (Calif.)  Peninsula  Herald 
Allen  Griffin,  ReBency 

F.  K.  Arthur,  Jr..  Waldorf-Astoria 
Montgomery  (Ala.)  Advertiser-Journal 
Mr.  &  Mrs.  Carmage  Walls,  Barclay 
Mr.  &  Mrs.  Syd  Gould,  Barclay 
Mr.  &  Mrs.  Harold  Martin.  Barclay 
Montreal  (Uue.,  Canada)  Gazette 
H.  J.  L^kin,  Waldorf-Astoria 
Montreal  (Que..  Canada)  La  Presse 
Charles  Arthur  Berthiaume, 

W  aldorf-Astoria 

Roger  Marchand,  Waldorf-Astoria 
Montreal  (Que.,  Canada)  Star 
R.  L.  Brown,  New  Weston 
Mark  Farrell,  Gotham 
W.  C.  Budgeon,  New  Weston 
R.  A.  Judges,  Waldorf-Astoria 
Morganton  (N.tJ.)  News-Herald 

Mr.  &  Mrs.  J.  D.  Fitz.  Sheraton-East 
Morgantown  (W.Va.) 

Post  &  Dominion-News 
Gerald  H.  Coy,  Waldorf-Astoria 
Moultrie  (Ga.)  Observer 

Mr.  &  Mrs.  Max  E.  Nussbaum, 
Barclay 

Mt.  Pleasant  (Tex.)  Times 
Mr.  &  Mrs.  W.  N.  Furey. 

New  York  Hilton 
William  N.  Furey.  .Ir., 

New  York  Hilton 
Muncie  (Ind. )  Star  &  Press 
O.  Wayne  Botkin,  Waldorf-Astoria 
Muscatine  ( Iowa)  Journal 
Mr.  &  Mrs.  H.  L.  Nelson, 
Sheraton-East 

Muskegon  (Mich.)  Chronicle 
C.  J.  Williams.  Park  Lane 
Robt.  C.  Herrick,  Waldorf-Astoria 
Muskogee  (Okla.) 

Phoenix  &  Times-Democrat 
Mr.  &  Mrs.  Tams  Bixby.  Jr., 

W  aldorf-Astoria 
Mr.  &  Mrs.  Tams  Bi,xby.  111. 

W  aldorf-Astoria 


Nashua  (N.H.)  Telegraph 

Charles  W.  Weaver,  Jr.,  Barclay 
Frederick  H.  Dobens.  Lexington 
Naugatuck  ( Conn. )  News 
Rudolph  M.  Hennick, 

W  aldorf-Astoria 
Frederick  E.  Hennick. 
Waldorf-Astoria 

New  Bedford  ( Mass. )  Standard-Times 
Dan  B.  Gaylord.  Lexington 
New  Castle  (Pa.)  News 
Richard  E.  Rentz,  Barclay 
J.  Fred  Rentz.  Barclay 
New  Haven  (Conn.)  Register 
Rifffiard  G.  Harris,  Barclay 
Donald  A.  Spargo.  Summit 
Robert  A.  Hunter.  Summit 
Robert  Leeney.  Not  Available 
George  S.  Stearns.  Jr..  Barclay 
Curt  Pollen.  Summit 
New  York  ( N.Y. )  Herald  Tribune 
230  West  4Ist  St. 

John  Hay  Whitney  Charles  Hupp 
Joseph  Kaselow  Charles  R.  Lawliss 
Ben  Weberman  Wm.  Baumgardner 
Roy  I.  Newborn  Robt.  T.  MacDonald 
Charles  I.ee  Robert  H.  Lambert 
William  Butler  Dwight  E.  Sargent 
Everett  Walker  Winslow  Maxwell 
John  Bogart  James  G.  Bellows 
Robert  Palfen  Murray  M.  Weiss 
Walter  Thayer  Richard  C.  Wald 
New  York  (N.Y.)  Journal-American 
220  South  St. 

Monroe  Gensler  J.  Kingsbury  Smith 
W.  J.  Poch  Norman  Rosenberg 
James  Sasser  Paul  Schoenstein 
Alan  Dietz  Fred  Lowe 

John  T.  Denson  Kurt  Brink 
Hugh  F.  Smith  F.  T.  Gallagher 


New  York  (N.Y.)  Morning  Telegraph 
526  West  52nd  St.,  New  York.  N.Y. 
Louis  Iverson  J.  Samuel  Perlman 

Leo  Waldman  Stewart  Hooker 

New  York  (N.Y.)  News 
220  E.  42nd  St. 

F.  M.  Flynn  E.  C.  Frederickson 

G.  E.  Donnelly  R.  W.  Harrington 
W.  H.  James  L.  D.  Betowski 

V.  E.  Palmer  K.  A.  Ahlstrom 

J.  M.  Ruedin  R.  DelQuaglio 

G.  L.  Larocque  J.  J.  Durkin 

W.  K.  Graham  C.  H.  Faille 
A.  H.  Savage  C.  J.  Rausch 
E.  F.  Quinn  J.  O’Toole 

U.  E.  Wathey  T.  Speh 

H.  J.  Kracke  H.  Knapp 
J.  J.  Lynch  W.  Hapi> 

R.  J.  Rohrbach  T.  O'Connor 

E.  W.  Emond  W.  Dunn 

J.  F.  Herrick  A.  Abelow 

H.  M.  Steele  .M.  Banilower 
H.  G.  Garrett  J.  Coyne 

L.  Francis  D.  Feldman 

L.  Willox  G.  Lewander 

J.  E.  Hazel  W.  Carey 

G.  R.  Farley  A.  Shanks 

J.  F.  Heyer  W.  Knapp 

T.  DeSena  R.  W.  Clarke 

N.  Berger  R.  G.  Shand 

New  Y'ork  (N.Y.)  Times 

Times  Square,  New  York,  N.Y'. 

O.  Sulzberger  J.  P.  Alduino 

Harding  Bancroft  J.  Blakeman 

Turner  Catledge  T.  B.  Campion 

Francis  A.  <3ox  C.  M.  Carroll 

N.  W.  Goldstein  Max  Falk 

W.  H.  Holcoml>e  Monroe  Green 

Walter  Mattson  C.  R.  Hulsart 

John  Mitchell  A.  E.  Katz 

John  Mortimer  C.  C.  Lane 

.\ndrew  Ragona  Lester  Markel 

I.  S.  Taubkin  J.  B.  Oakes 

H.  E.  Valentine  E.  J.  Pelz 

J.  B.  Wanger  T.  C.  Ruehl 

R.  Wendt  Alan  Sweetser 

H.  Wilson  Ivan  Veit 

New  York  (N.Y.)  Wall  Street  Journal 
Bernard  Kilgore,  Waldorf-Astoria 
Buren  H.  McCormack, 

W  aldorf-Astoria 
T.  E.  Callis,  Waldorf-Astoria 
Donald  A.  Macdonald, 

W  aldorf-Astoria 

Robert  Jordan.  Waldorf-Astoria 
George  Dupee,  Waldorf-Astoria 
George  Flynn,  Waldorf-Astoria 
New  York  (N.Y'.) 

World-Telegram  and  Sun 
l'i5  Barclay  St. 

Matt  Meyer  Richard  D.  Peters 

John  J.  Green  William  L.  Culver 

J.  A.  Caldwell  Charles  I.  Schwat 

A.  D.  Wallace  L.  W.  Merahn 

New  Y'ork  (N.Y'.)  Daily  News  Record 

Fairchild  Publications,  Inc.,  7  E.  12th 
St. 

Edgar  W.  B.  Emery  P.  Laskey 

Fairchild  Wight  Martindale 

Wade  F'airchild 

New  Y'ork  (N.Y.)  Home  Furnishings 
Daily 

Fairchild  Publications  Inc.,  7  E.  12th 
St. 

S.  S.  Marks  Horace  L.  Therien 

W.  D.  Williams 

New  Y'ork  (N.Y.)  Women's  Wear  Daily 
Fairchild  Publications  Inc.,  7  E.  12th 
St. 

Louis  W.  Fairchild  John  B.  Fairchild 
Saul  Diamond 
Newark  (O.) 

Advocate  &  American  Tribune 
Mr.  &  Mrs.  Frank  W.  Spencer, 
Waldorf-Astoria 
Mr.  &  Mrs.  John  D.  Spencer, 
Waldorf-Astoria 

Mr.  &  Mrs.  Frank  W.  Spencer,  Jr.. 

Waldorf-Astoria 
Mr.  &  Mrs.  T.  D.  Griley, 

W  aldorf  -Astoria 
Newburgh  (N.Y’.)  News 
Thomas  P.  Dolan,  Roosevelt 
Newport  (R.I. )  News 

E.  A.  Sherman,  Jr.,  Waldorf-Astoria 
A.  K.  Sherman.  Waldorf-Astoria 
Newport  News-Hampton  (Va.) 

Press  &  Times-Herald 
Mrs.  Dorothy  R.  Bottom. 

Waldorf-Astoria 
William  R.  Van  Buren,  Jr.. 

Park  Lane 

Robert  B.  Smith.  Park  Lane 
Newspaper  Agency  Corp. 

Salt  Lake  City,  Utah 
A.  F.  Peterson.  Waldorf-Astoria 
Niagara  Falls  (N.Y.)  Gazette 
Herman  E.  Moecker,  Park  Lane 
Norfolk  (Va. ) 

Virginian-Pilot  &  Ledger-Star 
Frank  Batten,  Sheraton-East 
Paul  S.  Huber,  Sheraton-East 
Harold  Sugg,  Summit 
Norristown  (Pa.)  Times  Herald 
Robert  I.  McCracken, 

W  aldorf-Astoria 

North  Hollywood  (Calif.)  Valley  Times 
Russell  Quisenbsrry,  Summit 


Northampton  (Mass.) 

Hampshire  Gazette 
Charles  N.  DeRose,  Waldorf-Astoria 
Norwalk  (Conn.)  Hour 

Sidney  A.  Bedient,  Lexington 
Norwich  (Conn.)  Bulletin 
Mr.  &  Mrs.  Clifford  C.  Oat, 

W  aldorf-Astoria 
Mr.  &  Mrs.  Harrison  C.  Noyes. 
Waldorf-Astoria 


Oakland  (Calif.)  Tribune 
William  F.  Knowland, 

W  aldorf-Astoria 
J.  O.  Wright.  Park  Lane 
Ocala  (Fla.)  Star-Banner 
Loyal  Phillips.  Lexington 
Orlando  (Fla.)  Sentinel  &  Star 

Martin  Anderson,  Sherry  Netherland 
Oshkosh  (Wis.)  Northwestern 
Mr.  &  Mrs.  Samuel  W.  Heaney, 
Pierre 

Oklahoma  City  (Okla.) 

Oklahoman  &  Times 
E.  K.  Gaylord,  Barclay 
Edward  L.  Gaylord.  Barclay 
Robert  H.  Spahn,  Barclay 
Ogdensburg  (N.Y’.) 

Journal  &  Advance  News 
Franklin  R.  Little,  Waldorf-Astoria 
Oneonta  (N.Y’.)  Star 

Mr.  &  Mrs.  Elton  Hall,  Lexington 
Oneida  (N.Y’.)  Dispatch 
John  'T.  Tuttle.  Williams  Club 
Oswego  (N.Y'.)  Palladium-Times 
Mr.  &  Mrs.  Clarence  T.  Leighton. 
Belmont  Plaza 

Mr.  &  Mrs.  Thomas  A.  Cloutier. 
Belmont  Plaza 
Omaha  (Neb.)  World-Herald 
B  H.  Cowdery,  Sheraton- Eat  t 
Charles  E.  Treat,  Sheraton-East 
Harold  W.  Andersen. 

Waldorf-Astoria 
Owosso  (Mich.)  Argus-Press 
J.  E.  Campljell,  Barclay 
Mr.  &  Mrs.  Geo.  W.  (lamplwll, 
Barclay 

Owensboro  (Ky.)  Messenger  &  Inquirer 
Lawrence  W.  Hager,  Jr., 
Waldorf-Astoria 

John  S.  Hager,  Waldorf-Astoria 
Ottumwa  (Iowa)  Courier 

Mr.  &  Mrs.  C.  Lloyd  Bunker. 
Sheraton-East 

P 

Palo  Alto  (Calif.)  Times 
Mr.  &  Mrs.  Eugene  Bishop, 

W  aldorf-Astoria 
Paris  (Kv.)  Enterprise 

J.  M.  Alverson  Jr..  Waldorf-Astoria 
Parsons  (Kans.)  Sun 

Mr.  &  Mrs.  Clyde  M.  Reed. 
Waldorf-Astoria 
Pasadena  (Calif.) 

I  ndependent,  Star-News 
Bernard  J.  Ridder.  St.  Regis 
Blwood  R.  Williams,  WaMorf-Astoria 
Gustaf  A.  Nordin,  Waldorf-Astoria 
Passaic  (N.J.)  News 

Richard  Drukker,  Regency 
James  J.  Tcxld,  Belmont  Plaza 
Paterson  (N.J.)  News 

Harry  B.  Haines,  Not  Available 
Eklward  B.  Haines,  Not  Available 
Pawtucket  (R.I.)  Times 

Chester  M.  Spooner,  Waldorf-Astoria 
Pekin  (III.)  Times 

Mr.  &  Mrs.  F.  F.  McNaughton, 
Waldorf-Astoria 
Peoria  (III.)  Journal  Star 
Mr.  &  Mrs.  Henry  P.  Slane, 

W  aldorf-Astoria 
Walter  A.  Barker,  Park  Lane 
Frank  A.  Green.  Park  Lane 
Robert  D.  Rittler,  Park  Lane 
Philadelphia  (Pa.)  Bulletin 
Robert  McLean,  Sheraton-East 
Robert  L.  Taylor.  Waldorf-Astoria 
Howard  W.  Stodghill, 
Waldorf-Astoria 
Stuart  S.  Taylor.  E'ysee 
Raymond  D.  McGee,  Sheraton-East 
Albert  Spendlove,  Waldorf-Astoria 
William  L.  McLean.  III. 

Waldorf-Astoria 
Joseph  Elliott,  Waldorf-Astoria 
Richard  Carpenter,  Lexington 
Alfred  J.  Westholf.  Berkshire 
Harry  Keller,  Summit 
William  F.  Carr.  Summit 
Louis  Trupin,  Commodore 
Barry  Urdang,  Ely  see 
James  P.  Grant.  Barclay 
Paul  Snyder.  Elysee 
Maurice  L.  Platt,  Elysee 
John  Krentzlin.  Waldorf-Astoria 
Harvey  Ingham.  Summit 
Philadelphia  (Pa.)  Inquirer 

Walter  H.  Annenberg,  Not  Available 
Frederick  Chait.  Sheraton-EIast 
Fred  H.  Stapleford,  Tuscany 
Sol  L.  Swartz,  Waldorf-Astoria 
Bruce  Mair,  Summit 
Morris  J.  Schiffman,  Sheraton-East 
Leonard  E.  Bach,  Barclay 
Philadelphia  (Pa.)  News 
James  T.  Scott,  Waldorf-Astoria 


J.  Ray  Hunt.  Waldorf-A-  na 
Natt  S.  Getlin.  Elysee 
Phoenix  (Ariz.)  Republic  &  iuzette 
Mr.  &  Mrs.  Eugene  C.  P'l.  .am, 
Waldorf-Astoria 
Mr.  &  Mrs.  Howard  S.  W  icox, 

\V aldorf -Astoria 
Mr.  &  Mrs.  Harry  Montgev  ery. 

Waldorf-Astoria 
Mr.  &  Mrs.  Charles  E.  H  .er. 

Waldorf-Astoria 
Mr.  &  Mrs.  Cleo  Smith. 
Waldorf-Astoria 
Pittsburgh  (Pa.)  Post  Gazett. 

William  Bl<x:k,  Waldorf-Astnria 
James  F.  O'Connor,  I^exin  cton 
Pittsburgh  (Pa.)  Press 

Mr.  &  Mrs.  Frank  G.  Morrison. 
Waldorf-Astoria 

Mr.  &  Mrs.  Barney  G.  Cameron, 
Waldorf-Astoria 

Pittsfield  (Mass.)  Berkshire  Eagle 
Paul  J.  Major,  Lexington 
/incent  W.  Monteleone,  Lexington 
Plainfield  (N.J.l  Courier-News 
John  E.  Heselden.  Lexington 
Plattsburgh  (N.Y.)  Press-Republican 
Stephen  W.  Ryder,  Lexington 
Pocatello  (Idaho)  Idaho  State  Journal 
Hugh  Wagnon,  Beverly 
Ponca  City  (Okla.)  News 
Mr.  &  Mrs.  Gareth  B.  Muchmore. 
Waldorf-Astoria 
Pontiac  (Mich.)  Press 
Harold  A.  Fitzgerald. 

Waldorf-Astoria 
Howard  H.  Fitzgerald  II. 
Waldorf-Astoria 
Port  Arthur  (Tex.)  News 
Mr.  &  Mrs.  John  R.  Sadler.  Taft 
Port  Clinton  (O.)  News 
Robert  W.  Reider.  Waldorf-Astoria 
Port  Huron  (Mich.)  Times  Herald 
Mr.  &  Mrs.  F.  Granger  Weil, 
Waldorf-Astoria 
Portland  (Me.) 

Press  Herald.  Express  &  Telegram 
Mr.  &  Mrs.  J.  Richard  Arnzen, 

Park  Lane 

Mr.  &  Mrs.  Rol>ert  B.  Beith. 

Park  Lane 

Mr.  &  Mrs.  George  F.  Marshall. 

Park  Lane 

Portland  (Ore.)  Oregonian 
Mr.  &  Mrs.  M.  J,  Frey, 
Sheraton-East 
Portsmouth  (O.)  Times 
H.  I.  Bassler,  Barclay 
Pottstown  (Pa.)  Mercury 
William  M.  Hiester,  Waldorf-Astoria 
Walter  W.  Hiester,  Waldorf-Astoria 
Pottsville  (Pa.)  Republican 
Thomas  A.  Davis,  Waldorf-Astoria 
Sydney  A.  Lazarus,  Waldorf-Astoria 
Uzal  H.  Martz,  Waldorf-Astoria 
JoHanne  i^rbey  Martz. 
Waldorf-Astoria 

Ralph  M.  Bashore,  Waldorf-Astoria 
Poughkeensio  (N.Y’.)  Journal 
Arthur  F.  Wollenhaupt,  Lexington 
Clifford  J.  Nuhn,  Lexington 


Quebec  (P.Q.,  Canada) 

Le  Soleil  &  L’Evenement 
A.  F.  Mercier,  Waldorf-Astoria 
Quincy  (Mass.)  Patriot  Ledger 
G.  Prescott  Low,  Roger  Smith 
R.  D.  Allen,  Roosevelt 


Racine  (Wis.)  Journal-Times 

Harry  R.  LePoidevin.  Savoy  Hilton 
J.  Donald  McMurray,  Barclay 
Raleigh  (N.C. )  News  &  Observer 
Mr.  &  Mrs.  Frank  A.  Daniels, 
Barclay 

Mr.  &  Mrs.  Frank  A.  Daniels.  Jr., 
Barclay 
Reno  ( Nev. ) 

Gazette  it  Nevada  State  Journal 
Charles  H.  Stout.  Waldorf-Astoria 
Charles  G.  Murray,  Waldorf-Astoria 
Richmond  (Calif.)  Independent 
Mr.  &  Mrs.  Warren  Brown.  Jr., 
Regency 

Richmond  (Va. ) 

Times-Dispatch  &  News  Leader 
Mr.  &  Mrs.  D.  Tennant  Bryan. 
Pierre 

Mr.  &  Mrs.  Alan  S.  Donnahoe, 

W  aldorf-Astoria 

Riverside  (Calif.)  Press-Enterprise 
Arthur  A.  Culver,  Barclay 
Rock  HUl  (S.C.)  Herald 

Mr.  &  Mrs.  Talbot  Patrick.  Barclay 
Mr.  &  Mrs.  Wayne  C.  Sellers. 
Belmont-Plaza 
Rock  Island  (III.)  Argus 

Ben  H.  Potter,  Waldorf-Astoria 
M.  F.  Potter,  Waldorf-Astoria 
Mr.  &  Mrs.  Ben  H.  Potter,  Jr., 

W  aldorf-Astoria 

Capt.  &  Mrs.  Eldward  E.  DeLong, 
Waldorf-Astoria 
Roanoke  Rapids  (N.C.)  Herald 
Mr.  &  Mrs.  J.  L.  Wick. 

Governor  Clinton 
Rochester  (Minn.)  Post-Bulletin 
Mr.  &  Mrs.  Robert  Withers. 
Waldorf-Astoria 
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This  Zenith  portable  TV  still  works  with  38  parts  taken  out! 

(So  why  did  Zenith  put  them  in?) 


ing,  to  put  an  end  to  up-again-dovvn-again  tuning.  High- 
Gain  IF  Amplification,  to  give  you  maximum  picture 
detail.  Automatic  “Fringe-Lock”  Circuitry  for  wiggle- 
free  picture  stability.  Impedance  Matching  IF  Stabili¬ 
zation  for  permanent  picture  quality.  “Gated-Beam” 
Sound  for  crystal-clear,  static-free  reception,  even  in 
fringe  areas.  Dust-free  Bonded  Picture  Glass  (not  plas¬ 
tic)  for  viewing  clarity  . . . 

The  list  goes  on  and  on.  But  all  you  really  need  to 
know  about  the  Jetliner  is  that  it’s  a  Zenith!  Built  bet¬ 
ter  to  perform  better,  year  after  year!  You  can  own  the 
Jetliner  for  just  $189.95!*  Full  quality,  full  perform¬ 
ance  Zenith  portable  TV  starts  as  low  as  $149.95*. 


To  make  it  a  Zenith!  We  could  build  a  stripped-down 
portable,  but  it  wouldn’t  be  a  Zenith.  The  real  chal¬ 
lenge  is  to  build  a  super-slim,  high-style  portable  TV 
that  will  give  you  brilliant,  big-set  performance  year 
after  year.  And  that’s  the  way  Zenith  builds  TV. 

The  Zenith  Jetliner  (pictured  above)  not  only  has 
the  parts  it  takes  for  extra  performance,  but  every  part 
has  extra  quality— capable  of  giving  far  more  than  it 
will  ever  be  called  upon  to  give.  And  each  part  that  goes 
into  the  famous  Zenith  Handcrafted  Chassis  is  firmly 
supported  by  a  rugged  metal  base.  There  are  no  printed 
circuits.  No  production  shortcuts.  Every  connection  is 
carefully  hand-wired  for  greater  dependability  and 
fewer  service  problems. 

What’s  more,  this  exciting  new  Zenith  is  loaded  with 
extra-performance  features  like :  “Perma-Set”  fine  tun¬ 


The  quality  goes  in  before  the  name  goes  on 
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Charles  Withers.  Waldorf-Astoria 
Koohester  (N.Y. ) 

Democrat  &  Chronicle.  Times-Union 
Paul  Miller,  Waldorf-Astoria  Towers 
L.  N.  Bilner.  Waldorf-Astoria 
S.  E.  Buttrili.  Waldorf-Astoria 
Charles  J.  L>atus.  Roosevelt 
Ceor.(e  J.  Dastyck.  Waldorf-Astoria 
Merrell  M.  DuBois.  Waldorf-Astoria 
Cyril  Williams.  Waldorf-Astoria 
Rockford  (111.) 

Star  &  Ketrister-Kepublic 

E.  Kenneth  Todd.  Sheraton-East 
William  K.  Todd.  Sheraton-East 
William  H.  Klusmeier,  Sheratnn-East 
Rocky  Mount  (N.C.)  Tele^am 
Josh  L.  Home.  New  Weston 
A.  L.  Brandon,  Astor 
Royal  Oak  (Mich.)  Tribune 
Mr.  &  Mrs.  Philip  F.  Miller, 
Waldorf-Asbiria 

Marilyn  J.  Miller,  Waldorf-Astoria 
Claudia  Arrandale.  Waldorf-Astoria 
Rutland  iVt.)  Herald 
R.  W.  Mitchell,  Barclay 


Sairinaw  (Mich.)  News 

Walter  McDowell,  Park  Lane 
Ulen  A.  Boissonneault.  Park  Lane 
St.  Joseph  (Mo.)  Newfr.PreBS  &  Gazette 
Mr.  &  Mrs.  David  R.  Bradley, 

W  aldorf- Astoria 
Mr.  &  Mrs.  Henry  D.  Bradley, 
Waldorf-Astoria 

Arthur  V.  Burrowos,  Waldorf-Astoria 
St.  Peter.sbunt  (Fla.) 

Times  &  Independent 
Nelson  Poynter,  Drake 
Tom  C.  Harris.  Waldorf-Astoria 
St.  Louis  (Mo.  I  (ilobe-Democrat 
Richard  H.  .Ambent.  Ambassador 
St.  Louis  (Mo.)  Post-Dispatch 
Harry  Wilensky,  Barclay 
Arch  KinK.  Barclay 
Fred  F.  Rowden,  Sheraton-East 
St.  Paul  (Minn.) 

Dispatch-Pioneer  Press 

Mr.  &  Mrs.  B.  H.  Ridder,  Sr.,  Plaza 

Mr.  &  .Mrs.  B.  H.  Ridder.  Jr., 

6.55  Park  Ave.  New  York,  N.Y. 
Mr.  &  Mrs.  Tom  Carlin,  Essex  House 
Mr.  &  Mrs.  A.  E.  Rosene, 

Elssex  House 

Mr.  &  Mrs.  Euttene  Lambert, 

Essex  House 

Mr.  &  Mrs.  Fred  Heaberlin, 

St.  Moritz 

Mr.  &  Mrs.  John  Lewis.  St.  Moritz 
St.  Thomits  (Ont.,  Canada) 
Times-Journal 

Geo.  M.  Dinitman,  Canadian  Club 
Salem  ( Mass. )  News 

Mr.  &  Mrs.  C.  J.  Newbettin, 

W  aldorf-Actoria 
Salt  Lake  City  (Utah) 

Salt  Lake  Tribune 
J  W.  Gallivan,  Waldorf-Astoria 
San  Angelo  (Tex.)  Standard-Times 
Houston  Harte.  (^tham 
San  Antonio  (Tex.)  Express  &  News 
Houston  H.  Harte,  Gotham 
San  Bernardino  (Calif.) 

Sun  &  Teletrram 
Mr.  &  Mrs.  James  K.  Guthrie, 
Hampshire  House 
San  Francisco  (Calif.)  Chronicle 
Charles  Thieriot,  Regency 
San  Juan  (P  R.)  El  Mundo 
Hector  Oliver.ns.  Waldorf-Astoria 
Mrs.  .Argentina  S.  Hills,  945  Fifth 
.Ave. 

San  Mateo  (Calif.)  Times 
Mr.  &  Mrs.  J.  Hart  (TIinton, 

W  aldorf-Astoria 

Mary  Jane  Clinton.  Waldorf-Astoria 


San  liafael  (Calif.  I 
I  ndependent-J  ournal 
Wishard  A.  Brown.  Karclay 
Saratoga  Springs  (N.Y.)  Saratogian 
Robert  D.  Wilkinson,  Park  Lane 
Savannah  (Ga.)  News  &  Press 
Mr.  &  Mrs.  Lloyd  G.  Rder, 

Shci  aton-East 

Charles  H.  Morris.  Sheraton-East 
Scranton  (Pa.)  Times 

E.  J.  Lynett,  Waldorf-Astoria 
Frank  J.  Blewitt,  Waldorf-Astoria 

E.  J.  Gerrity,  Waldorf-Astoria 
Joseph  M.  Luers  Waldorf-Astoria 
George  C.  Stevens.  Waldorf-Astoria 
Seattle  (Wash.)  Times 
J.  A.  Blethen.  Plaza 
H.  H.  Cahill  Waldort-Asturia 
W.  J.  Penninitton,  Waldorf-Astoria 
Shamokin  (Pa.  I  News-Dispatch 
Robert  £.  Malick,  Taft 
Shenandoah  (Pa.)  Herald 
Thomas  F.  Martin.  Taft 
•Sherman  (Tex.)  Democrat 
Mr.  &  Mrs.  Frank  Mayborn, 
Sheraton- Blast 
.Shreveport  ( La. )  Journal 
Mr.  &  Mrs.  D.  F.  Attaway, 
Waldorf-Astoria 
Shreveport  (La.)  Times 

Robert  Ewing.  Jr..  Sheraton-East 
Sidney  (O.)  News 

Mr.  &  Mrs.  J.  Oliver  Amos, 

W  aldorf-Astoria 
.Somerset  (Pa.)  American 
Henry  B.  Reiley  Jr.,  Shelton  Towers 
South  Bend  (Ind.)  Tribune 

Mr.  &  Mrs.  Franklin  D.  Schurz. 
Sheraton- Blast 

Scott  C.  Schurz.  Waldorf-Astoria 
Mr.  &  Mrs.  Warren  G.  Wheeler,  Jr., 
Lombardy 

Spartanburg  (S.C. )  Herald  &  Journal 
.Mr.  &  Mrs.  Phil  Buchheit. 
Waldorf-Astoria 
Springfield  (Mo.  I 

News,  Leader  &  Press 
Arch  A.  Watson,  Sheraton- Blast 
Tams  Bixby,  Jr.,  Waldorf-A8tx>ria 
Tams  Bixby,  III,  Waldorf-Astoria 
Scott  H.  Salisbury,  Sheraton-East 
Stamford  (Conn.  I  Advocate. 

268  Atlantic  St. 

E.  W.  Davis  Kingsley  Gillespie 

James  Wilson  Thei^ore  Yudain 

Sumter  (S.C.)  Item 

Mr.  &  Mrs.  H.  D.  Osteen.  Americana 
Superior  (Wis. )  Telegram 
Morgan  Murphy.  Plaza 
Sydney  (N.S.,  Canada) 

Cape  Breton  Post 

Roy  D.  Duchemin,  Waldorf-Astoria 
A.  B.  MacDonald,  Not  Available 
Syracuse  (N.Y.) 

Herald-J ournal  &  Herald-American 
Steiihen  Rogers.  Waldorf-Astoria 


T.^coma  (Wash.)  News  Tribune 
Mr.  &  Mrs.  Elbert  H.  Baker.  II. 

W  aldorf-Astoria 
Mr.  &  Mrs.  Geo.  B'.  Russell, 

W  aldorf-Astoria 
Tallahassee  (Fla.)  Democrat 
Mr.  &  Mrs.  John  M.  Tapers. 

Waldorf-Astoria 
Ml'S.  Lloyd  C.  Griscom. 

W  aldorf-Astoria 
Tampa  (Fla. I  Tribune-Times 
James  H.  Couey  Jr.,  Regency 
Tarentum  (Pa.)  Valley  News 
Eugene  Simon,  W'aldorf-Astoria 
Taunton  (Mass.)  Gazette 

William  R.  Reed,  Waldorf-Astoria 
Temple  (Tex.)  Telegram 

Mr.  &  Mrs.  Frank  W.  Mayborn, 
Sheraton- Biast 


Terre  Haute  (Ind.)  TrilHine  &  Star 
Louis  !•'.  Keifer,  Waldorf-Astoria 
Toledo  (O.)  Blade 

Paul  Block.  Jr..  Tuscany 
Mr.  &  Mrs.  Louis  D.  Abney,  Barclay 
Mr.  &  Mrs.  Charles  D.  Cole,  Barclay 
Mr.  &  Mrs.  John  D.  Willey.  Barclay 
Mr.  &  Mrs.  Herbert  G.  Wyman. 
Barclay 

Mr.  A  Mrs.  Paul  Schrader, 
Waldorf-Astoria 

Topeka  ( Kans. )  Capital-Journal 
Oscai  S.  Stautfer,  Waldorf-Astoria 
Stanley  H.  Stautfer,  Waldorf-Astoria 
Torrington  (Conn.)  Register 
Edwin  M.  Stone,  Tuft 
Walter  G.  Gisselbrecht,  Taft 
Trenton  (N.J.)  Times 

.Mr.  &  Mrs.  James  Kerney  Jr., 

St.  Regis 

Mr.  &  Mrs.  R.  G.  Kuser,  St.  Regis 
.Mr.  &  Mrs.  J.  Roliert  .McNeil, 

St.  Regis 

Mr.  &  Mrs.  R.  G.  Kuser  Jr., 

St.  Regis 

Mr.  &  Mrs.  James  J.  Dougherty. 

St.  Regis 

Trenton  (N.J.)  Trentonian 

Calvin  C.  Thomas,  Waldorf-Astoria 
Troy  (O.)  News 

Mr.  &  Mrs.  R.  George  Kuser,  Jr., 

St.  Regis 

Jack  Bowling.  Waldorf-Astoria 
Troy  (N.Y.)  Record  &  Times  Record 
Alton  T.  Sliter,  Barclay 
John  F.  Roy,  Barclay 
Tulsa  (Okla. )  Tribune  &  World 
Mr.  &  Mrs.  Richard  L.  Jones,  Jr., 
Park  Lane 

Jenkin  Lloyd  Jones,  Belmont  Plaza 
Upton  Hudson,  Waldorf-Astoria 
Mr.  &  Mrs.  Rex  A.  Justus,  Barclay 
Mr.  &  Mrs.  Byron  V.  Boone,  Pierre 


Union  City  (N.J.)  Hudson  Dispatch 
Hotel  not  available 
James  J.  Mr.Mahon  Robert  L.  Boyle 

Bertram  J.  FrexI  DeKovessey 

Kersen  A.  Bruce  Cxxik 

Thomas  Meegan  Francis  Oliver 

Uniontown  (Pa.)  Herald  &  Standard 
S.  W.  Calkins,  Waldorf-Astoria 
Utica  (N.Y.)  Observer-Dispatch 
Henry  J.  Leader,  Summit 


Vancouver  (B.C.,  Canada)  Province 

F.  S.  Auger.  Berkshire 


Waltham  (Mass.)  News-Tribune 
Mr.  &  Mrs.  John  A.  Skakle,  Plaza 
Mrs.  Alexander  T.  Skakle.  Plaza 
Sara  Spear.  Plaza 
Washington  (D.C. )  News 
Ray  F.  Mack,  Sheraton-East 
Washington  (D.C.)  Post 
John  W.  Sweeterman. 

Waldorf  Towers 

Gerald  W.  Siegel,  Waldorf-Astoria 
James  J.  Daly.  Barclay 
W.  Frank  Gatewxxxl,  Barclay 
Lawrence  W.  Kennelly,  Barclay 
Washington  (Pa.) 

Observer  &  Reporter 
John  L.  S.  Northrop,  Waldorf-Astoria 
Richard  S.  Cowan.  Waldorf-Astoria 
James  S.  Lyon,  Waldorf-Astoria 
Watertown  (N.Y.)  Times 

Gordon  W.  Bryant.  Waldorf- Astxiri a 
Laiuis  Sailf,  Jr.,  Waldorf-Astoria 
Wausau  (Wis.)  Rword-Herald 
Mr.  &  Mrs.  W.  F.  McCormick, 
Waldorf-Astoria 

Waynesboro  (Pa.)  Record  Herald 


J.  Roliert  Baugher.  Waldorf- Astoria 
Paul  B'.  Chalfant,  Waldorf-Astoria 
James  E.  Rumberger, 
Waldorf-Astoria 

W.  H.  Shyrx>ck,  Waldorf-Astoria 
West  Palm  Beach  (Fla.) 

Palm  Beach  Post-Times 
Mr.  &  Mrs.  John  H.  Perrv,  Jr., 
Delmonico's 

Mr.  &  Mrs.  W.  W,  Atterl  ury,  Jr., 
WaMorf-Astoria 
Mr.  &  Mrs.  Cecil  B.  Keiiey, 
Waldorf-Astoria 
Westerly  (R.I.)  Sun 

Mr.  &  Mrs.  George  H.  Utter.  Maurice 
Mr.  &  Mrs.  Charles  W.  Utter. 

Park  Lane 
Wheeling  (W.Va.) 

Intelligencer  &  News-Register 
Mr.  &  Mrs.  G.  Ogden  Nutting, 
Barclay 

Mr.  &  Mrs.  John  Williams.  Barclay 
Austin  V.  Wxxxl.  Barcla> 

Wichita  (Kans.)  &igle  &  Beacon 
John  H.  Colburn.  Sheraton-B^st 
Britt  Brown.  Waldorf-Astoria 
Wichita  B’alls  (Tex.) 

Times  &  Record  News 
Mr.  &  Mrs.  Rhea  Howard,  Barclay 
Wilkes-Barre  (Pa.) 

Record  &  Times-Leader,  News 
Harrison  H.  Smith,  Ritz  Towers 
John  A.  Hourigan,  Jr., 

W  aldorf-Astoria 
A.  DeWitt  Smith,  Barclay 
Carolyn  Hourigan  Mack. 

Waldorf-Astoria 
Bkiward  P.  Hourigan. 
Waldorf-Astoria 

Joseph  F.  Collis.  Barbizon-Plaza 
John  J.  MeSweeney,  St.  Moritz 
Williamsport  (Pa.)  Sun-Gazette 
John  B.  Person.  Jr..  Waldorf-Astoria 
Williamsport  (Pa.)  (Irit 

Ralph  R.  Cranmer,  Waldorf-Astoria 
James  H.  Lamade,  Waldorf-Astoria 
Gilbert  B.  Whiteley,  Waldorf-Astoria 
Robert  J.  Cunnion,  Jr., 
Waldorf-Astoria 

Wilmington  (Del.)  News-Journal 
Charles  L.  Reese,  Jr.,  Barclay 
Creed  C.  Black,  Waldorf-Astoria 
Eugene  Christmann,  Jr..  Lexington 
Hariy  C.  Harbison,  Waldorf-Astoria 
Carl  B.  Slabach.  Roosevelt 
Frederick  Walter,  Park  Lane 
Wilmington  (N.C.)  Star-News 

Mr.  &  Mrs.  Rye  B.  Page,  St.  Merits 
Mrs.  Daisy  G.  Page,  W^dorf-Astoria 
Winona  (Minn.)  News 

Mr.  ti  Mrs.  William  F.  White. 
Carlyle 

Winsted  (Conn.)  Citizen 
Thexxiore  Vaill.  Commodore 
Wilston-Salem  (N.C.) 

Journal  &  Twin  City  Sentinel 
Mr.  &  Mrs.  Wallace  Carroll,  Drake 
Roy  Ray,  Park  Lane 
Donald  J.  Chipman,  Park  Lane 
Woburn  (Mass.)  Times 
James  D.  Haggerty,  Lexinirton 
Paul  L.  Haggerty.  Lexington 
Wix>ns(x;ket  (R.I.)  Call 

Buell  W.  Hudson,  Waldorf-Astoria 
Andrew  P.  Palmer,  Waldorf-Astoria 
Nancy  E.  Hudson.  Lexington 
W'orcester  (Mass.)  Telegram  &  Gazette 
Gordon  A.  O’Brien.  Waldorf-Astoria 
Forrest  W.  Seymour,  Waldorf-Astoria 
William  G.  Weinrich, 
Waldorf-Astoria 


Y|)silHnti  (Mich.)  Press 

J.  P  Brown,  Jr..  Waldorf-Astoria 


i^anesville  (O. )  Times  Itecorder 
Clay  Littick.  Barclay 


Convention  List  of  Groups^  Companies  and  Services 


ABIlIBl  SAI.K.>)  ro.  LTD. 

Tomnto.  out..  Canada 

G.  M.  Brain  Sheridan-Kast 

J.  K.  Cotiflle  Slicridan-Kast 

G.  H.  Hudson  .Slirridan-bast 

•MflTlBI  SKBVICE  CO.  INC. 

Cliii':igo.  111. 

F.  T.  lluHland  Shcridan-East 

P.  T.  Itcynolds  .slicrtdan-East 

G.  P.  TInuston  Summit 

J.  R.  Drynaii  Kwiscvell 

ADCUX  ASSOCIATES,  INC., 

San  Fraocisxu,  Calif. 

Glenn  Adcox,  B90  K.  43rd  SI. 

ALLEN-KLAPP  CO..  CUeago,  HI. 

James  S.  McAnulty,  Lezlogtoo 

Patrick  J.  Hoarty  Lexington 

Piail  Zeno  Lexington 

AMERICAN  STEEL  CHASE  C»., 

Long  Island  Qty,  N.Y. 

George  E.  Boucher  Harry  L  Williamson 


AP  .NKWSFEATL'KES.  5U  KockefeUer  Plaza 
M.  J.  Wing  Garreii  Hudgins 

E.  T.  Fleming 


ASSOCIATED  PRES.S. 
Wes  Gallagher 
Harry  T.  .Montgomery 
Louis  J.  Kramii 
Douglas  Lurelan 

J.  A.  Aspinwall 
WiUiam  Barnard 
Ben  Bassett 
Samuel  G.  Blackman 

K.  R.  BM>th 
David  L.  Bowen 
Robert  Cavagnaru 

Daniel 


6(1  Rockefeller  Plaza 
Keith  FuUer 
Victor  Hackler 
Andrew  C.  Lang 
Nate  Polowetzky 
Glen  Pusey 

F.  A.  Resell 
Watson  Sims 
Ted  Smlts 
Stanley  M.  Swinton 
James  Tomlinson 
Herbert  Underrlner 
Ue  Luce 


.\TEC  COUP..  Philadelphia,  Pa. 

Wharton  8.  Hober  111  E.  54tb  St. 

ATLANTIC  FEATURES  &  PRINTING  INC., 
Newport  News,  Va. 

Jack  R.  Homiuly  Metropolitan  Club 


BAIJ)WlN-GEGENHErMEH  COKP  . 

80  Koebling  St.,  Brooklyn,  N.Y. 

Thomas  P.  Berrian 

BELL  McCLUKE  SYNDICATE 

See— North  American  Newspaper  Alliance 

BLACKBURN  Si  CD..  INC.,  Waslilngton,  D  C. 
Wald  rrf- Astoria 

James  W.  Blackburn  Jack  V.  Harvey 
Joseph  M.  Sttrick 

BKANHAM  I'D..  New  York  and  Chicago 

Mr.  A  .Mrs.  L  8.  Greenberg.  Waldorf-Astoria- 

.Mr.  A  Mrs.  Jas.  Cooper  Waldorf-Astoriai 

Mr.  &  Mrs.  E.  F.  Corewan  Town  House 

Mr.  &  Mrs.  H.  L.  Ralls  Barclay 

A.  J.  Engelbardt  Sheraton  Russell 

CAPITAL  TOOL  &  MANUFACTURING  CO.. 
INC.,  CoUege  Park,  Md. 

.losepb  P.  Dorr  Statler- Hilton 

(ENTRAL  PRESS.  Cleveland.  0 
Courtland  C.  Smith  Waldorf-Astoria 


CEBTIFIED  DRY  MAT  CORP.,  555  Fifth  Ate. 
.lames  Rlcca  George  T.  Kempter 

Frank  A.  Donnelly,  Jr. 

CHEMCO  PHOTOPRODUCTS  CO., 

Glen  Cove.  N.Y. 

Sam  B.  .Anson  C.  Harold  Larsson 

Burton  Kaplan 

CONSOLIDATED  BOOK  PUBLISHERS, 
Chicago,  lU. 

Waldorf-Astoria 

Howard  dowdy  W.  N.  (Bud)  Dreyfus 

.Mr.  Si  .Mrs.  Angelo  Pasquini 

(CONSOLIDATED  PAPERS  3AIES,  LTD., 
Montreal  Quebec 

G.  M.  Uol^  Canadian  (Tub 

Sheraton-East 

P.  M.  Boulton  R.  J.  Flood 

J.  S.  Oppe  D.  M.  Young 

G.  M.  Strattay  D.  D.  Olbaon 

COPLEY  NEWS  SERVICE.  San  Diego,  CsJif- 
Malcolm  Donnelley  Waldorf-Astoria 
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COKKPAK  CO.,  INC.,  New  Rochelle,  N.Y. 

K.  H.  PtiUDUiQ,  Sr.  P.  U.  Paulmann,  Jr. 

CROFTON  PAPER  CO.,  INC., 

San  Praodsco,  Calif. 

Pred  H.  Rostock  Drake 

CROW.V  ZELLERBACH  CORP., 

San  Frandsco,  Calif. 

Mr.  &  Mrs.  V.  E.  McIntyre  Canadian  Club 

.Mr.  ii  Mrs.  0.  T.  Connors  Park  Lane 

JOH.V  W.  CUUiN  CO..  Oereland,  0. 

John  W.  Cullen  Waldorf-Astoria 

CVTIJIR- HAMMER  INC.,  733  Third  Are. 

C.  M.  Hall  M.  Luciano 

DE  CLEROEE-SHANNON,  New  York.  N.Y. 
757  Third  Are. 

C.  (>.  Shannon,  Jr.  W.  V.  Shannon 
A.  W.  DeClerque 

DEAR  PUBLICATION  &  RADIO,  INC., 
Washlgntun.  D.C. 

J.  A.  Dear  Waldorf-Astoria 

EASTERN  COLOR  PRINTING  CO., 

4S5  rath  Are. ;  and  WaUrbury,  Conn. 
Waldorf-Astoria 

William  B.  Pape  Harold  A.  Moore 

Eugene  V.  Dow^  Prank  M.  Cronan 

William  J.  Pape.  II  Charles  E.  Poindexter 
C.  Paul  Raymond  Richard  Pape 

EASTERN  .NEWSPAPER  SUPPLY  INC., 
Corona,  N.Y. 

Edgar  A.  Mills  Jr.  Irrlng  J.  Carter 

EDITOR  &  PUBLISHER. 

S50  Third  .Are.  and  Astor  Gallery 
Robert  U.  Brown  James  W.  Brown,  Jr. 

Jerome  H.  Walker  Henry  C.  Thiele 

Rav  Erwin  John  P.  Boyle 

Richard  Prlrthnan  William  P.  Hamilton 

Philip  N.  Schuyler  Reginald  Cary 

.'emme  H.  Walker.  Jr.  Ferdinand  C.  Teubner 
George  S.  McErlde  George  E.  Wilt 

Albert  B.  Weis 

ELLINGTON  ASSOCIATES.  INC..  AI.Q.— 
Birmingham,  Ala. 

A1  Q.  Ellington  Waldorf-Astoria 

COLLIER  ELUOTT  &  ASSOCS.. 

MineoU,  N.Y. 

CoUier  A.  EUiott 

FAIRCHILD  GRAPHIC  EQUIPME.NT. 
Plainriew  N.Y 
Shelton  Towers 

E.  P.  Tracht  H.  H.  Caistensen 

W.  B.  Condit  J.  Heidenreich 

L.  Raliw  K.  A.  Sylrester 

J.  Doyle  A.  C.  Mayberry 

FAMILY  WEEKLY.  Chicago,  Ill. 

Mr.  &  Mrs.  P.  B.  O’Rourke  .Ambassador 
Waldorf-Astoria 

Mr.  &  Mrs.  Leonard  S.  Davidow 
Mr.  &  Mrs.  Morton  Frank 
Mr.  &  Mrs.  W.  C.  Dreyfus 
Mr.  &  Mrs.  Ernest  Heyn 
Maurcy  Ball 

PUNT  INK  CORP.,  Detroit.  Mich. 
Waldorf-Astoria 

Edgar  B.  Flint  .Alan  A.  McNab 

Everett  L.  Mills  John  P.  Devine 

M.  C.  (Ted)  Plntard 

FOREIGN  PRESS  .ASSN.,  340  E.  46th  St. 
Edwin  Tetlow  .50  RockefeUer  Plaza 

David  Horowitz  .507  5th  Avenue 

John  Cappelli  Press  Section,  UN 

Max  Tak 

GALLAGHER-DeLlSSER.  INC.. 

New  Y'ork.  .N.Y". 

Barclay 

Vernon  M.  Goff  William  F.  Gallagher 

GELMAN  FEATURE  SYNDIC.ATE, 

Flushing.  N.Y. 

Bernard  Gelman 

GEN'ERAL  FEATURES  CORP., 

New  York.  N.Y'. 

.Astor  Gallery 

S.  George  Little  David  Houston 
Robert  B.  Pearsall  John  H.  Rousnn 

Irwin  J.  Breslauer  Pete  Hoffman 

Louis  P.  DiPalma  Margot  Houston 

CamiUe  Eo'irgeols  Zeref  Korur 

GE.NERAL  PRI.VTING  INK  CO., 

Dlv.  Sun  Chemical  Corp.,  New  York,  N.Y'. 

R.  W.  Dando  750  Third  .Are. 

Sid  Rochelle  Waldorf-Astoria 

A.  H.  Soldberg  Barclay 

GENERAL  STRAPPING  CO.,  850  Third  Ave. 

N.  J.  Friese,  Jr. 

GILMARK  FEATURES,  New  York,  N.Y. 
Shelton  Towers 

Lou  Shainmark  Bruce  Mathews 

Irving  Cohen 

WILL1A.M  GINSBERG  ASSOCS.. 

331  Madison  Ave. 

William  Ginsberg  Harold  Cooper 

It^rt  Ginsberg 


GLOBE  SYNDICATE.  Spring  Uke.  .VJ 

Mr.  t  Mrs.  Monte  F.  Bourjally  Waldorf-Astoria 

GOERZ  AMERICAN  OPTICAL  CO.. 

Inwood.  N.  Y. 

W.  E.  Shorr  K.  G.  Ewer 

K.  Brandt 

GO.SS  (.Y)..  LYUcago,  lU. 

Barclay 

J.  W.  Coultrap  F'.  A.  Kopp 

I.  A.  Riggs  J.  .M.  Strong 

E.  G.  .Morrison  J.  W.  Randall 

.\.  Hemenway  C.  S.  Reilly 

G.  B.  .Moldenhauer  J.  H.  Sauer 

F.  A.  White  W.  W.  Dombrow 

11.  V.  Henry  C.  M  Keeter 

W.  C.  Pratt  L.  J.  Robbins 

C.  W.  Burger  R.  E.  Hirst 

W.  R.  Schulke 

GRAPHIC  ELECTRONICS.  INC.,  LaSalle.  lU. 
Essex  House 

Wm.  J.  Barron  Prances  V.  Barmn 

L.  .A.  .Morel  Barbizon-Plaza 

GREAT  LAKES  PAPER  CO.,  LTD., 

Fort  William,  Ont. 

Sheraton -East 
P.  M.  Fob 

Mr.  &  Mrs.  C.  J.  W.  Pox 
Mr.  &  Mrs.  T.  B.  Fallows 

GREAT  NORTHERN  PAPER  CO. 

New  Y'ork,  N.Y'. 

Park  Lane 

J.  H.  Staples  R.  A.  Ilaak 

D.  I.  Turnbull  1.  P.  Phelps 

C.M.  Sheafe  R.  R.  Powell 

.M.  A,  Meyers 

C.  I>.  Tiedmann  Roosevelt 

M.  I!.  Appleton  Barclay 

JOHN  GRIFFITHS  CO.  INC., 

420  Lexington  Ave. 

John  Griffiths 

H.  a  M.  CORP.,  Great  Neck.  N  Y. 

Ludwig  Knapp  Ronald  Gibson 

Otto  Isensctold  John  Johnson 

William  Lotz  John  Rees 

John  Sweeney 

GORDON  LANGLEY  HALL  NEWS  SERVICE 
&  SY'NDICATE,  Charleston.  S.C. 

Joseph  A.  Scaltro  12  W.  lOth  St. 

HAN'DWRITING  ANALYSIS  FEATURES. 

Fort  Lauderdale,  Florida 

Muriel  Stafford  Waldorf-Astoria 

J.  J.  HARRINGTON  ASSOCS.. 

441  Lexington  Ave. 

.Mr.  jc  Mrs.  J.  J.  Harrington 

HE.ADLIN'E  PERSONNEL.  56  AV.  4.5th  St, 

Dan  0.  Gordon  Edward  J.  Farley 

R.  HOE  &  CO..  INC.,  910  E.  138  St. 

.1.  M.  Crowe  R.  J.  Cassidy 

J.  W.  Connors  J.  A.  Pascarella 

J.  Bobko 

Mr.  &  Mrs.  william  W.  Henderson.  Summit 
Mr.  &  Mrs.  R.  R.  Dittrich,  Barcby 
Lexington 

R.  A.  Willoughby  R.  A.  Breur 

L.  D.  PoUock  W.  J.  Robinson 

L.  C.  Wieland  Clyde  H.  Throckmorton 

L.  Kelieher 

J.  M.  HUBER.  HUlside,  N.J. 
latxington 

Clias.  Adkins  FYuik  Dassori 

Ralph  Furlong  Harry  Leland 

Guy  Myover 

HURLETRON  I.NC.,  DanvlUe,  Ill. 

Barclay 

C.  M.  Noble  W.  J.  Elshop 

IMPERIAL  TYPE  METAL  CO. 

Philadelpliia,  Pa. 

s.  Gibbs  Not  .Available 

Waldorf-.Astoria 

C.  E.  Purkis,  Sr.  W.  A.  Penney,  Jr. 

W.  C.  Otter 

It.  C.  Kuhns  New  Weston 

E.  Schuller  Belmont  Plaza 

I. VLAND  NEWSPAPER  MACH.  CORP., 

Kansas  City,  Mo. 

C.  0.  Murray  Waidorf- Astoria 

\V.  S.  Coulson  Barclay 

INTER-AMERICAN  PUBLICATIONS,  INC., 

41  E.  42nd  St. 

Octavio  Gonzilez 

UNTERNATIONAL  PAPER  SALES  CO.  INC.. 
Montreal.  Que. 

Waldorf-Astoria 

R.  C.  Neely  L.  E.  Mansfleld.  Jr. 

E.  R.  Wheatly  R.  B.  Lewis 

W.  W.  Morrow  J.  W.  Vermont 

E.  D.  Glendening  R.  H.  Coyle 

C.  C.  Carpenter  S.  F.  Stringfellow 
W.  C.  McCuUougb  P.  M.  Yeakel 

W.  P.  YVoodworth  G.  B.  DeLasbmet 

J.  S.  Duncombe,  Jr.  A.  H.  Oox 

L.  C.  Burton  0.  H.  Murphy,  Jr. 


l.NTERTYPE  CO.,  Brooklyn,  N.Y. 
Waldorf-Astoria 


R.  B.  Daigle 

S.  S.  Skogen 

Lexington 
C.  W.  WaUen 
B.  H.  Black 
F.  L.  Gerxpaefa 


W.  L.  Hewitt 

K.  J.  Nolan 
J.  C.  Dom 

A.  F.  Puller 

L.  L.  DoU 

S.  W.  Netberton 
W.  R.  Asdel 


J.  THOMAS  MclIUGH  CO  I\.'. 
New  York  A  Indianapolis 
500  Fifth  Ave. 

Thomas  McHugh  Arthui  :urss 


JAMPOL  CORP.,  Brooklyn,  N.Y. 
Waldorf-Astoria 

H.  E.  Daniels  W.  R.  Dammes 

J.  W.  Belsey 

JOHNSON.  KENT,  GAVIN  &  SENDING, 

INC..  420  Uxington  Ave. 

Waldorf-Astoria 

William  C.  Johnson  Joseph  G.  Gavin 
Albert  H.  Kent 

ALLEN  KANDER  ASSOCIATES  INC.,  New 
York,  .N.Y. 

Waldorf-Astoria 

Dave  Abse  Don  Ilogate 

Summit 

Allen  Kander  George  Cooper 

KATZ  AGENCY,  INC.,  666  Fifth  Ave 
Waldorf-Astoria 

G.  R.  Katz  T.  Rathbone 

W.  F.  Lochrldge  R.  Keim 

John  Rohde 

KEU.Y-SMITH  CO.,  750  Third  Ave. 
Waldorf-Astoria 

Frank  W.  Miller  Jr.  Thomas  R.  Crawford 
James  J.  O'Donnell  Walter  C.  Crocco 
Walter  M.  Dotts 

KIMBERLY-CLARK  CORP.,  Coosa  River 

Newsprint  Dir.,  Coosa  Pines.  Ala. 

Waldorf-Astoria 

Mr.  &  Mrs.  P.  A.  Bachelder 

Mr.  &  Mrs.  M.  L.  Hunt 

KING  FEATURES  SYNDICATE.  New  York, 

N.Y. 

Waldorf-Astoria 

A.  H.  Alofsin  E.  F.  Wade 

C.  M,  Finette  G.  C.  Driscoll 

George  Haslam  G.  C.  Gartland 

John  Mawer  Robert  McCorkindale 

C.  E_.  Rabinow  Frederic  .Methot 

R.  K.  Rogers  Harold  Renneck 


KRUGER  P.YPER  CO..  INC.,  New  York.  N.Y. 
Waldorf-Astoria 

B.  J.  Kruger  J.  A.  Kraemer 

W.  R.  Hermitags  J.  C.  Harrison 

R.  .\lrod  R.  A.  Hausner 

LAKE  SUPERIOR  NEWSPRINT  CO.,  Chicago. 

III. 

sheraton-Ea.st 

it.  S.  Fowler  R.  A.  Schmidt 

J.  H,  Netherland  B.  F.  Warner 

W.  D.  Frost  J.  P.  Maier 


JEBTREY  LEE  SYNDICATES, 

New  Rochelle.  .N.Y. 

Irma  Canz  Milton  MUler 

M.ARTIIA  LEE  SYNDICATE.  Arcadia,  Calif. 
Martha  Lee  Not  Available 

LEONARD  CO.,  .Miami  Beach.  Fla. 

Len  Adler  Roosevelt 

LOCKWOOD  GREENE  ENGINEERS,  INC.. 

200  Park  .Ave. 

Barclay 

Robert  B.  Patch  Everett  A.  Mahannah 
Donald  G.  Radway  Howard  A.  Naughtnn 
James  E.  McHugh  William  Barrie 

LUDLOW  TYP0GR.\PH  CO.,  Chicago.  Ill. 
Waldorf-.Astoria 

Frederick  Secord  Robert  W.  Buckley- 
Frank  J.  Ferrari  C.  Shepley  Cleaves 

STEWART  T.  M.ACDON.ALD  ENTERPRISES. 
Chicago,  ill. 

Stewart  T.  Macdonald  Barclay 

M.ACLAREN  NEWSPRI.NT  SALES  LTD.. 
Buckingham.  Que. 

Sheraton  East 

11.  W.  Cressy  C.  C.  Cressy 

CHAS.  T.  .\LUN.  I.NC.,  Boston.  Mass. 
Lexington 

Frank  Uarnecott  Wm.  Baumriicker 
David  I,ewis 

M.ANHASSET  MACHINE  CO.  INC.. 
.AniityvUle.  N.Y’. 

Charles  M.  Jaeger  William  Wagner 
Edward  K.  Lind  William  F.  Driscoll 

VINCENT  J.  .M.ANN0.  50  E.  58  St. 
Blackstone 

Vincent  J.  .Manno  Howard  E.  Stark 
George  Romano 

JULIUS  MATHEWS  SPECI.AL  AGENCY,  INC., 
757  Third  Avi. 

Owen  E.  Landou  Jr.  Glen  W.  Russell 
Arthur  D.  Wright  Jr.  Russell  E.  Franz 
Robert  M.  Partridge  George  S.  Fltzroy 

MATR1.X  C'ONTRAST  CORP  Mineola.  N.Y. 
Waldorf-Astoria 

Jack  Paris  Henry  Curlander 


METROPOLITAN  SUNDAY  NEWSPAPERS, 
INC.,  (Metro  Sunday  Comics  A  Sunday  I 
Magazine)  New  York,  N.Y. 

Waldorf-Astoria 

iMiarles  T.  Kline  Fred  It.  .McCoy 
John  F.  Gribbiii 

MINNESOTA  &  ONTARIO  P.APliR  ft)., 
.Minneapolis.  .Minn. 

Waldorf-Astoria 

Kobyn  (^pbell  George  M.  Holderer 

James  A.  Vaughan  Thomas  E.  WhitMn 

MISSOURI.  ItNIVERSlTY  OF  (SCHOOL  Of 
JOURNALISM ) 

Mr.  &  .Mrs.  Earl  English  Biltmorr 

BERTA  .MOHR  FASHION  SYNDIC.ATE, 

1036  Park  Ave.,  New  York,  N.V. 

Berta  Mohr 

MOLONEY.  RBaAN  &  SCHMITl'. 

261  Madison  Ave. 

Herbert  W.  Moloney,  Jr.  Waldorf-Astoria 
Edward  T.  Parmelee  Barclay 

Ingraham  Read  Sberalon-Russell 

Robert  Erickson  Sberalon-Russell 

MULTI-AD  SERVICES.  LNC.,  Peoria,  HI 
Maury  Tyler  Lexlngtiui 

NATIONAL  EDITORIAL  ASSN., 

Washington.  D.C. 

Commodore 

•Mr.  &  .Mrs.  Theodore  A.  Serrill 
Mr.  &  .Mrs.  Max  Thomas 

NATIONAL  NEWSPAPER  SY’NDICATE, 
Chicago.  111. 

.Mr.  &  .Mrs.  Robert  C.  Dillc  Amerlcau 

NEWS  LTD.  OF  AUSTRALIA.  New  York,  N.T 
Geo.  E.  McCadden  230  W.  41  St. 

.NEWSPAPER  ENTERPRISE  .ASSN., 

New  York  &  Cleveland 
Waldorf-Astoria 

Boyd  Lewis  Meade  Monroe 

William  Bnrglund  Earl  Anderson 

Jack  Gamble  Richard  W.  Johnson 

Robert  C.  Whitehead  Eli  C.  Minton 
Dennis  J.  P.  O’NeUl  Robert  R.  Metz 
Edward  R.  Kennedy  Jean  Mooney 

NEWSPAPER  PUBLISHERS  SUPPLY  CO.. 
Chicago.  III. 

Shelburne 

Joseph  D.  Goggin  Eileen  Romano 

Anna  J.  Goggin  Luann  Romano 

NEWSPAPERS  SOUTH.  INC., 

757  Third  Ave. 

W.  V.  Shannon  C.  George  ShannoB 

NIl£S  &  NELSON.  INC..  New  York.  N.Y. 
Waldorf-.Astoria 

J.  H.  Clancy  J.  E.  Lentz 

E.  F.  Smith  0.  M.  Smith 

H.  F.  Johnson  J.  J.  Clancy 

NORTH  A.MERICAN  NEWSPAPER  ALLI^’CI 
( Bell-McClure  Syndicate)  New  York.  N.Y. 
230  W.  41  St. 

Will  Eisner  John  Wheeler 

John  Osenenko  Elmer  Rosessner 

Sid  Goldberg 

NORTH  CAROLINA  PRESS  ASSN.. 
Moi;;anton,  N.C. 

Mr.  &  Mrs.  J.  D.  Fitz,  Sheraton-East 

PAPER  MANUFACTURERS  Cl).. 

Philaelelphia,  Pa. 

Waldorf-Astoria 

Thomas  B.  Dougherty  Joe  Shields 
Tony  Navroth  Chuck  Weber 

Tom  Kenney 

PARADE  PUBLICATIONS.  INC., 

New  York.  N.Y. 

Waldorf-Astoria 

Mr.  &  Mrs.  A.  H.  Motley 

Air.  &  .Mrs.  W.  I.  Tenney 

Mr.  Sc  Mrs.  M.  P.  Rasmussen 

Mr  Sc  Mrs.  W.  J.  Reynolds 

Mr.  W.  J.  Gillerlain 

.Mr.  Sc  Mrs.  R.  W.  Winn 

JOHN  A.  PARK,  JR.  Sc  Co..  Raleigh,  N.C. 
Mr.  &  Mrs.  John  Park  Waldorf-Astoria 

PEREIRA  Sc  ASSOCIATES,  Chicago,  111. 
Gotham  Hotel 

PERKINS-GOODWIN  CO.  Dallas,  Tex. 

Sheraton-East 

Mr.  Sc  Mrs.  M.  M.  Donosky 

PLUS  BUSINESS  FEATURE.  LNC., 

545  Fifth  Ave. 

Harry  T.  Dickinson  Frances  M.  Knox 

PORTAGE  NEWSPAPER  SUPPLY  CO.. 

.Akron  0. 

lauidon  Knight  Plaza 

Lester  Grlner,  Waldorf-.Astoria 

PREPRINT  CORP.  New  York,  N.Y. 
Waldorf-Astoria  , 

Bruce  H.  Logan  Nelson  McMichael 

Ted  Kwecht 
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EXCITING 


SOMETHINGriiALyl  i  ilN  VllS  HAPPENING  IN  OKLAHOMA  Because 
they  provide  look-ahead  leadership,  The  Sunday  Oklahoman,  Oklahoma  City  Times  and 
The  Daily  Oklahoman  are  a  major  civic,  economic  and  communications  force  in  Oklahoma, 
the  Southwest,  and  the  newspaper  business.  They  deliver  the  nation’s  28th  largest  news¬ 
paper-delivered  market — a  market  leaping  ahead  in  every  area.  ■  They  talk  daily  to  more 
than  1.5  million  people  earning  $2.6  billion  a  year.  With  a  new  $3  million  building,  new 
production  methods,  and  no  reluctance  to  innovate,  they  make  things  happen  in  a  market 
where  the  unusual  is  commonplace. 

DAILY  CIRCULATION:  301,533  •  SUNDAY:  281,967  ■  ABC  —  12  Months  Ending  September  30,  1963 

THE  SUNDAY  OKLAHOMAN'THE  DAILY  OKLAHOMAN-OKLAHOMA  CITY  TIMES 

Represented  by  the  Kotz  Agency 


I'KICK  I’Al’KIt  ((tltl*..  New  York.  X.Y. 
WifklilTf  B.  Mikiti*.  77.">  I’ark  Are.,  Apt. 

Park  l.jtiie 

T.  R.  Kenny  A.  E.  Potter 

C.  ilrAiellanii 

\V:U<liirf-  '>itiiria 

K.  II.  Prlre  K.  I’lJlister 

W  B.  Bradley  J.  E.  Branrli 

\V.  P.  t'mddark  Vi.  I.  Tenney,  Jr. 

PI  BI-ISIIEIiS  NEW.SPAPKH  SYXDU'ATE, 

t'liirai!').  Ill 

\V.'Ud(>rf-.A.sti>rU 

Harold  H.  Anderson  Rolterl  -A.  Cooper 
John  l)em»  Fred  IV.  Iliniun.'iii 

Harry  Ellis.  Jr.  Irwin  l>.  Smith 

Philip  IV.  Stlti,  Jr.  Ererett  Walker 

KAPlli  CRIP  BATTEN  l-Tlt..  Toronto,  lint. 
Erie  Butterwortli  Belmont-Plara 

REC.ISTtIR  AND  TRIBI'NE  SYXftIC.VTE. 
lies  Moines,  lima 
Canadian  Cliiii 

Briire  Horlmi  Piiillip  Reed 

UlCil.MIIMI  I'tT.I'  a  PAITlit  CO., 
of  Canada.  Ltd. 

IVaJdorf-.Vstoria 

B.  J.  Kruger  J.  A.  Kraemer 

IV.  R.  Hermitage  J.  C.  Harrison 

R.  Alrod  R  Hausner 

SEI-SOX  ROBERTS  k  ASStK'IATES.  INC., 

San  Eranciseo,  I’aiif. 

itarrlay 

Nelson  Roiierts  I  S.in  Eranciseo) 

Malcolm  (  .  Smith  (  Nerr-  York) 

Nelson  Roiierts.  Ji.  (Detroit) 

llaroid  A.  Lessersutin  (New  York) 

ROLLED  PUATE  METAL  CO..  Brw.kyn,  N  Y. 
Ered  A.  Dirkes  James  C.  Manny 

Patrick  J.  Kearns  Frank  Bonner 

ROYAL  ZENITH  CHRP  .  New  Yiwk.  N  Y. 
Martin  A.  Ross  Sv  Weinstein 

Jerry  iteinitz 

S  C  W.  INC..  101  Fifth  Are. 

L.  L.  Bergmann  Darid  .A.  Pieston 

Ceorge  A.  Bolas  Laurence  \.  Wliitehead 

SH.ANNOX  k  ASSOCIATES.  INC.. 

7.')7  Third  Are. 

IV.  V.  Shannon  C.  O.  Shannon,  Jr. 

R.  C.  Couture  R.  C.  Rugges 

H.  Kraemer 

SINCLAIR  k  CARROLL  CO..  INC.. 

New  York.  N  Y. 

IV.  F.  Carroll  Boy  Carroll 

C.  C.  Carroll 

BEN  SHI  LMAN  ASSOCIATES.  INC.. 

New  York.  N.Y. 

Ben  Shulman  Jack  Shulman 

SKIDMORi:  .AND  MASON.  INC. 

BrooJOyn.  N.T. 

S.  S.  Mason  George  B.  Skidmore 

SOCCER  ASSOCLATES.  New  York,  N.Y. 
Milton  Miller  Irma  Ganz 

SOUTHAM  COMP.ANT  LTD..  Toronto.  Ont. 
Mr.  k  Mrs.  St.  Clair  Balfour  St.  Regis 
.Mr.  k  Mis  IT.  W.  Soutliam.  Chatham 

SPADEA  SYNDIC.ATE  INC..  New  York.  N.Y. 

J.  V.  Spailea 

ST.  CROIX  PAPER  CO.. 

I  Sub.  of  Georgia-Pacific  Corp. ) 

Stamfoiil.  Conn. 

Frank  L.  A.  Carter  Kenneth  T.  Greeiilcaf 

Everett  P.  Ingalls  Roiiert  P.  Warren 

IValdorf-Astoiia 
Jolin  C.  Lavin 

ST.A-HI  CORP  .  Whittier.  Calif. 

Vernon  R.  Spitaleri  Summit 

ST.VR  PARTS  CO..  South  Hackensack.  N.J. 
Quido  Herman  Rill  Andreacci 

Alfred  Areher 

JACK  L.  STOLL  &  .ASSOCS.. 

I<06  Angeles.  Calif. 

Jack  L.  Stoll  Summit 

STORY.  BROOKS  k  FINLEY,  INC.. 

New  York.  N.Y. 

Waldorf-Astoria 

Mr.  k  Mrs.  Howard  C.  Story 

Mr.  k  Mrs.  Howard  C.  Story.  Jr. 

Mr.  k  Mrs.  R.  W.  .Matteson 
Mr.  k  Mrs.  Forrest  Noble 

STRONG  ELECTRIC  CORP.,  Toledo,  0. 

New  York  Hilton 

C.  A.  C'allender  W.  P.  White 

B.  T.  SULLEBARGER  CO.  INC.. 

New  York,  N.Y. 

Robert  F.  Sullivan  Governor  Clinton 

Robert  Kerns  Governor  Clinton 

SYNDICATED  FE.ATURES,  INC., 

P.O.  Box  247  Williamstown,  .Mass. 

Susan  W.  Rogers  Commodore 
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TAFT  CONTRACTING  CO.  INC.  Chicago,  III. 
Harry  E.  Hallstrom  Park  Lane 

TECHNICAL  SERVICE  CO..  Denver,  Colo. 

It.  W.  Becker  Barrlai 

TELET.Vre  PERK)B.\T1NG  Iw.. 

Greenville.  S.C 

Tvpesetter  Senlc#  .dan  in  L.  Merrer 
:t(i:t  IV.  t2nd  St. 

TEXAS  SCNDAY  COMIC  SECTION, 

Dallas.  Tex. 

S.  IV.  Papert,  Jr.  Waldorf-Astoria 

THIS  WEEK  MAGAZINE.  New  York.  N.Y. 
IValdorf-.Astoria 

Ben  G  Wright  IV.  i'arkman  Rankin 

Samuel  Nield 
William  I.  Nirhols  .Mar  G.  Morris 

IdltONTO  STAR  SYNDICATES 
Toronto.  Ont 
Waldorf-.Aslivri.- 

Mr.  a  Mrs.  James  F.  Cherrier 

I  NTTED  IMERICAN  METALS  Chicago.  HI. 
L.  W.  Goldberg  Waldorf-Astoria 

I  NTTED  FE.ATI  RE  SYNDICATES  l.NC.. 

New  Ycek.  N.Y. 

Waldorf-Astoria 

Laiirenee  Riitman  Ray  A.  Barnes 
James  Hennessy  Harry  Gilbiin 

James  L.  Freeman  Albert  Moody 

Joliti  J.  Carroll  Charles  Trelenn 

John  Sehon  Phil  R  Curran 

William  Wiggins 

r.NTTED  I’RESS  INTERNATIONAL. 

New  Yiwk.  N.Y. 

Mims  Thomason  Carl  R.  Molander 

Flank  11.  Bartholomew  Harold  Rlumenfcld 
Rmlerirk  W.  Beaton  C.  J.  McCarty 
Earl  J.  Jolinson  .lames  F.  Darr 
I  eltov  Keller  E.  T.  Majeski 

Josiivh  L.  Jones  Jerome  J.  ('allahari 
Frank  Tremaine  Leniy  Melilman 

11.  Roger  Tatarian  Koliert  L.  Frey 

Francis  T.  Leary  W.  C.  Payette 

It  T.  Eskew  Dale  M.  Johns 

Gerald  J.  Rock  I’eter  S.  Willett 

Harry  Varian  11.  C.  Tliornton 

c  E.  Allen  Norman  A.  Cafarell 

G.  Ross  Downing  Wayne  C.  Sargent 

11.  IVendel  Biircli  R  A.  LltHn 

Thomas  E.  Cunningham  Roiiert  T.  Comey,  Jr. 
Kenneth  Sniitli 

F.NTTED  ST.ATES  PRINTING  INK  CORP., 
Little  Fern.  N.  J. 

DiHiald  H.  Seixas  Charles  Schultz 

I'win  Briaiks  Charles  Merliitz 

Chet  Sirkus 

1  NTVERSAL  PRINTING  EQITPMENT  CO.. 
INC.,  L.vndhurst.  N.  J. 

Sam  S.  Puntolillo  Irving  Locker 

WASHINGTON  NATIONAL  INSIRANCE  CO.. 

ItiTll  Chicago  Ave..  Evanston.  III. 

Waldorf-Astoria 

Bivli  Allison 

Bud  Reedy 

GRANT  AVEBB  Js  CO.. 

New  York.  N  Y. 

Grant  Welili  Waidorf-.Astoria 

WESTERN  GEAR  CORP..  GRAPHIC  ARTS 
DIV.,  LynwiKMl.  Calif. 

New  Hilton 

It.  E.  McNamara  (L.vnwood) 

Peter  McCree  (New  York  I 

WHil'LOCK  k  ('0..  INC.. 

River  Forest.  ID. 

Donald  E.  Rerbaum  Regeney 

WIRETYER  CORP.. 

East  Paterson.  .N.  J. 

Harold  L.  Colombo  Thomas  WTiitlock 

WOOD  FIONO  CORP., 
lliMisick  Falls.  N.  Y. 
lieorge  Meehan.  Sr.  Paraniuiitit 

AVOOD  NEWSPAPER  MACHINERY  CORP.. 
ITaintleld.  N.  J. 

Diuiiel  McCoUey  laiwrence  AVolpert 

Frank  Neal  Richard  Fairlamb 

Itieliard  (irilToul  Clarence  G.  Tiefert 

Peter  P.  Romano  Charles  Wyman 

Donald  A.  Brown  I.eKny  Schwarzwaelder 

Daniel  P.  ('ampbell  Thomas  J.  Ryan 

William  G.  Gardner 

WORUHi.NTON  PRESS. 

New  York,  X. 

Phyllis  Bernstein  Moslie  Ben  Scliachar 

Herman  Jalte 

David  Horoitz,  231  E.  76th  St. 

ALBERT  ZUGSMITH  COMMINIC.ATIONS 
(ORP..  Burbank.  Calif. 

.Arthur  B.  Hogan  AValdorf-.Astoria 


Hal  Jaeger  Goes  Buckley  Heads 
To  Newspaper  1  Ludlow  Company 


Chicago 

The  aiiiiointment  of  Harold 
H.  Jaeger  as  executi\'e  vice- 
jiresident  and  general  manager 
of  NeAVspaper  I  Nva.s  announced 
April  14  by  W.  C.  Kurz,  inesi- 
dent. 

XeAvspaper  I  is  an  organiza¬ 
tion  of  30  metropolitan  dailies 
formed  last  yt'ar  to  iirovide  na¬ 
tional  advertisers  AA'ith  a  better 
I  facility  for  understanding  and 
I  using  the  power  of  newspaper 
ad\'ertising. 

Mr.  Jaeger  has  lyeen  jiresident 
of  the  Ti  affic  Audit  Bureau  and 
jiresident  of  Xew'spaper  Color 
AdA’ertising,  Ixith  of  New  York 
City.  He  previously  served  as 
vicepresident  with  the  J.  Walter 
Thompson  and  Comjiton  adver¬ 
tising  agencies,  and  as  .senior 
vicepresident  and  general  man¬ 
ager  of  the  Geyer  agency. 

Mr.  Jaeger  li\’es  in  Princeton, 
N.  J.,  but  will  operate  from  the 
headquarters  in  Chicago. 

• 

Freilerick  Serord,  Head 
of  Ludlow  Co.,  Dies 

Chicago 

Frederick  Secord,  79,  presi¬ 
dent  and  board  chairman  of  the 
Ludlow  Typograph  Co.,  died 
April  8  of  a  heart  ailment. 

Mr.  Secord  had  been  honored 
March  26  at  a  dinner  in  recog¬ 
nition  of  his  50  years  with  the 
Ludlow  Company.  He  would 
i  have  been  80  years  old  May  1. 

He  became  a  director  of  Lud- 
1  low  in  1932,  and  since  1947  had 
been  board  chairman.  He  also 
was  executive  chairman  of  W. 
F.  Hall  Printing  Company,  mem¬ 
ber  of  a  Chicago  law  firm,  and 
a  director  of  jirinting  firms. 


L.  H.  Stubbs  Dies 

Portland,  Maine 

Laurence  H.  Stubbs,  60,  for¬ 
mer  general  manager  of  the 
Guy  Gannett  Publishing  Co., 
died  in  a  hospital  April  13  after 
a  long  illness. 

He  became  secretary  in  1924 
to  Guy  P.  Gannett,  founder  of 
the  imblishing  concern  that 
oAATis  daily  newspapers  in  Port¬ 
land,  Augusta  and  Waterville. 

I  Mr.  Stubbs’  later  positions  in- 
!  eluded  that  of  vicepi’esident. 

• 

Basil  Cburch  Dies 

Basil  T.  Church,  64,  president 
of  Church-Rickards  &  Co.,  cir¬ 
culation  promotion  firm,  died 
suddenly  in  Pompano  Beach, 
Fla.,  March  30  of  a  cerebral 
hemorrhage.  He  and  Norman 
Rickards  founded  the  organiza¬ 
tion  25  years  ago. 

EDITOR  &  P 


'  hicago 

The  Board  of  Directors  of  the 
Ludlow  Typograph  C  >mpany 
has  elected  Roiiert  W.  Buckley 
as  president  and  Louis  Henken 
as  chairman  of  the  lioard  to  fill 
the  vacancies  created  when 
Frederick  Secord,  who  formerly 
held  l)oth  positions,  died  at  the 
age  of  79  on  April  7. 


Robert  W.  Buckley 

Theodore  E.  Lea  was  elected 
v’icepresident  and  treasurer. 

Mr.  Buckley,  a  director,  served 
Ludlow  most  recently  as  vice- 
president  of  .sales.  His  contri¬ 
butions  to  the  company  include 
the  development  of  the  Marking 
Device  market  for  Ludlow  equip¬ 
ment,  which  resulted  in  new 
Ludlow  typefaces  designed  espe¬ 
cially  for  the  makers  of  rubber 
.stamps. 

He  graduated  fioni  Brown 
Univ’ersity  in  1927,  after  which 
he  studied  at  the  HarA’ard  Grad¬ 
uate  School  of  Business  .Admin¬ 
istration.  Prior  to  joining  Lud¬ 
low  in  1950,  he  was  in  the 
investment  business.  He  also 
was  an  (‘xecutiv'e  of  Benton  and 
Bowles  and  of  Dancer-Fitz- 
gerald-Sample,  advertising  agen¬ 
cies. 

Mr.  Henken,  who  .studied  at 
the  La  Salle  School  of  .Account¬ 
ancy  at  La  Salle  Extension  Uni¬ 
versity,  liegan  his  career  in  the 
fields  of  commercial  laNV  and 
accounting.  He  joined  Ludlow 
47  years  ago. 

Mr.  Lea  joined  the  company 
in  1936. 

The  Ludlow  Company  manu¬ 
factures  and  distributes  through¬ 
out  the  world  the  Ludlow  Typo¬ 
graph  machine  and  the  Elrod 
machine,  and  Brightype,  a  cam¬ 
era  which  converts  letterpress 
material  into  images  for  use  by 
any  printing  process. 
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''ART  IN  THE 
NEWSPAPER" 


in  the 
NEA  suite 
at  the' 

Waldorf-Astoria 
during 
ANPA  week 
April  19-22 


tv  news  broadcasts.  McCam 
draws  with  a  happy  combina¬ 
tion  of  newsworthy  ideas  and 
unmistakable  evidence  of  deep 
conviction,  plus  delightful  hu¬ 
mor. 

He  has  won  many  awards 
and  his  cartoons  are  now  ap¬ 
pearing  twice  weekly  in  many 
of  the  state’s  leading  daily 
newspapers. 

The  McCains  live  at  their 
country  home  known  affection¬ 
ately  as  “Pine  Acres”  with 
.studio  at  428  Hawthorne  Lane 
in  Charlotte. 

The  McCai-ns  are  members 
of  Hawthorne  Lane  Methodist 
Church,  where  Henry  is  closely 
connected  with  the  church  school 
activities,  and  has  a  deep  sense 
of  Christian  responsibility,  and 
.says:  “With  the  help  of  God  my 
best  cartoons  are  in  the  future.” 

Henry,  and  his  wife,  Myrtis 
have  two  sons  Ural  and  Robert 
Gabriel.  Ural  is  married  and 
lives  in  San  Fernando,  Califor¬ 
nia.  Robert  is  married  and  lives 
in  Charlotte.  The  McCarns  have 
three  grandchildren. 


Henry  McCarn 


New  Editorial 
Cartoon  Service 
For  N,  Carolina 


Editorial  cartoons  by  Henry 
McCarn  are  being  supplied  to 
more  than  25  newspapers  in 
North  Carolina  by  his  newly 
established  State  Cartoon  Serv¬ 
ice  (428  Hawthorne  Lane,  Char¬ 
lotte  4,  N.  C.). 

E.  Ray  King,  editor.  Concord 
(N.  C.)  Tribune,  carried  a  fea¬ 
ture  story  about  Mr.  McCarn 
on  his  editorial  page,  which  read 
in  part: 

Henry  McCarn  is  a  man  who 
likes  his  work.  While  assistant 
advertising  manager  at  Belk’s 
in  Charlotte,  he  developed  a 
newsj)aper  service  known  as 
State  Cartoon  Service  devoted 
to  the  needs  of  North  Carolina 
editors  and  publishers.  McCarn 
sketches  political  and  news¬ 
worthy  events  for  editorial 
pages. 

Deep  Research 

“Editorial  cartooning  is  a  tre¬ 
mendous  responsibility,”  Mc¬ 
Carn  says.  To  keep  abreast  of 
the  developments  in  the  news, 
he  spends  many  hours  reading 
newspapers  and  magazines,  and 
listening  and  viewing  radio- 


yndicate 

entences 


IN  ATTENDANCE; 


CARL  M.  NOBLE 
WILLIAM  J.  BISHOP 
CLARK  J.  HUFFER 
CHARLES  H.  ANGELL 
GEORGE  A.  DEWITT 


Costs  Up 

(Continued  from  page  19) 


Following  is  an  item  by  item 
comparison  of  each  I'evenue  and 
expense  item  for  the  four 
groups  in  1963  showing  in¬ 
creases  or  decreases  from  1962. 
The  first  item  in  each  instance 
will  he  the  average  for  the 
papers  in  the  group  followed  by 
the  high  and  the  low  figures  in 
the  E&P  sample: 


10.000-25.000  Croup  1  iicome : 


Local  advertising^  up  .').53%; 
high  12.5%;  low  — .07%. 

National  advertising  down 
— 3.62%;  high  4.7%  gain;  low 
— 19.3%  loss. 

Classifie<l  advertising  up 
7.63%;  high  27.4%;  low 
—6.58%. 

Total  advertising  up  5.35%; 
high  14.9%;  low  —1.35%. 

Circulation  up  4.78%;  high 
13.4%,;  low  1%,. 

Total  income  up  5.89%;  high 
13.1%,;  low  —.52%,. 


10.000-25.000  Group  Expenses: 


Composing  room  up  8.- 
high  24.7%r;  low  .01%. 

Paper  and  ink  up  4.22%; 
16%;  low  —8%. 

Editorial  dept,  up  4.21%; 
10.8%,;  low  —3%,. 

Advertising  dept,  uj)  8.] 
high  22.9%;  low  .01%. 

Circulation  dept,  uji  8.1 
high  21.6%;  low  6%. 

Adm.  &  Gen.  up  5.83%; 
9.2%,;  low  —.7%,. 

Bldg.  &  Plant  down  — 1.( 
high  1.7%;  low  — 17.1%. 

Business  office  up  6.25%; 
15.4%,;  low  —.9%,. 

Press  room  up  3.52% ; 
11.9%;  low —16%. 

Stereo  dept,  up  14.24%; 
15.89%,;  low  12.6%. 

Photo-eng.  dept,  up  .1 
high  4.4%,;  low  —10.5%. 

Total  expenses  up  7.c 
high  12.4%;  low  3.88%f. 


25.000-.)0.000  Group  Incuine : 


Local  adv.  up  4.37%;  high 
11.23%;  low  — .69%. 


National  adv.  down  — 3.60%; 
high  7%;  low  — 15.5%. 

Classified  adv.  up  7.69%;  high 
15.86%,;  low  .37%,. 

Total  adv.  up  3.51%;  high 
10.2%,;  low  — .68%r. 

Circulation  up  .89%;  high 
5.22%;  low  —3%. 

Total  income  up  4.08%;  high 
6.61%;  low  1.22%,. 


25,000-50,000  Group  Expenses: 


50,000-100,000  (>roup  Ineoine: 

Local  adv.  up  7.31%;  high 
11.9%;  low  3.3%,. 

National  adv.  up  4.47%;  high 
27.5%;  low  — 8.8%. 

Classified  up  8.41%,;  high 
11.7%;  low  2.4%,. 

Total  adv.  up  6.95%,;  high 
11.48%;  low  4.13%,. 

Circulation  up  4.85%c;  high 
15.07%;  low  .5%. 

Total  revenue  up  6.12% ;  high 
11.51%;  low  4.3%. 


50,000- KMl.OOO  Group  I  neonie : 

Composing  up  5.20%;  high 
13.64%-;  low  — 5%. 

Paper  up  6.63%,;  high  17.97%; 
low  1.1%. 

Editorial  up  8.25%( ;  high 
25.29%;  low  0%,. 

.\dvertising  up  6.32%;  high 
12.67%f;  low  .2%. 


Written  with  character  . . 
competence  . . .  color. 


THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


OUR  ANCESTORS 


Composing  up  6.70% ;  high 
12.23%;  low  —.55%. 

Paper  and  Ink  up  1.07%; 
high  5.60%,;  low  —1.17%. 

Editorial  up  4.73%;  high 
12.53%,;  low  —.25%,. 

Advertising  up  4.07%;  high 
10.87%;  low  —.20%. 

CiiYulation  up  2.69%;  high 
6.8%,;  low  .07%,. 

Adm.  &  Gen.  up  .07%;  high 
3.76%,;  low  —2%. 

Building  down  2.82%;  high 
5%;  low  —12.4%,. 

Business  office  up  3.09% ;  high 
8%;  low  — .11%. 

Press  room  uj)  4.86% ;  high 
8%,;  low  —.16%. 

Stereo  down  — .33% ;  high 
4.27%.;  low  —7%. 

Photo  engraving  down  1.54% ; 
high  2.72%r;  low  —10.9%. 

Total  expen.ses  up  4.54%,;  high 
6.60%r;  low  1%. 


Circulation  up  3.90%;  high 
17.48%,;  low  —9.6%,. 

-Adm.  &  gen.  up  .95%;  high 
5.9%;  low  — 3.1%. 

Building  up  1.61%;  high 
4.3%,;  low  —3.5%,. 

Business  up  1.5%,;  high  9.6%; 
low’  — 3.6%. 

Press  up  6.43%;  high  15.01%; 
low  .1%. 

Stereo  up  4.33%;  high  7.6%; 
low  0%. 

Engraving  up  3.94%;  high 
14.09%;  low  —20.3%. 

Total  expenses  up  7.83%; 
high  26.50%;  low  1.9%. 


Business  up  .25' i;  high 
6.29%;  low  — 5.7%. 

Press  up  6.38%;  high  19.88%,; 
low  — 2.2%. 

Stereo  up  .90'J;  high  9.9%,; 
low’  — 7.1%. 

Engraving  up  high 

21.6%,;  low— 5.81%. 

Total  expenses  up  5.24%;  high 
9.20%,;  low  1.3%c. 


Murdoch  Piircliasc:^ 
Interest  in  ‘Asia* 


Over  KKl.OOO  Group  Income: 


Local  adv.  up  5.67%’;  high 
22.35%;  low’  .57%. 

National  dow’n  3.79%;  high 
9.15%;  low  —13.7%. 

Classified  up  5.80%;  high 
13.99%;  low —.5%,. 

Total  advertising  up  3.59%; 
high  16.03%;  low  .7% 

Circulation  un  3.87 '/r;  high 
9.05%;  low’  — .7%. 

Total  income  up  3.99% ;  high 
13.47%;  low  .5%,. 


Over  100.000  Croup  FZxpenses: 


Composing  up  3.65%, ; 
12.02%,;  low  —3.5%,. 

Paper  up  3.73%, ;  high  10.« 
low  — .17%. 

Editorial  up  3.27%,; 
7.2%,;  low  .09%, 
Advertising  up  3.06% ; 
14.40%;  low  — 1.7%. 

Circulation  up  4.89%; 
15.6%;  low  .3%,. 

Adm  &  gen.  up  2.45%; 
10.07%,;  low  —5.6%,. 

Building  up  4.19%; 
20.94%;  low  —1.5%. 


News  Ltd.  of  Adelaide,  Aus¬ 
tralia,  has  purchased  a  large 
interest  in  Asia  magazine,  which 
is  distributed  by  the  Straits 
Times  of  Singapore,  the  Tiger 
Standard  of  Hong  Kong,  the 
Manila  Times  of  the  Philippines 
and  in  English-language  news¬ 
papers  in  Tokyo  and  Bangkok. 

The  acquisition  w’as  announced 
by  K.  R.  Murdoch,  managing 
director  of  New  s  Ltd.  which  has 
publishing  interests  throughout 
Australia  and  in  New  Zealand 
and  Hong  Kong.  Negotiations 
are  under  way  with  Inter¬ 
national  Publishing  Corporation 
(London  Daily  Mirror)  and  the 
Manila  Times  to  publish  trade 
magazines. 

Asia  magazine,  established  in 
1961,  has  a  current  circulation 
of  480,000  copies  weekly, 

Mr.  Murdoch  also  disclosed 
that  News  Ltd.  has  acquired  a 
30  percent  interest  in  the 
Dominion  in  Wellington,  N.  Z., 
for  which  Baron  Fleet  (Roy 
Thomson)  of  Edinburgh  has 
been  bidding. 


III! 
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They  have  a  rendezvous  at 

a  supermarket 


They  get  together  every  day.  Not  really — not 
in  a  face-to-face  sense.  It’s  the  tractor-trailer 
that  stocks  the  supermarket  with  the  food 
products  the  housewife  buys.  And  it  goes  on  like 
this  all  over  America.  More  than  food— every¬ 
thing  the  housewife  buys  travels  all  or  part  of 
the  way  to  her  (and  her  family)  by  motor 
transport. 


American  Trucking  Industry 


THE  WHEELS  THAT  GO  EVERYWHERE  American  Trucking  Attociotions,  Inc.,  Washington,  D.C.  20036 


ANPA  to  Vote 

{Conf  'mui’d  from  pnqe  17) 


of  Canadian  Press,  and  Gerald 
Lons,  peneral  nianaper  of  Reu¬ 
ters  of  Great  Britain. 

I^ibor  DiM'urtMiim 

Meanwhile,  the  all-day  con¬ 
ference  of  the  ANPA  Lalwr  Re¬ 
lations  Committee  will  he  under 
way  in  the  Starlipht  R(X)f.  On 
the  pi'osram  for  this  meetins, 
which  is  open  to  .4NPA  mem¬ 
bers  only,  will  l)e:  Irwin  Maier, 
ANPA  president,  publisher  of 
the  MiUroukee  Joutmal  and 
i^entini'I;  Miles  P.  Patrone, 
chairman  of  the  committee; 
Milo  G.  Clark  .Jr.,  of  the  Copley 
Newspai)ers;  Edward  C.  Land- 
erpren  Jr.,  of  the  Oakland 
(Calif.)  Tribune;  Claude  V. 
Capers,  manaser  of  the  Labor 
Department,  Southern  Newspa¬ 
per  Publishers  Association; 
Howard  tV.  Kleeb,  repre.sentins 
the  National  Labor  Relations 
Board. 

.4 1  s  o  -4rthur  B.  Hanson, 
.4NP.4  general  counsel;  Cleve 
Rumble,  of  tbe  Loumville  (Ky.) 
Courier-Journal  and  Timex;  Eu- 
sene  R.  Lambert,  of  the  St. 
Paul  (Minn.)  Dispatch  and  Pio¬ 
neer  Press;  Donald  R.  McVey, 
executive  director  of  the  Pub¬ 
lishers  Association  of  New  York 
City;  ami  Lemuel  R.  Boulware, 
i-etired  General  Electric  Co.  la- 
lH)r  relations  vicepresident. 

Executive  sessions  for  pub¬ 
lishers,  in  three  different  cir¬ 
culation  catefjories,  will  fill  the 
Tuesday  pro>ji-am.  These  will 
cover  a  wide  ranfje  of  questions 
pertaining  to  the  industry  undei' 
the  theme  of  “Keeping  the  NEW 
in  Newspapers!” 

Krili^b  E’ress  Leader  Her«‘ 

Mr.  Maier  will  deliver  the 
President’s  Address,  summariz- 
injr  ANP.4  activities  and  posi¬ 
tions  on  public  questions,  at  the 
Wednesday  morning  session. 
Special  guest  si)eakers  will  be 
K.  M.  Whitworth,  president  of 
the  Newspaper  Society  of  Great 
Britain,  ami  Jules  DuBois,  Chi- 
capo  Tribune’s  Latin  America 
correspondent  who  is  chairman 
of  the  Freedom  of  Information 
Committee  of  the  Inter-Ameii- 
can  Press  Association. 

Two  slide-film  features  will 
be  presented:  ‘‘New  Tools  to 
Win  Tomorrow’s  Readers,”  b.v 
Richard  H.  Blacklidge,  and 
“Telling  the  New’spaper  Story 
Through  the  ANPA  Newspaper 
Infoimation  Service,”  by  Stew¬ 
art  R.  Macdonald. 

Wednesday  afternoon  belongs 
to  the  Bureau  of  Advertising. 
.4fter  introductory  statements 
by  Jack  Tarver,  chairman  of  the 
board,  Charles  Lipscomb  Jr., 
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president,  will  introduce  mem¬ 
bers  of  his  staff  in  a  series  of 
pre.sentations  showing  bureau 
business  and  .sales  efforts  dui’- 
ing  the  past  year.  There  will 
also  be  the  usual  ceremonies  in 
which  veteran  meml)er-publish- 
ers  will  receive  .service  plaques. 

Reimids  on  research  in  the 
newspaper  production  field,  tal¬ 
ent  recruitment  for  the  indus¬ 
try,  and  impiov'ement  of  news- 
pai)ers’  content  will  be  given 
at  tbe  Thui'.sday  morning  .ses¬ 
sion.  Harold  T.  Grumhaus,  of 
the  Chieapo  Tribune,  president 
of  the  .4NPA  Re.search  Insti¬ 
tute  Inc.,  will  lead  off  the  j)ro- 
giam. 

Talent  Panel 

.4  panel  discussion  on  efforts 
to  att  ract  young  people  to  new.s- 
paper  work  will  be  conducted  by 
Edward  P.  Young  of  the  Provi¬ 
dence  (R.  1.)  Journal  and  Bul¬ 
letin,  Bernard  A.  Kilgore  of 
the  Wall  Street  Journal  which 
sponsors  the  Newspaper  Fund, 
and  Prof.  1.  William  Cole  of  the 
Medill  School  of  Journalism  ac 
Northwestern  University. 

The  .second  panel  dealing  with 
newspaper  content  will  l)e  mo<l- 
erated  by  J.  Montgomery  Curtis, 
dii-ector  of  the  .4merican  Press 
Institute.  Participants  will  be 
John  Cowles  Jr.  of  the  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une,  Lee  Hills  of  the  Knight 
Newsi)apers,  Eugene  S.  Pulliam 
of  the  Indiayuipolis  Star  and 
News,  and  Eugene  A.  Simon  of 
the  Tarentum  Valley  (Pa.) 
Daily  Xeivs. 

Robb  ill  Line  for  President 

Voting  on  the  by-laws  amend¬ 
ment  and  election  of  officers  are 
the  principal  matters  on  the 
agenda  for  the  annual  business 
im*eting  at  noon  Thur.sday.  Mr. 
Maier,  who  has  l)een  in  office 
for  the  customary  two-year  pe- 
ricMl,  will  be  succeeded  by  Gene 
Robb,  publisher  of  the  Albany 
(N.  Y.)  Times-Vnion  and  Knick¬ 
erbocker  News,  if  precedent  is 
followed. 

Mr.  Robb’s  elevation  from 
vicepresident  to  the  top  office 
would  call  for  a  special  note 
in  ANPA  histoiy  since  he  would 
be  the  first  publisher  of  a  Hearst 
newspaper  to  be  president  of  the 
oiganization. 

LjTin  A.  Townsend,  president 
of  Chrysler  Corporation,  will  be 
the  principal  speaker  at  the 
51st  anniversary  dinner  of  the 
Bureau  of  Advertising  Thurs¬ 
day  night.  The  dinner  commit¬ 
tee,  of  which  John  1.  Taylor  of 
the  Boston  Globe  is  chairman, 
has  also  scheduled  a  talk  by  Art 
Buchwald,  h  u  m  o  r  columnist. 
Jack  Tarver,  of  the  Atlanta 
(Ga.)  Journal  and  Constitution, 
chairman  of  the  Bureau’s  Board 
of  Directors,  will  be  master  of 
ceremonies. 


Thomson  Moves  to  Boston; 
Hawkes  to  Salt  Lake  City 


Boston 

Harold  G.  Kern,  publisher  of 
the  Hearst  newspapers  here,  has 
announced  the  appointment  of 
William  N.  Thomson,  formeily 
of  the  New  York  Mirror,  as 
general  manager  of  the  Record 
American  and  Sunday  Adver¬ 
tiser,  elfectiv’e  May  18. 


.Mr.  Thom.son,  a  longtime 
Hearst  business  executive,  will 
replace  E.  Earl  Hawkes,  who 
will  liecome  tnlitor  and  general 
manager  of  the  Deseret  News 
Publishing  Co.  at  Salt  Lake 
City,  Utah,  in  July.  He  has 
served  in  the  Hearst  organiza¬ 
tion  for  28  years,  beginning  in 
193(>  in  San  Francisco.  Subse¬ 
quently  he  had  assignments  with 
the  Washinyton  Ti)nes-Herald, 
Detroit  Ti)nes,  Hearst  Enter¬ 
prises,  and  the  American 
Weekly. 

In  1943  he  joined  the  U.S. 
Army  Air  Force.  Upon  dis¬ 
charge  in  1945  he  was  appointed 
chief  accountant  for  the  Boston 
Record  .4merican  and  Sunday 
Advertiser.  He  became  assistant 
business  manager  in  1954,  busi¬ 
ness  manager  in  1960,  and  sub- 
setiuently  general  manager. 

The  Salt  Lake  City  Deseret 
News  is  the  official  newspaper 
of  the  Church  of  Jesus  Christ  of 
Latter  Day  Saints  and  Mr. 
Hawkes,  though  voicing  regret 
at  leaving  Boston,  said  he  ac¬ 
cepted  his  new  assignment  out 
of  a  sense  of  obligation  to  the 
faith  in  which  he  believes. 

In  addition  to  heading  the 
newspaper,  Mr.  Hawkes  will  be 
general  manager  of  the  Deseret 
News  Press,  which  does  indus¬ 
trial  printing  and  which  pub¬ 
lishes  many  Church  publications 
and  books.  He  will  also  repre¬ 
sent  the  Church  in  a  paper  mill 
in  which  it  holds  a  one-third 
interest. 

He  will,  in  a  sense,  be  return¬ 
ing  home.  A  native  of  Preston, 
Idaho,  he  graduated  from  Utah 
State  University  in  Business 
Administration. 

Mr.  Thomson,  a  native  of 
Scotland,  came  to  the  U.S.  from 
Canada  in  1924  and  was  natural¬ 
ized  three  years  later.  From  1924 
to  1930,  he  was  with  the  Gen¬ 


eral  Electric  Co.  He  aned  the 
Hearst  Newspapers  iii  that  year 
as  chief  accountant  of  the 
Albany  (N.  Y.)  Times-Union. 

In  1935,  he  was  named  to  the 
executive  staff  of  the  Milwaukei 
Sentinel,  became  business  man¬ 
ager  in  1937,  and  later  general 
manager.  He  moved  to  New  York 
in  1951  to  become  general  man¬ 
ager  of  the  Daily  Mirror,  which 
position  he  has  held  up  to  the 
present  time.  The  Mirror  ceased 
publishing  last  Oct.  IC. 

• 

‘Jack’  Burke  Dies; 
Guiiiiett  Executive 

Rochestkk,  N.  Y 

John  A.  Burke,  82,  retiree 
production  manager  for  the 
Gannett  Group  of  new.spapers, 
died  in  a  nursing  home  here 
.4pril  10. 

Mr.  Burke,  who  retiied  in 
1948  after  20  years  as  Gannett 
production  chief,  was  the  father 
of  K.  K.  Burke,  publisher  of  the 
Hartford  (Conn.)  Times.  Also 
surviving  him  are  his  widow;  a 
son,  Biuce  K.  Burke,  of  Ro¬ 
chester;  and  two  grandchildren. 

In  1918  when  the  late  Frank 
Gannett  and  associates  pur¬ 
chased  the  Rochester  Union  & 
Advertiser,  Mr.  Burke  was 
named  composing  room  fore¬ 
man.  Later  he  worked  for  about 
10  years  on  the  Rochester  Jour¬ 
nal,  i-eturning  to  Gannett  as 
production  manager  in  1928.  For 
many  years  he  ser\’ed  on  the 
Mechanical  Committee  of 
ANPA.  He  was  a  member  of 
the  International  Typographical 
Union. 

• 

Mitchell  Is  Hiretl 
By  New  Offset  Daily 

Edward  Mitchell,  45,  form  r 
managing  editor  of  the  Boston 
Globe,  was  appointed  editor  <i: 
the  Kokomo  Morning  Times  I'! 
Frank  Gregory,  publisher.  Tin 
new  offset  daily  is  scheduled  ti 
start  in  mid-July. 

Mr.  Mitchell  was  born  ii 
Knoxville,  Tenn.,  and  started  hi- 
career  as  a  reporter  for  th' 
News  Sentinel  there.  He  was  : 
rewrite  man  for  the  Wushiuir 
ton  Po.st,  served  three  years  a.- 
a  combat  photographer  diirint 
World  War  II  and  w’as  busines.' 
editor  for  the  Cincinnati  Post 

He  joined  the  Globe  staff  ii 
1950  and  w'as  new’s  editor  am: 
night  editor  before  hecominj: 
managing  editor.  He  left  in  196- 
to  revive  and  serve  as  editor  of 
the  Brooklyn  (N.  Y.)  Eagle,  ar 
offset  daily.  For  the  past  two 
years  he  has  been  special  con¬ 
sultant  for  daily  offset  papers. 
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How  this  IBM  data-computer  helps  us  redeem  the 
more  than  95%  of  all  S&H  Green  Stamps  issued 


Every  day  this  electronic  computer  system  stays 
busy  keeping  track  of  all  the  merchandise  inven¬ 
tory  at  10  regional  S&H  warehouses  and  at  more  than 
850  S&H  Redemption  Centers.  The  IBM  computer  is 
the  heart  of  this  inventory  control  system  which  is  one 
of  the  most  modern  in  American  business. 

Millions  of  items  of  merchandise  are  involved  in  this 
system,  but  we  go  to  this  length  to  try  to  make  cer¬ 
tain  that  our  customers  always  get  the  gift  they  want, 
when  they  want  it. 

A  high  redemption  rate  is  essential  for  success  in  the 
stamp  business.  Our  customers  aren’t  satisfied  custom¬ 
ers  and  our  job  isn’t  done  until  every  S&H  Green  Stamp 
is  redeemed  for  a  gift.  And  so  we  do  everything  ix)ssible 
to  make  certain  our  stamps  will  be  redeemed. 

Apart  from  such  things  as  computer  control  and  order¬ 
ing  of  merchandise,  and  the  free  distribution  each  year 
of  more  than  32,000,000  S&H  catalogs,  there  are  four 


basic  ways  we  work  to  achieve  this  more  than  95% 
redemption  rate: 

1.  Quality  gifts.  We  give  our  customers  what  they 
want — top-quality,  famous  name-brand  merchandise. 

2.  Convenience.  We  make  our  gifts  easy  to  get  by 
operating  more  than  850  Redemption  Centers.  And  we 
add  a  new  S&H  Center  every  week. 

3.  Courtesy.  We  have  a  continuing  program  called 
“Patterns  for  Friendliness’’  aimed  at  improving  the 
already  high  standards  of  courtesy  in  our  Redemption 
Centers,  so  our  customers  will  enjoy  a  pleasant  visit 
every  time  they  come  in. 

4.  Advertising.  We  have  a  broad  year-round  i^rogram 
of  national  and  local  advertising  in  all  media  to  tell 
people  about  the  value  of  S&H  Green  Stamps,  the 
quality  of  our  gifts,  the  availability  of  our  Redemption 
Centers,  and  the  reliability  of  our  merchants. 
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Third  Party 
Out  of  Talks 
With  Unions 

Exactly  what  impact  com¬ 
puters  will  have  on  employment 
in  newspaper  production  is  a 
prime  subject  beingr  probed 
jointly  by  newspaper  publishers 
and  union  executives.  The  next 
meeting  is  scheduled  for  June  23 
at  San  Francisco. 

The  new  series  of  joint  se.s- 
sions  is  without  outside  spon¬ 
sorship,  and,  in  the  words  of 
Miles  P.  Patrone,  chairman  of 
the  .4NP.4  Lalxir  Relations 
Committee,  and  Elmer  Brown, 
president  of  the  International 
TypoRTaphical  Union,  they  are 
proceedinjf  “successfully.” 

Mr.  Brown  described  the  at¬ 
mosphere  of  the  last  meeting  in 
Chicago  April  2  as  “completely 
harmonious  and  cordial.”  Mr. 
Patrone  was  of  of  the  same 
opinion.  Attendance  was  con¬ 
fined  to  the  production  unions — ■ 
printers,  pressmen,  photoen¬ 
gravers,  and  stereotypers. 

The  plan  of  working  without 
outside  sponsorship  was  agreed 
upon  at  the  meeting  Jan.  25  at 
Tampa,  Fla.  Preparations  for 
this  session  were  made  by  Jesse 
Simons,  formerly  industrial  rela¬ 
tions  director  of  the  New  York 
Pont,  and  presently  on  the  staff 
of  the  American  Ai-bitration 
Association. 

Presiding  were  Clark  Kerr, 
president  of  the  University  of 
California,  and  Sam  Kagel,  San 
Francisco  attorney  and  media¬ 
tor,  who  had  performed  the  same 
function  at  the  original  meeting 
in  Santa  Barbara  in  September 
1963.  At  both  these  meetings 
third  party  mediators  were  also 
present,  including  Theodore  W. 
Kheel,  who  had  worked  with 
Mayor  Wagner  to  help  end  the 
Xew  York  newspaper  strike  in 
March  1963. 

Not  announced  at  the  time, 
but  now  known,  w’as  the  con¬ 
sensus  of  both  sides  that  news¬ 
paper  management  and  labor 
could  and  should  handle  their 
problems  themselves. 

Mr.  Simons  and  the  AAA 
have  let  it  be  known  that  they 
are  available  any  time  they  are 
wanted. 

Talk  of  Things  to  Come 

“We  don’t  see  the  need  of  this 
outside  help  at  the  present  time,” 
Mr.  Brown  said.  “The  Chicago 
meeting  bears  out  what  all  of 
us  have  known  for  a  long  time 
that  newspaper  publishers  and 
union  people  can  meet  in  a  spirit 
of  real  cordiality. 
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“In  the  past  as  now  we  have 
always  got  together,  of  course. 
But  we  never  had  the  objective 
program  that  we  have  now. 
Before  it  seemed  that  our  discus¬ 
sions  usually  were  concentrated 
on  things  in  the  past,  rather 
than  on  those  things  to  come. 

“Now  we  have  a  specific 
agenda  in  advance.  We  are  each 
assigned  tasks  to  perform  in 
between  get-togethers.  What  we 
want  to  find  out  is  whether  pro¬ 
duction  can  be  handled  less  ex- 
pensiv'ely  than  at  present  and 
better.  We  are  making  studies 
in  regard  to  all  possible  tech¬ 
nological  advances  in  printing.” 

Meanwhile,  in  New  York, 
efforts  to  solve  problems  in  an 
atmosphere  of  calm,  rather  than 
crisis,  are  being  made  by  the 
joint  board  organized  with  the 
help  of  Mayor  Wagner. 

Still  unresolved  is  the  question 
of  how  the  printers’  union  will 
be  reimbursed  for  any  .savings 
accomplished  through  the  use  of 
outside  tape  for  setting  market 
tables  by  the  New  York  Times 
and  the  New  York  Herald 
Tribune.  The  question  is  ready 
for  arbitration. 

Bertram  A.  Powers,  president 
of  New  York  Typographical 
Union,  has  also  proposed  to  the 
publishers  that  they  adopt  a 
method  for  selecting  apprentices 
that  has  been  worked  out  by  the 
book  and  job  section  with  the 
Printers  League  in  New  York. 
The  present  practice  is  to  take 
the  seniors  according  to  the 
number  of  years  they  have 
worked  from  miscellaneous 
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workers  in  composing  rooms. 

“We  are  not  getting  the  best 
people  under  the  present  sys¬ 
tem,”  Mr.  Powers  has  argued. 

• 

Cavalcade  of  Comics 
Shown  in  Pittsburgh 

The  Cavalcade  of  American 
Comics,  an  exhibit  of  newspaper 
comics  going  back  to  the  first 
ever  published,  in  1896,  showed 
to  large  audiences  in  Pittsburgh 
March  30 — April  4. 

Prominent  artists  and  writers 
of  current  strips  were  present 
to  sketch  and  talk.  A  guest  of 
honor  sketched  by  the  artists 
was  Dana  Corbit,  winner  of  the 
Newspaper  Comics  Council  na¬ 
tional  award  in  1958.  Miss  Cor¬ 
bit  studied  at  Indiana  State 
College  and  is  now  teaching  art 
at  the  North  Allegheny  School 
near  Pittsburgh. 

The  Cavalcade  of  American 
Comics  has  previously  been 
shown  in  Charlotte,  N.  C.,  Nash¬ 
ville,  Tenn.,  and  New  York 
City. 

Reileineyer  Ciletl 

Guatemala 

John  R.  Reitemeyer,  president 
of  the  Inter-American  Press  As¬ 
sociation,  received  the  Guate¬ 
malan  freedom  of  the  press 
prize  April  1  from  Mario  Rivas 
Montes,  president  of  the  Guate¬ 
malan  Journalists  Association. 

Mr.  Reitemeyer  is  publisher 
of  the  Hartford  (Conn.)  Cour- 
ant. 


Utah  Group 
Buys  Station 
In  Honolulu 


Owners  of  the  Honolulu  Star- 
rtulletin  have  announced  that 
they  have  agreed  to  sell  the 
radio  and  television  stations  of 
the  Hawaiian  Broadca.sting  Sys¬ 
tem  to  the  Glasmann-llatch- 
Heftel  interests  of  Utah,  Ari¬ 
zona  and  Idaho. 

The  sale,  involving  approxi¬ 
mately  $4,000,000,  includes 
KGMB  radio  and  tv  in  Honolulu 
and  KHBC  radio  and  tv  in  Hilo. 

Ah'xander  Atherton,  president 
of  the  Honolulu  Star-Bulletin, 
speaking  on  l>ehalf  of  himself 
and  Chinn  Ho,  Iward  chairman, 
issued  a  joint  statement  with 
Cecil  Heftel  of  Phoenix,  Ari¬ 
zona,  announcing  the  sale. 

The  transaction  was  negoti¬ 
ated  by  Vincent  J.  Manno,  New 
York  broker.  Mr.  Manno  is  also 
a  member  of  the  board  of  direc¬ 
tors  of  the  Honolulu  Star-Bulle¬ 
tin. 

The  transfer  is  contingent  on 
approval  by  the  Federal  Com¬ 
munications  Commission. 

The  present  holdings  of  the 
purchasing  group  include  the 
Standard  Examiner  Publishing 
Company  and  KLO  radio  in 
Ogden,  Utah;  KALL  radio  and 
KUTV  in  Salt  Lake  City; 
KMVT-tv  in  Twin  Falls,  Idaho, 
and  KGEM  radio  in  Boise, 
Idaho. 

KGMB  radio  went  on  the  air 
March  15,  1930  as  the  second 
l  adio  station  in  the  Islands,  with 
the  Honolulu  Star-Bulletin  as 
part  owner.  The  television  sta¬ 
tion  was  started  in  1952. 

Full  ownership  of  the  Hono¬ 
lulu  and  Hilo  stations  was  pur¬ 
chased  by  the  Star-Bulletin  in 
1959  from  Hialand  Develop¬ 
ment  Corporation. 

When  the  Star-Bulletin’s  pres¬ 
ent  owners  jiurchased  the  news¬ 
paper  and  its  affiliated  proper¬ 
ties  in  May,  1962,  they  an¬ 
nounced  their  intention  to  sell 
some  of  the  lesser  assets  of  the 
company  under  desirable  circum¬ 
stances.  Earlier  this  year,  the 
Star-Bulletin  sold  another 
wholly-owned  subsidiary,  the 
Hilo  Tribune-Herald,  to  Donald 
W.  Reynolds,  a  Nevada  pub¬ 
lisher,  who  has  since  changed 
its  name  to  the  Hawaii  Tribune- 
Herald. 

Rotogravure  Appeal 

San  Diego,  Calif. 

A  56-page  tabloid  rotogravure 
section  designed  to  attract  indus¬ 
try  to  the  area  was  included  in 
the  April  12  edition  of  the  San 
Diego  Union. 
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The  missing  pieces  are  worth  24  billion  dollars. 


Economists  predict  that  Western 
Europeans  will  acquire  at  least  80 
million  new  telephones  in  the  next 
20  years— a  potential  investment  of 
$24  billion  in  telecommunications. 

ITT  companies  in  Western  Europe 
historically  occupy  a  leading 
position  in  telecommunications 
manufacture  and  are  major 
suppliers  to  this  vast,  growing 
market.  In  1913,  they  were 
first  with  rotary  switching  equip¬ 
ment.  In  1931,  first  with  a  public 
demonstration  of  microwave 
communications.  In  1954,  first  to 
demonstrate  publicly  a  semi- 
electronic  telephone  exchange.  In 
1958,  at  the  Brussels  World’s  Fair, 


they  demonstrated  a  fully-elec- 
tronic  private  automatic  telephone 
exchange.  And  last  year,  first  to 
demonstrate  a  public  push-button 
phone  service  in  West  Germany. 

ITT  companies  are  keeping  pace 
with  Western  Europe’s  burgeoning 
industrialization  through  a  massive 
expansion  program.  By  the  end 
of  1964,  in  just  three  years,  ITT  will 
have  added  more  than  7.5  million 
square  feet  of  facilities  and 
invested  $120  million— all  locally 
generated— for  property,  new 
buildings  and  equipment.  And  the 
number  of  ITT  employees  in 
Western  Europe  will  reach  125,000. 

ITT  continues  its  growth  pattern  in 
the  U.S.  as  well.  In  1963,  with  23 
companies  and  nearly  100 


locations,  ITT  increased  plant 
space  by  nearly  4  million  square 
feet  and  dollar  investment  by 
over  $17  million. 

The  activities  of  ITT  companies 
around  the  world  benefit  people 
everywhere.  And  help  make  ITT 
the  world’s  largest  international 
supplier  of  electronic  and 
telecommunication  equipment. 

International  Telephone  and 
Telegraph  Corporation.  World 
Headquarters:  320  Park  Avenue, 
New  York,  New  York  10022. 


worldwide  electronics  and  telecommunications 


ITT 


Broadway 
And  tv  Hits 
For  Banshees 

Editors  and  publishers  attend¬ 
ing  the  29th  annual  Banshees 
Luncheon  on  Tuesday,  April  21, 
in  the  Grand  Ballroom  of  the 
Waldorf-Astoria  will  be  treated 
to  a  star-studded  show.  The 
largest  audience  in  the  historj’ 
of  the  Banshees — probably  more 
than  2,000  men — is  anticipated 
by  King  Features  Syndicate 
which  hosts  the  luncheon. 

Robert  Horton  and  Inga  Sw’en- 
son,  stars  of  David  Merrick’s 
hit  musical  comedy,  “110  In  The 
Shade”,  will  entertain  wdth  duets 
from  the  show  and  appearing 
with  them  will  be  the  entire 
chorus — 24  boy  and  girl  dancers 
— doing  the  dramatic  “Rain” 
production  number. 

The  most  exciting  of  the  new 
young  folk-singing  groups,  the 
Serendipity  Singers,  comprising 
.seven  male  and  two  girl  vocal¬ 
ists,  will  entertain  with  their 
original  comedy  and  “folk-jazz” 
songs.  These  nine  bouncy  young¬ 
sters,  originally  from  the  Uni¬ 
versity  of  Colorado,  have  been 
featured  frequently  on  the 
.4BC-tv  “Hootenanny  Show.” 


Tessie  O’Shea,  internationally 
))upular  singing  comedienne  and 
recently  a  show-stt)pper  on 
Broadway  in  “The  Girl  Who 
Came  to  Supper,”  will  regale 
the  Banshees  with  special  ma¬ 
terial  and  songs.  Miss  O’Shea  at 
jiresent  is  making  a  .series  of  tv 
ajjpearances. 

For  those  who  remember  Rudy 
Vallee  as  the  swoon-crooning 
“Vagabond  Lover”  radio  star  or 
even  for  those  who  know  him 
as  a  Broadway  headliner  in  the 
current,  long-running  musical 
comedy  hit,  “How  To  Succeed 
In  Business  Without  Trj'ing,” 
there’s  a  big  surprise  in  store  at 
the  Banshees  luncheon.  Rudy 
will  appear  as  a  stand-up  comic, 
dealing  out  rapid-fire  gags  and 
humorous  stories  of  the  tyi)e  he 
does  on  his  new  Jubilee  album, 
“The  Funny  Side  of  Rudy  Val¬ 
lee.” 

Humor  columnist  Arthur 
“Bugs”  Baer  will  preside  over 
the  program  as  emcee.  The 
music  will  be  provided  by  Meyer 
Davis  and  his  society  orchestra. 
• 

More  Air 

Mansfield,  Ohio 

The  Mansfield  (Ohio)  News 
Journal  has  eliminatetl  the  use 
of  “30”  dashes  and  cut-off  rules 
from  its  page  one  and  from  the 
first  page  of  the  second  news 
section. 


Xow  LINK  to 

A  Dependable  Source  of 

PERFORATOR  TAPE 

For  Your 

TYPE  SEHING 

Equipment . 

SPARTAN  PERFORATOR  TAPE 

Natural  and  seven  colors  in 
stock  for  immediate  shipment. 

Link  Paper  Company 

45  Cedar  Lane,  Englewood,  N.  J.  •  N.  Y.  Phone:  CO  7-4100 


‘Reuben’ 

To  be  Named 
At  NCS  Fete 

The  annual  Reuben  award, 
emblematic  of  cartooning’s  high¬ 
est  honor,  will  be  presented 
April  21  in  the  Grand  Ballroom 
of  the  Hotel  Plaza. 

Highlight  of  the  18th  annual 
award  dinner  of  the  National 
Cartoonists  Society,  it  will  go 
to  a  cartoonist  selected  by  his 
fellow  artists  as  1964’s  “Car¬ 
toonist  of  the  Year.” 

This  honor  carries  with  it 
presentation  of  the  Reuben  stat¬ 
uette,  designed  by  Rube  Gold¬ 
berg. 

The  Reuben  Award  dinner, 
which  opens  on  the  eve  of  the 
World’s  Fair  where  many  of 
the  NCS  cartoonists  will  have 
their  work  displayed,  will  also 
cite  top  cartoonists  in  individual 
fields  of  human,  story  illustra¬ 
tion,  etc. 

By  Secrel  Ballot 


Bob  Barnes  (The  Better  Half); 
Bil  Keane  (The  Family  Circus. 
Channel  Chuekles);  Bud  Blake 
(Ever  Happen  to  You);  Jo 
Fischer  (From  Nine  to  Five); 
Jerry  Robinson  (Still  Life); 
Jeff  Keate  (Time  Out). 

MAGAZINE  GAGS  —  Eldon 
Dedini;  Jack  Tippit;  Vahn 
Shirvanian. 

SPORTS  CARTOONS  —  Lou 
Darvas,  Clet'eland  (Ohio)  Press; 
Willard  Mullin,  New  York 
World-Telegram  and  Sun;  Mur¬ 
ray  Olderman,  Newspaper  En¬ 
terprise  Association. 

STORY  STRIPS  —  Stan 
Drake  (The  Heart  of  Juliet 
Jones);  Ii*win  Hasen  (I)ondi); 
William  Overgard  (Steve  Rop¬ 
er)  ;  Leonard  Starr  ( On  Stage). 

COMIC  BOOKS  —  Carmine 
Infantine  (Super  Chief);  Bob 
Oksner  (Adventures  of  Jerry 
Lewis);  Frank  Thorne  (Mighty 
Sainson). 

.\d  Work  Nominated 

EDITORIAL  CARTOONS  - 
Bill  Crawford,  Newspaper  En¬ 
terprise  Association;  L.  D.  War¬ 
ren,  Cineinnati  (Ohio)  Enquir¬ 
er;  John  Fischetti,  New  York 
Herald-Tribune. 


As  with  the  Reuben,  all  cate¬ 
gory  winners  were  picked  by 
secret  mail  ballots  of  NCS  mem- 
l)ei-s  around  the  country.  Those 
nominated  for  top  individual 
awards  were: 

HUMOR  STRIP  —  Gus  Ar¬ 
riola  (Gordo);  Walter  Bemdt 
(Smitty);  Fred  Lasswell  (Bar¬ 
ney  Google  and  Snuffy  Smith); 
Mel  Lazarus  (Miss  Peach); 
Ernie  Bushmiller  (Nancy). 

SYNDICATED  PANELS  — 

EDITOR  ac  PU 


ADVERTISING  &  ILLUS¬ 
TRATION  —  Harry  Devlin, 
Encyclopaedia  Britannica;  Dick 
Hodgins  Jr.,  Associated  Press; 
Russell  Patterson,  Diners  Mag¬ 
azine. 

ANIMATION  —  Walt  Dis¬ 
ney,  Walt  Disney  Productions; 
Bill  Tytla,  Academy  Pictures; 
Rick  Reinert,  WJW-tv  Cleve¬ 
land;  John  Gentilella,  Para¬ 
mount  Pictures;  Connie  Razin- 
ski,  CBS  Terrytoons. 
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From  crude  oil  in  the  ground  to  fuel  in  the  gas  tank  is  a  complex  and  costly 
journey.  It  takes  science,  industrial  know-how  and  coordination— plus  a  good 
measure  of  luck  to  find  the  oil  in  the  first  place.  Once  a  company  produces 
oil,  it  needs  transportation  facilities  to  move  it,  and  refineries  to  transform  it 
into  useful  products.  Selling  those  products  is  the  next  logical  step.  The 
operations  work  most  smoothly  when  they're  fitted  together.  That's  why  the 
various  functions  of  exploration,  production,  transportation,  refining  and 
marketing  are  so  often  integrated  in  a  single  company.  It  makes  sense,  and  it 
makes  for  economy.  Marathon,  now  17th  in  size  among  the  nation's  inte¬ 
grated  oil  companies,  believes  that  this  evolution  has  been  logical,  and  that 
it  benefits  everyone. 


^  From  Marathon's  1963  Annual  Report: 


Total  Revenues 
Net  Income  . . . 


FItMOLAV  OHIO 


for  a  copy  of  the  complete  annual  report,  write  to 

The  Secretary,  Marathon  Oil  Company,  Findlay,  Ohio  45840. 


The  Worry  Clinic 

Dr.  Georfie  tf  .  Crane.  Ph.D..  }t.D. 


Case  S-43G:  Martha  T., 
a^red  38,  is  miserable. 

After  18  years  of  happy 
marriage,  she  learned  her 
husband  was  chasinp  around 
with  a  younp  office  “doll”. 

Martha  blamed  him  100% 
for  this  offen.se. 

Wives,  you  are  generally 
i>0%  at  fault  for  divorce 
though  you  feel  100%  inno¬ 
cent  ! 

For  you  invite  divorce  by 
your  sins  of  omission  more 
than  by  sins  of  commission. 

The  average  wife  is  a  one- 
man  woman. 

Alas,  the  typical  male  is 
polyframous  by  nature. 

Monogamy  is  only  a  recent 
innovation  in  human  hi.s- 
tory.  It  is  superior  to  polyjr- 
amy  on  many  counts.  IF. 

And  that  big  “IF”  means, 
IF  the  wife  realizes  her 
mate  is  .still  polygamous  in 
the  erotic  realm. 

So  a  smart  wife  functions 
as  a  one-woman  harem, 
often  fei^nin^  ardor  to  bol¬ 
ster  her  mate's  ego. 

Otherwise,  he  looks  else¬ 
where  for  erotic  calories! 

“Dr  Crane,”  Martha  .said, 
“you  just  side  with  the 
men.” 

But  I  do  NOT  side  with 
the  men  all  the  time.  As  a 
doctor  I  try  to  jolt  wives  out 
of  their  inertia  in  the  bou¬ 
doir  to  help  them  AVOID 
divorce ! 

Be  grateful!  There  aren’t 
enough  men  to  go  around. 
Millions  of  paramours  are 
waiting  to  snare  your  mate. 

Cod  created  man  to  crave 
a  harem.  So  fight  fire  with 
fire — plus  perfume  and  di¬ 
aphanous  nighties! 

W’ives,  do  you  waddle  like 


a  walrus?  Does  your  waist¬ 
line  exceed  your  bustline? 

That  suggests  a  good  old 
motherly  .soul;  not  a  seduc¬ 
tive  siren!  So  slenderize! 


.And  pick  up  your  erotic 
cues  at  bedtime. 

“But,  Dr.  Crane,”  you  | 
protest  when  I  address  your 
church  Marriage  Clinics, 
“I’m  often  too  tired  at 
night.” 

Then  take  an  afternoon 
nap!  .And  .several  cups  of 
strong  coffee.  Wake  up! 

For  succe.ss  of  marriage 
often  depends  on  the  first  10 
minutes  in  your  boudoir. 

.And  that  10  minutes  is 
not  a  heavy  wifely  burden. 
You  owe  it  to  a  mate  who 
hands  you  a  pay  check  every 
Friday. 

So  beware!  It’s  in  the 
bedroom  where  divorces  usu¬ 
ally  start;  not  in  the  kitch¬ 
en! 

.4  paramour  may  not  even 
be  able  to  fry  an  egg,  yet  if 
she  steals  your  man,  she 
has  beaten  you  despite  all 
the  cooking  prizes  you  may 
win  at  the  State  Fair! 

Send  for  my  booklet  “Sex 
Problems  in  Marriage,”  en-  ] 
closing  a  stamped,  return  i 
envelope,  plus  20<t.  ! 


Hopkins  Syndicate,  Inc. 
520  N.  Michigan  Chicago.  Ill, 


BOOKS  IN  REVIEW 

Two  Reporters  Write 
Novel  About  Politics 


By  Mary  Norris  Muiiroe 

CONVENTION.  By  FIftchfr  KnrtH-1  & 
Charles  W.  B.iilev  II.  (Harper 
Row,  .143  pp.  $4.95) 

Washington 

On  May  1.  Fletcher  Knebel 
will  move  to  Naples,  Fla.,  and 
the  successful  writing  team  of 
Knebel  and  Bailey  will  break  up. 
In  Florida,  Air.  Knebel  will  try 
writing  novels  alone.  He  will 
give  up  his  column  “Potomac 
Fever”  and  do  only  four  articles 
a  year  for  Look  magazine. 

Before  striking  out  on  his  own. 
however,  Mr.  Knebel  has  once 
more  joined  forces  with  Charles 
W.  Bailey  TI  (also  of  Cowles 
Publications)  to  turn  out  a  sec¬ 
ond  political  “thriller”  patterned 
after  their  smash  hit:  “Seven 
Days  in  May”. 

Like  most  second  tries,  “Con 
vention”  isn’t  nearly  as  exciting 
as  its  predecessor.  But  its  time¬ 
liness,  the  authors  ingenuity 
and  the  fact  the  plot  is  once 
again  built  around  an  important 
issue  of  our  times — the  dangers 
of  hitching  our  economy  to  de¬ 
fense  spending — combine  t*) 
make  it  good  reading. 

Nation’s  Fate 

So  obviously  have  Knebel  and 
Bailey  rejieated  the  techniques 
of  their  first  novel  that  this  book 
might  well  be  subtitled:  “Six 
Days  in  .August”.  Like  its  prede¬ 
cessor,  the  time  is  the  future: 
the  fate  of  the  nation  is  hanging 
in  balance.  But  this  time  the 
setting  is  Chicago  where  the  Re¬ 
publicans  are  holding  their  thir¬ 
tieth  convention — a  convention 
which  seems  likely  to  nominate 
the  next  president. 

The  story  begins  when  the 
leading  candidate,  Secretary  of 
the  Treasury  Charles  Manches¬ 
ter,  puts  his  foot  in  his  mouth 
at  a  press  conference  just  five 
days  before  the  balloting.  Man¬ 
chester  is  a  man  of  courage,  in 
telligence,  and  integrity.  In  the 
eyes  of  his  young  press  aide, 
Ai-chie  DuPage,  he  has  only  one 
fault:  candor.  And  it  is  his  can¬ 
dor  which  gets  Manchester  into 
hot  water  at  his  press  confer¬ 
ence. 

Asked  if  he  favors  a  cut  in 
defense  spending,  the  Secretary 
replies  that  we  already  have 
enough  nuclear  weapons  to  erase 
civilization  plus  the  means  to 
deliver  them,  and  “enough  is 
enough.”  Prodded  further,  he 
comes  out  specifically  against 


the  Daphne  missile,  arguing  that 
to  spend  10  million  to  <liave  12 
.•seconds  off  the  time  required  to 
bury  humanity  has  “elements  of 
idiocy”. 

Manchester’s  forthright  stand 
for  controlled  defen.se  spendinn 
immediately  causes  a  fuior  and 
jeopardizes  his  nomination. 
Many  delegates  begin  to  doubt 
his  political  judgment.  The  in 
cumlient  Republican  President, 
who  has  approved  the  Daphne 
mi.ssile  contract,  is  offended  and 
withdraws  his  support.  But  most 
damaging,  the  missile  makers 
conspire  to  elect  his  oi)ponent. 
Bryan  Roberts,  governor  of 
California.  Portly  “Bin”  Robert? 
— he  weighs  210  jmund.s — is  a 
good-humored,  political  hack, 
who  lacks  the  stature  of  Man¬ 
chester. 

As  the  story  develops,  it  is  a 
familiar  fight:  the  good  guy.« 
vs.  the  bad  guys.  Alanche.ster 
fires  his  campaign  manager  for 
dishonest  tactics,  and  turn.' 
things  over  to  his  inexperienced 
press  secretary,  Archie  DuPage. 
Roberts,  on  the  other  hand, 
closes  his  eyes  to  the  <lirty  deal 
ing  of  his  supporters,  who  use 
an  electronic  computer  to  keep 
track  of  the  delegates,  and  in¬ 
dulge  in  forgery,  bribery,  and 
black  mail. 

Snappy  Dialogue 

The  stoiy-telling  techniques 
of  the  authors  have,  if  anything, 
improved  in  this  second  novel. 
The  dialogue  is  snappy,  action 
plentiful,  and  the  transitions 
.smoother;  the  characters  a  little 
better  developed.  .Archie  Du¬ 
Page,  the  young  press  secretary 
with  an  ulcer,  seems  (larticularly 
human;  Manchester  less  so.  A.' 
his  wife  remarks,  he  is  a  little 
too  stuffy  and  old-fashioned  for 
)»olitics. 

The  excitement  of  the  conven¬ 
tion  is  well  handleil.  .As  experi¬ 
enced  political  reporters,  the 
authors  have  no  trouble  depict¬ 
ing  the  color  and  confusion  of 
“the  greatest  show  on  earth”. 
And  their  ability  to  refer  to  ac¬ 
tual  events  of  past  conventions, 
lends  a  needed  tough  of  reality 
to  this  melodrama. 

But  despite  the  authors’  story¬ 
telling  skill,  “Convention”  lack.' 
that  suspenseful,  shocking, 
nightmarish  quality  that  gripped 
readers  of  “Seven  Days  in 
May.”  Its  weakness  is  plot. 
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Pulp  Boom  Prompts 
Newsprint  Review 

Quick  turnaround  in  the  chem¬ 
ical  pulp  market  recently  —  from 
ample  to  tight  supply  in  little  more 
than  a  year  with  very  little  warning 
—  has  prompted  experts  to  review 
the  supply  situation  in  a  kindred 
held:  newsprint. 

They  recalled  a  similar  surge  in 
newsprint  demand  which  began  to 
develop  late  in  1954  and  which 
both  publishers  and  producers 
failed  to  foresee. 

Forces  presently  building  up 
could  result  in  far  greater  news¬ 
print  demand  for  the  next  few 
years  than  anticipated  but  a  lot  of 
influences  would  have  to  come  to¬ 
gether  before  total  demand  would 
begin  to  shrink  reserve  capacity 
below  the  million-ton  mark.  Ex¬ 
perts  say  that  such  a  confluence  of 
forces  is  improbable.  But  nobody 
will  say  flatly  that  it  will  not  hap¬ 
pen. 

North  American  capacity  in 
1 965  is  expected  to  be  about  1 1 .2 
million  tons  with  another  600,000 
tons  possible  through  seven-day 
operation  of  all  Eastern  Canadian 
mills.  Consumption  in  1965  is 
forecast  at  8.6  million  tons  by  the 
Newsprint  Association  of  Canada. 

Therefore,  there  would  appear 
(Continued  on  page  2) 


Seven -year-old  Newsprint  Price 
Now  Buys  Far  Different  Product 

The  base  newsprint  price  of  SI 34  a  ton  is  seven  years  old  this 
month.  The  1 957-64  period  is  by  far  the  longest  in  newsprint  history 
without  a  price  change,  including  the  era  of  government  supervision 
of  prices  in  the  ’40’s. 

But  although  the  price  is  the 
same,  the  commodity  is  different. 
Newsprint  is  now  at  the  highest 
quality  level  since  the  long-gone 
days  when  newspapers  were  print¬ 
ed  on  rag  paper. 

While  the  best  that  could  be 
produced  under  the  conditions  of 
its  time,  most  1957  newsprint 
would  not  be  accepted  by  today’s 
consumers. 

One  mill  expert  added: 

“In  the  sense  that  today’s 
stronger  newsprint  has  about  half 


Experts  Disagree 
on  Tax- cut  Effect 

Will  the  new  tax-cut  touch  off 
a  surge  of  advertising  by  mer¬ 
chants  and  others  eager  for  a 
share  of  the  consumers’  added  dis¬ 
posable  income? 

Yes  and  no,  depending  on 
whom  you  ask.  Newsprint  Facts 
asked  a  variety  of  experts.  Here 
are  some  of  the  answers: 

Lawrence  Mayer,  Fortune  Mag¬ 
azine  economist: 

“I  don’t  know  that  we’ll  see 
the  surge  in  newsprint  demand,  as 
a  result  of  more  advertising,  that 
we  had  in  1955.  That  was  a  boom 
year  after  a  depressed  year.  This 
will  be  a  better  year  after  a  good 
year.  However,  disposable  per¬ 
sonal  income  will  be  up  $30-$33 
billion.  Advertisers  will  compete 
for  that.” 

Dr.  John  S.  Davenport,  Scripps- 
Howard  Newspapers: 

(Continued  on  page  4) 


Paper  Runs  66%  Better, 
Says  Production  Man 

St.  Louis  Post-Dispatch  pro¬ 
duction  manager  A.  T.  Primm 
says  that  newsprint  today  is  bet¬ 
ter  than  at  any  time  in  his  28 
years’  experience. 

“Years  back  we’d  average  30 
to  32  rolls  per  break,”  he  said. 
“Now  none  of  our  newsprint 
from  any  supplier  runs  below 
50.  Some  even  average  82  con¬ 
sistently." 


Mill  Men  Told  They  Have  Part  to  Play 
in  Future  Gains  of  newspaper  Medium 


Future  success  of  newspapers 
will  depend  increasingly  on  the 
creativity  and  ingenuity  of  news¬ 
print  specialists,  according  to 
W.  G.  Dodge,  veteran  paper  re¬ 
search  executive. 

Newspapers  will  require  a  news¬ 
print  that  helps  them  compete 
better  against  other  media,  he  said. 
Dodge  spoke  at  a  seminar  mark¬ 
ing  the  50th  year  of  the  Canadian 
Pulp  &  Paper  Association’s  tech¬ 
nical  section. 


Outlining  the  many  demands  on 
newsprint.  Dodge  said: 

"Today  newsprint,  although 
principally  used  by  a  newspaper 
publisher,  .  .  .  may  be  printed  in 
letterpress  color  either  on  rela¬ 
tively  slow  magazine-type  presses 
with  hard  packing  or  on  high¬ 
speed  soft-packed  newspaper 
presses  by  ROP  color.  It  is  being 
used  for  rotogravure  and  offset. 

“It  has  been  called  upon  to  Serve 
(Continued  on  page  2) 


as  many  breaks  as  the  1957  sheet, 
with  fewer  press  shut-downs  and 
thus  a  big  production  saving  for 
the  newspaper,  the  total  cost  is  less. 
Printability  is  far  better.” 

In  the  seven  years,  average 
hourly  wages  in  Canadian  news¬ 
print  mills  have  gone  up  23  per¬ 
cent.  Freight  costs  have  risen 
$1.15  per  ton  on  the  typical  run. 
Three  Rivers,  Que.  to  New  York. 
Taxes,  fuel,  power  and  machij; 
all  cost  more. 

By  investing  an  esti^ 
million  in 


NIC  Ad  Research 
Nears  Completion 

The  Newsprint  Information 
Committee’s  $200,000  program  of 
advertising  research  in  behalf  of 
newspapers  has  just  achieved  one 
milestone  and  is  approaching  an¬ 
other. 

Analysis  of  data  in  the  latest  of 
three  readership  surveys  financed 
by  NIC  will  be  completed  next 
month.  In  this  project,  researchers 
traced  opportunity  for  advertisers 
in  newspaper  pages  by  means  of 
thousands  of  readership  interviews 
across  the  country. 

‘Awareness’  Charted 

Awareness  of  attitudes  toward 
national  products  as  well  as  to¬ 
ward  retail  advertisers  was  charted. 

Results  will  be  made  part  of  the 
future  selling  presentations  of  the 
Bureau  of  Advertising,  ANPA, 
which  advised  on  ail  three  projects. 
A  Bureau  spokesman  said  the  con¬ 
clusions  are  expected  to  be  valu¬ 
able  aids  to  media  selection  by  the 
automotive,  food,  detergent  and 
other  industries. 

Another  phase  of  the  Commit¬ 
tee's  program  was  concluded  last 
month  with  publication  of  a  schol¬ 
arly  monograph,  “Repetitive  Ad¬ 
vertising  in  Newspapers,”  by  the 
Harvard  Business  School  Division 
of  Research  (Cambridge.  Mass., 
$7.50).  The  volume  by  Professor 
John  B.  Stewart  summarizes  three 
years  of  research  and  analysis  con¬ 
ducted  under  the  aegis  of  Harvard 
with  Newsprint  Information  Com¬ 
mittee  financing. 

Helpe 


To  receive  this  and  other  issues,  tvrite: 

NEWSPRINT  INFORMATION  COMMIHEE 
150  East  42nd  Street,  New  York,  N.  Y.  10017 
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Unisphere. . .  symbol  of  the  1964-65 
World’s  Fair... is  the  most  talked-about, 
read-about,  photographed  globe  ever 
made.  And  no  wonder.  The  largest  stain¬ 
less  steel  structure  in  the  world,  Unisphere 
is  12  stories  high,  measures  120  ft.  in 
diameter  and  weighs  more  than  700 
thousand  pounds. 

Nothing  quite  like  Unisphere  had  ever 
been  attempted  until  officials  of  the  Fair 
brought  a  drawing  to  the  American  Bridge 
Division  of  U.  S.  Steel. Their  problem  was 
how  to  build  a  Unisphere.  Only  steel— 
stainless  steel  for  permanence— could  do 


the  job.  The  Bridge  Division  put  its  expe¬ 
rience  and  engineering  talent  to  work  to 
solve  the  problem  and  proceeded  to  build 
Unisphere  in  record  time.  And  U.  S.  Steel 
presented  Unisphere  to  the  Fair. 

I  n  the  words  of  Robert  Moses,  President 
of  the  Fair:  “What  stronger,  more  durable 
and  more  appropriate  metal  could  be 
thought  of  than  stainless  steel?  And  what 
builder  more  imaginative  and  competent 
than  United  States  Steel  Corporation?’’ 

Dedicated  to  man’s  aspirations  for 
peace  through  mutual  understanding  and 
symbolizing  his  achievements  in  an  ex¬ 


panding  universe,  Unisphere  is  more  than 
just  a  symbol  of  the  Fair.  It’s  a  symbol  of 
the  progress  that  steel  has  helped  make 
possible,  just  as  modern  steels  from  U.  S. 
Steel  made  Unisphere  possible.  Steel  is 
truly  a  part  of  our  world  today. ..and  part 
of  the  world  of  tomorrow. 

When  the  Fair  closes,  Unisphere  will  re¬ 
main  at  Flushing  Meadow  Park,  site  of  the 
Fair,  as  a  permanent  landmark . . .  a.one- 
of-a-kind  example  of  engineering,  fabri¬ 
cation  and  construction  skill.  Unisphere 
is  U.  S.  Steel’s  way  of  saying,  “Welcome 
to  the  Fair.’’  See  you  there. 


United  States  Steel 

UNISPHERE*  prtMnttd  by  ^  UNITED  STATES  STEEL 
<  1961,  Ntw  York  World  S  Fair  1964  •  196&  Corpoiatron. 


The  Wonderful  World  of  Steel 


The  World’s  Fair  Awaits  The  Press 


Whai  can  the  newspaperman 
from  Pasadena,  Bangor,  Atlanta 
or  I>ulath  find  of  interest  at 
the  New  York  World’s  Fair 
1964-19r>o  and  what  assistance 
can  he  expect  from  the  Fair’s 
public  relations  staff? 

“Plenty”  is  the  answer  to  both 
phases  of  the  rhetorical  ques¬ 
tion. 

This  biggest  exposition  in 
history  will  present  to  the  world 
the  largest  and  most  compre¬ 
hensive  showcase  of  human  ac¬ 
complishments  ever  brought  to¬ 
gether  in  a  single  area.  Many 
new  products  and  scientific 
wonders  will  make  news  for 
newspapermen. 

One  Billion  Dollars 

It  is  located  in  646  acres  of 
Flushing  Meadow,  site  of  the 
1939-1940  World’s  Fair.  The 
total  cost  was  one  billion  dollars. 

It  is  estimated  more  than  70,- 
000,000  admission  tickets  will 
be  sold  before  the  Fair  closes 
in  1965.  (Advance  sale  of  tickets 
is  28,500,000.  Total  attendance 
at  the  1939-1940  Fair  was  43,- 
647,613.) 

President  Lyndon  B.  Johnson 
will  open  the  Fair  with  an  ad¬ 
dress  on  April  22  and  it  will  run 
to  Oct.  18.  It  will  reopen  April 
21, 1965,  and  close  for  good  Oct. 
17,  1965.  During  these  two  six- 
month  exposition  seasons,  the 
Fair  will  operate  daily,  including 
Sundays  and  holidays.  Approxi¬ 
mately  35,000  employes  will 
work  at  the  various  exhibits. 

There  are  121  free  exhibitor 
pavilions,  18  pavilions  with  en¬ 
trance  fees,  16  concessions  and 
services  with  charges,  59  for¬ 
eign  countries  represented,  25 
refreshment  complexes.  111  res¬ 
taurants,  200  separately  located 
exhibitors  and  concessions. 

Press  Passes 

Our  mythical  out-of-town 
newspaperman  who  plans  to  at¬ 
tend  the  Fair  should  write  the 
Press  Pass  Control  Office,  Wil¬ 


liam  J.  Donoghue  Corporation, 
Press  and  Communications 
Center,  World’s  Fair,  New  York 
11380,  listing  the  days  he  will  be 
at  the  Fair.  A  day’s  pass  for 
each  day  will  be  issued  for  him 
and  he  can  pick  up  the  passes  at 
the  Administration  Building  (not 
the  Press  and  Communications 
Center). 

Should  the  visiting  newspaper¬ 
man  need  information,  maps, 
news  releases  or  pictures,  he 
may  obtain  them  at  the  Press 
and  Communications  Center.  He 
may  take  up  news  problems 
with  Peter  J.  McDonnell,  di¬ 
rector  of  publicity,  William  J. 
Donoghue  Corporation,  which  is 
in  charge  of  press  relations  and 
day-to-day  news  activity. 

Incidentally,  newspapermen 
have  been  warned  that  passes 
to  the  Fair  necessarily  will  have 
to  be  handled  on  a  very  tight 
basis.  The  public  relations  staff 
of  the  Fair  is  not  empowered  to 
issue  passes  itself.  It  must  send 
along  all  requests  for  passes  to 
the  Pass  Control  Committee  of 
the  Fair  Corporation  for  ap¬ 
proval  and  issuance. 

Moses’  I.<aw 

Robert  Moses,  president  of  the 
New  York  World’s  Fair  1964- 
1965  Corporation,  early  ex¬ 
plained  to  surprised  directors 
and  members  of  the  Fair  Cor¬ 
poration  that  they  would  have 
to  buy  their  own  tickets  to  the 
Fair,  except  on  the  opening  day, 
when  they  will  be  guests.  Mr, 
Moses  said  he  had  given  his 
word  to  bond-holders  and  banks 
making  loans  that  every  dollar 
invested  will  be  returned.  Profits 
are  slated  to  be  returned  to  the 


city  for  building  a  pennanent 
j)ark  in  Flushing  Meadow,  the 
Fair  site. 

Mr.  Moses  blamed  the  finan¬ 
cial  failure  of  the  1939-1940 
Fair  partially  on  loose  control 
of  passes.  (Tickets  are  $2  for 
adults;  advance  sale  price  was 
$1.35).  Under  the  tough  policy 
prevailing,  families  of  newsmen 
cannot  be  provided  with  passes, 
nor  can  families  of  actual  em¬ 
ployes  at  the  Fair. 

Murray  Davis,  former  New 
York  World-Telegram  &  Sun 
reporter,  is  assistant  to  the 
president.) 

Permanent  passes  are  being 
issued  to  working  New  York 
area  reporters  and  photogra¬ 
phers  who  will  be  covering  the 
Fair.  (The  New  York  Times  has 
assigned  seven  to  its  Fair  bu¬ 
reau  and  will  use  25  covering 
the  opening  day;  staffs  there  of 
other  New  York  papers  range 
down  to  two.) 

The  spacious  Press  and  Com¬ 
munications  Center  provides 
partitioned  offices  for  reporters 
permanently  assigned  there 
along  with  telephones  and  other 
facilities.  A  large  news  room 
provides  typewriters  for  visiting 
newsmen. 

Daily  News  Briefings 

Mr.  McDonald,  as  director  of 
publicity,  will  conduct  a  news 
briefing  in  the  Center’s  large  as¬ 
sembly  room,  which  has  a  stage, 
microphones,  and  platforms  on 
two  levels  for  still  and  movie 
cameramen,  at  9:30  a.m.  each 
day  for  evening  newspapers  and 
at  3  p.m.  for  morning  newspa¬ 
pers.  He  will  announce  special 
events,  give  news  of  the  Fair  and 


at  times  introduce  foreign 
visitors  and  various  celebrities 
who  may  be  interviewed. 

A  large  rack  along  one  wall 
will  have  sections  with  names  of 
local  newspapers  on  them.  In 
these  racks  will  be  filed  news 
releases  and  photos  by  the  Fair 
staff  and  by  public  relations 
staffs  of  150  companies  or  gov¬ 
ernments  with  pavilions  at  the 
Fair. 

Press  Parking 

The  working  press  will  have 
special  parking  facilities  inside 
the  Fair’s  grounds.  Preference 
will  be  given  cars  bearing  heavy 
photographic  or  electronic  equip¬ 
ment. 

Newspapers  will  be  dispensed 
at  five  newsstands  operated  by 
the  Brass  Rail  restaurants  at 
entrances  to  the  Fair.  Two  are 
located  at  the  main  entrance  on 
the  overpass  of  the  Long  Island 
Railroad,  two  at  the  111th  Street 
entrance  and  one  at  the  Rodman 
Street  entrance. 

President  Speaks 

The  press  section  of  Singer 
Bowl,  in  which  President  John¬ 
son  speaks  at  the  opening  April 
22,  will  seat  from  1,000  to  1,500. 
The  Bowl  seats  16,000  and  that 
many  11-by-eight-inch  engraved 
invitations  were  issued.  A  big 
tent  beside  the  Press  and  Com¬ 
munications  Center  will  handle 
the  overflow  of  the  i)rcss  on 
that  opening  day. 

President  Johnson  will  fly  by 
helicopter  from  Kennedy  Inter¬ 
national  Airport  directly  to  the 
New  York  Port  Authority  Heli¬ 
port  at  the  Fair  and  will  attend 
a  luncheon  in  the  Top  of  the 
Fair  restaurant  atop  the  12- 
story  Heliport  Building. 

For  security  reasons,  all  mem¬ 
bers  of  the  press  must  be  in 
their  seats  by  10:45  a.m.  for  the 
opening  ceremonies,  which  begin 
at  11  a.m.,  when  Richard  Tucker, 
Metropolitan  Opera  tenor,  will 
sing  the  National  Anthem. 

[Continued  on  page  138) 


PRESS  BUILDING — Press,  radio,  television  and  all  other  communications 
media  will  be  served  by  a  central  news  building  at  the  New  York 
World's  Fair.  A  one-story,  air-conditioned  structure,  the  Press  Build¬ 
ing's  main  features  represent  suggestions  made  by  representatives  of 
media.  The  building  includes  facilities  for  immediate  transmission  of 
news  and  photographs,  dark  rooms,  and  overseas  communication  instal¬ 
lations.  There  is  a  press  room  and  press  conference  quarters,  both  with 
movable  walls  to  permit  quick  enlargements,  and  raised  platforms  for 
the  benefit  of  photographers.  Plug-in  power  connections  eliminate  use 
of  heavy  cables  by  tv  cameramen. 


April  24 — ANPA  Day  at  The  Fair 


(Continued  from  page  137) 

April  24  will  be  ANPA  Day  at 
the  Fair.  The  convention  of  the 
American  Newspaper  Publishers 
Association  will  end  on  April 
23,  and  the  members  are  urged 
to  spend  April  24  at  the  Fair. 
The  Fair  Corporation  is  setting 
up  a  booth  at  the  Waldorf- 
Astoria  Hotel  to  dispense  spe¬ 
cial  credentials  and  passes  to 
the  ANPA  members  and  their 
wives.  It  is  expected  that  the 
group  attending  the  Fair  as 
guests  will  number  about  2,500. 

Because  of  the  size  of  the 
group  and  the  impossibility  of 
transporting  them  as  a  group 
er  having  a  luncheon  in  one 
body,  Fair  officials  decided  not 
to  attempt  any  program  or 
speeches.  Instead,  the  ANPA 
members  and  guests  will  be  on 
their  own  to  visit  any  pavilions 
that  especially  appe^  to  them. 
Mr.  Moses  issu^  a  special 
memorandum  to  exhibitor  rep¬ 
resentatives  about  ANPA  Day. 

“We  know  you  will  want  to 
extend  every  courtesy  to  this 
important  group  during  its  visit 
to  the  Fair,”  wrote  Mr.  Moses. 
“Our  guests  will  carry  easily 
discernible  special  identifica¬ 
tion.” 

(ilubal  Incfuiries 

The  public  relations  staff  is 
working  almost  frantically  to 
keep  abrea.st  of  inquiries  for  in¬ 
formation  from  newsmen  in 
India,  Russia,  Japan,  Yugo¬ 
slavia,  .\frica  and  places  liter¬ 
ally  all  over  the  world.  The  staff 
men  and  women  are  all  veteran 
newspaper  people.  They  say 
they  never  have  worked  so  hard, 
so  fast  and  such  long  hours  be¬ 
fore  in  their  lives  in  their  effici¬ 
ent  efforts  to  make  the  biggest 
Fair  in  history  the  best  publi¬ 
cized  Fair  in  history. 

News  flashes  in  electric  lights 
will  be  relayed  to  the  Fair’s 
millions  of  visitors  from  15 
“Arches  to  Understanding”  con¬ 
structed  throughout  the  grounds 
by  General  Foods.  News  for 
these  information  panels,  60  feet 
high  and  30  feet  wide,  will  be 
supplied  by  Time  Inc. 

News  Flashes 

The  arches  will  carry  news 
coverage  and  special  informa¬ 
tion  for  the  convenience  of  Fair 
visitors,  such  as  weather  pre¬ 
dictions,  traffic  conditions, 
changes  in  Fair  events  and  other 
public  service  messages  for  12 
hours  daily,  seven  days  a  week. 

News  programs  will  be  carried 
on  the  world’s  largest  closed 
circuit  color  television  system, 
which  will  be  operated  through¬ 


out  the  Fair  by  Radio  Corpora¬ 
tion  of  America.  The  broadcast¬ 
ing  .station  will  be  near  the  main 
entrance  and  may  be  seen  in 
operation.  Outlets  will  be  ar¬ 
ranged  at  many  restaurants  and 
other  points. 

The  New  York  News  has  a 
booth  in  the  Education  Center 
where  it  will  conduct  public 
opinion  polls  on  questions  of 
the  day,  using  standard  voting 
machines. 

The  National  Cartoonists  So¬ 
ciety  has  arranged  for  cartoon¬ 
ists,  including  many  of  the  lead¬ 
ing  newspaper  comic  strip 
artists,  to  appear  on  these  color 
telecasts  each  Friday.  The  pro¬ 
grams  will  be  taped  and  may  be 
re-run  from  time  to  time.  The 
tv  system  will  be  in  operation 
throughout  each  day. 

Promotional  Material 

Newspapers  may  obtain  pro¬ 
motional  material  about  the 
Fair — folders,  posters,  counter 
cards,  window  streamers,  post¬ 
age  meter  slugs,  guides,  maps, 
color  slides,  films,  glossy  prints, 
color  transparencies,  press  kits 
— by  ordering  from  Robert  R. 
Campltell  Press  and  Communica¬ 
tions  Center,  World’s  Fair,  New 
York  11380. 

“Peace  Through  Understand¬ 
ing”  is  the  theme  of  the  Fair 
and  the  $3,000,000  stainless  steel 
Unisphere  is  the  Fair  symbol. 
President  Kennedy  officially 
broke  ground  at  the  Fair  in  De¬ 
cember,  1962,  for  the  $17,000,000 
Federal  Pavilion. 

Located  in  the  geographical 
center  of  New  York,  the  Fair 
is  accessible  by  every  means  of 
mass  transportation.  Through 
bus,  subway  and  railroad  will  be 
the  principal  conveyances,  the 
Fair  will  provide  parking  facili¬ 
ties  for  20,000  cars,  and  a 
Marina  with  mooring  berths  for 
about  800  boats  will  be  avail¬ 
able  in  adjacent  Flushing  Bay. 
There  also  is  the  New  York 
Port  Authority  Heliport  with 
“shuttle  air  bus”  service  linking 
it  to  airports  in  the  vicinity. 
• 

Car  Book  Offered 

A  reference  guide  for  motor¬ 
ists  that  can  be  stored  in  the 
glove  compartment  of  cars  will 
be  offered  to  readers  of  This 
Week  magazine  on  Sunday, 
April  19.  Written  and  illustrated 
by  Automotive  Editor  Ralph 
Stein,  the  “Glove  Compartment 
Auto  Book”  will  be  sold  at  $1 
per  copy.  A  feature  is  a  “SEND 
AID”  ^scue  Signal  which  can 
be  dropped  from  the  car  win¬ 
dow. 


Fair’s  Public  Relations  Staff 

T.lephone 

William  Berns 

Vice  President,  Communications  and  Public  Relations  WF  4-2221 


Gregory  Dawson 

Director,  Public  Relations  Activities  .  WF  4-2248 

Bob  Essex 

Manager,  Press  Building  .  WF  4-6563 

Henry  Lienau 

Administrative  Asst,  to  Vice  President  of 

Communications  and  Public  Relations  .  WF  4-2223 

William  Laurence 

Science  Consultant  .  WF  1-5414 


PUBLIC  RELATIONS  POLICY  AND  PROMOTION 
CONSULTANTS 

Thomas  J.  Deegan  Comj)any,  Inc. 

Time  and  Life  Building 
Rockefeller  Center 
New  York,  New  Yoi  k 
L.  Richard  Guylay 

President  .  PL  7-7070 


AT  THE  FAIR: 


Howard  S.  Johnson 

Senior  Vice  President  .  WF  4-6601 

John  O’Keefe 

Director,  Radio-Television  .  WF  4-6556 

Fred  Weaver 

Special  Project.*?  .  WF  4-6515 

EUROPE: 

William  Humphreys 

29  Rue  Cambon,  Paris,  France  .  OPera  89-31 

PRESS  RELATIONS  AND  DAY-TO-DAY  NEWS  ACTIVITY 
William  J.  Donoghue  Corporation 

10  Columbus  CiiTle,  New  York  .  JU  2-7060 

AT  THE  FAIR: 

William  J.  Donoghue 

President  .  WF  4-6537 

Edward  V.  O’Brien 

Vice  President  .  WF  4-6534 

Peter  J.  .McDonnell 

Director  of  Publicity  .  WF  4-6531 

Jerome  Edelberg 

Assistant  Director  of  Publicity  .  WF  4-6541 

Joyce  M.  Martin 

Magazine  Coordinator  .  WF  4-6543 

John  Sweeney 

Assistant  to  the  Director  of  Publicity .  WF  4-6547 

Joseph  A.  Boyle 

Liaison  for  special  guests  and  the  Fair  Corporation  . .  WF  4-6545 
William  .4.  Whitehouse 

Radio-Television  News  .  WF  4-6553 

Jack  Downey 

Director  of  Photography,  Donoghue  Corporation .  WF  4-6548 

FAR  EAST 
Antonio  de  Grassi  Jr. 

Tokyo,  Japan  .  401-9181/5 


ADVERTISING 

J.  Walter  Thompson  Company 
420  Lexington  Avenue,  New  York 


Edward  F.  Royal 

Account  Supervisor .  MU  6-7000 

GRAPHICS 
Austin  Francis 

55  West  42nd  Street,  New  York .  LO  4-563  < 
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A  crystal  ball  for  businessmen. 


The  NCR  Pavilion  at  the  Ne\«  York 
World’s  Fair  provides  an  exciting 
look  into  the  business  world  of  to 
day— and  tomorrow.  At  the  Fair  you 
can  see  (and  use)  the  latest  NCR 
computers.  You  can  see  the  most 


advariced  input  equipment.  You  can 
seethe  newest  electronic  techniques 
in  retailing  and  banking.  The  Tom 
Thumb  world  of  micro-encapsula¬ 
tion  which  can  reduce  material  as 
lengthy  as  the  Bible  onto  one  2"  x  2" 


slide.  Of  course,  you  don’t  have  to 
come  to  the  Fair  to  learn  what  NCR 
can  do  for  businessmen.  Just  pick 
up  the  phone  and  call  your  local 
NCR  representative.  Or  drop  a  line 
to  NCR,  Dayton.  Ohio.  45409. 


jr--" _ .-*■  fa 


BE  SURE  TO  VISIT  THE  NCR  PAVILION  AT  THE  NEW  YORK  WORLD'S  FAIR 


THE  NATIONAL  CASH  REGISTER  COMPANY 
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AFRICAN  PAVILION 

Presi  Information:  Stan  Markusen  and  Associates,  500  Fifth  Avenue,  New 
York  36,  New  York 

ALASKA 

Press  Information:  Robert  D.  Arnold,  Office  of  Commissioner,  Department 
of  Economic  Development,  POB  1421,  Juneau,  Alaska 

ALL-STATE  PROPERTIES  (LEISURAMA) 

Press  Information:  Joel  S.  Jablons,  230  Park  Ave.,  New  York,  N.  Y. 

Public  Relations:  George  L.  Ray,  337  East  48  St.,  New  York  17,  N.  Y. 

AMERICAN  EXPRESS  CO. 

Press  Information:  R.  R.  Matthews,  65  Broadway,  New  York 

AMERICAN  GAS  ASSOCIATION 
Press  Information:  Don  E.  Phelps,  605  Third  Ave.,  New  York 

AMERICAN  INDIAN  PAVILION 

Press  Information:  E.  Thomas  Colosimo,  Sage  Ventures,  Inc.,  1405  G  St.  NW, 
Washington,  D.  C. 

AMERICAN  INTERIORS  PAVILION 
Press  Information:  Harold  J.  Siesel  Co.,  845  Third  Ave.,  New  York 
At  the  Fair:  Joyce  Blum 

Advertising:  Alfred  Auerbach  Assoc.,  4  W.  58th  St.,  New  York 

AMERICAN-ISRAEL  PAVILION 
Press  Information:  Mel  Tarr,  1776  Broadway,  New  York 
At  the  Fair:  Emil  Weiti 

AMERICAN  LOCKER  COMPANY 
Press  Information:  J.  H.  Jones,  342  W.  40  St.,  New  York 

ARGENTINA 

Press  Information:  Efraim  O.  Schmied,  Comarge,  Inc.,  550  Montgomery  St., 
San  Francisco  II,  Calif. 


ARLINGTON  HAT  MUSEUM 

Press  Information:  Arlington  Hat  Co.,  Inc.,  900  Broadway,  New  York 
At  the  Fair:  Charles  Ehrlich 

Advertising:  Park  Hill  Advertising,  507  Fifth  Ave.,  New  York,  Harvey  Chertok 
AUSTRIA 

Press  Information:  Curtis  J.  Hoxter,  527  Madison  Ave.,  New  York 
AUTO  THRILL  SHOW 

Press  Information:  Bill  Doll,  1700  Broadway,  New  York 
BELGIUM 

Press  Information:  Robert  P.  Mackey,  97-45  Queens  Blvd.,  Reqo  Park,  N.  Y, 
BELL  SYSTEM  EXHIBIT 

Press  Information:  Joseph  P.  Crotty,  New  York  Telephone  Co.  Rm  2424,  61 
Broadway,  New  York 

BEHER  LIVING  CENTER 

Press  Information:  Better  Living  Center,  104  E.  40th  St.,  New  York 
Public  Relations:  Jerome  Gillman  (Robert  S.  Taplinger  Assoc.)  415  Madison 
Ave.,  New  York 

BOY  SCOUTS  OF  AMERICA 
Press  Information:  Rebel  L.  Robertson,  New  Brunswick,  N.  J. 

At  the  Fair:  William  L.  Scollay 

BRASS  RAIL  RESTAURANT 

Press  Information:  Brass  Rail  World's  Fair  Organization,  745  7th  Ave.,  New 
York 

At  the  Fair:  Bernard  Fisher 

Public  Relations;  Marius  D.  Scopton  (Bell  &  Stanton,  Inc.)  757  Third  Ave., 
New  York 

{Continued  on  page  142) 


CONTINENTAL  ARMY  HEADQUARTERS 
VALLEY  FORGE,  PENNSYLVANIA 

NEWS  RELEASE 

FOR  RELEASE:  March  12,1778 

General  Friedricb  Wilhelm  LudoK  Gerhard  Auguftin  von  Steuben.  Chief,  Troop 
Training  Command,  Continental  Army,  and  eminent  Heffian  exponent  of  military  difei- 
pline,  today  introduced  a  new  cadence  count.  “Hup,  Zvei,  Drei,  Fier.” 

Informed  fources  caution  that  an  evaluation  of  this  new  technique  at  this  time  would 
be  premature.  Nevertheleff,  one  highly  placed  military  leader  acknowledged  that,  “careful 
and  continuous  (tudy"  would  be  required. 

Government  authorities  plan  a  long  feries  of  field  tefts  before  “the  count”  is  adopted 
as  ftandard  operating  procedure. 

It  is  expeiffed  that  a  final  decifion  will  be  made  during  the  period  April  1964 — 
Odober  1965  at  the  Continental  Infurance  Pavilion.  New  York  World’s  Fair,  where  a 
piifforial  exhibition  of  “the  count ’’as  it  waf  originally  performed  will  be  open  to  the  public. 

Contaeff:  Bruce  Abramf  or  Peter  Long  at  Continental,  80  Maiden  Lane,  New  York. 

LL  3-7382 
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BRON-TO-SAU-RUS  “Thunder  Lizard"— 70  feet  long,  30  feet  high, 
one  of  the  biggest  dinosaurs— lived  some  1 35,000,000  years  ago. 
Now  bigger  than  ever  as  leading  oil  company  trademark. 


OR-NITHO-LES-TES 

TRI-CER-A-TOPS 

“Bird  Catcher”— lived 

This  25-foot  long  dinosaur 

"Tyrant  Lizard”— 

“Three  Horns  on  Face.” 

during  Jurassic  Period 

had  a  brain  no  bigger  than 

king  of  creation. 

Looked  like  a  rhinoc- 

in  Wyoming.  Ancestor 

a  walnut.  Note  the  bony 

Largest  meat-eater 

eros  but  was  much  big- 

of  Tyrannosaurus. 

plates  on  his  back. 

that  ever  lived. 

ger  and  heavier. 

AN-KY-LO-SAU-RUS 

CO-RYTH-O-SAU-RUS 

STRU-THIO-MI-MUS 

TRACH-ODON 

“Curved  Lizard”  was  a 

“Helmet  Lizard"  was  one 

"Ostrich  Mimic” 

“Rough  Tooth”— and  he 

“walking  fortress”20  feet 

of  the  most  numerous  dino- 

—  14  feet  long,  7  to 

had  1,500  of  them.  He 

long,  6  feet  wide.  Lived 

saurs.  Lived  in  water,  ate 

8  feet  high.  Lived 

was  duck-billed,  web- 

in  Cretaceous  Period. 

plants  and  shellfish. 

in  North  America. 

footed,  ate  plants. 

See  them  all-life-size-at  Sinclair  Dinoland-New  York  World’s  Fair. 


NOTE  TO  EDITORS:  This  is  the  most 
realistic  and  scientifically  accurate  exhibit 
of  dinosaurs  ever  assembled— presented  by 
Sinclair,  to  dramatize  the  fact  that  these 
strange  creatures  were  alive  when  Nature 
was  mellowing  petroleum  in  the  earth.  Now 
Sinclair  refines  petroleum  into  more  than 


1 ,200  useful  products.  For  more  informa¬ 
tion  and  facts  on  dinosaurs,  call  or  write 
Joe  Michalski,  Sinclair  Oil  Corporation, 
600  Fifth  Avenue,  New  York  10020, 
phone  Cl  6-3600,  or  Louise  Friscia,  Jay 
DeBow  &  Partners,  Inc.,  40  East  49  Street, 
New  York  10017,  phone  HA  1-2233. 


Sinclair, 

jnf 

A  GREAT  NAME  IN  OIL 
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BUICK  MOTOR  DIVISION 

Press  Information:  Gerald  H.  Rideout,  1051  E.  Hamilton  Ave.,  Flint,  Mich. 
At  the  Fair:  Chris  Drake 

Public  Relations:  Steve  Richards  (Info-Plan)  485  Lexington  Ave.,  New  York 

DICK  BUTTON'S  ICE-TRAVAGANZA 
Press  Information:  Bill  Doll,  1700  Broadway,  New  York 

CARIBBEAN  EXPOSITION,  INC. 

Press  Information:  Caribbean  Expositions,  Inc.,  Suite  2008,  310  Madison  Ave., 
New  York 

Public  Relations:  Bernard  L.  Lewis,  Inc.,  Empire  State  Building,  New  York 
CENTRALAMERICA-PANAMA 

Press  Information:  Olga  Marshall,  Consulate  General  of  Costa  Rica,  420 
Lexington  Ave.,  New  York 

Roberto  Triqueros  Larraondo,  Consul  General  of  El  Salvador,  211  E.  43  St., 
New  York 

CENTURY  GRILL 

Press  Information:  J.  R.  Holden,  Silver  Tower,  APt.  618,  125-10  Queens  Blvd., 
Kew  Gardens  15,  N.  Y. 

CHILE 

Press  Information:  Ricardo  O.  Eggers,  142-10  Hoover  Ave.,  Briarwood,  N.  Y. 
CHINA 

Press  Information:  Kien  Wen  Yu,  Consulate  General  of  China,  30  Rockefeller 
Plaza,  New  York 

CHRISTIAN  SCIENCE  PAVILION 

Press  Information:  Gilbert  Robinson,  Suite  3213,  551  Fifth  Ave.,  New  York 
Advertising:  W.  Ware  Lynch,  225  East  46  St.,  New  York 

CHRYSLER  CORPORATION 

Press  Information:  T.  A.  Berchtold,  341  Massachusetts  Ave.,  Detroit  31,  Mich. 
At  the  Fair:  Douglas  Talbot,  Thomas  J.  Ferguson,  Roy  Mallmann,  M.  L.  Van 
Dagens 

Advertising:  Young  &  Rubicam,  285  Madison  Ave.,  New  York.  Andrew  Fanell! 
Public  Relations:  Lee  Solters  (Solters,  O'Rourke  &  Sabinson)  62  West  45th 
St.,  New  York 

THE  CHUN  KING  CORPORATION 
Press  Information:  Don  Mason,  Duluth,  Minn. 

At  the  Fair:  Joseph  Puglisi 

Public  Relations:  Sidney  Gross  (Vernon  Pope  Co.)  1270  Avenue  of  Americas, 
New  York 

CHUNKY  CANDY  CO. 

Press  Information:  S.  R.  Kirk,  655  Dean  St.,  New  York 

Advertising:  J.  Walter  Thompson,  420  Lexington  Ave.,  New  York.  William 
Baylor 

Public  Relations:  Sandy  Pitofsky,  (Pan-American  Ltd.)  247  Park  Ave.,  New 
York 

CHURCH  OF  JESUS  CHRIST  OF  LATTER  DAY  SAINTS 
Press  Information:  G.  Frederick  Mullen,  Robert  Mullen,  Inc.,  200  Park  Ave., 
New  York 

CLAIROL,  INC. 

Press  Information:  Jack  Shor,  1290  Avenue  of  Americas,  New  York 
At  the  Fair:  Sid  Dazien 

Public  Relations:  Richard  Weiner  (Ruder  &  Finn.  Inc.)  130  E.  59  St.,  New  York 

THE  COCA-COLA  COMPANY 
Press  Information:  Coca-Cola  Co.,  P.  O.  Box  1734,  Atlanta,  Ga. 

Public  Relations:  J.  J.  Wuerthner,  Jr.  (Thomas  J.  Deegan  Co.),  Time  and 
Life  Building,  New  York 

CONNECTICUT 

Press  Information:  Don  Parry,  State  Office  Building,  Hartford,  Conn. 

CONTINENTAL  CIRCUS.  INC. 

Press  Information:  Harry  S.  Dube,  875  Fifth  Ave.,  New  York 
At  the  Fair:  William  W.  Perry 

CONTINENTAL  INSURANCE  COMPANY 
Press  Information:  Peter  P.  Long,  80  Maiden  Lane,  New  York 
At  the  Fair:  Norbert  J.  Mack 

DANCING  WATERS 

Press  Information:  Sam  Shayon,  250  W.  57th  St.,  New  York 
DENMARK  PAVILION 

Press  Information:  John  Schell,  665  Fifth  Ave.,  New  York 
At  the  Fair:  Jorgen  Birch 
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E.  I.  du  PONT  de  NEMOURS  &  CO. 

Press  Information:  Robert  Roberts,  E.  I.  du  Pont  de  Nemours  &  Co.  Inc. 

Wilmington  98,  Delaware 
At  the  Fair:  Robert  E.  Hutter 

Public  Relations:  Richard  Spittel  (Bill  Doll  &  Co.)  1700  Bro'dway,  New 
York 

DYNAMIC  MATURITY 

Press  Information:  Ralph  D.  L.  Price,  420  Lexington  Ave.,  New  York 
EASTERN  AIR  LINES 

Press  Information:  Eugene  Du  Bois,  10  Rockefeller  Plaza,  New  York 
At  the  Fair:  Jack  Campbell 

EASTMAN  KODAK  COMPANY 
Press  Information:  Harold  Bibby,  343  State  St.,  Rochester,  N.  Y. 

Advertising:  J.  Waller  Thompson  Co.,  420  Lexington  Ave.,  New  York.  Larry 
Johnson 

ELECTRIC  POWER  AND  LIGHT  EXHIBIT 
Press  Information:  Richard  Boke,  N.W.  Ayer  &  Son,  Inc.,  Time'Life  Building, 
New  York 

At  the  Fair:  Jim  Stanley  or  Dick  Boke 

FIRST  NATIONAL  CITY  BANK 

Press  Information:  George  P.  McCallum,  399  Park  Ave.,  New  York 
At  the  Fair:  Robert  F.  Burns 

FLORIDA  WORLD'S  FAIR  AUTHORITY 
Press  Information:  Florida  Site,  World's  Fair 

Public  Relation:  Jack  Waugh  (Hank  Meyer  Assoc.)  609  Fifth  Ave.,  New  York 
FORD  MOTOR  COMPANY 

Press  Information:  Jack  E.  Sattler,  John  D.  Cameron,  World's  Fair  Newt 
Bureau,  477  Madison  Avenue,  New  York 
At  the  Fair:  C.  Gayle  Warnock  and  Jerry  Sullivan 

FORMICA  CORP. 

Press  Information:  Jack  Alexander,  4614  Spring  Grove,  Cincinnati  32,  Ohio 
At  the  Fair:  Stuart  Whitehead 

Advertising:  Perry-Brown  Inc.,  2831  Vernon  Place,  Cincinnati,  Ohio 
Public  Relations:  Tom  Leighton,  Hal  Kierce,  Nigel  Mathieson,  (Dudley-AndtNi 
son-Yutzy)  551  Fifth  Ave.,  New  York 

GENERAL  CIGAR  HALL  OF  MAGIC 
Press  Information:  General  Cigar  Co.,  World's  Fair 
At  the  Fair:  Thomas  Pearson,  Jr. 

Public  Relations:  Maury  Soward,  Tony  Geiss  (Arthur  Canton,  Inc.)  234  West 
44th  St.,  New  York 

GENERAL  ELECTRIC  COMPANY 
Press  Information:  Roy  Stratton,  570  Lexington  Ave.,  New  York 

GENERAL  FOODS  "ARCHWAYS  TO  UNDERSTANDING" 

Press  Information:  James  Judge,  General  Foods  Corp.,  White  Plains,  N.  Y, 
Advertising:  Benton  &  Bowles,  Inc.,  666  Fifth  Ave.,  New  York.  J.  R.  NowlinJ 
and  Ward  Walace  1 

GENERAL  MILLS,  INC. 

Press  Information:  Dean  Belbas,  9200  Wayzata  Blvd.,  Minneapolis,  Minn. 
Public  Relations:  James  McAtee,  527  Madison  Ave.,  New  York 

GENERAL  MOTORS  FUTURAMA 

Press  Information:  Harry  A.  Turton,  General  Motors  Futurama,  World's  Fair 
At  the  Fair:  H.  A.  Bracken,  Jr. 

Public  Relations:  Warren  R.  Jollymore  and  Frank  R.  Faraone,  1775  Broadway, ( 
New  York 

BILLY  GRAHAM  WORLD'S  FAIR  PAVILION 
Press  Information:  Billy  Graham  World's  Fair  Pavilion  Office,  Park  Sheraton 
Hotel,  Room  2524,  New  York 

Public  Relations:  The  Rowland  Co.,  Inc.,  415  Madison  Ave.,  New  York.  Bob 
Marston,  Tim  Combs 

GREECE 

Press  Information:  John  James  Carlos,  Pisani  &  Carlos,  501  Fifth  Ave.,  New- 
York 

GREYHOUND  CORPORATION 
Press  Information:  Sid  Cato,  140  S.  Dearborn  St.,  Chicago,  III. 

At  the  Fair:  L.  H.  Hoffman 

Public  Relations:  Warren  Schwed,  Sue  Warburton  (Grey  Public  Relations); 
445  Park  Ave.,  New  York 

GUINEA 

Press  Information:  Abel  Camara,  Embassy  of  the  Republic  of  Guinea,  2112, 
Leroy  Place,  N.W.  Washington,  D.  C, 

{Continued  on  page  144)  ' 
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Created  by  the  People  of  General  Motors — One  of  the  highlights  of  the  World’s 
Fair  will  be  the  General  Motors  Futurama.  This  magnificent,  ultra-modem  building 
and  the  wonders  it  contains  represent  the  skill  and  work  of  GM  people — stylists, 
engineers,  scientists,  architects,  show  specialists. 

The  building  is  680  feet  in  length  (a  very  long  par  three  on  any  golf  course).  It’s  200 
feet  wide  (forty  more  than  a  football  field),  and  from  the  stark  beauty  of  the  ten-story- 
high  canopy  entrance  to  the  wide  scope  of  the  domed  pavilion  at  the  rear,  it  expresses 
one  thing  very  clearly;  tomorrow! 

A  high  spot  of  the  Futurama  is  a  ride  that  surrounds  you  with  wonders.  In  an  unfor¬ 
gettable  experience,  you’ll  be  carried  through  time  and  space — through  desert  and 
jungle — to  polar  regions  and  across  the  ocean  floor.  In  a  single  day  this  dramatic  ride 
can  accommodate  70,000  people— the  entire  population,  for  instance,  of  Muncie,  Indiana 
or  Boulder,  Colorado. 

Also,  in  the  Futurama’s  Avenue  of  Progress,  you’ll  see  the  newest  sources  of  power 
described  and  demonstrated  in  fascinating  ways.  And  you’ll  learn  how  GM  scientists 
are  putting  atomic  power  to  work  for  both  peace  and  defense  use.  At  the  Futurama  you 
can  visit  a  host  of  other  colorful  displays  designed  to  attract,  interest  and  challenge 
the  imagination  of  every  member  of  your  family. 

Futurama,  in  an  inspiring  way,  symbolizes  the  progress  of  GM.  And  the  major  reason 
behind  this  progress  is  people— the  people  of  General  Motors. 


Making  Better  Things  For  You 
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HALL  OF  EDUCATION 

Press  Information:  Ann  McLaughlin,  International  Fair  Consultants,  10  Colum¬ 
bus  Circle,  New  York 

HALL  OF  FREE  ENTERPRISE 

Press  Information:  Richard  S.  Rimanoczy,  51  E.  42nd  St.,  New  York 
At  the  Fair:  D.  Sazami 

Advertising:  Charles  Hull  Wolfe,  200  Park  Avenue,  New  York 

Public  Relations;  Selvage  &  Lee,  500  Fifth  Ave.,  New  York.  Patricia  Moreell 

HALL  OF  SCIENCE 

Press  Information:  Fran  Miller,  Port  of  New  York  Authority,  1 1 1  8th  Ave., 
New  York 

HAWAII-AHN 

Press  Information:  Clara  Ahn,  770  Lexington  Ave.,  New  York 

Advertising:  Beekman  and  Packard,  441  E.  20th  St.,  New  York.  Harry  Beekman 

STATE  OF  HAWAII 

Press  Information:  Marc  Woodward,  Bennett  Associates,  750  Third  Ave.,  New 
York 

At  the  Fair:  James  K.  Kealoha 

HEARST  METROTONE  NEWS 

Press  Information:  Martin  Andrews,  59  Maple  Hill  Road,  Huntington,  N.  Y. 
HOLLYWOOD  PAVILION 

Press  Information:  Lee  Savin,  9229  Sunset,  Los  Angeles  29,  Calif. 

At  the  Fair:  Bill  Doll  &  Associates,  1700  Broadway,  New  York 
Public  Relations:  Jonas  E.  Halperin  (Rogers  &  Cowan),  250  N.  Canon  Dr., 
Beverly  Hills,  Calif. 

HONG  KONG  PAVILION 

Press  Information:  G.  T.  Hodges,  551  Fifth  Ave.,  New  York 
At  the  Fair;  Derek  Langfelder 

HOUSE  OF  GOOD  TASTE 

Press  Information:  Paul  C.  K.  Smith,  4  West  58  St.,  New  York 
At  the  Fair:  Richard  W.  Jones 

ILLINOIS  "LAND  OF  LINCOLN" 

Press  Information:  Virginia  L.  Marmadukc,  160  N.  LaSalle  St.,  Chicago,  III. 
INDIA  PAVILION 

Press  Information:  A.  S.  Sethi,  3  East  64  St.,  New  York 
At  the  Fair:  P.  K.  Panikkar,  A.  S.  Sethi 

INDONESIA 

Press  Information:  R.  Soepriardjo  Gondoprijono,  Consulate  General  of  In¬ 
donesia,  5  E.  68  St.,  New  York 

INTERNATIONAL  BUSINESS  MACHINES  CORP. 

Press  Information:  Andrew  J.  Celia,  590  Madison  Ave.,  New  York 

INTERNATIONAL  CITY 

Press  Information:  Martin  F.  O'Toole,  30  Rockefeller  Plaia,  New  York 
Advertising:  Jules  Rabin  Associates,  Valley  Stream,  New  York 

IRELAND 

Press  Information:  John  O'Brien,  Consul  General  of  Ireland,  33  East  50  St., 
New  York 

JAPAN  PAVILION 

Press  Information;  D.  Swing  Meyer,  Ruder  &  Rnn,  130  E.  59th  St.,  New  York 
Advertising:  Neil  Rourke,  Gotham-Vladimir,  342  Madison  Ave.,  New  York 

JAPAN  (JEA) 

Press  Information:  Kenji  Miyamoto  and  Kouchi  Kitagawa,  Japanese  Exhibitors 
Association  of  N.  Y.,  1 1  V/.  42  St.,  New  York 

JAYCOPTER  RIDE 

Press  Information:  Gene  Ryan,  350  Fifth  Ave.,  New  York 
JOHNSON'S  WAX 

Press  Information:  E.  O.  Jones,  1525  Howe  St.,  Racine,  Wis. 

At  the  Fair:  Robert  L.  Stearns 

Advertising:  Benton  &  Bowles,  666  Fifth  Ave.,  New  York.  Buck  Weaver 
Public  Relations:  Carl  Byoir  &  Associates,  800  Second  Ave.,  New  York 

JORDAN 

Press  Information:  Sami  Awad,  41 1  E.  53  St.,  New  York 
JULIMAR  FARM  CORP. 

Press  Information:  W.  Ware  Lynch,  225  East  46th  St.,  New  York 
144 


KOREA  TRADE  PROMOTION  CENTER 
Press  Information:  Gwan  Jo,  10  W.  56th  St.,  New  York 
At  the  Fair:  Ray  and  Gwan  Jo 

Advertising:  Tromson /Monroe,  40  East  49th  St.,  New  York 
LEBANON 

Press  Information:  Nabih  Noussair,  Embassy  of  Lebanon,  Sheraton-Park  Hotsl. 
Washington,  D.  C. 

LINCOLN  CENTER  FOR  THE  PERFORMING  ARTS 
Press  Information:  Peter  D.  Franklin,  I960  Broadway,  New  York 
Advertising:  Simon  Kornblitt,  Doyle,  Dane  &  Bernbach,  20  W.  43rd  St., 
Now  York 

LOUISIANA  FAIR  CORPORATION 
Press  Information:  Gerald  E.  Monday,  244  Mercer  St.,  New  York 
At  the  Fair:  G.  Michael  Novel 

STATE  OF  MAINE 

Press  Information:  New  England  Pavilion,  Fair  Grounds 
At  the  Fair:  Newsome  &  Co.,  New  England  Pavilion 
Advertising:  Tom  Chellis,  Simonds  Payson  Co.,  Portland,  Maine 

MALAYSIA 

Press  Information:  Matthew  Mendis,  2401  Massachusetts  Ave.,  Washington, 

D.  C. 

At  the  Fair;  Ng  U.  Fong 

MARINAS  OF  THE  FUTURE 

Press  Information:  William  C.  Crane  Jr.,  Northern  Blvd.  at  125  St.,  Coreni 
68,  N.  Y. 

MARODA  ENTERPRISES 

Press  Information:  Robert  Ward,  Craftsmen  Photo  Co.,  245  W.  55  St.,  Nm 
York 

MARTIN  MARIETTA  (Hall  of  Science) 

Press  Information:  Holmes  Brown  and  Gerald  C.  Clemans,  350  Park  Av«„ 
New  York 

MARYLAND 

Press  Information;  Robert  E.  Filliettaz,  301  West  Preston  St.,  Baltimore,  Md 
Advertising:  Robert  Goodman  Agency,  12  West  Read  St.,  Baltimore,  Md. 
Edgar  Feingold 

MASONIC  BROTHERHOOD  CENTER 
Press  Information:  M.  M.  Witherspoon,  71  West  23rd  St.,  New  York 
At  the  Fair:  Judge  Charles  W.  Froessel 

MASTRO  PIZZA 

Press  Information:  George  A.  Burrell,  220  Fifth  Avenue,  New  York 

MEDO  FAIR  CORPORATION 
Press  Information:  Jack  Edelstein,  902  Broadway,  New  York 

MEXICO 

Press  Information:  Jorge  Canavati,  Mexican  Coffee  Institute,  120  Wall  St.. 
New  York 

MIRO  PENS  (Hall  of  Education) 

Press  Information:  Sidney  A.  Schechtman,  600  Old  Country  Rd.,  Garden 
City,  N.  Y. 

MISSISSIPPI  RIVER  SHOWBOAT 
Press  Information:  Bill  Doll,  1700  Broadway,  New  York 

MISSOURI  PAVILION 

Press  Information;  James  J.  Beisman,  World's  Fair 
MONORAIL 

Press  Information:  William  G.  McAndrew,  I  Fawcett  PI.,  Greenwich,  Conn. 
At  the  Fair:  William  G.  McAndrew  and  H.  Glenn  Holland 

MONTANA 

Press  Information:  L.  W.  Upshaw,  Montana  Territorial  Centennial,  304  Ewinq. 
Helena,  Mont. 

MOROCCO 

Press  Information:  Moktar  Sbai,  Morocco  Leather  Goods,  1141  Broadway 
New  York 

NATIONAL  CASH  REGISTER 

Press  Information:  Charles  Truax,  South  Main  and  K  Sts.,  Dayton  9,  Ohio 
At  the  Fair:  James  Pearson 

Advertising;  Floyd  Ritchie,  McCann-Erickson,  485  Lexington  Ave.,  New  York 
Public  Relations:  Saul  Warshaw  (Fred  Rosen  Assoc.)  717  Fifth  Ave.,  New  York 

(Continued  on  page  146) 
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Meet  your  friends  at  the  Coca-Cola  Tower 
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1964 


At  the  Fair  and  everywhere . . . 

things  go 


At  the  Coca-Cola  Company  Pavilion,  take  a  free  15-minute  “tour  of  the 
world."  Experience  the  weather,  smells,  sights,  sounds  of  exotic  places; 
Hong  Kong,  India’s  Taj  Mahal,  a  Bavarian  ski  lodge,  a  tropical  forest,  and 
the  deck  of  a  cruise  ship.  After  all  that,  you  may  want  to  just  sit  back  and 
listen  to  the  music  of  the  world’s  largest  carillon.  Or  maybe  visit  a  radio  com¬ 
munication  center  run  by  amateur  radio  operators.  Or  if  you’re  a  service¬ 
man  . . .  relax  in  the  USO  lounge.  There’s  a  little  something  for  everybody. 


better,! 

^with 

Coke 


O 1964, 


r 


Drink 


Press  Contact;  Dick  McCabe— Area  Code  212-888-5700 
The  Coca-Cola  Company  Pavilion,  P.O.  Box  337, 

World's  Fair,  N.Y.-ll  380 


f 
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(Continued  from  page  144) 

NEW  ENGLAND  STATES 

Prats  Information:  Paul  Newsome,  Statler  OfRce  Bldq.,  Boston  16,  Mats. 
NEW  HAMPSHIRE 

Press  Information:  John  Brennan,  Division  of  Economic  Development,  State 
House  Annex,  Concord,  N.  H. 

NEW  JERSEY 

Press  Information:  Mrs.  Pauline  Callahan,  New  Jersey  Tercentenary  Com¬ 
mission,  State  House,  Trenton,  N.  J. 

NEW  YORK  STATE 

Press  Information:  John  O'Connor,  1270  Avenue  of  Americas,  New  York 

NEW  YORK  STATE  DEPARTMENT  OF  COMMERCE 
Press  Information:  Joseph  J.  Horan,  Travel  Bureau,  112  State  St.,  Albany  7, 
N.  Y. 

NIK-O-LOK  COMPANY 

Press  Information:  A.  Melnichak,  215  Park  Ave.  S.,  New  York 
NORTH  STAR  CENTER 

Press  Information:  Philip  R.  Jaten,  Suite  169  North  Star  Center,  Minneapolis, 
Minn. 

Public  Relations:  Sidney  Shore  (Vernon  Pope)  1270  Sixth  Ave.,  New  York 
OKLAHOMA  PAVILION 

Press  Information:  W.  K.  Jordan,  303  Kerr-McGee  Bld9.,  Oklahoma  City, 
Okla. 

ORCHIDS  OF  HAWAII 

Press  Information:  Kei  C.  Yamato,  305  Seventh  Ave.,  New  York 
PAKISTAN 

Press  Information:  Shahid  M.  Amin,  Consulate  General  of  Pakistan,  12  East 
65  St.,  New  York 

PARKER  PEN  PAVILION 

Advertisinq:  Ruder  &  Finn,  130  E.  59th  St.,  New  York.  Harry  Hunter 


PAVILION  OF  PARIS 

Press  Information:  Lisette  Nigot,  598  Madison  Ave.,  New  York 
PEPSI  COLA  COMPANY 

Press  Information:  D.  Mitchell  Cox,  500  Park  Avenue,  New  York 
PHILIPPINES 

Press  Information:  George  Peabody,  501  Madison  Ave.,  New  York 

PORT  OF  NEW  YORK  AUTHORITY 
Press  Information:  Lee  K.  Jaffe,  1 1  Eighth  Ave.,  New  York 
At  the  Fair:  Francis  D.  Miller 

PROTESTANT  AND  ORTHODOX  CENTER 
Press  Information:  Miss  Faith  Pomponio,  475  Riverside  Dr.,  New  York 
At  the  Fair:  Dr.  G.  Barrett  Rich 

PUPPET  THEATRE 

Press  Information:  Bill  Doll,  1700  Broadway,  New  York 

RADIO  CORPORATION  OF  AMERICA 
Press  Information:  Henry  J.  Bichtold,  RCA,  30  Rockefeller  Plaza,  New  York 
At  the  Fair:  R.  Shortal 

Public  Relations:  Bill  Hutchinson  (Carl  Byoir  i  Assoc.)  600  Second  Avr 
Now  York 

REPLICA  OF  CHRISTOPHER  COLUMBUS  SANTA  MaRIA 
Press  Information:  Jerry  Nagler,  San  Mar  Inc.,  35  W,  53  St.,  New  York 

RHEINGOLD  PAVILION 

Press  Information:  G.  P.  Fitzpatrick,  36  Forrest  St.,  Brooklyn,  N.  Y. 

Public  Relations:  Jesse  Taub  and  Zeke  Rose  (Harshe-Rotman  &  Druck),  3K 
E.  44th  St.,  New  York 

RHODE  ISLAND 

Press  Information:  Harry  C.  Gagnon,  Roger  Williams  Bldg.,  Hayes  Strsst 
Providence,  R.  I. 

RUSSIAN  ORTHODOX  GREEK  CATHOLIC  CHURCH  OF  AMERICA 
Press  Information:  John  I,  Hennessy,  2040  Anza  St.,  San  Francisco,  Calif. 
Public  Relations:  Hennessy  &  Loftus,  5511  Golden  Gate  Ave.,  Oakland  It 
Calif. 

(Continued  on  page  148) 


What’s  going  to  be  under  the  Travelers  red  umbrella  at  the 


World’s  Fair? 

A  spectacular  exhibit,  "The  Triumph  of  Man,”  A  panorama  of  true-to- 
life,  big-as-life  settings  that  let  you  experience  dramatic  milestones 
in  the  history  of  man,  from  the  dawn  of  time  to  the  dawn  of  tomorrow! 
For  information  or  descriptive  material,  call: 

In  New  York 

Ray  Cudahy,  Dick  Carpenter 
Bureau  of  Industrial  ^rvices 
Div.  of  Young  &  Rubicam,  Inc. 

41  E.  42  street.  New  York  17,  N.Y 
MU  9-5000 


In  Hartford 
World's  Fair  Office 
The  Travelers  Insurance  Companies 
700  Main  St. 
Hartford  15,  Conn. 
Hartford  277-3708 


The  TRAVELERS  INSURANCE  Companies 

Hartford  15,  Connecticut 
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WATCH  A  SO  FT.  DRAGON  INSIDE  AN  ENGINE 


m  u  moHOBiu  musinmc 

WALK  UNDER  THE  BIGGEST  CAR  IN  THE  WORLD 

WIT  TBOE  MTd-aUIOfSIHL 


SEE  THE  CHRYSLER  CORPORATION  TURBINE  CAR  IN  ACTION 

HEAR  THE  AMAZING  AUTOFROG 

LAUGH  ALONG  WITH  THE  BIL  BAIRD  PUPPETS 

SEE  THE  SHOW-eO-ROOND 

CHUCKLE  AT  THE  10  MECHANICAL  SHOWMEN 

MTlE250fl-LRAIIIO-MANIIS 

WATCH  THE  DANCE  OF  THE  NUTS  AND  BOLTS 

LOOK  UP  AT  THE  GIANT  ZOOKEEPER 

TAKE  IT  EASY  IN  THE  SOO-CHAIR  SIT-A-DEL 

lABTEL  AT  THE  SET-HIGH  TRUCE  "GAZEBO' 


It’s  all  there  —  excitement, 
fun,  adventure,  music, 
fantasy  —  the  most  enjoyable 
experience  of  your  life  at  the 
Chrysler  Corporation 
exhibition  in  the 
Transportation  Area.  Stroll 
through  water-surrounded 
islands  as  you  witness  display 
after  display  of  Chrysler 
ingenuity,  in  an  area  3 
football  fields  long!  Enjoy  the 
Show-Go-Round,  featuring 
an  original  Max  Liebman  musical 
comedy  with  the 
famous  Bil  Baird  puppets. 

It’s  a  fair  within  a  fair,  with  sights 
and  experiences  you’ll 
remember  for  years  to  come. 


Plymouth  •  Dodge  •  Chrysler  •  Imperial  •  Dodge  Trucks 
Simca  •  Defense  and  Space  Producis  •  Amplex  •  Airtemp, 
Marine  Division  •  Parts  Division 
Chemical  Division  •  Industrial  Products  Division 


CHRYSLER 

CORPORATION 


L 


I. 

i 
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F.  &  M.  SCHAEFER  BREWING  CO. 

Press  Information:  Robert  Cooke  and  James  G.  Ryan,  430  Kent  Ave., 
Brooklyn,  N.  Y. 

SCOTT  PAPER  COMPANY 
Press  Information:  William  Robertson,  Philadelphia,  Pa. 

At  the  Fair:  Birch  Hindle 

Advertising:  Lee  Pratt,  J.  Walter  Thompson  Co.,  420  Lexington  Ave.,  New 
York 

SERMONS  FROM  SCIENCE 
Press  Information:  W.  Scott  Nyborg,  123  W.  57,  New  York 

SEVEN-UP 

Press  Information:  John  C.  Furnas,  33  East  48  St.,  New  York 
Advertising:  J.  Walter  Thompson  Co.,  420  Lexington  Ave.,  New  York.  John  D. 
Barrow  Jr. 

SIERRA  LEONE 

Press  Information:  Claudius  A.  Gibrilla,  30  E.  42  St.,  New  York 
SIMMONS  COMPANY 

Press  Information:  Jack  Hubbell,  One  Park  Ave.,  New  York 
At  the  Fair:  Art  Clyne 

Public  Relations:  Doris  A.  Thistlewood  (Arndt,  Preston,  Chapin,  Lamb  & 
Keen),  375  Park  Avenue,  New  York 

SINCLAIR  REFINING  COMPANY 
Press  Information:  Joseph  Michalski,  600  Fifth  Ave.,  New  York 
At  the  Fair:  James  Tucker 

Advertising:  S.  F.  Ellsworth,  Geyer,  Morey  &  Ballard,  555  Madison  Avenue, 
New  York 

Public  Relations:  Louise  Friscia  (Jay  Debow  &  Partners),  40  East  49th  St., 
New  York 

SINGER  COMPANY 

Press  Information:  B.  F.  Thompson,  30  Rockefeller  Plaza,  New  York 
At  the  Fair:  James  C.  Boldt 

Advertising:  John  Rost,  J.  Walter  Thompson  Co.,  420  Lexington  Ave.,  New 
York 

SKF  INDUSTRIES 

Press  Information:  Frank  W.  White,  Front  St.  &  Erie  Ave.,  Philadelphia,  Pa. 

At  the  Fair:  Bernard  F.  Hughes 

Advertising:  June  Nick,  G.  M.  Basford  Co.,  60  E.  42nd  St.,  New  York 

SOCONY-MOBIL  OIL  CORPORATION 
Press  Information:  F.  Meunier,  150  E.  42  St.,  New  York 

SPAIN 

Press  Information:  Bill  Doll,  1700  Broadway,  New  York 
Public  Relations:  John  R.  Schackne,  45  E.  74  St.,  New  York 

SUDAN  PAVILION 

Press  Information:  Edward  K.  Moss  international,  P.  O.  Box  4893,  Washington, 
D.  C. 

At  the  Fair:  Zaki  El  Hag 

Public  Relations:  Steve  Alex,  Anne  Michaels  (Edward  K.  Moss  International), 
305  E.  40th  St.,  New  York 

SWEDEN 

Press  Information:  Arne  Thoren,  209  E.  56  St.,  New  York 

Advertising:  Doremus  &  Co.,  120  Broadway,  New  York.  Ralph  W.  Bugli 

SWISS  PAVILION 

Press  Information:  M.  M.  Winthrop,  Bevel  &  Winthrop,  500  Fifth  Ave.,  New 
York 

At  the  Fair:  Swiss  Pavilion-VIP  Room 

SWISS  SKY  RIDE 

Press  Information:  Jean  Granger,  Birmingham,  Castleman  &  Pierce,  7  E.  43rd 
St.,  New  York 

At  the  Fair:  Ted  Mase,  Wm.  L.  Crow  Construction  Co.,  101  Park  Ave., 
New  York 

THAILAND 

Press  Information:  Sanga  Sukhabut,  Royal  Thai  Embassy,  20  E.  82  St.,  New 
York 

TOP  OF  THE  FAIR 

Press  Information:  Milton  Rich  &  Nick  Mamula,  35  West  53  St.,  New  York 

TRANSPORTATION  &  TRAVEL  PAVILION 
Press  Information:  Vincent  Grillo,  Time  &  Life  Building,  New  York 
At  the  Fair:  Larry  Low 

Public  Relations:  David  S.  Wachsman  Associates,  507  Fifth  Ave.,  New  York 
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TRAVELERS  INSURANCE  COMPANIES 
Press  Information:  Frederick  W.  McDonald,  700  Main  St.,  Har'ford,  Conn. 
At  the  Fair:  Thomas  F.  Maher 

Advertising:  Young  and  Rubicam,  41  E.  42nd  St.,  New  York.  Ray  Cudahy 
UNITED  AIRLINES 

Press  Information:  Jack  Kearns,  80  East  42  St.,  New  York 
UNITED  ARAB  REPUBLIC 

Press  Information:  Ismael  Naziff,  655  Madison  Ave.,  New  York 

UNITED  PRESS  INTERNATIONAL 
Press  Information:  Roy  Mehiman,  220  East  42  St.,  New  York 

UNITED  STATES  COMMISSION 
Press  Information:  William  J.  Greene,  60  W.  49th  St.,  New  York 

UNITED  STATES  INFORMATION  AGENCY 
Press  Information:  James  Caravello,  250  W.  57  St.,  New  York 

UNITED  STATES  RUBBER  CO. 

Press  Information:  William  P.  Moore,  1230  Ave.  of  the  Americas.  New  York 
At  the  Fair:  Walter  J.  Gabriel 

UNITED  STATES  STEEL  CORPORATION 
Press  Information:  James  E.  Hagen,  71  Broadway,  New  York 
Advertising:  BBDO,  383  Madison  Ave.,  New  York.  Warren  McCandless 

VATICAN 

Press  Information:  Msgr.  Timothy  J.  Flynn,  451  Madison  Ave.,  New  York 
VENEZUELA 

Press  Information:  Roberto  Vincentelli,  Hotel  Park  Sheraton,  New  York 
VERMONT 

Press  Information:  Geoffrey  D.  C,  Orton,  State  Office  Bldg.,  Montpelier,  Vt. 
At  the  Fair:  Fernando  Moreno,  1268  Avenue  of  Americas,  New  York 
Advertising:  Joseph  Smith  Ad  Agency,  Burlington,  Vt.  Joe  Smith 

WALTER’S  INTERNATIONAL  WAX  MUSEUM 
Public  Relations:  Bernie  llson  (Laurence  Laurie  &  Assoc.)  400  Madison  Av*., 
New  York 

WEST  BERLIN 

Press  Information:  Irving  Goldman,  90  Ninth  Ave.,  New  York 
WEST  VIRGINIA  PAVILION 

Press  Information:  Bill  Withers,  Sheraton  Tenney  Inc.,  90-10  Grand  Central 
Parkway,  East  Elmhurst,  N.  Y. 

At  the  Fair:  E.  L.  Montgomery 

Advertising:  Fahlgren  &  Associates  Inc.,  408  Juliana  St.,  Parkersburg,  W,  Va. 
Haze  Cochran 


WESTINGHOUSE  ELECTRIC  CORPORATION 
Press  Information:  Gilbert  H.  Ferguson,  200  Park  Ave.,  New  York 


WORLD’S  FAIR  PUBLICITY  CHIEFS— Seated  at  the  desk  are  William 
J.  Donoghue,  president  of  William  J.  Donoghue  Corporation,  which 
handles  press  relations,  and  L.  Richard  Guylay,  president  of  Thomas 
J.  Deegan  Company,  public  relations  policy  and  promotion  consultants. 
Around  them  are  (from  the  loft)  William  Berns,  vicepresident,  com¬ 
munications  and  public  relations.  World’s  Fair  Corporation;  Peter  J- 
McDonnell,  director  of  publicity;  Joyce  M.  Martin,  magazine  coor¬ 
dinator. 
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When  oil  feeds  the  soil,  everybody  eats  better. 


(Texaco  helps) 

Every  good  farmer  knows  this:  you’ve  got  to  have  nitrogen  in  the  heart  of  the  Midwestern  farm  belt, 
to  grow  healthy  crops.  But  there’s  a  problem.  When  you  This  petrochemical  plant  is  capable  of  manufacturing 
grow  100  bushels  of  corn,  you  take  160  pounds  of  nitrogen  220  tons  — that’s  440,000  pounds  — of  ammonia  every  day 

from  the  soil.  Unless  the  nitrogen  is  replaced, your  soil  will  and  82'’/o  of  this  by  weight  is  nitrogen.  Four-fifths  of 

be  weakened  and  your  crops  will  be  puny. 

Every  good  farmer  knows  the  answer,  too:  sup¬ 
plement  the  soil  with  more  nitrogen.  The  American 
Indian  used  to  do  so  by  planting  a  fish  in  each  hill 
of  corn.  Today  the  American  farmer  restores  ni¬ 
trogen  to  the  soil  by  using  chemical  fertilizers  that 
contain  nitrogen-rich  ammonia.  The  U.S.  market 
for  these  nitrogen  fertilizers  is  growing  by  about  10®/o  a  natural  resource— the  land  — but  also  is  bringing  in  more 
year.  Some  of  the  nitrogen  for  that  market  comes  from  the  bountiful  harvests.  Thus,  with  Texaco’s  help,  he  is  feeding 
ammonia  unit  at  Texaco’s  oil  refinery  at  Lockport,  Illinois,  the  soil  better,  feeding  the  nation  better. 


Lockport’s  production  goes  into  agriculture  as 
fertilizers— solid,  water-diluted,  or  waterless.  The 
waterless  or  anhydrous  ammonia  is  shot  directly 
into  the  earth  through  knifelike  prongs.  It  is  truly 
a  growth  product. 

Using  these  nitrogen-rich  fertilizers,  the  Amer¬ 
ican  farmer  not  only  is  conserving  a  priceless 
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Sidney  Fields  Writes 
‘Only  Human^  Column 


By  Ray  Erwin 


A  very  “human”  column  by  a 
veiy  “human”  writer  about  very 
“human”  people  is  to  appear 
in  newspapers  throughout  the 
country. 


The  column:  “Only  Human.” 
The  columnist:  Sidney  Fields. 
The  format:  Five  columns  a 
week. 

The  release:  Immediate. 

The  distributor:  Chicago  Trib¬ 
une-New  York  News  Svndicate. 


For  28  years  (with  time  out 
for  military  ser\'ice),  Sidney 
Fields  has  warmed  the  hearts, 
inspired  the  imaginations  and 
thrilled  the  adventurous  spirits 
of  millions  of  i-eaders  with  his 
daily  “Only  Human”  column  in 
the  New  York  Mirror  and  in 
the  New  York  Daily  News  since 
it  purchased  the  Mirror  late  last 
year. 

The  human  warmth  and  com¬ 


passion  and  the  innate  curiosity 
of  the  writer  permeate  every 
line  of  his  human-interest  col¬ 
umns.  He  is  genuinely  and 
frankly  interested  in  people — 
famous  or  forgotten,  celebrities 
or  unsung  heroes — and  he  makes 
them  and  their  lives  enthralling 
and  revealing. 

“I’m  the  luckiest  guy  in  the 
newspaper  business  l)ecause  1 
have  the  best  newspaper  job  in 
the  world,”  proudly  iiroclaimed 
-Mr.  Fields  with  a  warm  and  win¬ 
ning  smile.  “I’m  curious  and 
absorbed  in  people  and  anything 
that  makes  people  different  has 
universal  appeal  to  other  peo- 
))le.” 


.i.OdU  (^ulumiih 

The  writing  of  5,000  columns 
about  peojjle  in  the  last  20  years 
has  not  dulled  Fields’  zest  for 
the  chase  of  the  elu.sive  and 
often  e.xclusive  human-interest 
story  behind  the  career  of  a 


6|000  Kids  on  a  Train 


Nothing  Moves  People  in  Kansas  like 
The  Topeka  Capital-Journal 


Sidney  Fields 


public  personality  or  an  ob.scure 
laborer. 

.4s  we  sat  at  lunch  on  the  87th 
floor  of  the  New  York  Daily 
News  Building,  Mr.  Fields  gazed 
fondly'  out  at  “his”  belove<i  city. 
(He’s  a  lare  native  New  Yorkei 
— bom  here  in  1910).  He  pointed 
to  the  Empire  State  Building 
and  eagerly  recalled  his  adven¬ 
ture  when  he  sen  tnl  as  a  window 
washer  high  on  the  world’s  tall¬ 
est  building — for  a  story. 


In  Many  Holci> 


To  gain  material  for  “In  the 
Other  Fellow’s  Shoes”  columns, 
he  .sened  as  a  sandhog  in  dig¬ 
ging  a  third  tube  for  the  Holland 
Tunnel,  as  an  usher  at  Radio 
City'  Music  Hall,  as  a  building 
washer  on  the  Chiysler  Building, 
as  a  .spear-carrier  on  the  Metro- 
l)olitan  Opera  stage,  painter  on 
the  George  Washington  Bridge 
(height  test  re<|uired)  bellhoi> 
at  the  .4stor  hotel,  assistant  to  a 
hotel  detective  at  night,  ambu¬ 
lance  attendant,  passenger  with 
.4ir  Corjjs  pilot  breaking  sound 
barrier. 

“The  concei)t  is  endless  as  a 
projection  for  the  future,”  he 
obsen’ed.  “I’ll  never  run  out  of 
material  as  long  as  people  are 
around  and  the  world  will  never 
run  out  of  people.  Behind  every 
new  machine,  every'  new  ship,  is 
the  person  who  had  the  idea, 
who  built  it  and  the  one  best 
qualified  to  discuss  it  is  that  in¬ 
dividual.” 


Makes  Photos 


Cooperating  with  the  Uptown  Committee  of  the  Topeka  Chamber  of 
Commerce.  The  Capital-Journal  was  the  moving  force  that  inspired 
6.000  Topeka  school  children  to  take  an  excursion  train  ride  at  $1 
each  .  .  .  and  that  motivated  40,000  people  to  view  one  single  exhibit 
...  all  in  one  weekend.  Nothing  moves  people  in  Kansas  like 
The  Topeka  Capital-Journal,  with  its  100.000  circulation. 

THE  TOfEKA  DAILY  CAPITAL  —  THE  TOPEKA  STATE  JOURNAL 
THE  SUNDAY  CAPITAL- JOURNAL 
TOPEKA.  KANSAS 


Mr.  Field  makes  a  photograph 
of  the  person  interviewed  to 
illustrate  each  column.  He  said 
he  is  “insufferably  and  inexcus¬ 
ably”  proud  of  three  of  his  in¬ 
terviews —  with  Dr.  Albert 
Schweitzer,  medical  missionary 
to  Africa;  Renata  Tebaldi,  Met¬ 
ropolitan  Opera  soprano,  and  the 
late  William  Faulkner,  novelist, 
who  gave  him  a  sort  of  “silent” 
interv'iew,  Mr,  Faulkner,  no  con¬ 
versationalist,  explained:  “This 
does  not  mean  I  have  no  inner 
life.”  The  columnist  obtained  the 
Schweitzer  interview  by  writing 
him  a  request  in  faulty  German. 

“The  heart  of  a  good  inter¬ 


view  is  to  reveal  a  person’s  per¬ 
sonality  and  character  by  what 
he  says,”  explained  an  expert  in 
the  interv'iew'er’s  art.  “The  great 
responsibility  of  the  interviewer 
is  to  be  accurate  and  honest." 


.Sandburg  Friend 


Sidney  Fields  is  a  good  friend 
and  a  great  admirer  of  Carl 
Sandburg  and  spent  a  memor¬ 
able  night  with  him  explorinj; 
flophouses  on  the  Bowery,  after 
which  Mr.  Sandburg  insisted  ot 
greeting  the  dawn  but  the  weary 
columnist  deserted  him  for  bed 
and  r  est.  Some  Fields  columnt 
are  about  famous  people  (he 
wrote  the  first  feature  in  Ne« 
York  about  Marilyn  Monroe  and 
he  wrote  one  about  Richard  Bur¬ 
ton  when  he  was  a  bit  player) 
but  many  are  about  little  knowr 
but  highly  interesting  people 
F'or  example,  he  ran  a  recent 
column  about  a  bus  driver  whi 
spreads  happiness  by  his  courte 
sy  and  kindness  and  cheery 
helpfulness  to  passengers. 


Subject  S«»urc«> 


“My  gi’eatest  source  of  columr 
subjects  is  my  own  probing  nosi¬ 
ness  as  a  reporter,  but  readers 
often  -serrd  in  helpful  sugges 
tions,”  he  said. 

“Only  Human”  is  typed  on  ar 
ancient  Underwood  typewriter 
that  Fields  has  used  for  2.' 
years.  He  paid  the  Mirror  $' 
for  it  when  the  Mirror  suspended 
last  year.  It  was  old  when  hr 
fir'st  began  to  use  it. 


.4  Guideposis  Editor 


It’s  indicative  of  the  humanity 
of  the  “Only  Human”  writer 
that  his  service-hobby  is  as  rov 
ing  editor  of  Guideposta,  inter¬ 
denominational  magazine  with 
more  than  a  million  subscribers 
Dr.  Norman  Vincent  Peak 
“Confident  Living”  columnist  for 
the  Hall  Syndicate,  is  editor 
When  Mr.  Fields  interviewed 
Helen  Keller,  she  suggested  that 
Guideposts  be  issued  in  a  Braillt 
edition  and  that  was  done.  Mr 
Fields  has  arranged  for  threr 
I'ecords  to  be  made  for  Guide 
])Osts  for  broadcast  ov'er  1,50*' 
radio  stations. 

Sidney  Fields  was  graduatw 
from  Columbia  University’s 
School  of  Journalism  and  starteo 
working  for  the  Mirror  as  a  re 
porter.  He  was  an  Air  Fom 
photographer  in  both  the  Pacific 
and  Europe  in  World  War  U 
Mr.  and  Mrs.  Fields  have  three 
.sons  and  live  in  Westchester 
County. 

The  columnist  likes  to  wander 
around  the  city  he  knows  and 
loves  so  well,  camera  and  note¬ 
book  in  hand,  looking  for  un¬ 
usual  people  and  places  to  record 
for  millions  of  “Only  Human" 
readers. 
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Sunday  Fun 

“Fun”  is  the  key  word  de- 
scribinK  Thui  TFfefc’s  first  theme 
issue  April  19,  according  to 
William  1.  Nichols,  editor  and 
publisher  of  the  Sunday  news¬ 
paper  magazine. 

“The  Sunday  newspaper  is 
filled  each  week  with  sombre 
and  serious  .stuff,  and  so  are 
many  daytime  tv  panel  and 
(onim  jrrograms,”  Mr.  Nichols 
said.  “A  newspaper  magazine 
ceases  to  l)e  a  true  supplement, 
if  all  it  does  is  give  its  readers 
more  of  the  same. 

“From  now  on  we  are  going 
to  leave  conventional  reporting 
and  writing  to  other-  sections 
of  the  newspaper,  and  concen¬ 
trate  on  the  creative  and  imagi¬ 
native  elements  that  supplement 
the  news  columns  and  add  new 
dimensions  of  variety,  freshness 
and  surprise.” 

Kecrcatiuii  Is  First 
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For  the  issue  of  April  19, 
John  J.  O’Connell,  executive 
editor,  made  recreation  the 
theme.  Promotion  sent  to  the 
43  distributing  newspajiers  pro¬ 
vided  ads  emphasizing  a  special 
edition  “that  tells  how  to  have 
fun.”  Features  included  the 
word  game  of  “Categories”  as 
played  by  the  late  President 
Kennedy;  a  motor  trip  in  v'erse 
by  Ogden  Nash;  “Off  Beat  Fun 
at  the  World’s  Fair”;  sugges¬ 
tions  for  family  vacations  by 
Lowell  Thomas;  and  “Cross- 
Country  Picnic”  by  Clementine 
Paddelford. 

Upcoming  editions  are  “Spe¬ 
cial  Family  Living,”  April  26; 
Fiction,  May  3;  and  Health  and 
Beauty,  May  31. 

E.xperimental  issues  preceded 
the  theme  approach.  An  issue 
on  “Six  Great  Moments  in  the 
White  House,”  Jan.  19  broke 
Starch  noting  records  in  This 
Week’s  history,  Mr.  Nichols 
said,  with  a  general  average, 
men  and  women  combined,  of 
^1%.  This  compares  with  71% 
average  for  all  items  in  all  is- 
of  1963. 

Starch  reports  for  the  Feb. 
J  “Women  at  Work”  issue 
+iu.vt‘(l  a  general  average  of 
'8%.  The  score  for  women  was 
and  for  men  75%. 

Sardeau  Inc.,  ran  a  black- 
and-white  ad  in  the  Feb.  9  issue 
^ith  a  coupon  offering  a  Sardo 
Bath  sample  for  10c.  As  of 
^pi'il  8,  This  Week  drew  38,- 
tOO  returns,  and  the  coupons 
-we  still  coming  in  at  the  rate 
t  300  a  week. 


Mr.  Nichols  made  reports  on 
the  theme  issues  to  the  This 
Week  Newspaper  Editorial 
Committee  in  Washington  April 
14.  Twenty-six  editors  attended. 

Presentations  on  the  theme 
issues  were  made  to  advertising 
groups  in  New  York  this  week, 
with  Ben  Wright,  president  of 
This  Week,  as  host.  The  new 
flexibility  of  This  Week  space 
offerings,  in  less-than-page,  par¬ 
tial  center-spread,  and  half- 
page  booklet  formats  was  ex¬ 
plained. 

Mr.  Wright  gave  a  check  for 
$1,000  to  .1.  G.  Kelnberger  Jr., 
product  manager  of  Bristol-My¬ 
ers  Co.,  as  a  reward  for  sub¬ 
mitting  the  closest  estimate  of 
women  “noters”  for  the  article, 
“Part-Time  Job  Bonanza,”  Feb. 
9.  His  estimate  was  13,797,000. 
Starch  showed  13,764,959. 

Mr.  Wright  has  invited  pub¬ 
lishers  of  This  Week  distribut¬ 
ing  newspapers  to  a  meeting 
Tuesday  morning  in  the  Jansen 
Suite  at  the  Waldorf-Astoria. 


ASNE 

(Continued  from  par/e  15) 


tempted  to  l)oss  local  picture 
.staffs. 

The  magazine  people,  Mr. 
McKnight  charged,  hustled  pho¬ 
tographers  for  exclusive  pic¬ 
tures  and  made  tempting  offers 
for  film. 

Most  of  the  “first  hand”  re¬ 
porting,  the  editor  said,  con¬ 
sisted  of  “superficially  looking 
through  files  and  carbon  copies 
of  local  reporters’  stories  and 
interviewing  local  newsmen.” 

The  press  today  is  confronted 
with  a  major  problem,  Mr.  Mc¬ 
Knight  declared,  because  the 
mood  of  the  world  forces  it  to 
compile  history. 

Beporters  Arc  Observers 

“As  an  -American  newsman,” 
he  said,  “I  stand  in  your  midst 
with  j)ai'tial  disillusionment.  I 
seek  a  reaffirmation  that  re¬ 
porters  should  be  observers  and 
not  participants  in  events.” 

“I  do  not  know  the  answer. 
Reporters  of  all  media  have  a 
right  to  cover  any  news  event, 
but  it  also  is  the  concern  of  the 
news  organizations  to  insure 
responsible  coverage.” 

Mr.  McKnight  described  the 
pandemonium  that  broke  out  in 
the  court  when  the  Ruby  jury 
announced  its  verdict  that  he 
was  guilty  of  killing  Oswald — 
an  event  that  had  been  wit¬ 
nessed  on  live  television. 

He  defended  the  role  of  the 
Sam  Bloom  Public  Relations 
Agency  in  trying  to  help  the 
judge  in  the  face  of  the  mass 
saturation  coverage.  The  firm, 
which  includes  many  experi¬ 
enced  newspapermen,  did  not 
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Canadian 
Press  Elects 
Stuart  Keate 

Toronto 

Stuart  Keate,  publi.sher  of 
Victoria  Times,  was  elected 
president  of  the  Canadian  Press 
on  April  14. 

He  .succeeds  A.  F.  Mercier  of 
Quebec  Le  Soleil  and  L'Evene- 
>nent,  president  for  the  last  two 
years. 

Mr.  Mercier  was  elected  hon¬ 
orary  president,  St.  Clair  Bal¬ 
four  of  Winnipeg  Tribune  first 
vicepresident,  and  R.  A.  Gray- 
biel  of  Windsor  Star,  second 
vicepresident. 

Mr.  Keate  .started  newspai)er 
work  in  Vancouver  in  1933  when 
he  was  20.  He  was  golf  colum¬ 
nist  and  sports  writer  and  later 
worked  on  general  news  for  the 
Prox'ince  and  Toronto  Star. 

He  was  navy  information  offi¬ 
cer  in  Atlantic  and  Pacific 
theatres  during  the  war,  attain¬ 
ing  the  rank  of  Lt.  Commander. 
Then  he  joined  Time  Inc.  as  a 
writer  on  Canadian  affairs,  and 
later  moved  to  Montreal  as  chief 
of  bureau  for  Time  and  Life, 
In  1950  he  became  publisher  of 
Victoria  Times  and  vicepresi¬ 
dent  of  Victoria  Press  Limited, 
which  operates  the  evening 
Times  and  morning  Victoria 
Colonist. 


attempt  to  publicize  the  police 
or  the  judge,  he  .said. 

Kesponsibility  Stressed 

The  theme  of  press  respon¬ 
sibility  carried  over  to  the  edi¬ 
tors’  luncheon  when  Supreme 
Court  Justice  Arthur  J.  Gold- 
l)erg  told  them  the  press  itself 
must  “measure  up”  to  the  Bill 
of  Rights  by  not  unduly  in¬ 
vading  private  rights. 

The  power  of  the  press,  he 
said,  has  increased  and  so  has 
its  responsibility.  It  is  up  to 
the  editors,  he  added,  to  dem¬ 
onstrate  that  a  free  press  and 
a  responsible  press  are  viable 
and  indivisible  concepts. 

Justice  Goldberg  also  de¬ 
plored  “editorial  neutrality,”  a 
responsible  press,  he  said, 
should  not  be  a  cowardly  press. 
•  Former  Attorney  General 
William  P.  Rogers  reported  on 
the  historic  significance  of  the 
Mew  York  Times’  victory  in 
the  Supreme  Court  recently  in 
the  Alabama  libel  case.  He 
cautioned  editors  to  be  careful 
that  reporters  who  write  stories 
criticizing  public  servants  in 
the  conduct  of  their  public 
duties  do  not  bear  malice 
toward  them. 


Stuart  Keate 


Victoria  Press  now  is  part 
of  FP  Publications  Limited  and 
Mr.  Keate  is  director  of  the 
parent  firm. 

He  was  president  of  the  Ca¬ 
nadian  Daily  Newspaper  Pub¬ 
lishers  Association  in  1962-1963. 

Diroclors  Fleeted 

Officers  were  chosen  by  the 
CP  board  of  directors  after  the 
annual  meeting  of  members. 

Directors  elected  by  regions 
are: 

Atlantic :  Ralph  Costello, 
Saint  John  Tele  graph- Journal; 
F.  W.  Doyle,  Halifax  Mail-Star. 

French-language:  Paul  Des- 
ruisseaux,  Sherbrooke  La  Trib¬ 
une;  Aurele  Gratton,  Ottawa  Le 
Droit. 

Ontario:  W.  J.  Blackburn, 
London  Free  Press;  W.  T. 
Munns,  Toronto  Globe  and  Mail; 
T.  E.  Nichols,  Hamilton  Specta¬ 
tor. 

Prairie:  St.  Clair  Balfour, 
Winnipeg  Tribune;  R.  S.  Ma¬ 
lone,  Winnipeg  Free  Press. 

British  Columbia:  Fred  S. 
Auger,  Vancouver  Province. 

Canada’s  farthest  north  daily 
newspaper  joined  the  Canadian 
Press,  bringing  the  news  as¬ 
sociation’s  membership  to  102, 
highest  figure  since  1928. 

The  board  approved  the  entry 
of  Grande  Prairie  (Alta.)  Her¬ 
ald-Tribune,  which  started  daily 
morning  publication  April  6. 
Formerly  it  was  twice-weekly 
with  5,700  circulation.  Grande 
Prairie  is  240  miles  northwest 
of  Edmonton.  The  membership 
is  in  the  name  of  J.  E.  Bowes. 

Regina  Leader-Post  evening 
membership  was  transferred 
from  D.  B.  Rogers,  who  was 
president  of  CP  from  1956  to 
1958,  to  Thomas  Melville.  Mr. 
Rogers  retired  last  month. 

MeLson  News  membership  was 
transferred  from  C.  W.  Rams- 
den  to  Ronald  E.  Nelson.  Mr. 
Ramsden  now  is  member  for 
Nanaimo  (B.  C.)  Free  Press. 
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Fun  and  excitement  are  said 
to  be  the  two  principal  ingredi¬ 
ents  in  a  new  recipe  column  for 
newspapers. 


The  column:  “Our  Man  in  the 
Kitchen.” 

The  columnist:  Hyman  Gold¬ 
berg. 

The  format:  Five  columns  a 
week. 

The  release:  May  4. 

The  distributor:  The  Register 
and  Tribune  Syndicate. 


“It’s  for  young  people,  the 
newlyweds,  the  adventurous, 
and  it  fills  the  bill  in  that  home 
where  a  pretty  young  cook  is 
.still  learning,”  explained  Bruce 
Horton,  general  manager  of  the 
Register  and  Tribune  Syndicate, 
with  enthusiasm  that  seemed  to 
denote  healthy  hunger.  “This  is 
a  ‘new  subscriber’  we’re  talking 
about. 


Offbeat  Recipes 


How  It  Began 


“I  was  brought  up  in  restau¬ 
rants  and  hotels  which  my 
father  operated,  while  I  was 
growing  up,  in  New  York  City 
and  in  the  countryside  of  upper 
New  York  State.  I  was  often 
dragooned  into  helping  out  in 
the  kitchen  during  rush  hours, 
and  I  began  cooking,  in  a  sort 
of  professional  way,  at  an  ex¬ 
tremely  early  age.  By  the  time 
I  was  six,  I  was  an  expert 
salad  man  and  chicken  liver 
chopper. 

“From  the  beginning,  I  have 
regarded  cooking  as  a  creative 
art,  and  a  great  joy. 

“Some  of  my  recipes  are  for 
dishes  I  learned  to  cook  in  my 
father’s  restaurants  and  hotels. 
Many,  however,  I  picked  up 


“Yet  the  old  pros  and  real 
experts — those  women  who  have 
all  the  standard  cooking  and 
baking  recipes  down  pat — will 
be  amused  and  intrigued  by 
Goldberg’s  offbeat  concoctions. 

“His  dishes  are  tempting  to 
the  appetite,  but  they  also  are 
practical  and  nourishing,  and 
the  ingredients  are  ready  and 
waiting  at  the  supermarket  or 
the  corner  delicatessen.” 


Hjnnan  Goldberg  figures  to 
meet  a  gourmet’s  taste  on  an 
everyday  wallet.  He  is  a  humor¬ 
ous  writer.  His  exuberant  forays 
into  cooking  as  “Prudence  Pen¬ 
ny”  on  the  New  York  Mirror 
and  New  York  Journal- Ameri¬ 
can  attracted  national  magazine 
attention. 


The  column  is  now  appearing 
in  the  New  York  Post.  Nine 
other  newspapers  which  have 
signed  up  for  it  in  advance  are 
the  Charlotte  (N.  C.)  Observer, 
Chicago  (Ill.)  Daily  News,  De¬ 
troit  (Mich.)  Free  Press,  Phila¬ 
delphia  (Pa.)  Bulletin,  Roanoke 
(Va.)  World-News,  San  Diego 
( Calif. )  Tribune,  Springfield 
(Mo.)  Leader  and  Press,  Tulsa 
(Okla.)  Tribune,  Wichita  (Kas.) 
Eagle  and  Beacon. 


How  did  a  male  newspaper 
feature  writer  ever  get  inter¬ 
ested  in  writing  about  cooking 
in  the  first  place? 

Mr.  Goldberg  replied: 


Kroll  Draws 


Caricatures 


Of  Leaders 


Hyman  Goldberg 

from  friends  and  wives  of 
friends,  and  from  chefs  in  the 
finest  restaurants  and  hotels  all 
over  the  United  States,  Can¬ 
ada,  South  America,  the  Carrib- 
bean,  Europe  and  Asia.  Some  I 
have  invented.” 

“Our  Man  in  the  Kitchen” 
now  has  1.000  cookbooks  in  ad¬ 
dition  to  his  thousands  of  indi¬ 
vidual  recipes. 


Joe  Wilman,  who  writes  Na¬ 
tional  Newspaper  Syndicate’s 
“Ask  Joe  Wilman”  column  for¬ 
got  his  bowling  ball  and  shoes 
when  he  flew  from  Milwaukee  to 
the  ABC  tournament  in  Oak¬ 
land,  Calif.  He  found  fellow 
bowling  star  Frank  Bencovic 
rooming  next  to  him  in  a  hotel 
and  was  delighted  to  find  both 
his  bowling  ball  and  his  shoes 
fit  him.  According  to  the  Oak¬ 
land  (Calif.)  Tribune,  Joe  then 
bet  Bencovic  he  could  use  the 
latter’s  ball  and  shoes  and  beat 
him  in  the  tournament.  He  did 
— 553  to  536. 


Caricatures  of  political  per¬ 
sonalities  and  entertainers  by 
cartoonist  Julius  Kroll  are  beinj 
distributed  to  20  newspapers 
throughout  the  world  by  Kroll 
Karicature  Service  (69-60  108th 
St.,  Forest  Hills,  New  York  75). 

Sir.  Kroll  distributes  a  weekly 
service  of  amusing  drawings  of 
two  political  leaders  and  one  en¬ 
tertainer.  The  service  is  used  by 
seven  newspapers  in  the  United 
States,  two  in  Canada  and  by 
newspapers  in  Australia,  Eng¬ 
land  and  other  countries. 

Julius  Kroll  was  born  in  1896 
in  Flatow,  West  Prussia,  Ger¬ 
many.  He  attended  Commercial 
Art  School  in  Berlin  and  the 
Academy  of  Art  in  the  same 
city.  He  became  a  newspaper 
artist  in  1925  and  has  remained 
in  that  work  since. 

The  cartoonist  left  Germany 
in  1933  and  went  to  Denmark, 
where  he  worked  for  Copen¬ 
hagen  newspapers  until  1938, 
when  he  came  to  the  United 
States.  From  1940  to  1944,  he 
lived  in  Hollywood,  working  for 
movie  companies.  In  the  latter 
years,  he  returned  to  New  York 
and  married  a  native  of  Vienna 

He  began  his  Kroll  Karicature 
Service  in  1957.  Caricatures  are 
of  such  well  known  world  per¬ 
sonages  as  President  Johnson, 
Chairman  Khrushchev,  Presi¬ 
dent  De  Gaulle,  Chancellor  Er¬ 
hard  and  such  entertainers  as 
Sophia  Loren  and  Jackie  Glea¬ 
son.  Mr.  Kroll  may  visit  the 
national  political  conventions 
this  year  to  make  drawings  of 
political  leaders. 


Jay  Irving,  creator  of  th* 
comic  strip  cop  “Pottsy”  (Chi¬ 
cago  Tribune-New  York  News 
Syndicate)  was  honor  guest  at 
the  Police  Anchor  Club’s  annual 
dance  in  New  York. 
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promotion 

Coatest  Set  to  Pick 
10  ‘Best-Dressed’ 
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A  prrt'iip  of  daily  newspapers 
in  the  100-300,000  circulation 
jrroup  is  participating  with 
Hess’  department  store,  Allen¬ 
town,  I'a.,  to  uncover  fiprura- 
tively,  the  “10  best-dressed 
women  of  Main  Street,  U.S.A.” 

Mr.  Hess,  the  Lehiph  Valley’s 
answer  to  .Macy  and  Gimbel, 
believes  it’s  about  time  some¬ 
one  honored  the  fashionab'e 
women  throughout  the  country 
who  don’t  spend  thousands  of 
dollars  for  clothes,  but  who  .still 
manapte  to  turn  masculine  heads 
their  way  with  their  well-styled, 
if  modestly-priced  fashions. 
While  there  are  many  “best- 
dressed”  polls  each  year,  he 
maintains  that  they  shouldn’t 
all  be  made  up  of  .socialites, 
members  of  the  international  jet 
.«et  or  movie  starlets.  Mr.  Hess 
believes  that  this  is  the  first  time 
a  search  for  best-dressed  pals 
has  been  made  away  from  the 
main  stems  of  Fifth  Avenue  and 
Hollywood  Boulevard. 

Participating  in  the  fashion 
competition  are:  the  Mont¬ 
gomery  (Ala.)  Joumnl,  Man¬ 
chester  (N.  H.)  Union  Leader, 
Haverhill  (Mass.)  Uazette, 
Kashvillr  ( Tenn. )  Tennessean, 
Berkley  (VV.  Va.)  Raleigh  Reg¬ 
ister,  Madison  (Wis.)  Capital 
Times. 

Each  of  the  10  finalists  will 
receive  the  Hess  Fashion  Tro¬ 
phy.  The  “Best  of  the  Ten”  will 
be  chosen,  and  receive  the  “trip 
of  a  lifetime,”  flown  to  New 
York  for  a  week  at  the  World’s 
Fair,  see  Broadway  shows,  and 
meet  celebrities.  She  will  be 
driven  by  chauffered  limousine 
to  Allentown  to  visit  Hess’  de¬ 
partment  store  where  she  will 
receive  a  free  summer  or  winter 
wardrobe.  Hess’  has  thrown  in 
a  visit  to  Philadelphia.  The  win- 
ninpr  gal  will  be  accompanied  by 
fashion  w'riter  or  women’s  de¬ 
partment  representative  of  her 
newspaper. 

Fashion  authorities  serving  as 
judges  are:  Florence  deSantis, 
fashion  columnist  for  Bell  Syn- 
iicate;  Virginia  Pope,  fashion 
"ditor  of  Parade  Magazine ;  and 
Edyth  Thornton  McLeod,  col- 
Juinist  for  McNaught  Syndicate 
ind  Canada  Wide  Features 
Service,  Ltd. 

The  newspapers  participating 
n  the  promotion  have  devoted 
Jaws  stories  and  features  on 
'dieir  women’s  and  fashion  pages 
’0  the  i)romotion,  and  in-paper 


ads  have  carried  entry  coupons. 

Mr.  Hess  didn’t  come  right 
out  and  say  .so,  but  Mrs.  Wins¬ 
ton  Guest  can  move  over.  “Mrs. 
Main  Street,”  is  taking  over. 
• 

Scripps-Howard 
Offices  Moved 

Ccrinps-Howard  Newspai)ers’ 
'^ew  York  offices  will  move  to 
the  Pan  American  Building,  200 
Park  Avenue,  over  the  weekend. 
The  39th  floor  has  been  leased 
for  a  period  of  21  years. 

The  new  offices  will  house  the 
executive  headquarters  of 
Scripps-Howard  Newspapers 
and  Scripps-Howard  Broadcast¬ 
ing  Company.  They  will  also  be 
occupied  by  the  Scripps-Howard 
Supply  Company  Inc.,  and  by 
Allied  Newspapers  Inc.,  the  or¬ 
ganization’s  general  advertising 
representatives. 

The  telephone  exchange  for 
the  new  office  will  be  TN  7-5000. 

Ben  Foster  handled  the  lease 
negotiations  and  move  details 
for  Scripps-How'ard.  Milton 
Quinn  represented  the  owners. 
Grand  Central  Building  Inc. 

Scripps-How'ard  offices  have 
been  at  230  Park  Avenue  (origi¬ 
nally  the  New'  York  Central 
Building)  for  many  year.s. 

• 

Paper  Entertains 
Writers  of  Letters 

Bi’rlington,  Vt. 

More  than  200  “letter  to  the 
editor”  writers  and  their  guests 
were  invited  to  a  “Pat’n’ 
Paddle”  session  at  City  Hall 
Auditorium,  where  they  were 
greeted  by  executives  of  the 
Burlington  Free  Press,  which 
sponsored  the  event. 

The  program  included  a  ques- 
tion-and-answer  period,  tour  of 
the  production  departments  of 
the  Free  Press,  refreshments 
and  presentation  of  awards. 

The  guests  were  welcomed  by 
J.  Warren  McClure,  Free  Press 
publisher;  John  Corbett,  gen¬ 
eral  manager; Gordon  Mills,  edi¬ 
tor;  Franklin  Smith,  editorial 
page  editor;  Vic  Maerki,  poli¬ 
tical  reporter  and  columnist : 
Don  Whelan,  city  editor,  and 
Robert  Beaupre,  public  affairs 
editor. 

During  1963,  the  Free  Press 
published  1,462  letters  ivritten 
by  897  per.sons. 
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Sperla(]olor  Rute^ 

Cover  2  Categories 

The  Philadelphia  Inquirer  has 
announced  a  schedule  of  na¬ 
tional  advertising  rates  for 
SjjectaColor  in  two  categories! 
One  where  the  Inquirer  prints 
and  inserts  the  rotogravure  page 
reprint,  and  the  second,  where 
the  advertiser  provides  the  jire- 
l)rinted  rolls  to  the  Inquirer  for 
insertion. 

Costs  for  No.  1  range  from 
$8,087  per  page  to  $7,591  i)er 
j)age,  dependent  on  the  national 
advertiser’s  contract  rate.  Cost 
per  thousand  runs  from  $14.74 
to  $13.84,  ba.sed  on  publisher’s 
t'stimate  of  average  daily  cir¬ 
culation  for  the  six  month  period 
ended  March  31. 

The  cost  for  No.  2  ranges 
fiom  $3,616  to  $3,120  per  page 
based  on  contract  rates.  Cost 
per  thousand  runs  from  $6.59  to 
$5.69. 

The  rates  are  fully  commi.s- 
sionable  at  15%. 

Production  discounts  for  mul¬ 
tiple  j)age  printing  are  offered 
and  an  advertiser  or  agency 
releasing  two  SpectaColor  pages 
for  t)rinting  at  the  same  time 
eains  a  2*/^%  discount  off  the 
total  page  costs.  Discounts  of 
’•>'/<  and  7’/2%  respectively  are 
earned  by  printing  three  or  four 
pages  at  the  .same  time. 


Lyon’s  Biography 
Of  S.  S.  McClure 
Cited  As  Research 

Athens,  Ohio 

Peter  Lyon’s  book  “Success 
Story:  The  Life  and  Times  of 
S.  S.  McClure”  (Scribners)  bas 
lieen  selected  as  winner  of  the 
1963  Frank  Luther  Mott  Re- 
■search  Award  of  Kappa  Tau 
Alpha. 

1./.  J.  Hortin,  director  of  the 
Ohio  University  School  of  Jour¬ 
nalism  and  president  of  Kappa 
Tau  Alpha,  announced  that  the 
biography  had  been  cho.sen  by 
KTA  as  “the  best  book  of 
original  and  independent  re¬ 
search”  published  last  year. 

In  addition  to  a  plaque,  Mr. 
Lyon  will  receive  a  $200  cash 
award. 


PROMOTIONAL  MANAGER 
National  Advertising  Mgr* 

Promotion  Manairer  for  three 
metropolitan  newspapers  HOM  to 
330M.  17  years  newspaiier  experi¬ 
ence.  National  and  retail  advertis- 
inK  backKround.  Youmr.  person¬ 
able,  knowleilKeable.  Presently  em- 
idoyed  in  highly  <*omr>elitive  mar¬ 
ket.  For  resume,  interview,  refer¬ 
ences,  write  Box  iri4r},  Exlitor  & 
Publisher. 


THE  ALL  AMERICAN  MADE 
50-Star  Flag  Kit 
that  can  make  your  community 

“FLAG  CITY,  U.S.A.” 


3'x5'  American-made,  high  quality  Thor  bunting, 
50-star  American  Flag  (sewed  stripes) 


2-piece  6-ft.  jointed  hardwood  pole  (for  easy  stor- 


ATLAS  FLAG  CORPORATION  OF  AMERICA 


416  East  Washington  St.  •  Benton.  Illinois  •  Telephone  439-2600 
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Civil  Rights 
Picketing  at 
Akron  Paper 

Akkon,  O. 

Charping  the  Beacon  Journal 
has  a  biased  editorial  policy, 
members  of  Akron’s  NAACP 
and  the  Congress  for  Racial 
Equality  chapters  picketed  the 
newspaper  for  two  hours  April 
10  without  incident.  The  number 
of  pickets  varied  from  30  to 
more  than  70  during  the  evening 
rush  hours. 

The  signs  challenged  the 
liaper  for  its  stands  on  fair 
housing  and  other  civil  rights 
issues.  A  recent  editorial  criti¬ 
cized  a  fair  housing  ordinance, 
now  being  prepared  for  City 
Council’s  consideration,  as  going 
•‘too  far  too  fast.”  The  edito¬ 
rial,  which  called  the  proposed 
ordinance  “laudable”  in  intent, 
questioned  the  constitutionality 
of  the  proposal. 

Dr.  Eldridge  T.  Sharpp,  a 
dentist,  said  the  Beacon  Journal 
had  been  singletl  out  for  the 
city’s  first  racial  demon.stration 
l)ecause  of  its  editorial  stands. 
The  Negro  leader  also  charged 
the  paper  has  not  “thoroughly 
investigated”  alleged  de  facto 
segregation  in  Akron  schools.  He 
did  not  refer  to  the  news  col¬ 
umns  in  charging  unfairness. 

“We  don’t  like  the  Beacon 
Journal’s  attitudes  on  fair  em¬ 
ployment,  housing  and  educa¬ 
tion,”  he  said,  adding  that  the 
two  rights  groups  have  l)een 
unhappy  with  a  number  of 
statements  made  in  the  Editor’s 
Notebook  by  Editor  John  S. 
Knight. 

Publisher  Ben  Maidenburg 
said  “the  Beacon  Journal  has 
nothing  for  which  to  apologize 
in  its  editorial  policies.  For  more 
than  1‘25  years  this  newspaper 
has  bet'll  forthright  in  its  de¬ 


fense  of  individual  rights  and  no 
one  can  say  otherwise. 

“Also,  for  more  than  125  years 
the  Beacon  Journal  has  defended 
the  right  of  anyone  to  disagree 
with  an  other — even  if  the  dis¬ 
agreement  was  with  the  Beacon 
Journal’s  editorial  page  views. 

“So,  if  the  marchers  disagree 
with  us,  that  is  their  right  .  .  . 
And  if  they  further  want  to 
advertise  any  disagreement  by 
marching  around  the  building, 
that  also  is  their  right  and 
privilege.” 

The  Beacon  Journal  has  re¬ 
ported  the  rights  meetings  and 
school  discussions  here  in  addi¬ 
tion  to  carrying  many  letters  to 
the  editor  from  rights  advocates. 

• 

Mississippi 
Daily  Linked 
With  Mobile 

Pascagoula,  Miss. 

May  o  is  the  starting  date  for 
the  M insix.'tippi  Presa  Register 
from  a  recently  complett'd  build¬ 
ing  at  525  South  Market  Street 
here.  The  paper  is  designed  to 
.serve  .southeast  Mississippi,  said 
Roy  W.  Haines,  wlitor. 

\  .seven-day  publication,  it 
will  lie  the  Mixsiitsippi  Register 
in  the  morning  and  the  Missis- 
t<ippi  Prens  in  the  afternoon.  It 
will  be  a  combination  edition  on 
Sunday,  at  15c  a  copy.  The  daily 
price  will  be  30  cents  a  week, 
either  morning  or  evening. 

Subscribers  will  also  receive 
a  complete  copy  of  the  Mobile 
(Ala.)  Presit  in  the  afternoon, 
the  Mobile  RegUiter  in  the  morn¬ 
ing,  and  the  Press  Register  on 
Sunday. 

Mr.  Haines  has  lieen  the  man¬ 
ager  of  the  Pascagoula  bureau 
of  the  Mobile  newspapers  since 
1959.  Previously  he  was  assist¬ 
ant  state  news  editor.  He  has 
al.so  had  exj^erience  editing 
weekly  newspapers  in  the  area. 

His  assistant,  Jerry  St  Pe, 
has  been  in  newspaper  work 
since  he  was  in  high  school. 
After  working  for  the  .Veto  Or¬ 
leans  Item  he  joined  the  staff 
of  the  Pascagoula  Chronicle, 
leaving  in  1961  to  be  a  member 
of  the  public  relations  staff  of 
Litton  Industries  here. 

W.  J.  Hearin  of  the  Mobile 
Press  Register  is  general  man¬ 
ager.  Other  key  executives  of 
the  new  papers  are:  Ralph  E. 
Williams,  classified  advertising 
manager;  Joel  F.  Butler,  retail 
advertising  manager;  D.  J.  Du- 
cote,  circulation  manager;  Bar¬ 
bara  Thomas  Holmes,  woman’s 
editor;  and  Herb  Phillips,  sports 
editor. 


New  Indiana 
Daily  Folds; 
100  Let  Out 


Ad  Agency 
Takes  Plea 
On  Diet  Pilk 


Gary,  Ind. 

The  Northwest  Indiana  Senti¬ 
nel,  which  started  morning  pub¬ 
lication  at  Griffith,  Ind.,  last 
Dec.  10,  was  suspended  on  April 
11  with  the  statement  from  the 
Gary'  Printing  &  Publishing 
Company  that  the  newspaper 
had  “failed  to  get  advertising 
.support.” 

Gary  Printing  and  Publish¬ 
ing  owns  the  Gary  Post-Trib- 
nne. 

More  than  100  employes  have 
been  dismissed,  it  was  an¬ 
nounced.  This  included  approxi¬ 
mately  17  on  editorial  and  about 
50  mechanical  department  em- 
jjloyes. 

The  announcement  said  that 
for  the  last  four  months  the 
Sentinel  had  endeavored  to 
bring  a  fir.st  class  daily  new.s- 
paper  to  the  area  but  cost  of 
“our  accomplishment  far  ex- 
cee<led  the  support  provided  by 
urea  adverti.sers.  Efforts  to  sus¬ 
tain  the  newspaper  were  de¬ 
feated  by  simple  economics.” 
The  paper  was  designed  to  serve 
advertisers  in  the  Hammond  and 
East  Chicago  areas. 

The  Sentinel  office,  where  all 
publication  w’ork  except  me¬ 
chanical  was  carried  on,  will  re¬ 
main  open  for  two  weeks  as  a 
clearing  house  for  placement  of 
personnel.  A  similar  operation 
also  will  be  .set  up  at  the  Post- 
Tribune.  That  newspaper’s  me¬ 
chanical  department  had  han¬ 
dled  Sentinel  iirinting. 

Rol)ert  McClure,  head  of  the 
-American  Newspaper  Guild  lo¬ 
cal,  said  a  placement  bureau 
would  be  established  within  a 
week. 

Editorial  emplo.ves  were  in¬ 
formed  of  the  suspension 
through  a  bulletin  board  an¬ 
nouncement  at  2:30  p.m.  on 
April  10.  The  final  edition  was 
published  the  following  morn¬ 
ing. 

• 

Louis  J.  Rubin  Dies 

San  Francisco 

Louis  J.  Rubin,  58,  president. 
Newspaper  Advertising  Service 
Co.,  newspaper  representatives, 
died  April  11  after  two-months 
hospitalization  for  major  sur¬ 
gery.  NAS,  which  Mr.  Rubin 
founded  in  1958,  is  the  national 
advertising  representative  for 
Scripps  League  Newspapers. 
Mr.  Rubin  entered  the  repre- 
.sentatives’  business  in  1926  with 
Gilman,  Nicoll  &  Ruthman  in 
New  York  City. 


.4pi)earing  in  New  York  Court 
of  Special  Session,  .April  13, 
Ka.stor  Hilton  Chesley  Clifford 
&  .Atherton  Inc.,  New  York 
advertising  agency,  pleaded 
guilty  to  seven  charges  of 
placing  “false  or  misleading" 
advertising  over  the  airwayg 
and  in  ))rint  for  Drug  Research 
Corp.,  makers  of  Regimen  diet 
pills. 

The  agency  said  it  never  had 
knowledge  the  copy  it  prepared 
was  false  or  misleading  until  the 
Drug  Research  Corp.  signed  a 
consent  decree  recently  that 
allowed  the  U.S.  government  to 
destroy  large  quantities  of  the 
Regimen  pills,  and  admitted  the 
drug  was  mislabeled. 

“Under  the  circumstances,” 
the  advertising  agency  said,  “it 
had  no  alternative  but  to  enter 
the  plea  of  guilty.” 

This  case  against  the  agency 
was  brought  under  the  State 
penal  code,  section  421,  which 
imposes  liability  upon  an  adve^ 
tising  agency  for  tlie  “mere 
placement”  of  an  ad  which  con¬ 
tains  false  or  misleading  state¬ 
ments  even  though  the  agency 
had  no  knowledge  that  the  infor¬ 
mation  furnished  by  its  client 
was  false  or  misleading. 

It  is  believed  to  be  the  first 
time  an  advertising  agency  has 
been  convicted  under  this  statute 
since  it  was  enacted  in  1921.  It 
is  primarily  enforced  in  retail 
advertising. 

The  agency  was  charged  with 
134  violations  of  the  code  at  the 
time  of  its  original  plea  of  not 
guilty  Oct.  10,  1960.  The  Dis¬ 
trict  Attorney,  after  hearing  the 
plea  of  guilty  to  seven  of  the 
counts,  agreed  to  dismiss  127 
counts,  which  were  repetitions, 
except  for  dates. 

Each  of  the  seven  counts  could 
draw  a  maximum  fine  of  $5(K) 
each.  Sentencing  was  delayed 
until  completion  of  a  Federal 
case  which  is  pending  in  the 
Eastern  District,  Brooklyn. 

A  federal  grand  jury  58-count 
indictment  last  December  alleges 
that  the  agency.  Drug  Research 
Corp.,  and  the  New  Drug  Insti¬ 
tute  violated  federal  laws  in 
Regimen  tablet  advertising  from 
October  1956  until  December 
1963.  In  this  case  the  Kastor 
Hilton  agency  faces  a  maximum 
fine  of  $55,000  if  convicted. 

Milton  A.  Bass,  attorney  for 
the  agency,  will  contend  that  the 
agency  never  intended  to  violate 
the  law  and  that  it  did  not  have 
any  wrongful  purpose. 
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AIS.NOIJNCEMENTS 


NEWSPAPER  SERVICES 


classified  section 


ItuKinexK  Opportunities 


Press  Engineers 


SEEKING  TO  INVEST  and  participate 
in  small  Koinir  chain  of  weeklies,  pre- 
Terably  in  Zone  2.  Administrative  and 
writinK  know-how;  strong  background 
In  photo  offset  production.  Louis  S. 
Warshaw.  15-B  Troy  Drive.  Spring- 
field.  N.  J. 


Bcnein  from  our  Vast  Nowspopor  Audkmco 


Newspaper  Presses  and  Conveyors 


THE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-636.3 


ANVOUNCEMENT.S 


.VNNOlINf.EMENT.S 


ERECTTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Newspaper  Appraisers 


ISeicspapers  For  Sale 


NEWSPAPER  SERVKJES 


fPPRAISALS  FOR  ESTATE,  TAX, 
?irtnership,  loan  and  insurance  pur- 
JoMi.  Sensible  fees.  Brochure.  Marion 
i.  KKhbiel.  Box  88,  Norton,  Kans. 


ISOLATED  WESTERN  WEEKLY 
Excellent  retail  trading  center  for 
30,000  pop.  No  competition.  Gross 
of  $200M  increasing  10%  annually. 
30%  Job  printing.  Excellent  letter- 
press  equipment.  Cash  flow  (int., 
depr.,  publ.  sal.  &  profit)  $40,000. 

Price  $240,000 
Down  Payment  $70,000 
Box  1422,  Editor  &  Publisher 


Features 


Enrich  your  WEEKLY  with  "The 
SIXTIES”  —  lively,  current  affairs 
column.  Wm.  Wallace,  120  Woodland 
Dr.,  Baldwinsville,  N.  Y, 


Newspaper  Press  Installations 
Moving — Overhauling — Trucking 
Qualified  Technicians 
GENERAL  MACHINE  WORKS.  LTD. 
911  Jeanne  Mance  St.. 
Montreal,  Quebec,  Canada 
UN  1-2491 

Servino  Canada  since  1906 


Newspaper  Brokers 


ITS  NOT  THE  DOWN  PAYMENT 
Jut  buys  the  newspaper — it’s  the  per- 
nnslity  and  ability  of  the  buyer.  This 
■  why  we  insist  on  i^ersonal  contact 
sllinR. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


ntECOXVKNTION  NEWS  KE.tTIHES 
on  the  Democratic  National  Convention 
available  from  Atlantic  City.  Contact: 
Ijen  Antell.  7  So.  Cambridge  Ave.,  At¬ 
lantic  (’ity,  N.  J. 


Virginia  Newspapers  For  Sale 
FRANKLIN  H.  TITLOW.  JR. 

6  Roanoke  St.,  Christiansburg,  Va. 


Newspaper  Press  Installations 
.MOVING  — REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 

;'iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 


Fillers 


CLEIAN,  SOUND  SAFE  WEEKLIES 
— Wis.  $85M-$210M:  Colo.  $60M  :  Mo. 
$125M;  S.  Dak.  $60M;  Ark.  $1I5M; 
Fla.  $320M;  Others.  Marion  R.  Kreh- 
biel.  Box  88.  Norton,  Kansas. 


CONnDF-NTIAL  INFORMATION 
Daily  Newspaper  Properties 

"  Ventura.  Calif. 


HANDY  FILLERS,  printed  copy — save 
time — money,  editorial  and  compossing 
costs.  P.O.  Box  5451,  San  Francisco. 


H.  Glover  Co. 


SALES-FINANCING-APPRAISALS 
P.  T.  Hines.  Publishers  Service 
Box  3132.  Greensboro,  N.C.  27402 


IF  YOU  LIKE  HIGH  ALTITUDE, 
great  ski  country,  here  is  exclusive 
county-seat  weekly  netting  $10,000  to 
$13,000.  Price  including  building  and  2- 
bath  living  quarters  $25,000.  Lyle  Mari¬ 
ner  A>soci:ites,  Box  717,  FJvergreen. 
Colo. 


CLASSIFIED  ADVERTISING 
Order  Blank 


DIAL.  Kalamazoo.  Mich.  349-7422 
"America's  No.  1  Newspaper  Broker” 
Buying?  Selling?  Turn  right  to  DIAL! 


Mf.sT  S.tcniKICK  <!IIOWI.\<i  WKEKI.V 
grossing  $.50,010  yearly  due  to  ill 
health.  Chart  Area  4.  Do  not  answer 
unless  you  are  sincere  and  financially 
resixmsible.  Write  in  confidence  to  Box 
1529,  F/ditor  &  Publisher. 


Naiiir. 


Address. 


1.  NORTHWFIST.  Orunty  seat  semi 
weekly.  Priced  at  $115,000.  Excel¬ 
lent  terms. 

2.  EASTERN.  E.xclusive  weekly.  Prof¬ 
itable.  Pricerl  at  $100,000.  29%  down. 

JACK  L.  .STOLL  AND  ASSOCIATES 
6381  Hollywixxl  Blvd. 

Ixis  Angeles  28,  California 


HR.  PUBLISHER,  if  .vou  want  to  sell 
or  explore  the  market  and  wish  the 
utmost  in  discretion,  write  Newspaper 
Service  Company,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  F'la. 


,OI1f 


Newspapers  For  Sale 


DAILIES  and  WEEKLIES 
Midwest  and  Southeast 
now  available.  Require  as  little  as 
115,000  down  payment.  Call  or  write: 
Bill  Matthew,  Broker,  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 


Will  buy  established  weekly  ready  to 
go  daily  in  rapid  growth  area. 

1963 

GROSS  .  $.50,000 

CASH  FTXIW  _  $17,000 

NET  .  $11,000 

If  you  want  a  fast  growth  area,  write 

now.  This  will  not  !«  on  the  market 
long.  Give  financial  references  first 

letter  to  Box  1537,  Erlitor  &  Publisher. 


Classification 


HIGH-PROFIT  CALIF.  EXCLUSIVE 
Only  $10,000  down,  incl.  building, 
plant  and  receivables.  Grossing  over 
150,000.  Hurry! 

CALIF,  exclusive  2  weeklies,  fine  plant, 
irouing  over  $120,000,  $30,000  down. 
Imlated  hut  good  growth. 

CALIF.  DAILY  POTEN-HAL,  explosive 
n^h,  needs  chain  buyer  or  publisher 
with  plenty  money  for  expansion. 
Joaeph  A.  Snyder.  Broker.  2234  E. 
Romneya  Dr.,  Anaheim,  Calif. 


COPY. 


Business  Opportunities 


PROFTTABLE  OREGON  PLANT  in 
desirable  city  of  10,000.  Little  com|)eti- 
tion.  Gross  $5.5M--$9M  down,  balance 
10  .years.  DEAN  SELLERS.  Broker. 
625  E.  Main,  Mesa,  Ariz. 


Till  Forbidden 


Times 


Equipment  Mart 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKE  lPLACE 


Composinf  Room  |  Perforator  Tape 


UNOTYPB  36  RANGEMASTER  64592;  PERFORATOR  TAPE-TTS  &  FRIDEN 
72/90,  6  Molds  SOM,  Quadder,  Blower,  8'  or  14'  dia.  rolls.  Quality  &  Economy 
Saw.  Automatic  Ejector:  4  Ehctra  Split  FURMAN  O.  RUFF  SALES 

Ma^;  7  Fonts  Mats  18-36  pt.  Bodonis.  P.O.  Box  12256,  St.  Petersburg,  Fla. 

BEN  SHULMAN  ASSOCIATES  - r- 

r  jo—j  Ci  MV  17  OY  7  ACOA  LOWEST  PRICE  and  best  Quality 

60  E.  42nd  St.  N.Y.  17  OX  7-4590  perforator  tapes  in  USA.  J.31  per  roll 

-  for  8'  and  $.96  for  14' — all  widths 

MODEL  32  LINOTYPE — 6.  10,  14,  18,  %  fob  Cincinnati,  Ohio.  Cartons  only. 

24,  36  points:  recently  overhauled.  In-  Order  now  from: 

quire:  Barber  County  Index,  Medicine  PORTAGE  NEWSPAPER  SUPPLY 
Lodge,  Kansas.  |  44  E.  Exchange  St.,  Akron,  Ohio 

THREE  MODEL  8’s  and  one  model  ' 

14,  Linotyiie  machines  with  Mohr  Lino  j  PERFORATOR  TAPE 
Saws,  electric  pots,  air-cooled  mold 
discs.  Three  90  channel  magazines,  and  _ 

two  molds  per  machine.  The  Evening  Top  Huality  and  low  prices  8'  and  14 

Star  Newspaper  Co. — 2nd  &  Virginia  Perforator  Ta|>e  made  to  standard 

Avenue.  S.  E.  Washington.  D.C.  20003.  s|>ecifications. 


PresKeg  &  Machinery 


LIQUIDATION 
Remaining  Mechanical  Plant 
Equipment  of  the 

NEW  YORK  MIRROR 


Preggeg  &  Machinery 


5-UNIT  GOSS  PRESS 

Arch  Type — 2/ -34" 

One  Extra  Color  Cylin  '..  r  plus  two 
Reverses,  for  Pull  am.'  .-:pot  Cbior. 
Reels  and  Tensions.  Double  Folder  witi 
Conveyors.  Balloon  Fomiprs. 


(all  22.3/4"  cut-off]  !  -iSK-rS,.. 

3  HOE  VERTICAL  TYPE  PRESSES.  - - - - 

1  HOE  6-unit  STRAIGHT-PATTERN  |  BEN  SHULMAN  ASSOCIATES 
PRESS.  60  E.  42nd  St.  N.Y.  17  OX  7-4590 

1  HOE  6-unit  STRAIGHT-PATTERN  I  _ ^  ^  . 

PRESS.  'Tr''“TT’ 

_  !  Stereotype  hqmpment  for  Sale 


PERFORATOR  TAPE 

Top  quality  and  low  prices  8'  and  14" 


— Purchasing  Dept.  Phone  Lincoln  3- 
5000  ext.  234. 


FOR  SALE 

Friden  Compos-o-line  Sequential  Card 


Also — Teleprinter  Rolls. 
Samfles  iiton  request. 


Camera.  13  inch  capacity.  Densification  I  WYNDHAM  AUSTIN  &  CO.  LTD., 
lens.  Used  very  little.  Discount  price  ;  A,“  '“A"  Ave^e. 

46ct„  of  orivinal  coat  World  Wide  I  Richelieu,  Quebec.  Canada. 


lens,  used  very  little.  Discount  price  : 
45’^r’  of  original  cost.  World  Wide  I 
Leasing,  Inc.,  2001  North  Garey  Ave.,  . 
Pomona,  Calif. 

INTERTYPER  Two  Brand  New  Model 
C-2's  in  original  crates,  ftach  with  Star 
Selectromatic  Quadder.  6-moid  disk, 
feeder.  TTS  Adaptor  Keylsiard.  Rectifier 
for  TTS.  safety  switches,  mold  cooler, 
motor,  variable  speetl  drive,  inter- 
metliate  shaft  motor.  Fairchiid  TTS 
Operating  Unit.  Electrical  Specs:  .\C- 
208-60-3.  For  full  particulars  contact 
Dale  E.  Belles.  .Tr.,  General  Manager. 
Post  Tribune.  Gary,  Indiana. 

L.  &  B.  HEAVY  DUTY  | 

NEWSPAPER  TURTLES 
are  in  use  all  over  the  Unite<l  States  ' 
and  foreijm  wuntries.  **Ask  the  man  I 
who  uses  them.**  $84.50  to  $07.50.  | 
None  better  at  any  price.  Write  for  i 
literature. 

L.  &  B.  J^ALES  COMPANY 
111-11,3  W.  Market  St..  Elkin.  N.C.  ] 
World*s  largest  distributor  of 
Newspai>er  Form  Trucks 
Teleph<»ne:  83,5-1513 

METAL  POT  TROUBLES?  j 
TTie  newest  electnmic  controller  now 
available  for  Linotypes,  etc.  Censor  } 
operates  on  1  ®  change.  Write  for  in¬ 
formation.  Rojrer  Casey,  ,523  So.  4th 
St.,  MinneapoIis-1.5.  Minn. 

MODEL  5  LINOTYPE,  only  4  years 
old,  TTS  equipi>ed  :  also  n.xlel  8.  old 
but  in  daily  production,  cheap.  Ameri- 
cus  (Ga.)  Times-Recorder. 


Photoenpraring  Equipment 

COMPLETE  NEWSPAPER  Photo-En¬ 
graving  equipment  still  operating,  hut 
our  newspaper  is  going  "’OGRAPH” — 
camera.  lens,  lights.  65-85-120  screens, 
light  integrator,  sink,  depth  gauge, 
whirler.  printer  and  lights,  developing 
tanks,  etcher,  etc.  No  reasonable  offer 
refus^.  Box  1324,  Editor  &  Publisher, 

CU.STOMERS  WANTED:  Ilford  Form- 
lith  film  foi  the  lithographer  and  en¬ 
graver.  Send  for  technical  information 
&  price.  Aldy  Graphic  Supply.  Inc.,  35 
Holden  St.,  Minneapolis-3,  Minn. 

Platemaking  Equipment 


FOR 

SALE 


3  10-ton  Metal  Pots. 

4  Wood  Automatic  Autoplates. 

2  Wood  Junior  Autoplates. 

3  Wood  Standard  Autoshavers. 

10  Intertype,  Models  C/H/F. 

Ebctra  Magazines,  Racks,  &  Mats. 

Ad  Makeup  Frames,  etc. 

Monotype  Strip  Caster. 

FLAT  STEREO  Equipment;  Hoe  Re¬ 
melt  Pot,  Jig-Saw  &  Drill,  Radial  Arm 
Router,  Mono-Rail  Saw  Trimmer,  etc. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42ncl  St.  N.Y.  17  OX  7-4590 

DUPLEX 

TUBULAR  PRESS 

24-Page  Capacity 
Made  1947 

Late  model  standard  tubular  press. 
One  printing  section  equipped  with 
web  compensator  &  side  lay  knobs  on 
plate  cylinders  for  color  register.  ’A 
page  folder  delivery.  GB  50  HP  AC 
motor  drive.  Vacuum  back  casting  box. 


Pony  Autoplate  23^"  cut-nff. 
Tubular  curved  plate  router 
Tubular  Plate  finishing  machine 
30  to  100  HP  motor  press  drives 
Extra  Control  boards  for  presses 
George  Oxford.  Box  903.  Boise.  IdalM 

1  KEMP  6-ton  Obround  .'itereotyM 
Furnace  complete  with  hood  and  2  #1 
Series  "T”  Industrial  t'arburetoit, 
$3000.  Press-Enterprise,  P.O.  Box  791, 
Riverside,  Calif. 

HEAVY  DUTY  PONY  AUTOPLATE, 
23,*,"  cut-off.  Vacuum  Back,  Auto¬ 
matic  Pump — $7,500  F.O.B.  Jim  Kros, 
Ctlarion-I-iedger,  Jackson,  Miss. 

HtVE  .STEREO  PLATE  ROUTER.  Bj- 
cellent  condition.  22%'  cut-off.  60  cyck 
AC  motor.  $1,500.  ^me  sp.are  parts 
Box  1496,  Editor  &  Publisher. 

Wanted  to  Buy 

Linotypes — Intertypes — Ludlowi 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7.  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  POT.LERS 
STEREO  EQUIPMENT 


Goss  Tension  Miller;  Wood  Heavy 
Duty  Shaver  with  Miller.  22 Vs" 
cut-olt.  One  Kemp  10-ton  Pet, 
Emersion  Hooters,  less  Carbu¬ 
retor. 

OKLAHOMA 
PUBLISHING  CO. 

P.O.  Box  1618, 

Oklahoma  City,  Oklahoma 


■  rr;  ZTfiS  TaS’M  BEN  SHULMAN  ASSOCIATES 


s  router  &  accessories. 

1  DAILY  REPUBLIC 

=  109  W.  3rd  St.  Mitchell,  South  Dakota 

I  JOHN  GRIFFITHS  CO..  INC. 

m  420  Lexington  Ave.,  N.Y.,  N.Y.  10017 
^  DUPLEX  STANDARD  TUBULAR 


CLASSIFIED 
Advertising  Rates 

Lino  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  SOe  per  line  each 
insertion;  3  times  @  90c;  2  9  Sl.OO; 
1  time  $1.10  per  line.  If  keyed,  add  50c 
for  box  serrice  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippinps,  etc. 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  EltP 
cannot  be  responsible  for  their  return. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  9  $1.25  per  line  each  insertion; 
3  timet  9  $1-35;  2  9  $1-45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
service  and  count  at  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

52-Time  Contract  Rate 
85c  per  line 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuoadoy,  5:00  P.M. 
Count  five  averape  words  to  the  line.  No 
abbreviations.  Box  holders'  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  ri|bt  to 
edit  alt  copy. 

Editor  &  Publisher 

S50  Third  Avo.,  N.  Y..  N.  Y.,  10022 
Phono  PLoao  2-70S0 


Preggeg  &  Machinery 

8-UNIT  GOSS  23-9/16" 

With  2  extra  color  cylinders,  plus  2 
reversible  units  for  full  color.  Two 
double  folders.  C-K  conveyors,  reels. 
AC  drives. 

Can  he  divided  into  2  Octuples 
Available  immediately! 

BEN  SHULMAN/a^SOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 

MODEL  “A"  DUPLEX,  producing  one 
of  best  prints  in  two  Carolinas,  is 
available  for  $4,000.  Brand  new  all 
ruldier  rollers — one  set  still  in  wrawiers. 
Samples  of  work  ui>on  request.  Press 
has  lieen  under  Goss  serx’ice,  and  main¬ 
tained  by  top  men.  The  Mountaineer, 
Waynesville,  North  Carolina.  Area  Code 
704-456-.5301. 


GOSS  COMET— $5,000 
S-i>age  web  press  in  regular  use  at 
our  plant  will  be  available  about  June 
1.  i^rial  347,  Goss  service  contract. 
Complete  with  chases;  5  H.P.  motor, 
3-phase.  220  V. 

CLINTON  C».  REPUBLICAN  NEWS 
Phone  224-2361,  St.  Johns,  Mich. 

LSB  HARRIS  OFFSET  17%  x  22% 
with  Omaha  folder.  Was  used  for 
tabloid  weekly  newspaper  which  out¬ 
grew  it.  First  $3,900  cash  takes  both. 
Patton  Publishing  Co.,  Jackson,  Mis¬ 
sissippi. 


16-page,  2  to  1  model,  40  H.P.  AC 
drive,  stereo,  sta-hi,  mat  roller. 

LOYAL  S.  DIXON  CO. 
"Newspaper  E<iuipment  Dealers" 
11426  Penrose  St..  Sun  Valley,  Calif. 

48-PAGE  DUPLEX  METRO  press  #R- 
82,  Model  B.  Serial  #1934,  Oeveland 
Folder ;  Roshack  "22  S|>ecial  Perfor¬ 
ator  No.  .54-226-418.”  These  items  for 
sale  I  Price  reasonable!  All  equipment 
in  good  condition.  Box  1524,  ^itor  & 
Publisher. 

COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla,  City  Machine 
Works.  Inc.,  1637  W,  Main,  Okla. 
City.  Okla.  Call  CE  6-8841. 

(3)  16-PAGE  WALTER  SCOTT  UNITS. 
22%'  cut-off,  plus  double  folder.  Avail¬ 
able  immerliately  at  bargain  price. 
EPCO,  82  Beekman  St..  N.Y.C.  BE  3- 
1791. 


5  Units — Goss  Unitubt — 600  series. 
Color  deck,  %  page  folder,  built 
in.  Complete  w/vacuum  casting 
box  and  lata  style  stereotype  equip¬ 
ment  Including  tubular  router. 

Universal 

Printing  Equipment  Co. 

Lyndhurst,  New  Jersey 
N.J.  GE  8-3744  OX  S-S4S8  N.J. 


60  East  42nd  St..  N.Y.  17  OXford  7-4694 


HELP  WANTED 


ART  DIRECrrOR 

For  new  mass  circulation  travel  mags- 
zine.  Must  be  exficrienced  in  mags- 
zine  layout  and  production,  with  expert 
know-how  in  photo  selection  and  color. 
Salary  open.  Relocation  to  large  East 
Coast  city.  Send  resume  to  Box  148!, 
Editor  &  Publisher. 


Circulation 


EXPERIENCED  STREET  SALESMAN 
for  assistant  street  sales  manager’s 
position  large  evening  and  Sunday 
metropolitan  paper,  zone  6.  Send  com¬ 
plete  personal  and  job  background  in¬ 
formation  plus  salary  requirements  f* 
Box  1385,  Editor  &  Publisher, 


FACrrORY  OFFICE  needs  cireulaWos 
contacts  nationally,  with  our  sup^ito 
Top  salary,  plus.  ARCO  CIROUI^- 
TION  SUPPLY,  FRANKLIN.  KEN¬ 
TUCKY. 


Claggified  .4dvertiging 


SALES  PROMOnON  MAN.  with  6  to 
10  years’  as  Classified  Mansgiw  of 
Supervisor.  Permanent  work.  Exemlm 
chance  for  advancement.  Circulau* 
over  200.000.  Area  5.  Send  compleio 
resume  and  salary  to  Box  1384.  Editor 
&  Publisher. 


,g  tubular  rout.r,  CLASSIFIED  SALESMAN  (2)  , 

liverSSi  with  3  to  5  years’  experience  and  in- 

'auinment  Co  terested  in  moving  to  a  paper  of  300,- 

.quipment  lo.  circulation— Zone  5.  Real  opixif 

t,  New  Jersey  tunity  for  advancement.  Salary  $125  • 

4  OX  S-S4S8  N.J.  week  plus  bonus  and  expense.  Gi^ 
_  complete  resume.  Box  1464,  Editor  * 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


CAussi fivd  Advertisinn 

1  Display  Advertising 

Editorial  | 

1  Editorial 

AGGRESf'VE  40,000  DAILY  in  Zone 
i  needs  real  Ko-Ketter  to  round  out 
upandinit  elassified  department.  Send 
ooopiete  'esume  of  experience  and 
(iBiily  sLitus  with  most  recent  photo 
te  Box  14,>-.  Editor  &  Publisher. 

Display  Advertisin/i 

ADVBHlTlr'ING  SALESMAN  for  six- 
iif  paper  .n  California’s  San  Joaquin 
Valley,  Starting  salary  $126  i>er  week. 
Write,  giving  age  and  experience,  to 
Box  1388,  Editor  &  Publisher. 


$8,840 

That's  the  salary  of  a  24-year-old 
lalesman  in  this  company — he's  been 
with  us  two  years. 

If  you  want  to  be  with  a  young, 
dintmic  newspaper  organization  in 
laho  North  Jersey  that  will  allow  you  to 
pow  as  rapidly  as  your  ability  war¬ 
rants,  this  is  your  home. 

Kequirements?  Married  men  and  recent 
tollege  graduates  preferred — must  own 
cai^-and  lie  willing  to  work  as  long  as 

—  nsosasary  to  add  to  the  momentum  of 
TE.  in  exceptionally  efficient  and  high- 
ut»  powered  10-man  sales  team.  Send  your 
ron,  resume  to:  Advertising  Director,  Box 

283.  Wayne,  New  Jersey,  or  call  Area 

—  Code  201,  696-3000  for  appointment. 
Ex-  .\ak  for  Mrs.  Schwartz. 

ycle  - - 

irta  iOTEBinsiNQ  MANAGER  -  SALRSMA.N 
for  established  36-page  weekly.  Excel¬ 
lent  position  for  the  right  man.  Please 
jiTO  complete  resume  and  salary  re¬ 
quired  in  first  letter.  Box  1235,  Editor 
k  Publisher, 

EXPERIENCED  SALESMAN  and  lay- 
rat  man,  under  35.  for  small  daily  in 
Zone  5.  flood  salary,  fringe  lienefits. 
Send  resume,  experience  and  salary 
expectations.  Box  1438,  ^itor  &  Pub- 
liiher. 

IMMEDIATE  OPENING  for  energetic 
display  salesman.  Good  salary  cocn- 
meniurate  with  experience  incentive. 
Write:  Francis  R.  McLean,  Display 
Adv.  Mgr.,  The  Daily  Times.  Niles. 
Ohio, 

STAFF  MAN 
PROMOTED 

IDiiplay  advertising  salesman  nee<led 
:nmediately  for  29,000  circulation  Illi- 
»is  daily.  The  man  we’re  looking  for 
4  between  25-40,  that  will  work  hard 
to  get  ahead  with  a  growing  news- 
psper.  Layout  a  must.  Excellent  start- 
ng  salary — finest  working  conditions 
-congenial  staff — many  fringe  bene- 
Sts,  Send  complete  resume  to  Box  1465, 
Hitor  &  Publisher. 

ADVERTISING  PHONE  MAN 
Opening  for  seasoned  salesman  who 
er’l  ^  work  new  business  .along  with  solid 
litj  'APS.  In  Los  Vegas  and  Reno,  Ne¬ 
on.  "sda,  phone  FA  2-7036,  358-7765  or 
jj.  118-7766  or  .358-1766  after  5:00  P.M. 

I  t»  "John”  or  write:  1490  South 

Arlington  Ave..  Reno,  Nevada. 


HPEltlKNCBD  DISPLAY  SALIJSMAN. 

IJiunediate  opening.  This  position  offers 
m  excellent  opportunity  with  an  ag- 
PMsive  23-M  daily  in  one  of  the 
Mtion’s  fastest-growing  areas.  Perma- 
'cat  steady  work  with  lietter-than- 
I'erage  retirement  program,  life  and 
»»lth  insurance.  Salary  -|-  incentive, 
fine  working  conditions.  Must  be  re- 
‘•ble.  strong  on  copy  and  layout.  Send 
*plete  resume  to:  Mr.  Jack  R. 
Juner,  Advertising  Director.  The 
fewark  Advocate,  29  West  Main  St.. 
Wark,  Ohio. 

*A1*MAN  NATIONAL  ADVBR'nSINO 
*4  have  an  opening  in  National  Ad- 
'erbsing  for  an  experienced  salesman, 
•W  to  35.  Opportunity  for  advance- 
^t— excellent  working  conditions  and 
^nge  benefits.  Send  complete  resume, 
■ucation,  experience  and  salary  re- 
■irements  to:  Edward  P.  Maher,  Mgr, 
jj*.  Advlg.,  THE  TOLEDO  BLADE. 
“Wo.  Ohio. 


ADVERTISING  MANAGER  for  small 
daily  newspaper.  Want  only  young 
(under  35)  energetic  man  with  basic  ud 
sales  background.  One-man  staff,  ik>- 
tential  for  two.  Zone  9.  Bo.x  1525,  Edi¬ 
tor  &  Publisher. 

EXPbatlpa^f'PJA.  SELF-STARTING  ad 
salesman  for  large  Gentral  Galif.  semi¬ 
weekly  to  augment  present  staff.  Good 
on  layout,  an.xious  to  make  calls.  0|>- 
liortunity  to  grow  with  progressive 
paper  in  com|>etitive  area.  Prefer  man 
who  has  sold  for  second  paper  and 
knows  what  comiietition  is  all  alsiut, 
anxious  to  join  well-e<iuipited  publica¬ 
tion  that  has  more  than  tripled  in  size 
in  last  three  years.  $125  weekly  -|- 
linage  Ixinus  and  car  allowance  to 
start.  Oiiportunity  unlimited  for  real 
pro.  Box  1.50U,  FVlitor  &  Publisher. 

FIVE-DAY  EVENING  D.AILY  in  e.x- 
plmling  area  has  iiermanent  display 
job  for  sharp  young  man.  Exiierience 
preferreil,  but  will  accept  good  J-grad. 
Five-man  department.  Prize-winning 
paper  near  cities,  mountains,  lieaches. 
Bright  future — gi^  pay.  Darrell  Frye, 
All.  Mgr.,  Press-Tribune,  Roseville, 
Calif. 

Editorial 

GENERAL  REPORTER— 10.000  daily. 
Familiarity  with  camera  helpful  but 
not  essential.  Send  full  details  includ¬ 
ing  training,  experience,  references, 
salary  requirements  and  picture  if 
available  to:  R.  S.  Marvin.  Beatrice 
(Nebr. )  Sun, 

EDITORIAL  DIRECTOR 
Top  spot  on  new,  mass  circulation 
travel  magazine.  Must  be  highly  skilled, 
experienced  editor,  capable  of  turning 
out  a  quality  monthly  publication. 
Prefer  knowl^ge  and  experience  in 
travel  writing  and  editing.  Salary  open. 
Relocation  to  large  East  Coast  city. 
Send  resume  to  Box  1414,  Editor  & 
Publisher, 

SPORTS  EDITOR— GENB21AL  REPORTER. 
Young  man  for  5,500  circulation  daily. 
Elxperience  preferred  but  J-school  train¬ 
ing  acceptable.  Start  $95  with  gruaran- 
teed  weekly  pay  plan.  Write  fully  with 
references.  The  Commercial-Review, 
Portland.  Ind. 

ARE  YOU  WORKING  ON  A  WEEKLY 
or  a  small  daily  and  ready  to  move  up  7 
Prize-winning  Midwestern  daily  in  a 
community  of  50,000  offers  a  solid 
future  in  a  growing  organization.  Blue 
ribbon  fringe  benefits,  e.xcellent  start¬ 
ing  pay,  advancement  in  accordance 
with  merit,  pleasant  working  condi¬ 
tions,  modern  plant,  professional  leader¬ 
ship.  Send  resume  of  training,  schooling, 
references  and  a  few  clips  to  Box  1472, 
Editor  &  Publisher, 

ASSIGNMENT  IN  GERMANY  for  news¬ 
man  with  knowledge  of  Russian.  Posi¬ 
tion  with  American  organization  re¬ 
quires  sharp  news  sense,  lots  of  dig¬ 
ging.  Newspaper  or  wire  service  ex- 
Iierience  preferred,  but  recent  J-School 
graduates  would  be  considered.  Box 
1477,  Editor  &  Publisher, 

DESK  MAN  oriented  to  fast  operation. 
Chart  area  8  afternoon  daily,  city  of 
45.000.  Box  1476,  Editor  &  Publisher. 

DESK  MAN  for  editorial  department 
5-day  4,000  circulation  daily.  Good 
pay  schedule.  No  radicals — no  alco¬ 
holics  I  We  own  three  papers  and  are 
expanding.  Write  full  details,  enclose 
picture.  E.  W,  Mathews,  Cordele  Dis¬ 
patch,  Cordele,  Ga, 

$800  A  MONTH — all  expenses  for  ver¬ 
satile  reporter — rewrite  for  volume 
specialty  writing  assignments.  Must  he 
available  for  overnight  travel.  Public 
company.  Southern  California  head¬ 
quarters,  largest  in  field  in  west.  Elx- 
cellent  potential  for  higher  earnings. 
Box  1470,  Editor  Sl  Publisher. 

GENERAL  ASSIGNMHINT  REPORTER 
— Leading  New  Jersey  daily  has  open¬ 
ings  for  two  top  grade  reporters  on  its 
city  news  staff.  Pay,  hours  attractive. 
Box  1473,  Editor  &  Publisher, 


PREFERABLY  YOUNG  OHIOAN  to 
take  over  city  beat  as  soon  as  possible. 
Hospital  and  insurance  benefits  offered. 
Write  all  first  letter  to  this  Zone  5 
PM  daily.  Box  1476,  Editor  &  Pub¬ 
lisher, 

REPORTER,  experienced  in  local  gov¬ 
ernment,  politics,  aggressive  with 
initiative  for  independent-minded,  prize¬ 
winning,  top  ABC  weekly  in  pros¬ 
perous,  populous  suburbs.  Chart  Area 
2.  Box  1458,  Editor  &  Publisher. 

REPORTER,  who  can  use  camera, 
wanted  by  San  Francisco  Bay  Area 
afternoon  and  Sunday  daily — 34,UUU 
circulation.  Write  Box  1439,  Editor  & 
Publisher, 

REPORTERS 

One  wanting  to  move  up  and  one 
ready  to  start  with  prominent  p.m. 
daily.  Consider  the  paper's  top  reputa¬ 
tion,  first-class  staff  and  hard-to-beat 
insurance,  health  care  and  pension 
lienefits.  Prefer  man  with  1-2  years’  ex- 
lierience  in  Indiana  or  adjoining  states 
for  general  assignment  and  will  con¬ 
sider  recent  graduate  for  bureau  as¬ 
signment  in  nearby  community.  Write 
(include  clips)  to:  Personnel  Director, 
South  Bend  Tribune,  South  Bend,  Indi¬ 
ana  46626. 

REWRITE  MAN —  Fast,  accurate  and 
:ible  to  turn  a  phrase,  with  either  wire 
service  or  newspaper  background,  inter¬ 
ested  in  working  in  Washington,  D.C. 
news  bureau.  Box  1467,  Editor  &  Pub¬ 
lisher. 

TWO  OPENINGS — Deskman  and  re¬ 
porter  on  Southern  New  England  12,- 
(100  P.M.  daily.  New  air-conditione<l 
office.  Write  Box  1440,  Editor  &  Pub¬ 
lisher.  giving  experience,  salary  ex- 
Iiected. 

WANTED:  YOUNG  WOMAN,  Jour¬ 
nalism  graduate  or  experienced,  with 
imagination,  resourcefulness  and  ability 
to  write  features  and  women’s  news 
for  lively,  growing  Midwestern  daily, 
circulation  30,000.  Permanent  job, 
many  fringe  benefits,  ideal  working 
conditions,  pleasant  community,  goo<l 
pay.  Camera  ability  desirable,  not  es¬ 
sential.  Advancement  with  ability, 
initiative.  Tell  education,  experience, 
background  in  letter  to  Box  1468,  Edi¬ 
tor  &  Publisher. 

WESTERNERS  ONLY  —  Before  you 
lose  all  your  ideals,  why  not  work  on  a 
really  good  newspaper  in  a  delightful 
Rocky  Mountain  area  7  We  need  a  sharp 
deskman  who  can  swing  on  the  wire 
and  may  want  to  write  a  bit  now  and 
then.  Tremendous  country  for  outdoor 
people;  excellent  schools  through  j.c. 
Job  open  now.  Send  brief  biog,  refer¬ 
ences,  samples  to  Box  1462,  Elditor  & 
Publisher. 

AGGRESSIVE.  VERSATILE  EDITfkR 
for  new  weekly  competing  with  daily. 
$123-$150  range.  Age  and  e.xperience  is 
your  business  as  long  as  you’re  capable. 
Send  resume  and  samples.  Box  1505, 
Editor  &  Publisher. 

ALERT  GB24ERAL  ASSIGNMENT  man 
wanteil  for  fast-growing  ABC  Jersey 
weekly.  Report  municipal  meetings, 
cover  governmental  agencies,  some  fea¬ 
tures,  copy  work.  Good  speller.  Chance 
to  learn  while  earning  fair  salary. 
Prefer  about  one  year  experience. 
Resume  to  Box  1628,  Editor  &  Pub¬ 
lisher. 

ASSOCIATE  EDITOR 
Growing  national  magazine  needs  high¬ 
ly  skilleil  writer  to  cover  socio-economic 
topics  of  interest  to  young  doctors.  NYC 
area.  To  $9,000.  Eiox  1527,  Blditor  & 
Publisher. 

CATHOLIC  WEEKLY  seeks  ambitious 
reporter  (man  or  woman)  and  combi¬ 
nation  reporter-copy  editor,  25-45.  Be¬ 
cause  of  technical  nature  of  writing, 
applicants  must  have  thorough  knowl¬ 
edge  of  Church  and  Catholic  back¬ 
ground.  Circulation  85M,  in  area  6. 
Send  resume,  pix,  salary  needs.  Prompt 
interview  —  replies  confidential.  Box 
1522,  Editor  &  Publisher, 


ATTENTION ! 

J-School  Seniors  and  Grad  Students 

Business  paper  publi.sher  in  Evanston. 
Iliinois  offers  exceptional  opportunity 
for  editorial  assistant.  Two  publica¬ 
tions  serving  top  management  audi¬ 
ences.  Non-technical.  Rapid  growth  of 
company  assures  fast  lulvancement.  In¬ 
formal  but  effective  training  iirograni 
offers  e.xiKisure  to  all  aspects  of  puli- 
lishing  business.  To  start:  B.S.,  $5,299: 
M.S.,  $6,299.  Not  a  job,  but  a  career. 
English  majors  also  invited  to  apply. 
Write  Horton  Publishing  Co.,  317 
Howard  Street,  Evanston,  III.,  69292. 

DESKMAN  wanteil  for  6-<lay  PM  anil 
Sunday  pa|ier.  Send  resume,  salary 
reiiuirements  to:  Jim  Seaver.  Man- 
iUting  Editor.  Clovis  News-Journal. 
Clovis,  New  Mexico. 

EDITOR  neeiled  for  small  daily  in  ideal 
western  mountain  city.  Must  lie  gooil 
writer,  digger  and  willing  to  work  and 
run  a  3-man  department  intelligently. 
The  right  man  can  make  a  top  salary 
with  plenty  of  other  benefits.  Prefer 
someone  who  can  do  column  once  a 
week  and  share  editorial  page  resiwnsi- 
bility.  Must  have  camera  and  dark¬ 
room  experience.  Bo.x  1518,  Editor  & 
Publisher. 

EXCELLENT  OPPORTUNITY  for  ex- 
lierienced  evangelical  editor  for  Sun¬ 
day  School  publication.  Large  midvvest 
publisher.  Excellent  iiersonnel  iiolicies. 
Send  resume,  samples  of  work  and 
salary  requirements.  Box  1540,  Editor 
&  Publisher. 

FINANCIAL  REPORTER,  seasoneil. 
creative,  energetic,  for  responsible  as¬ 
signment  on  strong  financial  daily, 
based  in  New  York,  national  in  scope. 
Interest  in  banking  desirable  but  not 
essential.  Exceptional  op|H>rtunity  par¬ 
ticularly  for  a  .voung  man  seeking  to 
ilevelop  jiersonally  and  professionally  in 
this  siiecialty.  Box  1515,  Eilitor  &  Puli- 
lisher. 

MANAGING  EDITOR — Award-winning 
L^sburg  Virginia  weekly.  Have  167- 
year  heritage  and  future  growth  with 
Dulles  Airport  in  County.  Re<|uire  edi¬ 
torial,  offset  makeup  experience,  hard 
work,  age  30  to  45.  excellent  refer¬ 
ences.  Prefer  Virginia  area  back¬ 
ground.  Join  us  by  July  1.  Write  full 
bio.  clippings  and  iihoto  with  inter¬ 
view  reiiuest  to:  Publisher,  Loudoun 
'Times-Mirror,  care  5232  Lee  Highway, 
Arlington-7,  Virginia. 

NEWSMEN — Western  Canaila  daily  is 
looking  for  enthusiastic,  willing  desk- 
man  and  reiiorters.  FJxperience  required. 
Send  resume,  full  details,  and  samples 
of  work,  to:  Bo.x  1644,  Editor  &  Pub¬ 
lisher. 


Associate  Editor 

Argus,  Northwest  newsmaga¬ 
zine,  published  in  Seattle,  now 
celebrating  its  70th  anniversary, 
needs  a  top-flight  reporter  and 
associate  editor  to  cover  political 
and  business  news  of  the  North¬ 
west.  Argus  is  an  independent 
journal  of  comment  and  opinion, 
and  offers  opportunity  for  per¬ 
sonal  journalism  of  the  highest 
order.  An  interesting,  challenging 
job  for  young  man  27-35  who  can 
write.  Give  age,  education,  ex¬ 
perience,  salary,  include  pix  If 
possible.  Write  Publisher,  Argus, 
White  Bldg.,  Seattle,  Washington. 
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Editorial 

POLICE  BEAT  OPEN.  SfiKl  ie»ume 
and  salary  to:  Phil  Wauner,  Ca‘'i)er 
Mominic  Star,  Casper,  Wyo. 


HEPORTETl  for  -ll.OOO  P.M.  daily. 
Airuressive,  Rood  writer.  Chart  .4rea  2. 
Ho.\  l.'iSO,  Editor  &  Publisher. 


REPORTER — Man  with  at  least  2  years 
ex|>erience  coveriBR  municipal  Rovern- 
ment.  politics,  similar  stories.  Tre¬ 
mendous  opportunity  on  fast-RrowinR 
17,000  ABC  semi-weekly  in  btwminR 
North  Jersey  suburbs.  Comiilete  edi- 
b>rial  inteirrity:  hiRh  standards.  Camera 
helpful  not  mandatory.  Send  full  de¬ 
tails.  includinR  salary  requirement  to: 
ManuRinR  Editor,  Suburltan  Trends. 
Rte.  2:1.  Riverdale.  New  Jersey. 


REPORTER-EDITOR:  Youur  man  for 
weekly  newspaiter  in  New  Jersey.  Am¬ 
bition  and  abilities  determine  iulvance- 
ment  in  Rroup.  Job  available  immetli- 
ately.  Reply  Box  1523,  Editor  &  Pule  ! 
lisher.  ; 


REPtVRTER-WRITER 
Pnsluce  interpretive  features  for  na¬ 
tional  business  maRazine.  /one  2.  $s.- 
OOO  U>  $12.000 — or  more.  Ikix  1542. 
Editor  &  Publisher. 


REQUIRE  MAN  to  handle  small  week¬ 
ly  pallet,  printetl  offset  in  central  plant. 
Verle  Krtuner.  (libson  City,  III. 


SPORTS  REPORTER  who  can  ilouble 
on  Reneral  iUisiRnments.  KntiwIedRe  <if 
camera  helpful  but  not  essential.  YounR 
man  for  4.000  daily.  Experienced  pre- 
ferretl  but  J-Suhool  traininR  acceptable. 
Start  immeiliately.  Write  fully  with 
references,  photo,  first  letter.  The  Ehe- 
ninR  Sun.  Norwich,  N.Y.,  c  o  the  1 
editor.  | 


TELEGRAPH  EDITtlR  and  assistant 
news  editor  who  knows  headline  writinR 
:ind  paRe  layout.  Immediate!  University- 
oriented  community:  18-M  circulation, 
afternoon.  Excellent  family  educational 
opiKirtunities — Rood  place  to  live  anti 
work.  Write  full  details  re<iuirements 
and  availability.  The  MessenRer, 
.\thens,  Ohio. 


WANT  EXPERIENCED  NEWSMAN  i 
who  has  served  as  reporter,  feature  j 
writer,  wire  etlitor.  Small  Ohio  daily.  | 
Gotsl  pay.  Give  references.  Box  1520, 
Etiitor  &  Publisher. 


WE  LO.ST  A  GOOD  REPORTER  and 
we  need  a  Rotai  reptirter  to  fill  his 
IHisition.  If  you’re  Rotal — have  a  rixmI 
education  and  feel  that  you  can  hold 
up  your  end  on  a  staff  of  really  rihmI  p 
reiKirters — we  have  a  joli  for  you.  We  | 
prefer  someone  under  .35.  with  -everal  p 
years  daily  experience.  The  pay  is  Rotsl. 
tienefits  rikmI,  workinR  and  livinR  con- 
ilitions  Rood.  Our  circulation  is  com-  1 
fortably  over  100.000  and  clindtinR.  : 
/(me  3.  All  the  facts  and  simie  elite  | 
pinRS  with  your  first  letter.  |  please.  Box  | 
1543,  Editor  &  Publisher.  j 

F r4»»*  Lance 


FREE-LANCE  WRITER 
Froe-lant*  writer,  specializinR  in 
human  interest  stories,  for  expandinR 
national  newspaper.  Get  in  on  the 
ground  floor,  ^nd  resume  to:  Marvin 
S.  Weiss.  2713  N.  Pulaski  Rd..  Chi¬ 
cago,  Illinois,  60639. 


Stringers 

Wanted 

for  exciting  national  weekly 
tabloid.  Top  rates.  (Min.  $50  a 
story.  Front-pagers  up  to  $5(X).) 
Will  not  Interfere  with  present 
Job.  Big  and  small  towns, 
U.S.A.,  Canada,  South  Amer-  , 
ica  and  Europe. 

Your  confidence  respected  at 
all  times.  Write:  i 

Joe  Azaria,  Editor.  I 

MIDNIGHT  PUBLISHING 
CORP., 

2055  Bishop  Street,  I 

Montreal,  Canada  | 


HEIJ*  WANTED 
Free  Lance 


FREE-LANCE  WTIITERS  with  camera. 
Features  on  retail  food  merchandising 
for  trade  magazine.  Box  1444,  Editor 
&  Publisher. 


PHOTOS  WANTED 
bl.a.w.  1000  new  fashion  pix 
lOOO  interior  decoration  pix 
BP  SINGER  FEATURES. 
P.O.  Box  3668,  Fullerton,  Calif. 


Mechanical-Production 

SO  YOU  .\RB  BETTER  THAN  YOUR  I 
BOSS  GIVES  YOU  CREDIT  FOR  ... 
You  know  cold  type  composition  and 
want  a  chance  to  put  your  knowledge 
to  profitable  use.  Name  your  own  terms 
and  tell  me  about  yourself. 

GARY  S.  MANN 

6900  So.  Crandon,  ChicaRO-49,  III. 


Promotion 


COPYWRITER 

-Advertising  department  of  Zone 
4  public  utility  wants  young 
man.  22-30,  with  journalism 
degree  and  reporting  or  adver¬ 
tising  experience.  Writing  skill, 
thorough  knowledge  of  Eng¬ 
lish.  accuracy  and  imagination 
required. 

Box  1450,  Editor  &  Publisher. 


COPYWRITER 

GOOD  CREATIVE  TALENT 

Opportunity  for  eiperisnced  creative 
man  in  combined  Advertising  &  Pub-  . 
lie  Relations  Department.  Should  have  > 
college  degree  (liberal  arts  preferred)  I 
and  minimum  of  2  years  writing  es- 
perience.  Ability  to  create  and  ad-  | 
minister  advertising  and/or  public  re¬ 
lations  programs  essential.  Only  appli¬ 
cants  East  of  Mississippi  need  apply. 
Please  write  giving  qualifications  and  j 
salary  requirement  to  PERSONNEL 
MANAGER: 

NEW  HOLLAND 
MACHINE  CO. 

Div.  of  Sperry  Rend  Corn.  | 

New  Holland,  Pa, 

■4r>  Equal  Oppurtunity  Employer  I 


Public  Relations 

CHICAGO  PR  DIREICTOR  needs  J- 
grad  assistant's  trainee.  Must  tyiie 
well.  Box  1425,  Elditor  &  Publisher. 


PR-FINANCIAL  WRITER  | 

N.Y.C.  BASED  financial  PR  firm  is 
looking  for  capable,  fast,  clear-think¬ 
ing  financial  writer  with  a  creative 
flair.  Business  news  and  financial 
writing  exi«rience  important.  Oppor¬ 
tunity  to  join  responsible,  growing  PR 
firm.  Send  resume  or  write,  stating 
salary,  to:  Box  1445,  Editor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS  /  NEWS  WRITER. 
Los  Angeles  division  of  one  of  Ameri¬ 
ca's  larger  corporations  seeks  young 
man  who  knows  journalism  with  news 
writing  and  PR  experience.  A  recent 
graduate  will  be  considered.  College 
with  journalism  degree  preferred. 
Initially,  edit  company  newspaper,  han¬ 
dle  news  preparation  and  press  rela¬ 
tions,  coordinate  and  direct  employee 
information  programs.  Position  is 
open  to  higher  managrement.  Excellent 
lienefits  and  working  conditions.  Send 
re.sume  and  references  to  Box  1465, 
Eklitor  &  Publisher. 


"FOREIGN  JOB  GUIDE”  lists  380  cur¬ 
rent  sources.  All  tyiies.  Reviews  and 
anayzes  entire  Foreign  Job  picture. 
Send  $2.00  to:  National  Employment 
Re(>ort8,  519  Center  (EPF),  Racine. 
Wis. 


TRADK  SLJIDDLS 
Linotype  School 


SITUATIONS  Wanted 

Administtoiire 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

Academic 


MANAGING  EDITOR  reaching  for 
goal  of  journalism  teaching  after  20 
years'  of  metroixilitan  daily  newspaper 
work.  Has  strong  background  of  re¬ 
porting  and  editing  on  all  desks.  Lots 
of  administrative  and  personnel  experi¬ 
ence.  Familiar  with  problems  of  busi¬ 
ness,  advertising,  circulation  and  me¬ 
chanical  departments.  Strong  on  his¬ 
tory,  too.  Columbia  MSJ.  Family.  Box 
1357,  Editor  &  Publisher. 


SCHOL.\RLY.  ACE  NEWSMAN,  33. 
B.A.,  wants  teaching  post  or  fellow¬ 
ship.  Box  1457,  Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE  with  ex¬ 
tensive  background  in  n(\v>.papers  seekt 
new  association  with  newspaper  at 
management  level.  Stung  fort4  >. 
organization  and  planning  with  oper¬ 
ational  exiierience  and  <  aiiabilities  in 
advertising-  sales-  Managdnent.  Actio 
interest,  participation  and  knowledn 
all  departments.  Remuneration  aec- 
ondary  to  challenging  opportunity  and 
achievement  of  worthwhile  ohjectivM. 
(If  especial  interest  would  is>  associa- 
tion  with  u  newspai)er  property  whow 
ownership  has  need  of  a  person  wh. 
could  ably  assist  with  tlie  continiHd 
growth  iind  development  oi  its  tradi¬ 
tional  principles.  Well-estatdi.-hed  repo- 
tatinn  and  proven  record  in  newspape 
industry  and  community  service.  M«! 
ried.  age  44.  Available  for  na-etin.- 
.-A.N.P.A.  week.  W.  F.  .Syker,  The  Kel 
mont  Hotel.  New  York. 


Si 


Admiiiiiiirative 


|•KKS()NNKI.#  - -Stieuialist  in  the  d 
cTuitment.  selection,  orienlation,  ot 
velopment,  motivation  and  iMoteutu 
nf  your  most  valuable  asset  .  .  i>eop)f 

(Ve<lential8  and  confidence  trom  Bo 
1510,  Gilitor  &  F*ublisher. 


HartiMuiisis 


CONTROLLER-AUDITOR 
OFFICE  MANAGER 

College  trained.  Ebcperience  in  all  de-  i  EDITORIAL  CARTOONIST  Collqp 
partments.  Excellent  references.  Strong  I  graduate,  married,  veteran.  Exceptiou 
on  methods  and  procedures.  Will  accept  |  artistic  ability,  with  a  progressivr 
any  reasonable  offer.  Box  1403,  Editor  i  iKrlitical  outlcxik.  Box  15U6,  Editor  I 
&  Publisher,  Publisher. 


EXPERIENCED  MANAGEMENT  and 
lalior  relations  executive  available  for 
interview  ANPA.  Currently  employed 
metropolitan  newspaper.  Policy  differ¬ 
ence  reason  for  relocation.  Strong  pro¬ 
duction  and  engineering  background. 
Twelve  years  of  intense  labor  negotia¬ 
tions.  Educated  in  law.  Age  40,  top 
references.  Box  1411,  Editor  &  Pub¬ 
lisher. 


Circulation 


CAPABLE  AND  AMBITIOUS  Distric: 
Advisor  ready  to  move  up  I  Kxperiena 
8  years’  (all  phases)  with  30-M  p.ir. 
daily.  Education:  B.A.  Journalism.  A|r{ 
30,  married.  Box  1419,  Editor  &  Pot- 
lisher. 


SUCCESSFUL  PUBLISHER- 
GENERAL  MANAGER 

-Seeks  top  or  backshop  job  with 
challenge.  Experienced  ALL  depart¬ 
ments,  weeklies,  metropolitan:  and 
chain  General  Management.  Served  as 
publisher,  assistant  publisher,  general 
manager  and  consultant  U.  S.  and 
Europe.  Especially  strong:  mechanical, 
budget  control,  promotion,  labor  ne¬ 
gotiations.  Converted  $250,000  loser. 
(7ut  costs,  increased  advertising  and 
circulation  30%.  Business  Administra¬ 
tion  and  Journalism  B.Sc.  plus  expert 
technical  mechanical  know-how.  Avail¬ 
able  interview  ANPA.  Box  1480,  Editor 
&  Publisher, 


I  CIRCULATION  MANAGER 

I  FOR  SALE: 

I  Twenty  years’  experience  in  circuli^ 
I  tion  management  and  promotion:  spr 
j  cialist  in  Home  Delivery  and  "Littlf 
I  Merchant  System."  Creative,  aggns- 
sive  promoter.  Cost-conscientious,  sen 
ice-minded.  Married,  age  38.  Metro  c 
I  non-metro.  Box  1424,  Editor  &  Pul- 
!  lisher. 


CIRCTJLA'nON  MANAGER  of  20,00' 
wants  to  move  up.  Unlimited  expa 
ence.  College  grad.  Young,  aggrewiw 
industrious.  Box  1441,  Editor  &  Pub-j 
lisher. 


TRADE  STOCK! 


.ttSGRESSIVB,  ‘29-YEAB  OLD  OIRCn.-tTO 
seeks  a  challenging  position  with  i| 
future  in  Rocky  Mt.  area.  Fifteen  yesrs 
exiierience.  Married.  3  .years’  oollep 
For  resume  write  Box  1495,  Elditor  t 
Publisher. 


Well-known  publisher-owner,  under  45. 
in  35-50,000  circulation  class,  desires 
to  trade  some  control  stock  with  older 
publisher-owner  desiring  to  learn  how 
to  retire.  My  stock  is  in  model  daily 
in  quality,  recognized,  well-sold  dis¬ 
tribution  center  in  attractive  summer- 
winter  resort  area. 


CIRCUI^YTOR  DIRE(TOR.  17  yetn 
e.xiierience.  Ako  42.  Seeks  chance  w 
more  challenge.  Box  1532,  Editor  I 
Publisher. 


As  you  relax,  I  make  substantial  in¬ 
vestment  in  your  property  through 
work  and  cash.  Unusual  opportunity 
for  independent  owner  to  have  quality 
continuity  insured  by  seasoned,  finan¬ 
cially  sound,  aggressively  energetic, 
community  service  oriented  (Shriner, 
Vestryman  etc.)  younger  version  of 
yourself.  Guarantee  confidential.  Let’s 
meet  at  ANPA.  Write  Box  1449,  Editor 
&  Publisher. 


(TRCTJI..ATION  MANAGEK.  age  «. 
sixteen  years’  experience  in  all  phnsf- 
circulation.  Write:  P.  O.  Box  315.  St 
.•\ugu8tine,  norkla  for  resume. 
references. 


L'XPKHU2WE1>,  MATURE  UIKCI  lArt 
responsible  family  man.  knows  w 
phases  of  sales  and  promotion, 

Zones  8  or  9.  Box  1443,  Editor  &  Psb 
lisher. 


ALL-AROUND  NEWSPAPERMAN.  42. 
especially  (lualified  in  editorial,  pro¬ 
motion  and  advertising,  management 
of  small  daily.  Available  due  to  closing 
of  Indiana  A.M.  daily.  Will  he  at 
ANP.Y.  Box  1534,  Editor  &  Publisher. 


GENERAL  MANAGER 
ADVERTISING  MANAGER 

Currently  radio  station  manager:  for¬ 


mer  ad  agency  executive,  PR  man: 
seeks  princi|>al  role  where  good  man¬ 
agement,  ideas  wanted.  Will  relocate. 
Confidence  assured.  Box  1491,  Editor  & 
Publisher. 


I.OOKING  l-Oll  BXriJllEXCEn  EXECljnVI 
familiar  with  all  operations,  with  * 
phasis  on  internal  administration?  Wil. 
stabilize  circulation  procedure.  L«t 
IHisition.  despite  price  increase,  in¬ 
creased  circulation.  The  above  exce^ 
from  reference.  Full  resume.  Box  1490 
Editor  &  Publisher. 


Correspondents 


WRITER  national  news  magazine 
auto  tour  USSR,  bloc  countries:  s** 
market  for  features,  photos.  Box  144i, 
Elditor  &  Publisher. 


EITROPE  BOUND  free-lancer. 

July.  May  I  serve  you?  Box  1503,  Eli* 
tor  &  Publisher. 


EDITOR  ec  PUBLISHER  for  April  18, 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


('orrespnndenis 

WOKUVS  FAIR  COVERAGE 
Feature  writer  offers  human  interest, 
offbeat  'tories.  written  especially  for 
Tou:  ul'O  radio  broadcast  coverage. 
Terry,  116”  East  165  St.,  New  York-59, 
N.  Y. 


let  an  EXI’ERIENCEI)  Washinffton 
stringer  cover  your  government,  tech¬ 
nical  anil  business  needs  at  space  rates. 
Box  1482.  Editor  &  I*ublisher. 

Dinplay  Adverlisinf; 


NEWSPAPER  ALL-ROUNDER 

EDITORIAL  AND  ADVERTISING 

Wide  experience  (11  years’  M.E. 
newspajicr  plus  five  years’  consumer 
magazine;  5^  years’  advertising  di¬ 
rector  chain  six  newspapers,  six  maga- 
linea;  exceptional  display  sales  record 
highly  competitive  market  Canada), 
proven  capacity  executive  responsibility, 
excellent  references  and  real  worker ; 
wants  job  States  (Zone  9  preferred) 
utilizing  this  background.  British  born, 
age  43,  married,  three  children.  Full 
resume  on  request.  For  serious  proposi¬ 
tion  prepared  travel  interview  own  ex¬ 
pense.  Box  1409,  Editor  &  Publisher. 


SUCCE-SSFUI,  SALESMAN  seeks  op¬ 
portunity  in  advertising  space  sales. 
N.Y.  resident.  Box  1479,  Editor  &  Pub¬ 
lisher. 


AD  DIREtTOR,  ;t2,  display  and  clas¬ 
sified  9  yesii's,  4  as  manager.  Reputeil 
top  promoter — account  builder.  Quick 
on  ideas,  layout  expert.  Secret  of  suc¬ 
cess:  “lienetits  dramatically  presenteil.” 
Zones  3  or  4  meilium  daily.  Box  1,)26. 
Editor  &  Publisher. 


AD  DlREfT’OR — Seasonecl.  strong  on 
■ales,  ideas :  layout  exiiert.  .''tymieil 
present  iHwition.  Welcome  replies  Zones 
8.  4.  .5.  Seek  change  by  June  1.  or 
available  short  notice.  Box  1483.  Eilitor 
4)  Publisher. 


AMBITION  FOR  SALE?  No.  just 
ability.  ex))erienee.  hard  work.  Know 
i«ail.  cLassified,  management.  Want  to 
improve  your  future  and  mine.  Box 
1492.  Editor  &  Publisher. 


.AVAILABLE  30  PAYS.  Fourteen  years’ 
metropolitan  daily.  Sales  producer,  top 
layouts-copy.  Ready  to  move  up  I  Ex¬ 
cellent  employer-personal  references. 
.Area  6,  8.  9.  Box  I.Atd).  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  presently  emtdoyed 
salwmnn,  heading  classification  metro¬ 
politan  newsimtier,  wants  job  semi- 
retirement.  imblication  or  agency.  Can 
relocate.  Excellent  working  knowledge 
newsside.  .Salary  not  important.  Box 
1486.  Blitor  &  Publisher. 

Editorial 

roiTOR.  small  or  medium  daily,  in 
Zones  2.  3,  1,  .5.  Married.  Eleven 

mrs’  experience.  Box  1401,  Editor  & 
Pnblisher. 


T^EGRAPH  editor,  presently  em¬ 
ployed.  desires  move  to  Midwest  or 
East.  Experienced:  tape,  make-up,  off- 
Mutt  be  top  job  —  25,000  to  ICO.- 
OW  city.  Box  1871,  Editor  &  Publisher. 


DESK  MAN  seeks  responsible  position 
in  Ohio.  Michipran  or  Indiana.  Mature. 
No  drifter.  Box  1429,  Editor  &  Pub¬ 
lisher. 


EXPraiENCED  NEWSMAN  with  ten 
wars’  experience  seeks  position  in 
newspaper  or  allied  fields.  Family  man, 
^llent  scholastic  background.  Quali¬ 
fied  for  reporter,  photographer.  Ex- 
^enced  in  sports  desk,  wire  desk, 
bureau  chief.  Available,  two  weeks, 
^tact  B.  Gerry  Campbell,  16  Mead 
Avenue,  Norwalk,  Ohio, 


ASSI.8TANT  CITY  EDITOR.  10  years’ 
on  300M  PM;  knows  computer  pro- 
pamming,  all  beats  and  desks;  33, 
fimily:  wants  more  resTwnsibility,  Pre- 
'W8  metropolitan  New  York.  Connecti¬ 
cut.  Box  1451,  Editor  &  Publisher. 


Editorial 

Editorial 

BSJ;  M.A.  history:  Ph.D.  history  in 
June.  Around  newspapers  all  my  life. 
Six  years’  solid  experience.  All  phases 
of  editorial  mastered:  skilled — not  lie- 
ginner.  Widely  traveled  in  U.S.  and 
abroad.  Fluent  French  and  Spanish. 
Damn  security  and  fringe  benefits — 
give  me  responsibility  and  challenge 
with  publication  that  cares.  Can  start 
at  top,  but  no  prima  donna  and  willing 
to  work  at  almost  anything.  Don’t 
write  if  you  wish  flunky,  lap  dog,  or 
hark.  References.  Clippings.  Only  26, 
but  assertions  in  this  ad  are  true. 
Moreau,  c/o  History  Dept..  Univ.  of 
Virginia,  Charlottesville,  Va. 

EDITOR,  now  head  of  iiuality  consumer 
mapazine's  eilitorial  deiMirtment,  seeks 
senior  writer-e<litor  |)ost  on  newspaper 
or  mapazine  in  NYC  or  100-mile  ra«liuH. 
Excels  rewrite  and  lipht  copy.  Wide 
eilitorial  experience  in  U.S.,  No.  Africa.  I 
Europe.  Fluent  French,  some  Spanish.  I 
Lil>eral.  41.  Box  1538,  Editor  &  Pub¬ 
lisher.  1 

LIBRARIAN  -  H  Years’  experience: 
Set  up  complete  o|>eration  for  38-M 
ilaily  and  ran  same.  Seeks  position 
where  operation  is  handled  hy  more 
than  one  |>erson.  Box  1488,  Editor  & 
I^ililisher. 

MAGAZINE  HELD  beckons  talented. 

1  imaginative  writer  who  believes  publi¬ 
cations  should  sparkle.  Anxious  to  excel 

1  as  writer  or  editor  on  lively  team 
spurred  by  satisfying  goals,  rewarded 
!  by  results.  BSJ,  36,  7  years'  enriching. 

1  practical  PR;  4  years’  newspa|)er  ex- 
rierience  heavy  on  feature,  "color” 
writing.  Best  references.  Samples  on 
request.  Write  Box  1456,  Editor  A 
Publisher. 

MANAGING  EDITOR.  Area  2  farm 
mapazine,  39.  sinple;  top  collepe  record 
skilleil  writer — versatile  talent:  seeks 
spot  with  Florida  new8pa|»er.  mapa¬ 
zine.  trade  association,  business  firm  or 
reiateii  fields.  Available  September.  Box  ' 
1516,  Editor  &  Publisher. 

MUSIC  THEATRE  MOVIE  IT)ITOR  ; 
seeks  employment  on  larpe  metropolitan  i 
daily.  Extensive  exi>erience  as  writer  j 
and  critic:  formerly  manapinp  editor  of  | 
im|K>rtant  cultural  mapazine.  Know  lay-  | 
out,  production,  copy-e<litinp,  rewrite. 
j>rfH)f-rendinp,  etc.  Box  1487.  Editor  & 
Publisher. 

1  NEED  A  SEASONED,  comivetent,  ac- 
1  curate,  thorough,  all-around  newsman 

1  for  city  lieat?  Strong  on  features.  Box 
1471,  Mitor  &  Publisher. 

REPORTER  wants  spot  on  P.M.  daily. 
Good  references,  experience.  Box  1437, 
Editor  &  Publisher. 

NEWS  EXECITIVE.  35.  now  on  tO|.  1 
daily,  Reckn  tH>Hition  tts  managing  e<litor 
or  assistant  managing  wiitor.  Develoiie*! 
previously  me<liocre  ilepartment  into 
solid,  attractive  revenue  pixxlucer. 
Available  for  interview  during  ANP.\ 
convention.  Box  1.517,  Fklitor  &  I’uh- 
lisher. 

'  TOP  W'RITKR  on  prize-winninpr  daily 
j  in  Nen’theast  seeks  opportunity  witK 
future  where  drive  and  imaffination 
count.  Seven  years’  varie<I  newsrcMim 
experience.  Family  man.  Defrree,  Box 
1460,  Fditor  &  Publisher. 

NEWSMAN  10  years.  G(p)il  on  features. 
Wants  jmblic  relations  writinp  job.  Box 
1511,  Eilitor  &  Publisher, 

AWARD-WINNING  college  sports- 
writer/e<litor  seeks  sports  i>ost  on 
imaginative  ilaily  after  June  1.  Plenty 
of  talent,  experience,  initiative.  Box 
1539,  Editor  &  Publisher. 

OFF-BEAT,  STRAIGHT:  Skilled  on 
wire.  city,  photo  <leaks.  .Some  say  liest 
:it  off-lieat  and  features  writing.  Ex¬ 
perience:  news  e<iitor,  five-edition  p.m., 
40.000 :  assistant  city  editor,  25,000 
)>.m.;  cot.y  desk,  rewrites.  100.000  a.m. 
Age  29.  Energy,  <lesire  for  top  job  or 
chance  to  earn  one-  newspaper  or  mag¬ 
azine.  D.avid  C.  Vincent,  734  40th 
Avenue.  N.E.,  St.  Petersburg.  Florida 
:!:!703. 

BOWLING  WEEKLY  EDITOR  seeks 
sports  and/or  desk  job  for  summer.  Box 
153.5,  Fklitor  &  Publisher. 

COMPLETE  editor,  reporter,  idea  man. 

1  Midwest,  Southwest. 

1  Box  1501,  Editor  &  Publisher. 

COPY  EDITOR  &  WRITER,  experi- 
ence<l,  wants  position  on  magazine. 
Background  includes  magazine  and 
newspaper  work,  several  years  of  col¬ 
lege  teaching.  Articles  and  short  stories 
publishevl.  Goo<l  references.  Box  1504, 
Etlitor  &  Publisher. 

PRAGTIOAL  DREAMER  seeks  respon- 
si))lo  e<litorial  job;  20  years’  unique 
experience.  Salary  $125.  Box  1493.  Edi¬ 
tor  &  Publisher. 

PROUD  I  WAS  FIRED  for  l«ing 
<le<licote<l  e<litor.  Examine  my  18-year 
record  of  awards,  staff  leadership.  Seek 
imblisher  who  clearly  wants  to  serve 
all  sections  of  community  without 
favoritism,  knows  it  takes  resolute 
e<litor.  Sift  my  resume — check  refer¬ 
ences.  Box  1,507,  E<litor  &  Publisher.  ; 

COPYREADER— Fast,  accurate,  sober. 
Eighteen  years’  top  dailies.  Trial,  va¬ 
cation  work  acceptable.  Box  1481,  Edi¬ 
tor  &  Publi.shcr. 

DESK  MAN,  38,  slot  experience:  con¬ 
scious  of  li)>el  nnd  relat^  sins.  Allan 
R.  Wepemer.  1937  Green  Street.  Harris- 
buTK.  Pa.  Phone:  233-0867.  Area  co*le 

SCIF*NCE  EDITOR-WTHTER.  specialist 
in  medicine,  chemistry.  Daily,  wire 
service.  l>ook  bnckpround.  A.B,,  SDX. 
Box  1521,  Editor  &  Publisher. 

I  DO  YOU  NEED -Woman  with  Jour¬ 
nalism  B.A..  Education  M..\..  14  years' 
experience  in  both  fields?  Box  1508. 
Editor  &  Publisher. 

SOLIDLY  GROOMED  hy  16  years’  ex- 
l>erience.  12  as  leading  writer-e<litor 
top-10  daily,  all  l«ats,  city  desk.  3 
national  awards:  e<litor  small  daily: 
year  in  public  relations ;  journalism 
master’s :  si)eaker:  strong  adminis¬ 
trator:  seeks  responsible  i)08ition.  Box 
1512.  E<litor  &  Publisher. 

EDITORIAL  WRITER,  major  daily, 
sick  of  winter.  Heavy  on  national 
affairs  nnd  peopolitics.  Good  on  fea¬ 
tures.  Fast,  stronp  writer.  First-class 
references.  I»okinpr  for  challenpe, 
hen%*y  work  load.  Zones  8  or  9.  Box 
1513,  E<litor  &  Publisher, 

SPORTS  EDITOR-COLUMNIST.  30. 
BSJ,  married.  S  years’  experience. 
Active  leader  in  state  sports.  Best  refer¬ 
ences.  Minimum  $130.  Zones  3,  3,  7,  R. 
Box  1514,  IMitor  &  Publisher. 

1  FOR  P.M.  SPORTS  WRITING  JOB 
with  future.  I’ll  give  publisher  benefit 
of  S’ 2  years’  of  accurate,  enthusiastic 
A.M.  sports  coverage  and  ilesk  know¬ 
how.  Prefer  me«lium  in  Zones  2.  3.  8, 
9.  Consider  metro.  $135  minimum.  Box 
1497.  Editor  &  Publisher. 

•SUCCESSFUL  WOMEN’S  EDITOR 
large  daily  wants  to  locate  California 
or  Florida  ns  fashion,  food,  or  women’s 
e<iitor.  Can  l>e  intcrviewe<i  in  New 
York.  Box  1485,  Editor  &  Publisher. 

GETTING  SICK 

OF  HALF-TRUTHS 

Toiiph  younpr  editor  needs  honest  pub¬ 
lisher:  any  left?  Now  swinp  news  eili¬ 
tor  on  bad  lOOM  <laily  NYC  area.  Box 
1533.  Eilitor  &  Publisher. 

THOROUGHLY  FJCPERIENCED  sports 
efiitor-newsman.  Award-winninjr  colum¬ 
nist.  Can  direct  staff  or  take  direction: 
can  use  camera.  Married,  have  family. 
Nee<l  quick  connection — will  pro  any¬ 
where.  Box  1499,  Editor  &  Publisher. 

IMAGINATIVE  YOUNG  VETERAN, 
me<iium  city  sports  e<litor.  ilesires  metro 
snorts  reimrting/desk  siOTt.  Box  1494. 
Editor  &  Publisher. 

WRITER-EDITOR :  Younjr  Yale  stu¬ 
dent.  Marine  officer — varieil  e<litorial 
rx!)er*ence-  '•eeks  .iournalism  i)08ition. 
Box  1519,  Eilitor  &  Publisher. 

EDITO 
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VER-^lATILE  NEW.SMAN.  50.  22  years’ 
exi»rience  covering  cops-court-city  hall- 
s|M>rts  and  general  on  metro- me<lium- 
small  dailies.  Unencumberecl.  will  re¬ 
locate  iiermnnent  N.Y..  N.J.,  Pa.. 

Ohio,  Ind.,  Illinois.  Sober,  serious.  Will 
consider  progressive  weeklies.  Uo.x  1536, 
Editor  &  Publisher. 


YOITNG  EXPERIENCED  EDITOR. 
B.A..  sfK-ial  science  science  background 
desires  iswition  NYC  area.  Box  1541. 
Editor  &  Publisher. 


Employment  .4/cenciex 

HTOITORIAL 

We  specialize  in  Elditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Employers  and  Employees. 
PRESS 

Employment  Service 
1107  National  Press  Building 
Washington,  D,  C.  tel. :  638-3392 


‘♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
l>ersonnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  46th  St..  N.Y.C.  212  OX  7-6728 

Mechanical-Production 

MECHANICAL  SUPERINTENDENT  or 
Composing  Room  Foreman  on  medium 
sized  daily.  Supervisory  experience  on 
large  and  small  dailies.  University 
Graduate.  Union.  Age  41.  Resume  on 
request.  Prefer  Western  States.  Box 
1426,  Editor  &  Publisher, 


MEfTlANICAL  SUPERINTENDENT  or 
General  (’ompoBing  Room  Superintend¬ 
ent.  Excellent  references  from  past  and 
present  employers.  Exi>erience<l  in  hot 
type,  cold  type  and  Teletyi>e.  Produc¬ 
tion-wise  and  cost-conscious.  Box  1484. 
Editor  &  Publisher. 


PHOTO-COM  POSmON 
ENGRAVING  TOREMAN 
Twenty  years'  printing  background  with 
large  and  small  dailies:  last  8  years 
(levote<l  to  foremanship  of  cold-type 
and  engraving  ilepnrtments.  Exf)eri- 
enced  with  Fotosetter.  Linofilm  and 
fast  etch.  Open  shop.  Box  1489,  Editor 
&  Ibiblisher. 


TO  UNDERS'TUDY  top-flight  pro<luc- 
tion  manager  or  labor  relations  execu¬ 
tive.  Eighteen  years’  exposure  in  all 
phases  of  newspaper  .and  graphic  arts 
field.  Box  1.502,  Blitor  &  Ibiblisher. 

Public  Relations 

I  COMMUNICATE! 

Now  managing  editor,  business  maga¬ 
zine.  Previously  company  publications 
editor.  Before  that,  technical  writer; 
also  trained  employees.  Seeking  chal¬ 
lenging  public  relations  post.  Box  1431, 
Elditor  &  Publisher. 


PUBLIC  RELA'nONS  POSmON  in 
growth  firm  sought.  Six  years’  writing, 
editing,  publishing  in  weekly  news¬ 
paper  field.  Knowledge  sales,  photog¬ 
raphy,  management.  Age  32.  married, 
family.  B.S.  degree.  Any  location  con¬ 
sidered.  Resume  on  request.  Box  1453, 
Editor  &  Publisher. 


CAPABLE  WOMAN  who  can  write,  re- 
I>ort  or  promote.  J-major.  author : 
N.Y.  Newspaper  Women’s  Club:  public 
relations/promotion  for  author,  tv :  own 
radio  show.  Wide  experience  youth  and 
women’s  groups.  Consider  anywhere. 
Resume.  Box  1498.  Editor  &  Publisher. 


NEARLY  FOUR  YEARS’  practical  ex¬ 
perience  in  PR/Publicity.  Currently 
employe<l  by  a  n.ational  trade  associa¬ 
tion  anil  have  been  employed  in  pub¬ 
licity  office  of  a  major  university.  Am 
seeking  a  challenging  position  which 
offers  the  possibility  of  real  advance¬ 
ment.  In  other  words,  at  25  I'm  sick 
of  merely  holding  down  a  job  and  am 
looking  for  the  spot  from  which  to 
start  my  career.  Will  relocate  anywhere 
in  Zones  1.  2,  3  &  .5.  Interesteil?  Con¬ 
tact  Box  1.531.  Editor  &  Publisher. 
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Shop  Talk 

By  Robert  L.  Brown 

Profit  Margin 

IF  there  were  such  a  thiiiK  as 
a  “typical”  or  an  “avera>re” 
newspaper  in  this  countr>%  and 
IF  its  total  operatiiiff  revenue 
and  its  total  operating  expenses 
had  followed  the  averaf/eN  as 
reported  in  E&P’s  cross  section 
study  over  the  last  17  years,  it 
would  he  making  about  five- 
sixths  of  the  dollar  operating 
profit  it  did  in  but  instead 

of  iei)resenting  207r  of  oper¬ 
ating  income  as  it  did  then  it 
would  represent  only  5.4%  of 
operating  income  in  1963. 

That  is  a  big  IF,  and  we  don’t 
contend  there  is  any  such  pai)er, 
but  the  figures  are  indicative 
of  what  has  been  happening  on 
some  newspapers. 

We  l)egan  this  particular 
revenue  and  cost  study  in  1947 
with  figures  for  the  year  1946 
classifying  newspapers  into  four 
circulation  groups.  (The  figures 
for  1963  appear  elsewhere  in 
this  issue.)  Although  the  prob¬ 
lems  of  maintaining  income  and 
keeping  expenses  in  line  are 
basically  the  same  for  the  pub¬ 
lisher  of  a  newspaper  whether 
it  has  10,000  or  100,000  circula¬ 
tion,  there  are  sound  reasons 
why  they  should  not  be  lumped 
together  in  a  study  of  this  kind. 
For  instance,  the  cost  of  news¬ 
print  consumed  by  a  large  news¬ 
paper  may  represent  three  times 
the  percentage  of  total  expense 
that  it  will  on  a  small  paper. 

Therefore,  our  cost  study  con¬ 
tains  separate  revenue  and  ex¬ 
pense  figures  for  the  four 
groups:  papers  from  10,000  to 
25,000  circulation ;  those  from 
25,000  to  50,000;  50,000  to 

100,000;  and  those  over  100,000. 

In  addition,  however,  we 
arbitrarily  established  the  “com- 


at  Thirty 


nosite  daily”  which  rejiresents 
the  average  for  every  cost  and 
revenue  item  for  all  the  new.s- 
papers  surveyed  regardless  of 
size.  In  other  words  the  figures 
supplied  by  a  n€>wspaper  of  10,- 
000  circulation  cany  the  .same 
weight  as  those  furnished  by  a 
paper  of  250,000  circulation  in 
arriving  at  the  “composite  daily” 
average. 

It  is  this  average  increase  in 
total  revtmue  and  expense  for 
every  year  since  1946  from 
which  we  have  calculated  the 
changing  profit  picture. 

*  «  * 

As  a  guideline  we  looked  at 
our  Feb.  23,  1946  issue  when 
E&P  carried  the  first  of  a  series 
of  cost  studies  on  an  actual 
daily  newspaper  of  about  .50,000 
circulation.  Its  total  revenue  for 
1945  had  been  $1,250,000,  total 
expenses  were  $924,239,  and 
total  operating  profit  repre- 
sente<l  26.38%  of  operating 
income. 

For  the  sake  of  this  analysis 
we  have  created  a  mythical 
newspaper  of  alwut  50,000  cir¬ 
culation  which  had  operating 
revenues  of  $1,500,000  in  1946, 
operating  expenses  of  $1,200,000, 
and  an  operating  profit  of 
$300,000  representing  20%  of 
income. 

We  have  applied  to  these 
figures  the  average  iiercentage 
inci*eases  in  revenues  and  ex¬ 
penses  for  all  dailies  from  our 
annual  cross  section  study.  IF 
there  were  such  a  daily,  and  IF 
its  income  and  cost  picture  were 
so  typical  that  it  followed  the 
average  year  by  year,  its  oper¬ 
ating  revenue,  expense  and 
profit  picture  would  look  like 
this  year  by  year  since  1946: 


JolirnuliKtH  Honored 

Norman,  Okla. 

The  Southwestern  Journali.sm 
Congress  here  this  week  i)re- 
sented  di.stingui.shed  service  cita¬ 
tions  to  Ralph  Sewell,  assistant 
managing  editor  of  the  Okla¬ 
homa  City  Times  and  Daily 
Oklahoman;  and  George  E.  Sim¬ 
mons,  chairman  of  the  journal¬ 
ism  department  at  Tulane  Uni¬ 
versity,  New  Orleans. 

Will  Leaves 
Newspaper 
To  lAPA 

The  Inter-American  Press 
.4ssociation  becomes  heir  to  a 
newspaper  in  Argentina  under 
the  will  of  Martin  Michel  Torino, 
who  died  recently.  The  bequest 
of  El  Intransigente,  published 
in  Salta,  was  contained  in  the 
will  dated  April  25,  1963. 

Michel  Torino,  who  was 
awarded  a  Maria  Moors  Cabot 
Prize  by  Columbia  University  a 
few  years  ago  and  was  cited  by 
lAPA  as  a  fighter  for  freedom 
and  democracy,  created  a  foun¬ 
dation  in  his  will  but  left  the 
newspaper  “as  a  legacy  and  in 
ownership  to  the  Inter- American 
Press  Association  in  order  that 
a  free  and  democratic  news¬ 
paper  continue  to  be  edited  with¬ 
out  any  dependencies,  debts  or 
ties.” 

The  will  did  not  specify  how 
the  organization  would  admin¬ 
ister  the  newspaper.  Under  the 
regime  of  Dictator  Juan  Peron 
the  paper  was  closed  and  its 
publisher  at  the  time,  David 
Michel  Torino,  was  imprisoned. 
Upon  his  death,  his  brother, 
Martin,  succeeded  him. 

The  Michel  Torino  family 
owned  large  cattle  ranches,  fruit 
orchards  and  vineyards  in  Salta. 


Louisville 
Engravers 
On  Strike 

Lotii.svti,LE,  Ky. 

The  strike  by  Louisville  Photo 
Engravers  Union  No.  31  mem¬ 
bers  against  the  Coiirii  r- Journal 
and  the  Louisville  Times  has 
entered  its  second  week. 

During  the  first  two  days  of 
the  walkout,  which  startl'd  April 
7,  a  number  of  union  printers 
and  stereotypers  refused  to 
cross  the  engravers’  picket  lines. 
However,  the  members  l  eturned 
to  work  April  8  on  orders  from 
Elmer  Brown  and  James  B. 
Samp.son,  international  presi¬ 
dents. 

The  newspapers  continued 
publication  with  curtailed  edi¬ 
tions  during  the  two-day  j)eriod 
and  resumed  near  normal  pub¬ 
lication  April  9  with  super¬ 
visory'  personnel  handling  en¬ 
gravers’  duties.  Thirty  en¬ 
gravers  are  employed  by  the 
newspapers. 

Union  engravers  also  have 
failed  to  report  for  work  at 
Standard  Gravure  Corporation, 
a  printing  plant  whose  owner¬ 
ship  is  similar  to  that  of  the 
newspapers.  The  plant  is  con¬ 
tinuing  to  operate. 

Charging  a  secondary  boycott, 
Standard  Gravure  filed  a  com¬ 
plaint  against  the  engravers’ 
union.  Melzar  Lowe,  Standard’s 
manager,  charged  that  the  union 
had  violated  the  National  Labor 
Relations  Act  by  placing  pickets 
in  front  of  entrances  to  the 
company’s  plant.  The  union  has 
a  separate  contract  with  Stand¬ 
ard.  Mr.  Lowe  said  the  full 
complement  of  engravers  em¬ 
ployed  by  Standard  numbers 
about  230. 

On  April  11  the  union  filed  a 
charge  of  unfair  labor  practices 
against  the  newspapers  and 
Standard  Gravure.  Employes 
received  letters  and  telegrams 


- Revenue - — \  - Expenses - \  - - Profil  -  ■  saying  their  benefits  will  be 

%  Inc.  over  %  Inc.  over  %  of  taken  away  and  they'  will  be 

prev.  year  prev.  year  Rev.  permanently  replaced  unless 


1946 

$1,500,000 

$1,200,000 

$300,000 

20.0% 

1947 

24.12 

1,861,800 

28.09 

1,537,080 

324,720 

17.4 

1948 

15.06 

2,142,187 

20.04 

1,845,1 1 1 

297,076 

13.9 

1949 

7.87 

2,310,771 

9.34 

2,017,444 

293,327 

12.7 

1950  . 

5.09 

2,428,389 

6.85 

2,155,639 

272.750 

11.2 

1951 

8.82 

2,642,573 

9.34 

2,356.975 

285,598 

8.0 

1952  .. 

8.58 

2,869,306 

9.95 

2,591,493 

277,813 

9.7 

1953  . 

8.40 

3,1 10,328 

8.95 

2,823.432 

286,896 

9.2 

1954 

1.61 

3,160,404 

3.01 

2,908,417 

251.987 

8.0 

1955 

8.14 

3,417,661 

6.02 

3,083.504 

334,157 

9.8 

1956 

4.19 

3,560,861 

5.66 

3,258,030 

302.83 1 

8.5 

1957 

1.51 

3,614,630 

3.59 

3,374.993 

239.637 

6.6 

1958 

.62 

3,637,040 

2.09 

3.445,530 

191.510 

5.3 

1959 

7.33 

3,903,635 

5.78 

3,644,682 

258.953 

6.6 

I960 

4.87 

4,093,742 

5.55 

3,846.962 

246,780 

6.0 

1961  , 

.40 

4.1 10,1 17 

1.48 

3,903,897 

209  720 

5.1 

1962 

5.26 

4,326,309 

3.59 

4,044,047 

282,262 

6.5 

1963  . 

.  5.04 

4,544,355 

6.28 

4,298,013 

246,342 

5.4 

they  return  to  work. 

Mr.  Lowe  said  the  employes 
had  l)een  notified  that  they 
were  expected  to  report  to  work 
in  accordance  with  their  con¬ 
tractual  commitments. 

Standard  Gravure  filed  a  dam¬ 
age  suit  in  Federal  Court  for 
breach  of  contract  against  the 
union.  Union  members  are  vi^ 
lating  a  no-strike  clause  in  their 
contract  and  the  union  has 
ignored  the  demand  of  the  com¬ 
pany  that  the  matter  be  arbi¬ 
trated  as  required  by  the  con¬ 
tract,  complaint  alleges. 


EDITOR  ac  PUBLISHER  for  April  18,  1964 


160 


The  Book  Division  of  Time  Inc.  achieves  the 
highest  degree  of  typographical  clarity  in  its 
Library  series  with  the  help  of  3  Photon 
machines.  The  Photon  method  of  phototype¬ 


setting  makes  an  important  contribution  to 
these  high  quality  books  in  terms  of  speed,  ver¬ 
satility  and  simplicity  of  operation.  Photon  be¬ 
longs  in  your  composing  room,  too.  Photon, 
Inc.,  Wilmington,  Massachusetts. 


PHOTON 


■  ■  ■  newsmaker  in  phototypesetting 


PrivteJ  in  U.S.A. 


CALL  OR  WRITE:  GENERAL  ADVERTISING  DEPARTMEI 


NewYorkWorld-Telegra 

125  Barclay  Street,  New  York  15,  N.  Y.  •  BArclay  7-3211 


OR  CONTACT  SCRIPPS-HOWARD  GENERAL  ADVERTISING  OFFICE 
200  Park  Avenue,  New  York  City  •  Chicago  •  San  Francisco  •  Detroit  •  Cinci 
Phiiadeiphia  •  Daiias  •  Los  Angeies 

ASK  ABOUT  SPECTACOLOR  AVAILABILITY  IN  CINCINNATI  AND  MEMPHIS! 


Take  new  aim  at  New  York’s  target  market  with 


Now!  Magazine-quality  color  fidelity  and  in-page  regis¬ 
tration  with  SpectaCoior  in  the  New  York  Worid-Telegram 

Never  before  possible— the  market  penetration  and  im¬ 
mediacy  of  newspapers  . . .  with  magazine  quality  color 
fidelity.  It’s  available  in  the  afternoon  World-Telegram, 
the  one  evening  newspaper  in  top-income  homes. 


Write,  wire  or  phone  today  for  specifications  and  sampi 
tear  sheets  of  wonderful,  workable  SpectaCoior. 

•  Full  color  roto  printing  of  unprecedented  quality ...  ini 
grated  with  the  black  and  white  pages  of  the  daily  newspar 

•  Absolute  assurance  of  in>page  register. 

•  Fuil  freedom  of  layout. 
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